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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Buick’s  Rise  to  Fourth  Place 
Tribute  to  Newspaper  Ads 


169,000  Cars  Sold  in  1938  Season  . . .  Only  Three 
In  Industry  Higher  . . .  70%  of  Appropriation  in 
Newspapers  . . .  Rises  from  Seventh  Place 
By  FRANK  GILL 


SPENDING  70%  of  its  appropriation 
in  newspaper  advertising  in  the 
1938  season,  Buick  iM'oduced  and  sold 
169,000  cars,  exclusive  of  Canadian 
diipments,  equal  to  the  volume  of 

1936,  and  was  fourth  in  volume  for  the 
whole  industry.  In  this  spectacular 
job  of  automobile  selling  through 
what  were  considered  “lean  months,” 
Buick  ended  the  season  with  a  vig¬ 
orous  "clean-up”  so  complete  that 
dealers  averag^  barely  a  car  each 
at  the  beginning  of  September,  1938. 

From  seventh  place  in  national  reg¬ 
istrations,  Buick  climbed  to  fourth 
:  position,  out-registering  all  but 
'  Chevrolet,  Ford  and  Plymouth.  From 
a  little  over  5%  of  all  new  car  sales  in 

1937,  Buick  rose  to  814%  in  the  indus¬ 
try  total. 

CoBsisteat  User  of  Newspapers 

Buick  has  always  been  a  consistent 
user  of  newspaper  space,  officials  de¬ 
clare,  and  the  company  regards  the 
1938  sales  record  as  enviable.  Figures 
show  Buick’s  rise  has  been  steady  for 
the  last  several  years.  In  the  face 
t  of  the  abrupt  decline  in  the  whole  au- 
K  tomobile  market  this  year,  Buick 
j  maintained  levels  conspicuously  and 
J  consistently  above  the  average.  While 
j  the  sales  of  the  industry  dropped  50%, 

(Buick  registered  a  drop  of  less  than 
half  that. 

Editor  &  Publisher,  April  23,  1938, 
reported: 

ij  “Buick  laid  the  foundation  for  its 
I  present  spectacular  performance  with 
I  a  widespread  newspaper  campaign 
I  in  1935.  It  increased  its  linage  and 
I  the  number  of  newspapers  in  1936, 
I  and  again  in  1937,  when  it  was  the 
second  biggest  buyer  of  new  car  ad¬ 
vertising  space  in  newspapers,  be¬ 
ing  topped  only  by  Ford.  Buick’s 
total  last  year  (1937)  was  5,147,497 
lines  as  compared  with  Ford’s  5,231,- 
653.  But  Ford  had  dropped  from 
7,383,445,  while  Buick  advanced  from 
4,578,204. 

“Buick  sales  advanced  from  87,635 
(3.19%  of  the  total  for  all  cars)  in 
1935,  to  160,687  (4.72%  of  the  total) 
in  1937.” 

Newspaper  Ads  Get  Credit 

Newspaper  advertising  played  a 
Very  great  part  in  this  rise,  declared 
W.  F.  Hufstader,  general  sales  man¬ 
ager  of  Buick,  this  week.  The  news¬ 
paper  advertising,  constituted  about 
70%  of  the  total  advertising  budget, 
h  is  estimated  that  Buick  used  more 
ihan  2,200  newspapers,  advertising  its 
1938  cars. 

Moreover,  Hufstader  declared,  it  is 
^  a  known  fact  that  Buick  was  the  sec- 
I  ond  largest  user  of  newspaper  space 
I  in  the  industry  during  the  year,  and 
F  is  one  of  the  few  motor  manufacturers 
[  that  use  newspaper  space  on  a  scale 
I  relative,  for  instance,  to  the  cigarette 
I  manufacturers. 


“We  feel  that  we  have  a  well  bal¬ 
anced  and  effective  advertising  pro¬ 
gram,”  Hufstader  said.  “It  is  a  mat¬ 
ter  of  record  that  approximately  70% 
of  our  annual  advertising  appropria¬ 
tions  go  to  newspapers,  which  we  feel 
are  a  flexible  medium  and  capable  of 
driving  home  our  sales  story,  either 
on  a  broad  nationwide  scale  or  in 
concentrated  areas,  when  the  need  for 


laid  out  with  a  view  to  topical  and 
catchy  phrases  which  attracted  the 
attention  of  the  public  as  the  sales 
results  prove.  As  early  as  Sept.  25, 
1937,  “Better  Buy  Buick”  was  the 
slogan  accompanying  the  picture  of 
a  fox  in  the  rumble  seat  of  a  car 
being  watched  by  three  panting  fox¬ 
hounds.  On  Oct.  1,  the  same  slogan 
accompanied  a  picture  of  a  country 


concentrating  our  advertising  effort 
arises.” 

Hufstader  added  that,  successful  as 
was  the  1938  advertising  program, 
plans  for  1939,  again  calling  upon 
newspapers  to  carry  the  bnmt  of  the 
attack,  are  even  broader  in  scope. 
In  this  connection  he  indicated  that 
it  is  probable  that  the  press  will 
carry  an  even  higher  percentage  of 
the  1939  budget,  which,  with  a  mini¬ 
mum  sales  goal  of  200,()00  cars,  is  ex¬ 
pected  to  be  proportionately  larger 
than  1938. 

National  Advertising  Every  Week 

This  will  be  sizable  and  consistent 
linage  he  explained,  when  it  is 
considered  that  from  new  model  an¬ 
nouncement  time  last  year  through 
the  May  selling  pieak,  Buick  had  a 
national  advertising  release  at  least 
once  each  month  and  usually  oftener 
and  that  no  month  passed  without 
some  newspaper  linage  being  released. 

The  whole  advertising  program  was 


A&P  CAMPAIGN  BREAKS  IN  1,500  DAILIES 

THE  ADVERTISING  CAMPAIGN  of  the  Great  Atlantic  &  Pacific  Tea 
Company  directed  against  the  proposed  anti-chain  store  legislation  of 
Representative  Wright  Patman,  announced  in  Editor  &  Publisher,  Sept.  17, 
began  breaking  in  more  than  1,500  dailies  Thursday.  Insertions  are  to  be 
completed  in  two  weeks.  Five-column  ads  containing  the  2,000-word  state¬ 
ment  of  the  Hartford  brothers  were  placed  in  24  newspapers  in  eight  cities 
in  the  east  Sept.  15.  It  was  learned  at  Paris  &  Peart,  A.  &  P.’s  New  York 
agency,  that  this  original  insertion  contained  ^jme  elements  of  testing,  but 
details  were  unavailable  either  at  the  agency  or  from  Carl  Byoir,  Inc., 
A.  &  P.  publicity  firm.  It  was  reported  that  editorial  and  news  comment 
was  very  favorable  following  the  first  insertion.  The  agency  indicated  that 
2,000  weekly  newspapers  might  be  scheduled  for  the  copy  after  it  has  been 
run  in  dailies. 


Sample  of  teaser  ads 
preceding  Buick’s 
announcement  cam¬ 
paign  to  break  this 
week. 


doctor  driving  an  old  model  car, 
while  a  stork,  carrying  a  baby  in  a 
blanket  was  perched  on  the  wind¬ 
shield. 

Coincident  with  the  arrival  of  “The 
Big  Apple”  as  the  most  popular  dance 
of  young  people  throughout  the  coun¬ 
try,  Buick  came  out  with  a  picture 
of  a  large  apple  and  the  slogan  “Want 
the  Big  Apple?  Better  Buy  Buick.” 

By  the  middle  of  October  Buick  had 
seized  upon  martial  maneuvers  in 
Europe  for  an  advertising  idea  and 
produced  a  picture  of  a  group  of 
army  tanks  in  review  formation  with 
the  caption  “Tip  for  1938.  Better 
Buy  Buick.”  The  latter  slogan  in  the 
advertisement  appeared  to  emanate 
from  someone  in  the  watching  crowd. 

Football  and  cheer  leaders  were 
also  used  to  inject  a  topical  note  into 
the  October  advertising,  with  a  pic¬ 
ture  of  three  cheer  leaders,  headed  by 
the  “Better  Buy  Buick”  slogan. 

The  entire  program,  laid  out  by 


Type  of  Buick  advertising  which  brought 
its  sales  to  169,000  units  in  1938. 

Arthur  Kudner,  Inc.,  continued  in 
this  vein  throughout  the  whole  sales 
season.  Elxpressions  common  to 
everyday  conversation  such  as  “It’s 
Gotta  Lotta  Ummph!”  and  puns  such 
as  “How  to  be  happy  though  har¬ 
ried!”  created  interest  among  the 
public. 

Buick  began  its  campaign  for  the 
1939  model  about  Sept.  18  with  180- 
line  teaser  ads.  “Buick’s  the  Beauty” 
is  the  campaign  slogan  and  each  ad¬ 
vertisement  advised  readers  to  “keep 
in  touch  with  your  Buick  dealer.” 

According  to  A.  H.  Belfie,  director 
of  merchandising,  Buick’s  announce¬ 
ment  campaign  was  to  be  launched 
Oct.  7. 

O'TOOLE  PROMOTED 

Appointment  of  Phil  J.  O’Toole  as 
national  advertising  manager  and 
Kelmar  K.  LeMaster,  as  local  adver¬ 
tising  manager  of  the  Portland  Ore¬ 
gonian  was  announced  this  week  by 
Richard  J.  Jones,  advertising  manager. 

O’Toole  for  the  past  six  years  had 
been  manager  of  automotive  adver¬ 
tising.  LeMaster  joined  the  Oregonian 
display  staff  two  years  ago.  He  suc¬ 
ceeds  Jones  who  was  promoted  re¬ 
cently. 

HAND  SET  EDITION 

After  missing  the  edition  of  Sept.  22 
when  power  lines  were  ruptured  by 
the  recent  hurricane,  the  staff  of  the 
Pawtuxet  Valley  (R.  I.)  Daily  Times 
assembled  all  the  type  they  could  find 
and  borrowed  fonts  from  job  plants 
so  that  a  hand  set  edition  could  be 
printed  the  following  day.  A  single 
page,  printed  on  both  sides,  was  run 
off  on  a  hand  driven  press. 

BRENNAN  ENVOY  TO  U.  S. 

Robert  Brennan,  a  Dublin  journal¬ 
ist  who  was  first  general  manager  of 
the  Dublin  Irish  Press,  daily  organ 
of  the  De  Valera  Party,  has  been  ap¬ 
pointed  Eire’s  Minister  to  the  Unit^ 
States. 

NLRB  ORDERS  ELECTION 

Washington,  D.  C.,  Oct.  3 — The 
NLRB  has  ordered  an  election  hdd 
within  15  days  among  employes  of 
the  Indianapolis  Times  to  determine 
whether  they  desire  to  be  represented 
by  the  Indianapolis  Newspaper  Guild. 


EDITOR 


PUBLISHER 


Minimum  Aae  of  14  NEW  BUREAU  OFTICE 

lYlinimUm  /ige  OI  Pacific  coast  bureau 

p  advertising,  American  Newspaper 

X  Ol  Publishers  Association,  have  been 

__  -  -  __  opened  at  857  Russ  Building,  San 

g0Q  by  xlCIIlSOll  Francisco,  with  H.  C.  Bernsten,  man- 
^  *  ager. 


For  Carriers 
Urged  by  Hanson 

“Get  Rid  ol  Younger  Boys" 
He  Urges  Alter  ANPA 
Conlerence  in  Capital 

Washington,  D.  C.,  Oct.  3 — The 
newspaper  publishing  industry’s 
analysis  of  its  obligations  imder  ^e 
labor  standards  act  will  be  submitted 
in  writing  shortly  to  Administrator 
Elmer  E.  Andrews  at  his  invitation. 

This  decision  was  reached  today 
when  a  special  committee  of  publish¬ 
ers,  headed  by  William  F.  Wiley  of 
the  CincttiTiati  Enquirer,  assisted  by 


Inquirer  Cited 
By  Pa.  Supreme 
Court  for  Story 

Forecast  ol  4  Decisions 
“An  Indictable  ORense." 
Justice  Tells  Annenberg 

(By  telegraph  to  Knixo*  &  Publisher) 

Pittsburgh,  Pa.,  Oct.  6 — Pennsyl- 


Elisha  Hanson,  Washington  attorney  vania  Supreme  Court  Justice  John  W. 
for  the  American  Newspaper  Pub-  Kephart,  today  termed  the  Philadel- 
lishers’  Association,  conferred  with  phia  Inquirer  “in  contempt  of  court” 


the  labor  standards  board  chief. 

Baa  OR  Boys  Uadar  14  Advitad 

Highlight  of  the  meeting  was 


for  publishing  an  accurate  forecast  of 
the  court’s  rulings  on  laws  passed  by 
the  last  Legislature  to  block  an  in¬ 


statement  later  by  Mr.  Hanson  that  vestigation  of  the  administration  of 
he  would  advise  publishers  to  “get  Gkivemor  George  H.  Earle, 
rid  of’  newspaper  boys  under  14,  and  The  Inquirer’s  forecast  also  was 
to  obtain  proof  of  age  of  all  minor  em-  termed  by  Justice  Kephart  as  “an  in- 
ployes.  Newspaper  publishers,  Mr.  dictable  offense”  and  he  turned  the 
Hanson  said,  had  established  under  case  over  to  the  district  attorney  of 
a  “gentlemen’s  agreement”  after  the  Philadelphia  County  for  criminal  ac- 


NRA  was  outlawed  a  14-year  mini- 


In  Philadelphia,  District  At- 


mum.  Under  the  same  agreement,  tomey  Charles  F.  Kelley  declined 
he  said,  newspapers  in  cities  of  less  comment  pending  official  notice  from 


than  50,000  had  employed  boys  be-  the  Court. 

tween  12  and  14.  "Paaithaiaat"  Predicted 

We  are  advismg  publ^ers  now,  particular  offense,  following 

irrespective  of  size  of  cities,  to  jack  t  vi  u  *  ® 

up  the  low  limit  of  14,”  Mr.  Hanson  character  com- 

ejgilained  after  the  committee  had  met  fitted  m  ycur  newspaper  requires  us 
with  Miss  Katherine  F.  Lenroot,  chief  ^  practice  of  writ- 

of  the  Children’s  Bureau  of  the  U.  S. 

Department  of  Labor,  whose  office  stoppe^  Justice  Kephart  told  M. 
will  administer  the  child  labor  pro-  ^  Annenterg,  publisher  of  the  In- 


visions  of  the  new  act. 

latarpratatiea  oa  Boyi  Dae 


quirer.  “It  is  a  contempt  of  court.  We 
regard  this  offense  so  serious  that 
punishment  must  be  visited  on  those 


Following  the  meetings,  Mr.  Han-  who  are  responsible.” 
son  said  Miss  Lenroot  gave  assurance  Because  the  alleged  offense  had  not 
that  she  will  release,  prior  to  Oct.  24,  been  committed  in  court,  Justic  Kep- 
an  official  interpretation  of  the  law  hart  transmitted  the  case  to  Phila- 


as  its  affects  newsboys. 

Mr.  Wiley  described  today’s  meet- 


delphia  for  action. 

Mr.  Annenberg  swore  he  had  no 


EDITOR  &  PUBLISHER 
CALENDAR 

Ocl.  11-12 — New  York  State 
Circulation  Managers’  Assn., 
semi-annual  meeting,  Queens- 
bury  Hotel,  Glens  Falls,  N.  Y. 

Cltet.l3-li» — Associated  Press 
Managing  Editors’  Assn.,  an¬ 
nual  meeting,  Cleveland. 

Ocl.  13-16— Newspaper  Assn 
Managers’  Inc.,  annual  meeting. 
Hotel  Morrison,  Chicago. 

Ocl.  16-17 — Texas  Circula¬ 
tion  Managers’  Assn.,  25th  an¬ 
nual  convention,  Adolphus 
Hotel,  Dallas,  Texas. 

Oct.  16-17  —  Ontario-Quebec 
Circulation  Managers’  Assn., 
semi-annual  convention.  Royal 
Connaught  Hotel,  Hamilton,  Ont. 

Ocl.  16-17-18 — ^Mid- Atlantic 
Circulation  Managers’  Assn., 
19th  annual  convention, 
O.  Henry  Hotel,  Greensboro, 
N.  C. 

Ocl.  16-18 — ^National  Editorial 
Assn.,  board  of  directors  meet¬ 
ing  on  reorganization.  Hotel 
Morrison,  Chicago. 

Oct.  17-18 — California  Circu¬ 
lation  Managers’  Assn.,  conven¬ 
tion,  Oakland. 

Oct.  17-18 — Newspaper  Ad¬ 
vertising  Executives’  Assn., 
Hotel  LaSalle,  Chicago. 

Ocl.  18-19  —  Inland  Daily 
Press  Assn.,  fall  meeting.  Hotel 
Sherman,  Chicago. 

Oct.  19 — Associated  Business 
Papers,  special  fall  meeting. 
Union  League  Club,  Chicago. 

Oct.  19  —  Agricultural  Pub¬ 
lishers’  Assn.,  annual  meeting. 
Hotel  Stevens,  Chicago. 

Ocl.  19 — ICMA,  special  meet¬ 
ing  committee  on  ways  and 
means,  Stevens  Hotel,  Chicago. 

Oct.  20-21 — ABC  convention, 
Stevens  Hotel,  Chicago. 

Oct.  20-21 — Pacific  Council 
of  the  Four  A’s,  first  conven¬ 
tion,  Hotel  Del  Monte,  Del 
Monte,  Calif. 

Oct.  21 — ICMA  board  of  di¬ 
rectors  meeting,  Stevens  Hotel, 
Chicago. 


9  N.  Y.  Dailies 
Show  240,094 
More  Circulation 

Doily  and  Sunday  Increases 
Noted  Irom  Annual  State¬ 
ments  ol  Ownership 

Newspaper  circulations  in  New  York 
City  increased  almost  a  quarter  of  a 
million  in  the  last  year,  according  to 
comparison  of  the  figures  quoted  in  ' 
the  annual  statements  of  ownership 
for  1937  and  for  1938  which  appeared 
this  week.  The  Post  Office  rule  re¬ 
quires  statement  of  the  average  num¬ 
ber  of  copies  of  each  issue  sold  dur¬ 
ing  twelve  months  preceding  publica¬ 
tion  date. 

Total  newspaper  circulation  for  Nev 
York  City,  not  including  foreign  lan¬ 
guage,  financial,  or  neighborhood 
papers,  is  9,795,979,  according  to  the 
publishers’  statements. 

Nine  newspapers,  the  New  York 
Times,  Herald  Tribune,  Sun,  World- 
Telegram,  Journal- American,  Pott, 
News,  Mirror  and  Brooklyn  Eagle, 
show  an  aggregate  increase  of  240,091 
circulation.  It  is  reasonable  to  be¬ 
lieve  that  the  small  neighborhood 
papers  would  add  to  this  increase. 

333,479  Gain  Among  Six 
The  Times,  Herald  Tribune,  World- 
Telegram,  Daily  News,  Sunday  News 
and  Daily  Mirror  accounted  for  an 
increase  of  333,479  circulation  during 
the  year.  The  Mirror  and  News  pub¬ 
lished  both  daily  and  Sunday  figures 
whereas  the  Times,  Herald  Tribune 
and  Journal  -  American  published 
seven  day  averages.  / 

The  circulation  figures  for  1937  and' 
1938  follow: 


ing  as  “inquisitive”;  designed,  he  advance  knowledge  of  the  story,  for  ® 

said,  for  the  purpose  of  meeting  Mr.  which  City  Editor  E.  Z.  Dimitman,  - 

Andrews  and  arranging  for  industry  under  questioning  last  Tuesday  by  bave  any  knowledge  as  to  where  Mr. 
assistance  in  his  problems.  Justice  Kephart,  assumed  full  re-  Dimitman  secured  that  information 

No  exemptions  were  sought  at  to-  sponsibility.  “I  would  not  have  per-  other  than  what  he  has  told  you?” 
day’s  meeting.  It  is  expected,  how-  mitted  publication  of  that  article,”  “No,  sir,”  the  publisher  replied, 
ever,  that  the  publishers  report  to  r,„hUcU—  “it  t  .. 

the  Administrator  will  contain  pro-  or*I  had  b^n  Annenberg,  the  chief  justice 

posals  touching  principally  the  intra-  J  f  continued,  the  court  wishes  to  say  to 

state  aspects  of  certain  types  of  news-  j  r  iouriiaLt? »  o*  that  you  that  the  publication  of  this  article 

- - of  journalism.  indictable  offense.  It  is  a  spriniis 


Paper 

1938 

1937 

Times  (7-day  av.)  .. 
Herald  Tribune 

..  558,367 

5  54,691 

(7-day  av.)  . 

386,858 

369,957 

Sun  . 

. .  302,255 

307J35 

World-Telegram  . . . . 

. .  405,616 

395,877 

Daily  News  . 

..  1,761,075 

1.682,039, 

Sunday  News  . 

. .  3,178,063 

3,032,753 

Daily  Mirror  . 

. .  725,378 

656,5^ 

Sunday  Mirror  . . . . 

. .  1,438,163 

1,441,018 1 

Post  . 

Journal-American 

. .  250,927 

295,633 

(7-day  av.)  . 

...  686,581 

702,338 

Brooklyn  Eagle  . . . . 

..  102,696 

117,783 

ever,  that  the  publishers’  report  to 
the  Administrator  will  contain  pro¬ 
posals  touching  principally  the  intra¬ 
state  aspects  of  certain  types  of  news¬ 
papers,  and  the  ever-present  problem 
of  child  labor  as  it  relates  to  news¬ 
paper  carrier  boys. 

Law  Effactiva  Oct.  24 
While  no  “industry  committee”  has 
been  appointed  to  assist  in  adminis¬ 
tration  of  the  act  as  it  applies  to 
newspaper  publishing,  the  new  statute 
becomes  effective  Oct.  24,  and  pub¬ 
lishers  must  apply  the  law,  theoret- 


“No,  sir,”  the  publisher  replied.  “ 

“Mr.  Annenberg,”  the  chief  justice  investigation  of  the  Earle  admin- 
continued,  “the  court  wishes  to  say  to  istration. 

you  that  the  publication  of  this  article  Dimitman  explained  Tuesday  tha; 


TLf  r,.  ..  is  an  indictable  offense.  It  is  a  serious  story  was  based  exclusively  on  i 

r  Dimitman  swore  the  story  was  offense  because  many  people  who  read  hunch, 
ased  exclusively  on  analysis  of  the  such  articles  are  misled  into  believing  Dimitman  told  the  court  he  had  vir- 
courts  previous  rulings  in  cases  of  that  the  man  who  wrote  them  has  tually  dictated”  it  to  a  rewrite  man. 
similar  nature.  He  denied  receiving  been  privately  informed  by  some  judge  the  predictions  on  the  deci- 

any  grapevine  ’  information  from  the  or  some  one  connected  with  the  court  ”  were  based  on  previous  ruling: 

court  or  Its  attaeffies^  .  ^  The  Inquirer,  in  a  special  edition  arguments  ir 

^  Court  Doubts  Editor  s  Story  Monday,  accurately  predicted  the  ®  case. 


court  or  its  attaches. 

Court  Doubts  Editor's  Story 


the  case. 

Chief  Justice  Kephart  said  the 


become  effective  24  and  pub-  „  speakmg  for  myself,”  Justice  court’s  ruling  on  several  measures,  Chief  Justice  Kephart  said  the 
lishers  must  apply  the  law  theoret-  kephart  told  Mr.  Annenberg,  “but  even  down  to  a  complex  legal  point  could  understand  how  the  news- 

ically  at  least  at  their  own  peril  On  'ome  of  the  judges  are  loathe  to  be-  which  barred  the  attorney  general  PaP®r  might  predict  the  decisions  on 
that  day  employers  must  make  oper-  Dimitman’s  story.  Do  you  from  superseding  a  district  attorney  in  the  two  bills  ruled  unconstitutional  ) 


ative  a  work  week  of  not  more  than 
44  hours  and  a  wage  of  not  less  than 
25  cents  an  hour  with  respect  to  all 
covered  occupations. 

With  Chairman  Wiley  and  Attorney 
Hanson  were  JS  Gray,  former  pres¬ 
ident,  Inland  Publishers’  Association 
and  publisher,  Monroe  (Mich.)  News; 
Raymond  B.  Bottom,  president,  New¬ 
port  News  (Va.)  Press;  Howard  W. 
Stodghill,  Hearst  Newspapers;  Roy  A. 
Brown,  president,  California  News¬ 
paper  Association;  Eugene  MacKin¬ 
non,  chairman  of  the  ANPA  stand¬ 
ing  committee. 

NAMES  "SPECIAL" 

The  Trinidad  (Colo.)  Chronicle- 
News  is  now  being  represented  by 
Inland  Newspaper  Representatives, 
Inc. 
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but  added  that  it  was  “at  a  loss”  ti 
know  how  a  correct  prediction  coulij 
be  made  on  the  disqualification  d; 
Attorney  General  G.  K.  Bard. 

Mr.  Dimitman  said  he  based  thiil 
prediction  on  the  opinion  filed  bj 
District  Attorney  Shelley  that  Jlr 
Bard  was  disqualified,  and  that  b‘-i 
could  not  do  a  proper  duty. 

The  special  session  of  the  Legisla-i 
ture,  meeting  in  Harrisburg,  passed  ‘I 
resolution,  calling  upon  the  court  tcl 
impose  “the  proper  punishment”  fo’t 
the  story.  State  Senator  Harry  Shai 
piro,  who  sponsored  the  resolutioaf 
declared  that  “public  statemenUf_ 
wrongly  or  otherwise  suggesting 
the  public  unwarranted  contact  wit 
our  courts  are  affront  to  the  dignity 
of  the  court  and  strike  at  and  en¬ 
danger  the  safety  of  our  Democracy. 
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Responsibility  and  Abuses 
In  Engraving  Department 


and  under  all  kinds  of  conditions.  In 
many  instances  he  has  no  voice  in 


Poor  Cuts  Due  to  Divided  Authority  .  .  . 
Engraving  Chief  Needs  Power  to  Reject  Photos 
.  ,  .  Even  Copy  Flow  Lowers  Costs 
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By  LOUIS  P.  HESS 

SUPERINTENDENT,  ENGRAVING  DEPARTMENT, 
MEMPHIS  COMMERCIAL  APPEAL 


IN  VIEW  of  the  ever-increasing  de¬ 
mand  for  more  pictures  in  the  daily 
news  columns,  the  newspaper  pub- 


Louis  P.  Hess 


lisher  is  con¬ 
fronted  with  a 
problem  of  im¬ 
proving  the  pic¬ 
torial  value  of 
his  publication. 

The  poor  qual¬ 
ity  of  illustra¬ 
tions  that  is  so 
often  found  in 
the  newspapers 
can  be  attributed 
to  many  causes. 
It  is  not  the  ob¬ 
ject  of  this  ar¬ 
ticle  to  dwell 


perfect  copy  must  be  prepared  for  the 
specimens  of  art  we  see  printed  on 
their  pages.  The  principle  being  the 
same,  the  selection  and  preparation  of 
copy  for  newspapers  should  be  given 
the  same  consideration  by  the  news¬ 


papers  insofar  as  possible,  thereby 
eliminating  the  chief  cause  of  dissat¬ 
isfaction. 

The  engraver  realizes,  of  course,  that 
newspaper  editors  must  accept  copy 
from  a  great  many  different  sources 
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upon  facts  that  are  known  to  every 
production  manager  —  such  as  poor 
newsprint,  inferior  ink,  imperfect 
stereotype  casts,  press  blankets,  roll¬ 
ers,  etc.— but  to  get  at  the  origins  and 
sources  which  contribute,  in  a  great 
part,  to  this  evil. 

Poor  Photographs  a  Cause 
Much  of  the  dissatisfaction  that 
arises  from  poorly  printed  pictures 
can  be  attributed,  to  a  great  extent,  to 
the  poor  quality  of  photographs  that 
find  their  way  into  a  daily  newspaper. 
There  is  a  great  deal  of  controversy 
over  how  this  undesirable  type  of 
copy,  unsuitable  for  proper  repro¬ 
duction,  can  be  minimized  and  who 
should  accept  the  responsibility  for 
the  final  results.  My  belief  is  that 
the  head  of  the  engraving  department 
is  the  logical  person  to  assume  this 
duty.  He  is  trained  for  this  and  his 
judgment  should  eliminate  any  fric¬ 
tion  from  other  sources  that  are  inter¬ 
ested  only  in  the  news  value  of  the 
picture  and  have  no  technical  train¬ 
ing. 

When  the  head  of  the  engraving  de¬ 
partment  accepts  this  responsibility 
implicit  confidence  should  be  placed 
in  his  ability  to  reject  copy  he  knows 
to  be  unfit  for  proper  reproduction. 
When  he  is  forced  to  accept  copy  that 
does  not  meet  the  requirements  of  the 
engraving  department  but  which,  due 
to  its  news  value,  must  be  produced 
the  best  way  possible,  the  editor 
should  be  held  accountable  for  the 
final  results.  In  his  willingness  to  co¬ 
operate  with  the  editor,  the  engraver 
has  created  a  condition  that  is  to 
blame  for  much  of  the  dissatisfaction 
caused  by  acceptance  of  pmor  copy. 
In  the  final  analysis,  the  engraver  is 
censured  for  the  finished  results  when 
the  fault  really  lies  not  in  the  fact  that 
be  produced  an  imperfect  plate  but  in 
that  he  accepted  copy  which  his  own 
judgment  told  him  was  xmsatisfactory. 
Not  a  Hit-or>Mist  Method 
Photo-engraving  is  not  a  hit-or- 
naiss  proposition  that  functions  ac¬ 
cording  to  the  whims  of  various  per¬ 
sonalities.  It  is  a  proven  art  and  the 
same  principles  involved  in  the  pro- 
j  duction  of  news  cuts  applies  to  the 
tact  witj  '*'®bing  of  engravings  for  the  finest 
dignitJl  printing.  National  maga- 
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The  cut  above  shows  what  the  difference  between  a  good  photograph  and  a  bad 
photograph  can  mean  in  reproductive  value  in  a  newspaper.  The  engraving  depart¬ 
ment  rejected  the  top  picture  on  the  ground  that  it  was  of  poor  photographic  quality 
as  it  was  too  black,  and  thereupon  the  staff  photographer  supplied  pnother  print  from 
a  similar  negative  (bottom),  which  was  greatly  improved  in  quality.  The  two  engrav¬ 
ings  were  made  by  exactly  the  same  process,  being  photographed  on  the  same  negative 
and  printed  on  the  same  plate.  The  improved  picture  was  slightly  retouched  by  the 
and  printed  on  the  same  plate.  The  improved  picture  was  slightly  retouched. 


what  comes  his  way,  but  very  often 
the  cause  of  the  trouble  originates  in 
his  own  studios  or  even  with  pictures 
where  it  is  an  easy  matter  to  substi¬ 
tute  a  better  print. 

While  we  are  eager  to  run  as  much 
art  as  possible,  I  contend  that  too  much 
space  is  filled  with  pictures  that  should 
have  been  rejected  or  abandoned. 
Nothing  is  gained  and  no  one  is  pleased 
when  we  let  this  type  of  copy  appear 
in  our  papers.  Therefore,  recognizing 
that  proper  photographs  are  essential 
and  assuming  that  the  engraver  is 
equipped  with  the  proper  material,  he 
is  then  in  position  to  exercise  his 
I  knowledge  and  perfect  a  printing  plate 
that  will  conform  to  all  the  necessary 
requirements. 

Would  Stimulate  Engraver 
The  finished  product  from  the 
proper  type  of  copy  will  go  a  long  way 
toward  improving  the  appearance  of 
our  pictorial  sections.  If  the  engrav¬ 
er’s  reproduction  has  been  made  from 
copy  that  has  been  properly  prepared 
and  retouched  according  to  its  needs, 
there  is  no  reason  why  the  finished 
results  could  not  be  pleasing  in  their 
entirety. 

When  the  engraver  accepts  the  re¬ 
sponsibility  for  the  final  results  of  il¬ 
lustrations  he  becomes  more  conscious 
of  his  duties.  He  has  a  keener  appre¬ 
ciation  for  the  vital  part  that  he  takes 
in  the  production  of  a  daily  newspa¬ 
per.  TTie  improved  quality  of  his  il¬ 
lustrations  will  inspire  him  to  achieve 
perfection  and  develop  a  finer  sense 
of  craftsmanship  in  the  other  members 
of  his  department. 

Too  often,  members  of  the  editorial 
and  other  departments  lose  sight  of 
the  fact  that  engraving  departments 
must  play  their  part  in  the  cost  of 
production.  Our  costs  can  skyrocket 
if  production  costs  are  not  kept  in 
mind  and  carefully  watched.  Need¬ 
less  overtime,  special  plates,  extra 
negatives,  unused  cuts,  making  over 
for  size  and  other  abuses  can  wreck  a 
budget,  ruin  dispositions  and  cost  the 
publisher  thousands  of  dollars  in  the 
course  of  a  year. 

The  unfortunate  part  of  it  is  that 
nothing  is  received  in  return  for  this 
extra  outlay  of  money.  Less  work  is 
usually  turned  out,  while  the  costs 
rise.  Those  guilty  of  abuses  are 
rarely,  if  ever,  conscious  of  their  costs 
to  the  publishers  inasmuch  as  they  are 
strangers  to  the  business  department. 

An  efficient  engraving  department 
head  must  give  service  and  quality 
and,  in  addition,  he  must  not  lose  sight 
of  expenses.  The  same  conditions 
exist  in  a  newspaper  plant  that  exist 
in  other  businesses.  To  be  efficient, 
the  newspaper  engraving  plant  must 
be  run  as  a  paying  proposition  and  its 
materials  and  time  must  not  be  dis¬ 
sipated. 

Hits  Copy  Overload 

There  are  various  conditions  that  the 
engraving  department  is  subject  to 
which,  if  eliminated,  would  lower  the 
cost  of  production  and  work  to  the 
general  good.  With  a  newspaper  en¬ 
graving  department  the  element  of 
time  is  vital  and  anything  that  saves 
time  adds  up  on  the  profit  side.  An 
even  flow  of  copy,  where  possible, 
facilitates  production  and  lowers  cost. 
When  copy  is  permitted  to  “bunch” 
it  causes  confusion  and,  in  the  majori¬ 
ty  of  instances,  overloads  the  produc¬ 
tion  schedule.  In  the  manufacture  of 
engravings  with  a  view  to  costs,  it  is 
essential  that  a  system  be  followed. 

The  general  conception  in  the  edi¬ 
torial  departments  of  most  newspapers 
is  that  the  engraving  department 
should  produce  a  plate  in  its  entirety 
within  20  minutes  to  an  hour.  It  is 
possible  to  produce  a  plate  in  this 
(Continued  on  page  31) 
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THE  PEACE  OF  MUNICH  AS  VIEWED  BY  U.  S.  CARTOONISTS 


FEAT  OF  THE  AGES 

I'auffhn  Shoemaker  in  Chicago  Daily  News 


WHEW.  THAT  WAS  SOME  WAR  I 

J.  H.  Donahcy  in  Cleveland  Plain  Dealer 


THE  PEACE  PAGEANT  MOVES  ON 

Hugh  Hutton  in  Philadelphia  Inquirer 


THE  NIGHTMARE  IS  OVER 

Rollin  Kirby  in  Nett'  York  li'orld-T elegram 


YES.  SIR,  THAT'S  MY  BABY 

Tom  Little  in  Nashville  Tennessean 


WRITTEN  IN  THE  SAND? 

Edwin  Marcus  in  A'ew  York  Times 


M  SCHENECTADY  DAILIES  BAN  PUBLICITY 

THE  Schenectady  (N.  Y.)  Gazette  and  the  Union-Star  in  a  joint  letter  to 
local  advertisers  Sept.  30  advised  them  that  publicity  stories  were  there- 
after  harmed  in  their  colunms.  The  letter  was  signed  by  John  W.  Eddy, 
local  ad  manager  of  the  Gazette,  and  P.  M.  Hart,  local  ad  manager  of  the 
__  Union-Star.  Merchants  were  told  they  have  “too  big  an  investment  in  the 
advertising  columns  of  the  newspapers  to  place  the  pulling  power  of  their 
'•>1  advertising  colunms  in  jeopardy,”  and  that  the  unwarranted  amount  of 

■  publicity  which  the  newspapers  have  been  carrying  would  soon  undermine 
reader  confidence  the  letter  said. 


L.  A.  TIMES  WINS  REVIEW  OF  CONTEMPT  CASE 

LOS  ANGELES,  Oct  4 — The  California  Supreme  Court  has  agreed  to  review 
the  Los  Angeles  Times’  conviction  for  contempt  of  court.  TTie  petition 
for  a  writ  of  review  was  granted  yesterday  in  San  Francisco,  returnable  in 
Los  Angeles  Dec.  7.  The  newspaper  and  two  executives  were  convicted  of 
contempt  as  a  result  of  several  editorials  which  a  Los  Angeles  Bar  Associa¬ 
tion  committee  held  was  written  in  attempt  to  influence  the  courts.  On  Dec. 
7  the  Supreme  Court  will  set  a  date  for  argument. 


of  things  to  come" 

Hauiel  R.  Eitcpairick  in 
St.  Louis  Post-Dispatch 


I  been  working  on  this  puxzle  2,000 
years — but  I'm  not  discouraged" 

Ray  Bailey  in  Near  York  Daily  News 


MORE  PHILLIES  ADS 

Bayuk  newspaper  schedules,  re¬ 
cently  released,  show  an  increased 
appropriation  for  Phillies  cigars.  Large 
size  space  is  being  used  in  a  wide  list 
of  newspapers  covering  major  Phillies 
markets.  Ivey  &  EHlington,  Inc.,  is 
the  advertising  agency. 
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European  Crisis  Piled  Up 
Costs  on  U.  S.  Services 


Cable  Traffic  Up  30%  ■  •  ■  News  Associations 
Report  Biggest  File  from  Abroad  Since 
World  War  .  .  .  Story  Was  Circulation  Builder 


EUROPE’S  WAR  SCARE  starting; 

early  in  September  and  coming  to 
a  climax  last  week  with  the  accord 
at  Munich,  proved  to  be  a  great  cir¬ 
culation  builder  but  a  tremendous 
expense  to  wire  and  photo  services. 

The  Associated  Press  reported  this 
week  that  on  Sept.  26  it  had  the 
largest  London-to-New  York  file  in 
the  history  of  the  organization,  31,174 
words.  During  the  whole  month  of 
September,  557,544  words  of  news 
were  received  from  London.  The 
photo  department  of  the  AP  reported 
80  pictures  were  radioed  across  the 
Atlantic  during  the  month. 

25,000  Words  Doily 

Barry  Faris,  editor.  International 
News  Service,  estimated  that  during 
September  the  daily  influx  of  words 
from  the  European  news  centers  dur¬ 
ing  the  crisis  ran  between  10,000  and 
25,000.  The  top  figure  was  reached 
twice,  he  said.  He  added  that  the 
cost  of  covering  these  developments 
was  greater  than  covering  the  Chinese 
war  because  of  the  number  of  places 
from  which  important  news  emanated. 

Harry  Baker,  editor.  International 
News  Photos,  reported  that  during  the 
last  10  days  of  the  crisis  74  pictures 
were  radioed  by  his  men  in  Europe. 
Average  cost  of  these  pictures  was 
$90,  he  said.  While  no  definite  figure 
has  yet  been  reached,  Mr.  Baker  said 
that  he  was  certain  that  the  cost  of 
this  story  is  far  greater  than  in  the 
Sino-Japanese  conflict. 

Equals  Cost  of  Chinese  War 

Earl  Johnson,  general  news  manager 
of  United  Press,  did  not  come  to  the 
same  conclusion.  He  said  that  the 
cost  to  U.P.,  which  brought  in  about 
30,000  words  daily,  was  just  about  the 
same  as  the  Sino-Japanese  story. 
While  there  were  fewer  words  coming 
from  Japan  and  China,  the  cost  per 
word  was  so  much  higher  as  to  com¬ 
pensate  the  difference.  He  said  the 
cost  per  word  from  London  to  New 
York  was  about  eight  cents  while  from 
China  to  New  York  it  was  between 
40  and  50  cents.  A  large  part  of  the 
expense  of  covering  the  European 
upheaval  was  in  telephone  tolls.  Mr. 
Johnson  explained  that  reporters  on 
the  various  news  sites  frequently  tele¬ 
phoned  their  reports  to  London  from 
where  they  were  transmitted  to  New 
York  either  by  cable  or  wireless. 
Furthermore,  the  New  York  office 
often  made  assignments  by  telephone, 
he  said. 

Robert  P.  Dorman,  general  manager. 
Acme  News  Pictures,  said  that  the 
cost  of  transmitting  pictures  from 
London  to  New  York  by  radio  ran 
about  $500  a  day.  From  Aug.  30  to 
Sept.  4,  94  pictures  were  radioed,  Mr. 
Dorman  said.  Times  Wide  World 
radioed  37  photos  from  Sept.  15  until 
last  week. 

The  New  York  Times  reported  that 
it  received  a  daily  file  of  between 
12,000  and  13,000  words.  Tfie  New 
York  Herald  Tribune  brought  in  10,- 
000  words  daily  since  Sept.  15. 

Although  exact  figures  have  not 


By  MARLEN  E.  PEW.  Jr. 

cago  Tribune  and  the  Chicago  Daily 
News  during  recent  developments  far 
exceeded  their  previous  cable  totals 
filed  from  Europe  at  any  time  since 
the  World  War. 

50,000  Words  in  One  Day 

The  Daily  News  told  Editor  &  Pub¬ 
lisher  no  fewer  than  20,000  word.^ 
and  as  high  as  50,000  words  from  di¬ 
rect  correspondents  and  the  press  ser¬ 
vices  were  carried  daily  for  about  ten 
days  during  the  dramatic  diplomatic 
shadow-boxing  between  the  Big  Four 
of  Europe. 

Postal  Telegraph  stated  that  in  the 
last  10  days  of  the  war  scare  more 
than  100,000  words  were  cabled  from 
Europe.  Business  reached  its  peak 
Sept.  28  when  11,553  words  were 
transmitted.  The  crisis  pushed  traffic 
up  30%,  it  was  reported. 

Western  Union  sent  almost  1,000,000 
words  of  news  from  Europe  to  New 
York  during  the  14  days  following 
Chamberlain’s  first  visit  to  Hitler. 

Press  Wireless,  Inc.,  stated  that  its 
file  from  Paris  during  the  last  three 
weeks  averaged  28,000  words  daily, 
which  is  200%  above  normal.  The 
London  file  ran  about  15,000  daily, 
which  is  150%  more  than  usual. 

Large  Circulation  Increases 

A  random  check  of  newspapers 
scattered  throughout  the  United  States 
revealed  large  increases  in  circulation. 
In  New  York  and  in  New  England 
cities  the  hurricane  worked  with  the 
war  crisis  to  bring  huge  circulation 
increases. 

The  New  York  Daily  News  re¬ 
ported  an  increase  of  100,000  a  day. 
The  Mirror  and  the  Journal  and 
American  printed  lOVt  more  papers 
than  usual.  The  World  -  Telegram 
noted  an  average  increase  of  from  5 
to  7%  beginning  Sept.  13  and  con¬ 
tinuing  to  Sept.  30.  The  largest  run 
for  that  paper  was  Sept.  28  when 
15%  more  papers  than  usual  were 


printed.  The  Times  reported  that  it 
has  had  a  “considerable  gradual  in¬ 
crease  during  the  past  two  weeks,” 
but  declined  to  quote  a  figure.  The 
Herald  Tribune  had  a  peak  increase 
of  18,000  papers. 

In  Boston  the  Globe  reported  a 
jump  of  24,000  copies  sold,  which  on 
the  day  following  the  hurricane  rose 
to  more  than  92,000  above  normal. 
The  American  and  Record  saw  large 
increases  the  two  days  following  the 
hurricane,  but  the  proportion  due  to 
the  war  scare  is,  of  course,  unknown. 
All  other  Boston  papers,  with  the  ex¬ 
ception  of  one,  had  circulation  in¬ 
creases.  The  Christian  Science  Moni¬ 
tor,  refraining  from  the  use  of  large 
headlines,  noted  no  change. 

Two  Extra  Editions 

Although  unwilling  to  divulge  ex¬ 
act  figures,  circulation  officials  of  the 
St.  Louis  Post-Dispatch  and  the  St. 
Louis  Star-Times,  evening,  and  the 
St.  Louis  Globe-Democrat,  morning, 
unanimously  agreed  that  news  of  the 
European  crisis  and  settlement  ma¬ 
terially  increased  sale  of  newspapers 
there. 

Both  the  Post-Dispatch  and  the 
Star-Times  issued  two  extra  editions 
and  all  were  repiorted  to  have  sold 
well.  A  statement  from  the  Globe- 
Democrat  expressed  the  consensus  c.f 
the  officials.  It  read;  "During  the  pe¬ 
riod  in  question  we  noted  unusual 
news  interest  on  the  part  of  the 
public.  Sales  were  up  because  of 
that.” 

New  Orleans  dailies,  both  after¬ 
noon  and  morning,  .showed  a  marked 
increase  in  sales.  “Street  sales  in¬ 
creased  about  20%,”  said  Morris  Mor¬ 
gan,  circulation  manager  of  the  New 
Orleans  Item.  “But  already  the  de¬ 
cline  is  noticeable  and  within  a  week 
we  will  be  back  to  our  usual  quota.” 
A  similar  situation  was  revealed  by 
circulation  managers  of  the  other 


ngures  nave  not  BIG  BERTHAS"  READY  FOR  SERIES 

^en  computed,  wordage  filed  by  Hugh  Broderick  of  Internafi  onal  News  Photos  looking  over  his  camera  equipment  for 
European  correspondents  of  the  Chi-  World  Ser!e< 


World  Series  coverage. 


daily  newspapers  in  New  Orleans. 

Intense  interest  in  the  crisis  was 
reflected  in  moderate  increases  in  San 
Francisco  and  Oakland  newspaper 
street  sales.  Percentage  gains  ranged 
from  10  to  35%  over  a  10-day  period. 
The  area  is  served  by  the  Call-Bul¬ 
letin,  Chronicle,  Examiner  and  News 
in  San  Francisco  and  the  Post-En¬ 
quirer  and  the  Tribune  in  Oakland. 
Maximum  increa.ses  in  street  sales  per 
newspaper  were  5,000  copies.  Heavy 
demand  was  noted  over  the  10-day 
period. 

"Nice  Gains"  in  Phila. 

All  five  Philadelphia  dailies  re¬ 
ported  “very  nice  gains.”  The  eve¬ 
ning  papers.  Ledger,  Bulletin  and 
News,  especially  felt  the  effect  of  the 
war  news,  as  most  of  the  major  de¬ 
velopments  occurred  during  the  day 
in  the  United  States.  One  circulation 
executive,  however,  explained  the 
gains  of  last  week  and  the  week  be¬ 
fore  also  were  due  to  residents  re¬ 
turning  from  vacations  and  summer 
resorts. 

Substantial  increases  in  Washing¬ 
ton  newspaper  circulation  will  result 
in  much  circulation  that  will  last,  in 
the  opinion  of  the  capital’s  circula¬ 
tion  managers.  They  base  that  fore¬ 
cast  on  the  fact  that  their  new  read¬ 
ers  found  a  type  of  coverage  imlikc 
that  which  other  special  events  such 
as  elections,  sports  and  catastrophe.s 
permit.  Far  from  being  a  “one  day 
wonder,”  the  European  story  produced 
hourly  developments  at  several  points 
for  several  days.  Opportunity  wa.s 
presented  the  newspapers  to  parade 
their  facilities  for  foreign  and  domes¬ 
tic  wire  and  photo  coverage,  and 
“sell”  substantial  subscribers  on  the 
merits  of  the  papers. 

With  five  daily  newspapers,  two 
morning  and  three  afternoon,  and 
three  Sunday  publications,  Washing¬ 
ton  (pop.  486,869,  1930  census)  is 
“over  newspapered,”  circulation  man¬ 
agers  agree.  That  accounts  for  the 
fact  that  there  were  only  seven  ex¬ 
tras  during  the  week.  Two  of  the 
newspapers  published  no  extras  dur¬ 
ing  the  scare. 

Up  10%  in  Detroit 
The  story  did  not  have  an  excep¬ 
tional  sales  value  in  Detroit,  although 
the  Detroit  Free  Press  noted  a  10% 
increase  above  normal  in  the  sales  of 
the  day  following  the  peace  settle¬ 
ment.  During  negotiations  sales  ran 
from  5  to  10%  above  normal.  On  the 
day  following  the  war  scare  sales  had 
risen  8%,  rising  to  the  peak  of  10% 
on  the  day  after  the  peace  confer¬ 
ence.  News  returns  were  the  lowest 
in  years,  it  was  reported. 

Circulation  figures  of  all  Chicago 
papers  jumped  from  15,000  to  20,000 
over  normal  averages  as  a  result  of 
the  10-day  war  scare,  according  to 
estimates  of  circulation  executives, 
although  it  was  pointed  out  to  Editor 
&  Publisher  it  is  felt  some  part  of 
the  increase  in  circulation  must  be 
credited  to  city-wide  interest  in  the 
successful  National  League  permant 
race  of  the  Chicago  Cubs  professiona’ 
baseball  club. 

For  sustained  interest  over  a  long 
period  the  war  crisis  was  one  of  the 
best  circulation  stories  in  years,  cir¬ 
culation  managers  of  Los  Angeles  pa¬ 
pers  report.  Street  sales  went  up  a.s 
high  as  50%  during  the  peaks,  and  all 
classes  of  circulation  showed  ad¬ 
vances  of  aroimd  16%.  TTie  peak.>^ 
were  registered  during  Chamberlain’s 
visits  to  Hitler,  particularly  after  the 
second  visit,  and  the  climax  of  th«> 
four  power  conference  at  Munich. 

ENTERS  WEmY  FIELD 

The  Ada  (Okla.)  Times  susp)ended 
daily  publication  SCpt  23  and  is  now 
being  issued  weekly. 
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PUBLISHER 


Newspaper  Ads  Move 
231,104  Appliances 

Consolidated  Edison  oi  N.  Y.  Sells  Record 
Number  of  Electrical  Units  in  Bargain 
Package  Campaign  in  First  Month 

OFFERING  four  electrical  appliances  commissions,  the  company  states. 

at  less  than  half  cost  in  a  “bargain  Employes’  commissions  total  $35,551. 
package”  campaign  promoted  prin-  500, 000  Merc  Appliances  Ordered 
cipally  through  metropoUtan  news-  ^he  campaign  slogan  is  “Jobs  for 

-  Men — ^£ldison’s  Bargain  Package  for 

I  I  I  You,”  and  Edison  has  placed  orders 

^  I  nE  I  ■■UEIiS  September  for  500,000  additional 
^  f  appliances  to  make  125,000  packages, 

p  -  I  This  brings  the  total  appliance  order 


Extra  The  Charleston  Gazette  Extra  ^^OrC©St©r  PoSt 

Is  Saved  Susp©nd©d; 

By  ‘Big  4’  Booth  Buys  Ass©ts 

At  Parley  Evening  Gazette  Adds 


fl 


Emr0p9  Snatchtd  From  Brink  of  Wmr  Whom 
LooJor$  Bargain,  Cot  Paaco  Ptodgo  From 


SUPER-SUPER  HEADLINE 


Evening  Gazette  Adds 
Title  to  Its  Own  .  .  . 

250  Employes  Affected 

The  Worcester  (Mass.)  Evening 
Post  suspended  publication  Oct.  1 
after  47  years  of  existence.  It  had 
been  operated  the  last  17  months  by 
Winfield  A.  Schuster,  owner  of  the 


Peace  was  announced  by  the  Charleston  Schuster  Woolen  Co.,  East  Douglas, 
(W.  Va.)  GaieHe  in  this  468  point  wood  Mass.,  who  purchased  the  paper  May 


MVi  YOU 
MONXYI 


Men— Edison’s  Bargain  Package  for  ^ypo,  believed  by  Major  Gerald  F.  1,  1937,  from  John  H.  Fahey,  head  of 

You,”  and  Edison  has  placed  orders  geane,  copy  desk  head,  to  bo  the  largest  the  Federal  Home  Owners’  Loan 

in  September  for  500,000  additional  ever  used  in  a  newspaper  there.  The  6^/2  Corp. 

appliances  to  make  125.(X)0  packages,  inch  letters  were  formerly  owned  by  a  now  TTie  Worcester  Telegram,  morning 
This  brings  the  total  appliance  order  defunct  printing  concern  and  were  ob-  and  Sunday,  and  the  Evening  Gazette, 

to  600,000  since  July  1.  tained  some  time  ago  by  the  Gazette  "for  published  by  George  F.  Booth,  have 


kitten's 


AU  FOR 

S24si 


to  600,000  since  July  1.  tained  some  time  ago  by  the  Gazette  "tor  published  by  George  F.  Booth,  have 

The  five  appliance  manufacturers  an  emergency."  Major  Beane  decided  the  purchased  the  assets  of  the  Post  and 
paid  tribute  to  the  Edison  effort  on  Munich  pact  was  "it"  and  laid  out  this  liquidate  the  property.  The  Ga- 

Sept.  29  when  they  placed  a  special  unusual  page.  The  peace  eztra  zette  has  added  the  words  “and  Post” 

l.OOO-line  advertisement  in  New  street  at  7:15  p.m..  Sept.  29,  and  had  masthead  and  has  taken  over 

York  newspapers  captioned  “We  ^-’00  *«'•*■  ®'‘  ?"•  ^  persons  in  subscription  and  carrier  routes  of 

Salute  an  Idea,”  which  complimented  _ the  city  area. _  Circulation  of  the  Post  was 

the  Consolidated  Edison  Company  __  ^  _  _  ,  approximately  35,000  daily, 

and  E.  F.  Jeffe,  vice-president,  for  the  ^ .  On  IT  r©SS  1  CClf  Approximately  250  employes  in 

co-operative  effort  which  is  putting  Worcester  and  Worcester  County  were 

men  back  to  work.  Trt  affected  by  the  paper's  suspension, 

On  Aug.  31,  just  before  the  cam-  A  VJ  *  V^VAlliA^  including  35  in  the  editorial  depart- 

paign  broke,  a  luncheon  was  given  m  C!l«  «  ment,  45  in  the  business  office  and 

at  the  Hotel  Commodore  for  execu-  OUrV©Y  OllOWS  advertising  department  and  55  in  the 

tives  of  the  appliance  companies  and  ,  u  mechanical  department, 

mayors  of  the  cities  where  their  fac-  Although  President  Roosevelt  has  EdIforinI  DUmUxal  faw 

tories  were  located.  The  Nctc  York  several  occasions  criticized  the  .  j  *  •  i  j 

Journal. American  issued  a  special  press  for  the  way  it  reports  Washing-  Dismissal  pay  for  ^itorial  depart- 
edition  with  the  front  page  deVoted  ton  affairs,  the  American  public  in  ment  employes,  members  of  the  News- 


the  Post.  Circulation  of  the  Post  was 

UM  n  ■  approximately  35,000  daily. 

,  Jt  r©SS  1  CCir  Approximately  250  employes  in 

Worcester  and  Worcester  County  were 
affected  by  the  paper's  suspension, 
^  ^  ^  including  35  in  the  editorial  depart- 

O  C!l*  «  ment,  45  in  the  business  office  and 

^U]rV©y  OllO^VS  advertising  department  and  55  in  the 

. ,  ,  ,  _  . ,  .  1.1.  mechanical  department. 

Although  President  Roosevelt  has 


w  York  O''  several  occasions  criticized  the  Editorial  Ditmitial  Pay 

special  Press  for  the  way  it  reports  Washing-  Dismissal  pay  for  editorial  depart- 
dented  ton  affairs,  the  American  public  in  ment  employes,  members  of  the  News- 
eon  re-  general  considers  U.  S.  newspapers  Paper  Guild,  ranged  from  10  weeks 


- ^  campaign  and  the  luncheon,  re-  general  considers  U.  S.  newspapers  z.oiu  xv 

I - porting  that  thousands  of  men  have  fair  to  the  Roosevelt  Administration,  Pay  for  tho^  of  five  years  employ- 

S.mpl.  of  1.500-line  ad  placed  in  all  New  been  returned  to  work  in  16  factories  a  national  survey  by  Dr.  George  Gal-  memEr'T^he *pL  staff 

York  n«wct>aDers  Sn  Seoiember  bv  Con-  as  a  result  of  the  enterprise.  lup,  director  of  the  American  Institute  o®  on  y  mem  r  o _ ®  , 


York  newspapers  in  September  by  Con-  as  a  result  ot  the  enterprise, 
solidated  Edison  Company.  ■ 

papers,  the  Consolidated  Ekiison  Com-  CoutllGy  tO  OIoVOIqIICI 

Press,  Wallace  to  N.  Y. 

5i,776  packages,  or  231,104  appliances, 


of  Public  Opinion,  shows. 


who  has  made  new  connections  to 


Announced  Oct.  4,  the  survey  took  Mward  W.  Scannell,  sports 


rOUtneV  lO  ^leveiana  the  issue  to  a  cross-section  of  news-  ^ho  has  joined  the  Evening 

____  ig  V  paper  readers  in  all  parts  of  the  coun-  ® 

ress,  Wallace  to  N.  Y.  shades  of  political  opm-  the  Post  included  WUliam  G.  Gavin. 

(By  telegraph  to  Kditox  &  Piblisher)  ion.  Overwhelmingly  they  expressed  general  manager,  Wesle> 

Toledo,  O.,  Oct.  5-Worth  Coutney,  the  opinion  that  the  press  was  fair  and  coinptroller;  Ernest  W.  Law- 

mananpr  iinnorfi.i  tVip  in  ii=  son*  advertising  director;  Clarence  L. 


in  the  first  month  of  the  offer. 

“This  is  a  great  tribute  to  news 


(By  telegraph  to  Kditob  &  Publisher) 


paper  advertising,”  stated  Henry  C.  vice-president  and  business  manager  impartial  to  the  Administration  in  its  urji’cnn  monooina  o/titnv  t 

ObTrmeyer,  assistont  vice-president  in  of  the  former  Toledo  News-Bee,  news  columns.  Mu^Wand  cRv  editor 

charge  of  advertising,  adding  that  the  Thursday  will  82%  Vote  Fair  -u-  ’  i  jj 

The  Post  building  was  not  included 


charge  of  advertising,  adding  that  the  Thursday  will 
major  effort  was  in  newspapers.  Other  assume  the 
media  used  were  window  displays  in  duties  of  busi- 
showrooms  and  dealers,  cards  on  ness  manager  of 
trucks,  inserts  in  bills  to  2,500,000  the  Cleveland 
customers  and  brief  radio  mention.  Press,  a  Scripps- 
Exceeds  Quota  Howard  news- 

The  campaign  began  Sept.  1  and  P3P®r- 
continues  to  Dec.  31  with  a  quota  of  ff*®  appoint- 
175,000  packages.  The  first  month’s  was  an- 

orders  so  far  exceeded  expectations  nounced  Tues- 
that  new  orders  have  been  placed  with  by  John  G. 

appliance  manufacturers.  The  “pack-  Meilink,  general 
age”  offered  includes  a  radio,  floor  manager  of  the 
lamp,  toaster  and  electric  iron  for  Press  and  gen- 
$24.50  with  a  regular  value  of  $53.23.  eral  business 


appoint- 


.  ,  ,  The  Post  building  was  not  included 

Asked  whether  the  news  reports  in  ^^e  sale.  The  Telegram  and  Ga- 
their  papers  were  fair  or  unfair  to  the  ^ptte,  which  in  September  opened  a 
Administration,  they  voted:  Fair,  new  addition  to  their  plant,  acquired 
82%;  Unfair,  18%.  the  Post’s  equipment  but  has  no  plans 

This  vote  of  confidence  in  the  im-  gj  present  for  its  disposal, 
partiality  of  news  reports  was  held  to  The  purchase  price  was  not  an- 


be  especially  striking  because  a  ma-  nounced. 

jority  of  American  papers  lean  edi-  in  his  announcement,  Mr.  A.  Schus- 
torially  to  the  Republican  side.  In  ter  said  that  the  business  recession 
1936,  Dr.  Gallup's  report  pointed  out,  and  the  necessity  of  devoting  all  his 
more  than  six  out  of  every  10  news-  time  to  his  manufacturing  interests 
paper  readers  told  the  Institute  that  were  the  reasons  for  suspension  of 


ui  the  papers  they  read  were  supporting  his  paper. 

Press  and  gen-  Wortli  Coutney  Alfred  M.  Landon,  Republican  Presi-  ■ 

DUS1T16SS  dcntinl  csTididst©  ■ 

Consolidated  makes  no  profit  on  the  manager  of  Scripps-Howard  papers  in  Despite  the  Republican  complexion  National  PzeSS  Club 

sale.  Ordere  token  by  them  are  given  Ohio.  He  will  succeed  S.  F.  Wallace,  of  the  press,  the  recent  survey  found  Wrri+xire  Pin 

to  approved  dealers.  Jr.,  who  will  go  to  the  Scripps-How-  that  a  large  majority  of  Democrats  UHero  XiejeCl 

Mr.  Obermeyer  reported  tl«t  three  ard  New  York  office.  considered  news  reports  on  the  New'  Washington,  D.  C.,  Oct.  3 — Although 

1,500-line  ads  appears  in  the  eight  Mr.  Coutoey  began  work  in  the  Deal  fair.  Over  the  country  as  a  John  L.  Lewis  is  a  member  of  the  Na- 

metropolitan  dailies  during  Septem-  busine^  office  of  the  News-Bee  in  whole,  72  out  of  every  100  Democrats  tional  Press  Club  as  are  also  many 

ber.  Deliveries  ran  behind  orders  1919*  He  was  named  vice-president  believed  the  press  reported  the  Presi-  correspondents  in  Lewis’  affiliated 

during  the  truck  stnke  so  a  fourth  and  business  manager  in  1934.  dent  fairly  and  90  out  of  every  100  American  Newspaper  Guild,  waiters 

ad  was  cancelled.  Octo^r  ads  will  a  Republicans  held  the  same  view.  at  the  clubhouse  flatly  rejected  the 

run  1000-lines.  In  addition,  26  for-  qtjtq  nAILIFS  MFRCFn  South  Leads  Country  proposal  that  they  be  represented  in 

eign  language  papers  and  virtually  '-'HIV.'  iyit.nLxt.U  ^o«"Try  collective  bareainine  bv  the  United 

every  neighborhood  daily  and  weekly  Sale  of  the  Fremont  (O.)  News  to  Sentiment  regarding  newspaper  Cafeteria  Emnloveec  A<!<airiation  a 


Waiters  Reject  CIO 

Washington,  D.  C.,  Oct.  3 — Although 


dent  fairly  and  90  out  of  every  100  American  Newspaper  Guild,  waiters 
Republicans  held  the  same  view.  at  the  clubhouse  flatly  rejected  the 
South  Leads  Country  proposal  that  they  be  represented  in 

c  *•  X  „  j-  collective  bargaining  by  the  United 

Sentiment  regarding  newspaper  Cafeteria  Employees  Association,  a 
treatment  of  the  New  Deal  varied  c  I O  unit 


in  the  vicinity  are  being  used. 


Sale  of  the  Fremo^it  (O.)  News  to 
the  Fremont  Messenger,  was  an- 


Seven  hundred  approved  appliance  nounced  Oct.  1.  Both  are  p.m.  papers,  slightly  according  to  geographical  2q  23  one 

dealers  are  co-operating  in  the  cam-  Publication  of  the  News-Messenger,  |fc«ons,  ffie  report  found.  In  Ae  waiter  hospitalized  and  unable  to  cast 
paign  and  in  addition  a  large  number  was  begun  Oct.  3  by  Frank  J.  Daubel,  East  Central  area,  which  includes  ballot  and  two  refiicin^  to  taWe  nart 
of  the  Consolidated  Edison  and  affi-  publisher  of  the  Messenger.  Amer  Michigan,  IlUnois,  Indiana  and  Ohio,  election  ordered  the  NIJIB 


liated  systems’  employes  other  than  L.  Wrigley  has  been  general  manager  and  in  the  Far  West,  the  majorities  -pbe  voting,  scheduled  to  continue  for 
those  in  the  sales  department  have  and  Monroe  Glatz,  city  editor  of  the  voting  the  press  was  fair  to  somewhat  ^wo  days  returned  the  CIO  rebuff 


token  advantage  of  the  companies’ 
offer  to  sell  packages  on  commission. 


News. 

The  News  said  the  sale  followed 


Of  the  total  sales,  22,225  were  made  efforts  of  the  News  management  to 
by  dealers  and  35,551  by  employes  of  buy  the  Messenger.  Three  of  the  28 
the  system  companies.  Dealers  re-  employes  of  the  News  were  added  to 
ceive  a  commission  on  sales  made  by  the  Messenger  staff,  and  others  may 
employes  as  well  as  on  their  own  sales  be  added  later,  Mr.  Daubel  said.  Mr. 
and  together  there  has  accrued  to  Wrigley  and  Mr.  Glatz  said  they  had 
them  to  date  a  total  of  $195,553  in  no  definite  plans. 


lower  than  elsewhere. 
The  results: 


Fair 

Unfair 

P.  c. 

P.  C. 

New  England  . 

.  87 

13 

Middle  Atlantic  . 

17 

East  Central  . 

.  77 

23 

West  Central  . 

16 

South  . 

12 

Far  West  . 

.  73 

27 

within  a  few  hours.  It  ended  a  brief 
period  of  imcertointy  for  press  club 
members  who  could  obtain  no  legal 
or  labor  board  guidance  on  the  ques¬ 
tion  whether  they  are  “employers” 
and  therefore  restrained  under  pen¬ 
alty  of  $5,000  fine  from  discussing  the 
election  with  waiters  who  serve  them 
and  who  asked  their  advice. 
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Business  Outlook  Better  With  War  Scare  Gone 


A  DER’INITE  feeling  of  relief  and  a  revival  of  business  optim¬ 
ism  is  being  felt  in  national  advertiser  circles  as  a  result 
of  the  Munich  peace  parley  last  week.  Anticipation  for  in¬ 
creased  fall  business  is  high,  especially  in  the  automobile 
industry. 

Feeling  that  the  assurance  of  European  and  world  peace 
must  have  had  a  large  effect  on  American  business,  Editor  & 
Publisher  telegraphed  executives  of  two  score  national  adver¬ 
tisers  for  their  opinions  on  “what  you  believe  the  future  course 
•  of  business  is  here  now  that  peace  has  been  maintained  in 
Europe. 

“Do  you  have  more  confidence  in  the  present  outlook?” 

All  answers  loceived  revealed  the  war  scare  had  definitely  hindred  the 
seasonal  fall  pick-up.  Several  executives  expect  a  better-than-seasonal  up¬ 
turn  and  some  spoke  of  enlarged  advertising  appropriations. 

The  replies  to  the  E.  &  P.  query  follow: 

MORE  HOPEFUL  SPIRIT  PREVAILS 

Alvan  Macauley,  president,  Packard  Motor  Car  Co.:  "Engendering  a 
definite  feeling  of  uncertainty,  threats  of  war  in  Europe  unquestionably  had 
a  depressing  effect  on  business.  With  these  threats  now  removed  for  the 
present  at  least  a  more  hopeful  spirit  is  seen  as  prevailing  in  practically  all 
business  in  this  country.  TTiere  is  greater  optimism  on  every  hand.  This  in 
itself  should  be  of  material  aid  to  business.  The  automobile  industry  seems 
united  in  a  belief  that  1939  will  be  a  better  year  for  the  sale  of  motor  cars. 
That  means  a  better  year  for  all  business.” 

MUNICH  CONFERENCE  REMOVED  ELEMENT  OF  DOUBT 

Lee  H.  Bristol,  vice-president,  Bristol-Myers  Co.:  ‘T  believe  results  of 
the  Munich  conference  with  apparent  assurances  of  peace  for  the  indefinite 
present  have  removed  one  of  many  elements  of  doubt  and  fear  in  the  minds 
of  advertisers  that  has  influenced  current  conservatism.  With  further  con¬ 
firmation  and  proof  that  general  business  conditions  are  improving  I  believe 
that  after  the  elections  we  can  anticipate  a  more  optimistic  and  bolder  atti¬ 
tude  on  the  part  of  advertisers.” 

EUROPEAN  PEACE  RESTORES  BUSINESS  CONFIDENCE 

G.  P.  Kennison,  advertising  manager.  United  Drug  Co.:  “The  tranquility 
I  of  the  European  situation  will,  in  my  opinion,  immediately  and  permanently 
I  restore  confidence  in  buying,  purchasing,  and  production.” 

INCREASED  CONFIDENCE  WILL  HELP 

William  A.  Hart,  director  of  advertising,  E.  I.  duPont  de  Nemours  &  Co.: 
■‘Anything  which  contributes  to  confidence  on  the  part  of  both  buyers  and 
sellers  cannot  fail  to  help  fall  business.” 

NEW  CONGRESS  ATTITUDE  BIG  FACTOR 

Arthur  C.  Dorrance,  president,  Campbell  Soup  Co.:  “Now  that  the  Euro¬ 
pean  crisis  is  behind  us  the  outlook  is  for  a  better-than-seasonal  upturn  in 
fall  business.  The  inflated  inventories  of  last  autumn  have  been  reduced  to 
normal  proportions  and  current  buying  is  keeping  pace  with  consumption. 


Continuing  progress  after  the  first  of  the  year  depends  in  considerable  mea¬ 
sure  upon  the  attitude  of  the  new  Congress  toward  business  enterprise.  If 
government  is  more  inclined  to  direct  and  encourage  business  initiative  and 
less  inclined  to  penalize  and  control  commercial  activities  the  prospects  for 
expanding  trade  during  the  winter  and  spring  will  be  particularly  bright. 
Enlarged  advertising  appropriations  reflect  a  fairly  general  acceptance  of 
this  view.” 

CONTINUED  INCREASE  IN  PRODUCTION  SEEN 

Lunsford  Richardson,  president,  Vick  Chemical  Co.:  "With  the  crisis  over 
it  should  be  a  signal  for  the  continuation  of  a  gradual  increase  in  the  Federal 
Reserve  production  rising  index  since  July.” 

DEFINITE  EFFECT  ALREADY.  SAYS  HOFFMAN 

Paul  G.  Hoffman,  president,  Studebaker  Corp.:  “Being  neither  a  seer  nor 
a  prophet  I  would  not  care  to  venture  an  opinion  as  to  the  future  course  of 
business.  However,  the  more  peaceful  world  outlook  has  already  had  a 
definite  effect.  Orders  in  hand  indicate  that  October  will  be  our  best  month 
of  this  year  by  a  very  substantial  margin.  Reports  from  dealers  also  indicate 
a  sharp  increase  in  retail  demand  during  the  past  week  which  is  in  part  a 
reflection  of  increased  confidence  on  the  part  of  the  general  public.” 

UNSETTLING  FACTORS  ARE  REMOVED 

Harlow  Curtice,  president,  Buick  Motor  Car  Division,  General  Motors: 
“Permanent  peace  settlement  in  Europe  would  remove  one  of  the  unsettling 
factors  in  American  business  and  should  increase  confidence  here.  Buick 
business  ‘Looks  fine  for  ’39.’  ” 

INDICATIONS  OF  BETTER  TIMES  AHEAD 

Nicholas  Dreystadt.  general  manager,  Cadillac  Motor  Car  Division,  Gen¬ 
eral  Motors;  “With  the  fear  of  a  European  war  allayed,  I  believe  we  can  look 
vnth  more  assurance  to  a  revival  of  the  prosperity  that  marked  the  first  part 
cf  1937.  Undoubtedly,  the  recent  situation  in  Europe  constituted  a  depressant 
to  American  business,  but  with  this  condition  cleared  up  we  have  many  fun¬ 
damental  indications  of  better  times  ahead.” 

30%  PRODUCTION  INCREASE  REPORTED 

C.  L.  McCuen,  general  manager  of  the  Oldsmobile  Division,  General 
Motors,  reported  ordering  30%  increased  production  after  returning  from  a 
9,000-mile  trip  through  18  states  in  the  western  part  of  the  country  where  he 
attended  a  series  of  dealer  meetings. 

“During  nearly  the  entire  duration  of  my  trip,  the  papers  and  radio  pro¬ 
grams  were  crowded  with  threats  of  war  in  Europe,”  he  said,  “But.  despite 
this  fact,  our  dealers  and  field  personnel  as  well  as  business  men  in  many 
ether  lines  did  not  seem  greatly  disturbed.  A  great  majority  of  people  with 
whom  I  talked  appears  to  feel  that  ecenomic  conditions  here  would  remain 
satisfactory  regardless  of  what  might  happen  in  the  rest  of  the  world. 

“Concrete  proof  of  this  confidence  can  be  found  in  the  fact  that  never 
before  in  all  Oldsmobile  history  have  our  dealers  had  on  hand  such  a  large 
bank  of  advance  orders  for  new  model  cars.  Many  dealers  reported  to  me 
that  they  had  booked  advance  retail  orders  for  40,  50,  and  even  60  of  the  1939 
model  Oldsmobiles  upon  which  either  partial  payments  had  been  made  or  old 
cars  had  been  traded. 

“I  believe  this  record  volume  of  ‘blind  buying’  would  indicate  that  the 
motoring  public  has  full  confidence  both  in  its  present  purchasing  power  and 
in  the  future  prosperity  of  the  nation.” 


1939  Auto  Sales 
Plans  Based  on 
1938  "Lesson" 

Striking  Changes  Made  .  .  . 

Prices  Lower  .  .  .  Increase 
In  Newspaper  Ads  Seen 

By  JAMES  SULLIVAN 

Automobile  Editor,  Boston  Globe 

The  automotive  preview  season  is 
5  ended  and  more  than  100  motor  edi- 
*  given  the  industry  its  first 

_  Im  into  what  is  expected  to  be  a  far 
better  season  than  1938.  From  the 
motor  cities  news  stories  were  filed. 
Other  articles  have  been  appearing 
The  writers  were  pleased  at 
.  ®  co-operation  of  motor  executives 
in  trying  to  bunch  the  previews  this 
year.  Chrysler  Corporation  showed 
Its  entire  line  in  one  afternoon.  A 
year  ago  three  days  were  used  for  in¬ 
dividual  units  with  a  week-end  for 
another. 

General  Motors  had  three  of  its 
lines  within  the  two-week  period. 
'  Chevrolet,  because  it  was  held  late, 
IS  expected  to  tie  in  the  previews  with 
me  dinners  it  gives  annually  at  New 
^rk  and  Chicago  for  the  Eastern  and 
western  writers  just  before  show 
season.  Suggestion  was  made  by 


some  newspaper  men  that  General 
Motors  have  its  preview  next  year  in 
two  days,  at  the  proving  grounds, 
where  all  five  lines  could  be  shown. 

Motor  executives  realize  that  it  is 
expensive  to  have  men  come  from 
all  sections  of  the  country  several 
times,  as  occurred  a  few  years  ago. 
This  year  men  were  present  from  the 
Pacific  and  Atlantic  coasts,  the  gulf 
cities  and  many  intermediate  points. 

It  was  clearly  evident  that  the 
manufacturers  were  optimistic  and 
had  spent  millions  in  anticipation  of 
a  minimum  of  25%  more  sales  than 
for  1938.  They  learned  a  lesson  dur¬ 
ing  the  last  year  that  was  worth  while. 
A  year  ago  production  was  kept  up 
longer.  New  1937  cars  were  going  to 
dealers  late  in  August,  some  in  Sep¬ 
tember.  The  automobile  show  season 
was  pushed  ahead  two  weeks.  That 
narrowed  the  gap  for  cleaning  up  new 
cars  about  50%.  Shows  opened  with 
many  more  1937  models  on  hand  than 
in  other  years. 

When  motorists  went  to  last  year’s 
shows  they  saw  little  change  in  out¬ 
ward  appearance  of  the  1938  cars. 
They  learned  the  prices  averaged 
about  $100  more.  Their  first  reaction 
was  that  there  had  been  no  change 
in  style,  and  they  were  not  interested 
much  in  what  was  under  the  hoods. 
Deciding  their  1937’s,  and  in  some  in¬ 
stances  their  1936’s,  looked  as  good 
as  the  1938  line  they  just  walked  out 
— and  later  they  were  indifferent  to 


telephone  calls  and  visits  of  sales¬ 
men.  The  depression  was  making  it¬ 
self  felt — and  the  shows  a  year  ago 
in  many  cities  were  a  flop  in  attend¬ 
ance  and  interest,  so  sales  throughout 
the  country  this  year  dropped  about 
50%. 

Now  there  is  renewed  interest  in 
the  1939  cars.  Motor  editors  know 
that  from  the  many  people  who  have 
been  asking  personally  and  by  tele¬ 
phone  what  they  are  like.  Makers 
are  sensing  that  their  plan  of  this  year 
is  bearing  fruit.  They  did  not  ship 
cars  of  all  types  to  the  dealers  but 
concentrated  on  two  or  three  models 
that  sold  easily.  Others  of  different 
colors  and  trim  went  out  in  small  lots. 

Buyers  seeking  special  color  jobs 
would  have  to  wait  a  week  or  so  while 
dealers  scouted  their  territories  for 
the  few  here  and  there.  Gradually 


European  "Box  Score" 

EDITIONS  of  the  San  Francisco 
News  of  Sepf.  30  carried  over 
the  masthead  the  "score  by  innings" 
on  the  European  crisis.  The  eight- 
column  box  read: 

R.  H.  K. 

Hitler  1  1  I  1  I  1  1  .1 — Ifi  O 
Czechs  00000000  0 —  0  0  0 

Time  of  game.  Two  Years:  Win¬ 
ning  Pitcher,  Der  Fuehrer;  Losing 
Pitcher,  Benes:  Umpires,  Chamber- 
lain,  Daladier  and  Mussolini. 


there  came  a  shortage  of  new  cars  im- 
til  today  a  big  majority  of  dealers  have 
not  one  1938  model.  That  situation, 
plus  the  Used  Car  Week,  which  was 
a  big  success  due  to  newspaper  adver¬ 
tising,  cut  down  used  car  stocks  tre¬ 
mendously.  Now  dealers  are  in  the 
best  shape  to  sell  new  cars  than  they 
have  been  for  five  years.  Especially 
is  this  so  with  business  getting  better. 

Automobile  executives  have  indi¬ 
cated  they  will  use  more  newspaper 
advertising  the  coming  season  than  in 
either  of  the  last  two  years.  As  sales 
increase  it  means  advertising  appro¬ 
priations  will  go  up. 

There  is  no  question  but  what  there 
is  far  greater  eye  appeal  in  the 
lines.  When  motorists  go  to  shows 
and  salesrooms,  and  see  the  cars  on 
the  streets,  they  will  instantly  recog¬ 
nize  the  change.  And,  unlike  a  year 
ago,  prices  have  not  been  advanced. 
In  fact,  the  general  tendency  is  to  be 
lower  in  price,  even  though  the  cars 
look  far  better  and  have  many  worth 
while  engineering  features. 

The  trend  to  economy  and  safety — 
two  features  uppermost  in  many 
minds  today — has  created  new  units 
that  will  have  real  appeal.  If  the 
motor  shows  bring  the  increased  or¬ 
ders  expected  some  companies  will 
expand  their  newspaper  advertising 
to  build  up  interest.  They  have  so 
much  to  offer  now  that  should  be 
emphasized  it  presents  a  good  oppor¬ 
tunity  to  get  many  orders  quickly — 
by  telling  their  stories  in  newspapers. 
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Liquor  Advertising  and 
Sales  Figures  Compare 


Among  Advertising  Folk 


had  been  associated  with  the  concern 
as  an  account  executive. 


;  George  E.  Macksoud,  advertising 
H.  S.  GARDNER,  founder  and  chair-  public  relations  manager  of  Adminis- 


of  honor  at  a 

VOLUME  of  alcoholic  beverage  con-  account  for  46.8%  of  the  consumer  al-  testimonial  din- 

sumption  in  the  United  States  in  all  coholic  beverage  dollar  and  liquors  j,er  to  mark  the 

classifications  corresponds  directly  46.7%.  Wines  account  for  the  rest,  agency's  3  0th 

with  the  amount  spent  in  newspaper  It  is  revealed  $5,330,405  was  spent  for  year  at  Hotel 

advertising,  according  to  a  survey  beer  advertising  in  newspapers  and 


man  of  the  board  of  Gardner  Ad-  tration  and  Research  Corporation,  has 
vertising  Co.,  St.  Louis,  was  guest  resigned.  He  plans  to  open  an  agency 


released  t4»i?  week  by  Media  Records.  $17,986,760  on  liquors.  Wine  adver- 


year  at  notei 
Mayfair  Sept.  29. 
A  p  p  r  o  X  i  - 
mately  100  mem- 


Inc.  tising  amounted  to  $469,764.  mately  100  mem- 

Spending  a  total  of  $23,786,929  in  Beer  advertising  and  liquor  adver-  firm 

newspapers  in  1937,  all  alcoholic  bev-  tising  can  be  broken  down  for  the  attended.  Mr 
erage  manufacturers  and  importers  same  classification  as  in  total  alco-  Gardner  began 
sold  1.939,869,030  gallons  of  wines,  holic  beverages.  In  the  New  England  advertising 

liquors  and  beers,  amounting  to  a  per  states,  newspapers  received  9.44%  of  career  with  the 
capita  consumption  of  15.8  gallons  for  the  newspaper  advertising  for  liquors  Louis-South- 
the  year.  Total  consumption  amounted  and  8.92%  of  the  consumption  re-  ^estgrn  Rail 
to  $3,602,555,706.  suited. 

TT,*.  survev  covered  The  following  chart  shows  the  state 


bearing  his  name. 

Walter  Roden  for  the  last  10  years 
advertising  manager  of  the  Aeolian 
Piano  Co.,  has  joined  the  Blackstone 
Advertising  Company  as  an  account 
executive.  Saj 

William  Esty  and  Co.  has  appointed  ^ 
Richard  Marvin  as  head  of  its  radio 
department.  Mr.  Marvin  has  been  '““c 
with  J.  Walter  Thompson  Co.  for  10 
years  and  for  the  last  five  years  he  ^  . 


has  been  radio  director  of  the  Chicago 


to  $3,602,555,706.  suited. 

The  Media  Records  survey  covered  The  following  chart  s 
daily  newspapers  in  755  cities  which  groups: 
it  says  accounts  for  approximately  I’.n-.xtat, 

97%  of  the  total  daily  circulation  in  Stairs  ( 

the  country.  The  total  dollar  figure  x  ew  Englatid .  8.92 

.stated  can  thus  be  taken  as  a  100%  Miiidle  Atlantic .  _'7.44 

figure  for  newspaper  expenditures,  it  ’  i .  ’*>  4- 


ROTO  LINAGE  DOWN  S 

Newspaper  rotogravure  advertising  ji  j 
linage  slumped  considerably  during  jng  ( 


'  western  Rail-  H.  S.  Gardner  Sail 

chart  shows  the  state  „  ROTO  LINAGE  DOWN 

Two  years  later  he  joined  the  H.  E.  Newspaper  rotogravure  advertising  ji  j 
Lesan  Advertising  Co.,  as  office  man-  linage  slumped  considerably  during  ing( 
rn-.i-niaiii- ,>i  Dger,  later  becoming  vice-president.  August,  totaling  522,886  lines,  a  de-  Adv( 
Coii^iiwptioii  Advcrtisint!  The  western  business  of  this  company  crease  of  477,067,  or  47.7'%,  according  and 
■  ■  •  was  taken  over  by  Mr.  Gardner  whe.n  to  Kimberly-Clark  Corporation  fig-  be  s] 

■  ^  he  organized  the  company  bearing  his  ures.  National  roto  advertising  suf-  held 

>  9  35  name  in  1908.  fered  the  greatest  loss  with  only  222,- 


Citn^umptiou  AiU'crtisitiu 
.  .  8.92  9.44 


Ernest  S.  Johnston  has  joined  the  lines,  a  drop  of  415,117,  or  65.1%, 


West  Xo.  Central....  7.29 

Mountain  States .  2.80 

Pacific  Cnast .  11.08 


Lewis  Advertising  Agency,  Washing-  “  compared  with  August,  19.37.  Local 


ton,  D.  C.,  as  a  partner.  Mr.  Johnston  linage  also  fell  off,  totaling  300,738,  a 


was  advertising  manager  of  the  Wash¬ 
ington  Post  for  15  years  before  join- 


decrease  of  61,950,  or  17.3',  c.  Mono- 
tone  led  color  roto  by  a  wide  margin,  j 


- - - - -  -  V.tantir  X  Of.  Si;'>  iic  luc  vuiiipaiij  ucci  iiif,  iiio  u.co.  c.auwiiai  iv/iu  auvci  aui-  neiQ 

figure  for  newspaper  expenditures,  it  Central.  .  .".  _>  4.>  name  in  1908.  fered  the  greatest  loss  with  only  222,- 

was  Mid.  Tl^re  is  very  itte  \V.  Simth  Central —  4.x.';  5.48  Ernest  S.  Johnston  has  joined  the  lines,  a  drop  of  415,117,  or  65.1%,  „ 

and  liquor  advertising  m  the  ve  y  East  X'o.  Central .  ’oil  2.i.3,i  Lewis  Advertising  Aeencv  Washing-  as  compared  with  August,  19.37.  Lo^  . 

small  dailies  and  weeklies  and  less  West  X„.  Central. .. .  ;.>4  n.84  d  C  as  a  pa^rtn^^^^^  linage  also  fell  off,  totaling  300,738,  a 

than  two  ner  cent  of  the  beer  adver-  Mountain  States .  2  X0  2.04  ‘uii,  u.  as  a  pariiier.  ivii.  .luniisioii  o  >  ’  ’  spea 

tising  wouW  be  in  that  class  of  news-  Pacific  C.ast .  ii.ox  11.04  was  advertising  manager  of  the  Wash-  decrease  of  61,950,  or  17.3  ,c .  Mono- 

^  This  would  have  little  in  iiiptoti  Post  for  15  years  before  join-  color  roto  by  a  wide  margin,  j 

oJ^he  ToS  figure  itT  ^  ,  n  the  Washington  Herald  in  1934  in  with  469,675  lines  in  monotone  and  f  j 

fluence  on  th^^J°tal  NgW  Yoik  AgGIlCy  the  same  capacity.  He  left  the  Herald  53,211  in  color  during  August.  ^ 

In  1937,  $6,165!519‘’v;L  spent  in  ChongeS  Nome  several  weeks  a^.  WISCONSIN  DRIVE 

magazines  for  wine  iKJUor  «d-  g  ^  peichner,  president  of  joined  Erwin,  Wasey  &  Co.,  Inc.,  New  Newspaper  advertising  will  1^  in-  tiea 

vertismg  and  $6^244  for  beer  maki^^  ^^e  Kimball.  Hubbard  &  Powell.  Inc.,  York.  In  April  he  retired  as  presi-  a  state- wide  sales  drive  to  l 

a  total  of  $6,825,7^^  On  y  $58^^^^^^  advertising  agency.  New  York,  for  dent  of  Thornley  &  Jones,  Inc.,  agency,  be  inaugurated  for  a  one-week  period  ^  vi« 

rard  and  di-  months,  this  week  an-  New  York,  which  he  formed  a  year  beginning  Oct.  17  by  the  recently  or-  uie< 


New  York  Agency 
Changes  Name 


ing  the  Washington  Herald  in  1934  in  with  469,675  lines  in  monotone  and 
the  same  capacity.  He  left  the  Herald  53,211  in  color  during  August. 


TtT _  several  weeks  ago. 

fhanges  Name  george  h.  thornley  this  week 

Morgan  S.  A.  Reichner,  president  of  joined  Erwin,  Wasey  &  Co.,  Inc.,  New 


WISCONSIN  DRIVE 

Newspaper  advertising  will  be  in¬ 
cluded  in  a  state-wide  sales  drive  to 


beginning  Oct.  17  by  the  recently  or- 


j  ,  ..o,.  ,-ofd  and  di-  iiiuiiiiia,  iiiia  wtrcn.  rtii-  i^ew  YorK,  wtticn  He  lormed  a  year  °.  ,  ,,,.  T  „  . 

fibres  ar^  nounced  a  change  of  name  to  the  before.  He  was  for  many  years  a  vice-  fanized  Wisconsin  Agricultural  Au- 

Tail.T^^  hfr  would  St  bl  W  Reichner  &  Co.,  Inc.,  effec-  ^resident  of  N.  W.  Ayer  &  Son,  Inc.  alleviate  Wisconsin’s  over- 

availajjle  but  would  not  be  large  3  was  form-  „  _  „  .  •  •  .  r,  production  of  canned  peas  this  year, 

Clinton  S.  Ferris  has  joined  Ben-  according  to  announcement  by  Wilbur 


enough  to  affect  the  final  figures. 


erly  vice-president  and  secretary. 


The  Media  Records  study  breaks  Francis  G.  Hubbard,  formerly  pres- 
down  the  total  alcoholic  beverage  jdent  and  treasurer,  has  retired. 


consumption  into  beer  and  ales,  wines 


'ancis  G.  Hubbard,  formerly  pres-  ^  Bowles,  Inc.,  it  was  announced  g.  Carlson,  manager  of  the  new  WAA. 
ent  and  treasurer,  has  retired.  Ferris  was  formerly  with  Over  100,000  pieces  of  sales  material 

Other  new  officers  in  the  agency  are  Blackett-^mple-Hummert,  Chicago,  •^^ju  gjgQ  be  provided  for  use  by  Wis- 


and  liquors.  Under  these  listings  the  Amos  Stote  and  Charles  H.  Bauer,  Effective  Oct.  1,  Ralph  Richmond  re-  consin  retail  stores,  including  newspa- 
figures  for  each  state  are  given  on  vice-presidents,  and  Harold  A.  Bow-  ®|sned  as  head  of  the  radio  commer-  per  mats.  Part  of  the  state’s  $100,000 


total  consumption  in  gallons,  per  man,  secretary.  All  three  have  been  department  of  Benton  &  Bowles,  appropriation 


advertise 


capita  consumption;  consumption  at  with  the  agency  several  years.  Bauer  with  whom  he  has  been  associ-  consin  products  will  be  used  in  the 


wholesale  and  consumer  prices  in  dol-  was  formerly  a  vice-president,  Stote  ^t^d  for  the  past  two  years.  His  plans  drive. 


lars,  per  cent  of  U.  S.  total  and  per  -m  account  executive  and  Bowman  unannounced. 


capita  dollars;  and  newspaper  alco-  m  charge  of  the  art  department 


Warren  P.  Fehlman  has  joined  the  FINAL  ANA  VOLUME 


holic  beverage  advertising  in  dollars.  Mr.  Reichner  has  been  with  the  Darwin  H.  Clark  Agency,  Los  Ange-  The  Association  of  National  Adver- 


per  cent  of  U.  S.  total  and  cents  per  agency  four  years  having  joined  there  les,  as  account  executive.  Until  re-  tisers,  Inc.  last  week  issued  Volume 


wholesale  dollar 


as  account  executive  after  seven  years  cently,  Fehlman  was  advertising  man-  V  in  its  series  of  case  studies  entitled 


Sections  of  the  country,  taken  at  with  Batten,  Barton,  Durstine  &  Os-  ager  of  the  Southern  California  dis-  “Organization  and  Operation  of  the 


random,  are  found  to  compare  closely  born,  Inc. 
in  consumption  and  advertising  vol-  ^  ^  ■ 

ume.  For  instance,  in  three  states  on  Doilies  to  Get  Bulk 
the  Pacific  Coast.  $2,460,970  was  spent 

in  newspaper  advertising.  This  Ot  FlO.  CltlUS  ACCOUIlt 
amounts  to  10.35%  of  the  total  adver-  -  .«rrt  iri!!  _ iv/in-. 


trict  for  the  Wall  Street  Journal, 
Pacific  Coast  Edition. 


Advertising  Department.”  It  is  the  last 
of  these  volumes  and  embraces  studies 


"Charles  S.  Melvin,  for  four  years  ^he  advertising  departments  of 
with  the  Los  Angeles  staff  of  Lord  &  Cluett,  Peabody  &  Co.  Inc.,  National 


Thomas,  was  named  manager  of  the  Carbon  Company,  Inc.,  and  Westclox 


.  .  ,..  „  1  Lakeland,  Fla.,  Oct.  5 — More  details  market  research  department  of  the  Division  of  General  Time  Instruments 

^^*1  siimntion  at  con-  Florida  Citrus  Commission  ad-  office  last  week  by  Don  Belding,  vice-  Corporation.  Volume  V  consists  of  76 

10.B^  /r  ot  tne  CO  4.  p  -  vertising  campaign,  as  prepared  by  president.  At  the  same  time  Harwin  Pages.  copiously  illustrated  with  charts 


10.82%  of  the  consumption  at  con 
sumer  prices. 

Metropolitan  Figures  High 

New  York,  New  Jersey  and  Penn 


Arthur  Kudner,  Inc.,  came  to  light  Mann  was  selected  as  manager  of  the  and  forms  and  sells  for  $3.00  per 
yesterday  when  the  Commission  ap-  media  department,  replacing  E.  N.  1”  non-members  of  the 

proved  plans  of  its  advertising  com-  Benson,  who  recently  became  as-  ANA. 


sylvania  newspapers  received  over  mittee  as  presented  by  L.  W.  Marvin,  sistant  manager  of  the  Los  Angeles 

seven  million  dollars  in  this  type  of  advertising  manager.  The  approval  office 

advertising  which  is  30.44%  of  _tlie  yesterday  involves  promotion  of  the  Hobart  Lewis,  whose  short  stories 


ROCHE  NAMED  ^ 

Appointment  of  James  F.  Roche  as 


In  contrast,  nine  states  m  me  aoutn  ixewspapers  wiii  oe  me  oacKoone  01  phiiaddphia  Gerold  McKee  Lauck  South  American  and  coastwise 

.Sr.  “fe  j...  C”.  C«*S  fit>ds.elI„„veO0..17,»aa«™ua«i 


T.86-.  of  .he  consumption  with  only  to-  »  New  York.  Boston  and  grS^rs  Zd  C  Wedn^sdly  at  a  iunchrn  aCrd  5 

HJl-t  of  the  advertgmg  gomg  to  Phd^elph.a  and  ce-  c.nev®  of  Boston,  have  .Z“inS  American  Republic  liner  Brazil 

newspapers  there.  Newspapers  in  ceiye  a  snare  ot  expenditures  u.._: _  Pier  60.  North  T?iv«r  iWw  hat  I 


and  consumption  there  amounts  to  89  cities.  The  grapefruit  campaign 
2.66%  of  the  total.  will  include  96  newspapers  in  70 

New  England  appears  to  be  the  cti»es.  ^ 

hardest  to  sell  with  the  widest  dis-  imOTTrc 

crepancy  between  advertising  and  X  V  CO 


mS^S'SIhCntoinSIrgrupra-  ptonTottorSrSde.tiaa.  Ay-  at  Pluladelphia  in  the  business  1  "r "nf  ""ztorofT'iS  ^ 

cJvc  2.13%  of  the  toiai  advertising  wiii  be  carried  in  106  newspapers  in  P«><it.«»n  department.  fm  n  ™r»  f.tolv  f 

and  consumption  there  amounts  to  89  cities.  The  grapefruit  campaign  Daniel  S.  Klinger,  formerly  in  cializine  in  maritime  ^  I 

2.66%  of  the  total.  will  include  96  newspapers  in  70  charge  of  the  classified  advertising  de-  ®  ^  ubjects.  ^ 

New  England  appears  to  be  the  cR»es.  partment  at  Friend- Wiener  Advertis-  ENLARGES  OFFICE  • 

I:f.™f™‘°l2w.::::i,'’’a5ver’S^M  md  agency  moves  AdverUsinrcrNel'York.T'“  „5r‘"P™';l.‘’%"V'es  and  appoint- 


consumption  there.  Six  states  provide  Samson  Service,  Baltimore  agency,  executive. 


Enlargement  of  offices  and  appoint¬ 
ment  of  George  W.  Laine  as  head  of 
the  copy  and  production  departmen'- 


7.7%  of  the  consumption  with  news-  has  moved  to  larger  quarters  in  the  Henry  C.  Silldorf  has  been  named  of  Darwin  H.  Clark  Advertising 


papers  receiving  11.08%  of  the  ads.  new  Samson  Building  at  73  N.  Eutaw  a  vice-president  of  the  G.  M.  Basford  Agenev  Los  Aneelo^  hawo  an 

Ucaaaa.  ovad  raloc  A  T1„U: _  /-< _  IP _ zU„  l„-z  _  L  .  “  ’  zillficica,  IldVe  DCCn  dll 


The  study  shows  that  beer  and  ales  Ave.,  Baltimore 


Company.  For  the  last  five  years  he  nounced. 


rOR  OCTOBER  8,  1938 

i  11 

.  .  .  ‘Qdvettiiau  .  .  .  ■Hdve'etisina  ^ 

H^enciei  .  .  . 

A.  A.  A.  A.  Pacific 
Council  Program 
Nears  Completion 

George  Parker.  John  Benson 
Among  Speakers  for 

itone  Oct.  20,  21  Meeting 

ount 

San  Francisco,  Oct.  4 — Completion 
inted  ^  program  for  the  convention  of 
adio  Pacific  Council,  American  Asso- 
been  cation  of  Advertising  Agencies,  is 
,j.  ij  announced  by  David  M.  Botsford,  of 
.g  be  Botsford,  Constantine  &  Gardner, 
chairman.  Sessions  will  be  at  Del 
®  Monte,  Cal.,  Oct.  20  and  21. 

George  B.  Parker,  editor  in  chief, 
Scripps-Howard  Newspapers;  John 
Ben»n,  president,  A.A.AA.;  Thomas 
ising  Beck,  president,  Crowell  Publish- 
Jrkig  ing  Co.,  and  George  Slocum,  president. 
Advertising  Federation  of  America 
rding  and  publisher,  Automotive  News,  will 
fig-  be  speakers  at  the  open  session  to  be 
suf-  held  Oct.  21. 

222,-  y^ill  sp.ak 

Henry  T.  Ewald,  president,  Camp- 
bell-Ewald  Co.,  Detroit,  will  be  among 
.  ’  ®  speakers  at  closed  sessions  Oct.  20. 
Residing  at  the  various  sessions  will 
®otsford;  Edmund  M.  Pitts  of 
J.  Walter  Thompson  Co.,  vice-chair¬ 
man  of  the  Pacific  Council,  and  Hun¬ 
ter  T.  Vinton,  of  Gerber  &  Crossley, 
Portland,  the  council’s  secretary  and 
^  treasurer. 

L  M.  Clark  of  Clark  Research  Ser- 
leriod  ^  York  City,  also  is  sched- 

y  uled  to  speak  at  the  closed  session. 

Another  guest  speaker  will  be  E.  H. 
over-  Wilding,  president.  Wilding  Picture 
y®®^'  Productions,  Inc.,  of  Detroit,  who  will 
Wilbur  display  methods  of  agency  handling 


THE  ADVERTISING  SURVEY  Accounts 


PLANS  FOR  AN  advertising  promo- 
By  warren  L  BASSETT  tion  campaign  for  Steinway  and 

_  Sons,  piano  manufacturers,  announced 

o  T  1  o/vx  .1.  r  .  .11  •  .u  .  .u  by  N.  W.  Ayer  &  Son,  Inc.,  include 

SOME  TIME  ago  (E.  &  P.  July  30)  scope,  the  fact  still  remains  that  the  color  gravure  in  the  New  York  Metro- 
we  discussed  advertising  agencies  great  majority  of  advertising  agencies 
which  use  paid  space  to  advertise  which  are  preaching  *e  gospe  of  ^grtisements  in  national  magazines, 
themselves  and  their  services  and  advertising  day  m  and  day  out  to  .j-he  Atlantic  Products  Corporation, 
found  that  those  which  do  are  few  cliente  and  prospective  clients  never  Trenton,  N.  J.,  makers  of  Val-A-Pak 
and  far  between  ^nd  a  cent  on  advertising  and  never  travel  bags,  golf  bags  and  small  zipper 

Recently  another  agency  joined  teke  a  drop  of  their  own  medicine,  appointed  the  Ayer  Agency. 

A  few  wheel-horses  are  showing  ad-  ®  ^ 

—  vertisers  that  perhaps  even  an  agency  Park  &  Tilford  Import  Corporation' 
■  nvm  RTmWT'n  Wl  n  something  to  say  publicly  in  be-  ‘his  week  released  a  nation-wide  cam- 

/I  111/  n  IW  I  I  If  li'  W  half  of  its  service.”  Paign  on  Martell  Cognac  Brandy 

II  W  Tl  1  I  I  ll  I*!  l1  The  field  is  still  wide  open,  and  we  through  the  Charles  M.  Storm  Com- 

ImMW  ■  Rill  j.  Al/RJ  kJ  welcome  Guenther- Bradford  &  Co.,  pany,  Inc.  Advertisements  ranging 

w  1^1  into  the  fold  of  those  who  believe  in  from  100  to  150  lines  will  appear  in 


SOME  TIME  ago  (E.  &  P.  July  30) 


advehitgres 

ADVERTISING 

An  aviator  living  in  Wisconsin 
invented  an  automotive  device 
but  because  of  limited  capital 
it  was  necessary  to  start  adver¬ 
tising  in  a  modest  way.  Our 
merchandising  ideas  plus  effec¬ 
tive  advertising  copy  have  since 
enabled  him  to  sell  millions  of 
these  devices  in  all  parts  of  the 
country. 

£.«(  ui  ffive  you  our  ideas  hova 
you  can  uss  Advertising  to 
increase  your  sales. 

GUENTHER-BRADFORD  &  CO. 

ADViKTISINa  SINCE  IIS5 
Superior  9474 

IS  E.  HURON  ST.  CHICAOO 


the  power  of  advertising.  newspapers  covering  all  important 

markets  every  week  until  the  end  of 
Knoxville  Color  Page  fbe  year.  In  addition,  national  maga- 

DOWN  IN  Knoxville,  Tenn.,  is  a  live-  ^  ^  ,  company  this 

wire  advertising  manager  who  week  also  launched  its  fall  advertismg 
knows  how  to  make  his  advertising  campaign  for  Tintex  household  tints 


tie  up  with  the  news. 

He  is  S.  L.  Long,  advertising  man¬ 
ager  of  the  Sterchi  Brothers  Stores. 
Capitalizing  on  the  tense  European 


and  dyes  to  run  through  November. 
The  Storm  agency  is  also  handling  this 
account. 

The  Florist  Telegraph  Delivery  As- 


war  situation,  he  splashed  a  full  page  sociation  has  assigned  its  account  to 
ad  with  color  in  the  Knoxville  Jour-  Young  &  Rubicam  effective  Oct.  3. 
nal  which  we  are  sure  hit  every  reader  Abbott  Kimball  Company,  New 
of  the  Journal  in  the  eye  and  perhaps  York,  has  been  appointed  by  the  Herb 


amidships. 


Farm  Shop  of  London,  Ltd.,  to  handle 


In  big  red  letters  superimposed  on  advertising  and  publicity  for  their 
a  map  of  the  world  Mr.  Long  wrote:  herbal  skin  creams  and  lotions.  New 
“THE  WORLD  WAITS.”  Below  was  York  newspapers  will  be  used  for  in- 
a  red  cross  designating  Munich.  Pic-  troductory  ads. 

tures  of  Chamberlain,  Hitler,  Musso-  Pure  Oil  Company,  Chicago,  has  ap- 
lini  and  Daladier  were  used.  pointed  Leo  Burnett  Company,  Inc., 

The  lower  third  of  the  page  was  de-  Chicago  agency.  Newspapers,  radio 
voted  to  copy  on  RCA  Victor  radios  and  billboards  will  be  used.  Paul  C. 


Vilding.  'president.  Wilding  Picture  '5  *•  HURON  ST.  CHICAOO  an^ecord  players.  Harper  is  account  executive. 

>roducUons,  Inc.,  of  Detroit,  who  wiU  -  ^he  response  was  very  satisfac-  Michigan  newspapers  are  being 

used  on  Molly-O  Chocolate  Milk,  a 
product  of  Molly-0  Corporation, 
Chicago,  by  John  H.  Dunham  Co., 
Chicago  agency. 

A  few  midwest  newspapers  are  re¬ 
ceiving  schedules  from  the  Chicago 
office  of  N.  W.  Ayer  &  Son  on  Fleecy 
White  Bleach,  a  product  of  John 
Puhl  Products  Co.,  Chicago. 

American  Medical  Preparations, 
Inc.,  will  advertise  Red  Cross  Lax 
Tabs  through  Gussow,  Kahn  &  Co., 
Inc.,  starting  with  full  and  half  pages 
in  metropolitan  newspapers. 

L.  &  H.  Stern,  Inc.,  manufacturers 
of  LHS  and  Purex  Smoking  Pipes, 
have  placed  their  accoimt  with  the 
New  York  office  of  the  A1  Paul  Lefton 
Co.,  Inc. 

Ocean  Spray  Cranberry  Sauce  will 
use  100  newspapers  plus  This  Week, 
national  magazines  and  radio  this  fall. 

geles;  Don  Belding,  Lord  &  Thomas  declining  sales.  After  studying  his  „  .  -I  Agency  for  the  campaign  is  the  Harry 

vice-president,  at  Los  Angeles,  and  predicament  we  advised  a  change  in  toiYi  O-  C.  Bowden,  store  mar^ger  os  ompany  o  os  n. 


•I  motion  plctnros  for  advortteing  and  5”?“  “ 

mlor  proLtion  John  E.  BtnLan,  da£  newspapora.  and  m  domg  an  ax- 


aoics  (jiuiiiutiuii.  uuiui  Ci.  cell6nt  iob 

Rector  of  market  rese^h.  Outdoor  ‘^^The  agency  is  Guenther-Bradford 
Advertismg,  Inc.,  will  also  appear  on  ^  ^o.,  15  East  Huron  street,  Chicago. 


Advertising,  Inc.,  will  also  appear  on 
the  program. 

Other  agency  speakers  at  closed 
sessions  will  be  Warren  E.  Kraft,  vice- 
president,  Erwin  Wasey  &  Co.;  J.  C. 
Morse,  Dan  B.  Miner  Co.,  Los  Angeles; 


’•imax 


Using  the  catchy  heading  “Adven¬ 
tures  in  Advertising,”  Otto  Guenther, 
president  of  the  agency,  places  50 
line  copy  on  one  column  once  a  week 
in  the  Chicago  Tribune  and  Los  An- 


Francisco  and  Terrell  McCarty,  The 
McCarty  Co.,  Los  Angeles. 

Agency  Departmnntol 


First  advertisement,  shown  here, 
told  the  story  of  an  aviator  who  in¬ 
vented  an  automotive  device,  which. 


Participants  in  departmental  ses-  advertised  in  a  modest  way  at  first, 
sions  open  to  agency  men  alone  will  has  run  sales  into  the  millions, 
include  Lloyd  Myers,  art  director.  The  advertisements,  we  believe,  are 
Bowman,  Deute  and  Cummings,  San  models  for  packing  a  selling  story  into 
Francisco;  Tom  Harrington,  manager,  small  space. 

radio  department  of  Yovmg  and  Rubi-  Two  success  stories  used  in  recent 
®3ni,  Los  Angeles;  August  Bruhn,  a  copy  follow: 

governor  of  the  Coimcil,  manager  of  “A  proprietary  manufacturer  of  30 
McCann -Erickson  offices,  Los  An-  years’  standing  came  to  us  because  of 
geles;  Don  Belding,  Lord  &  Thomas  declining  sales.  After  studying  his 


John  Weiser,  vice-president,  Botsford,  his  advertising  and  sales  appeal.  We  said.  It  seems  that  almost  everybody 
k  Constantine  &  Gardner,  Los  Angeles,  prepared  and  placed  copy  accordingly  read  our  advertisernent,  and  inquiries 
■  and  within  a  short  time  orders  from  and  sales  moimted.’’ 

’  PPBTTT'DC  'DDiiKTTNO  jobbers  and  druggists  increased  from  There  is  no  question  but  that  alert- 

‘trtlUttri  DXtivNlJd  100%  to  300%.”  ness  in  placing  retail  advertising  on  Inc.,  is  the  agency. 


feature  brands 

In  co-operation  with  newspapers  of 
the  Arkansas  Dailies’  group,  leading 


id.  “It  seems  that  almost  everybody  Venida  hair  nets,  manufactured  by 
ad  our  advertisement,  and  inquiries  the  Rieser  Company,  will  return  to 
id  sales  moimted.”  rotogravure  Sunday  for  the  first  time 

There  is  no  question  but  that  alert-  in  five  years.  E.  T.  Howard  Company, 


“When  oil  burners  were  still  in  top  of  the  news  pays  dividends, 
their  infancy  the  inventor  of  an  in-  Sterchi  Brothers  Stores  carry  a  gen- 


retail  liquor  stores  in  Arkansas  are  expensive  model  for  small  town  eral  line  of  furniture  and  household 


mWIN  WITH  MONSANTO 

St.  Louis,  Oct.  4 — James  W.  Irwin, 


featuring  those  brands  that  in  turn  and  farm  use  could  not  make  a  go  equipment  with  35  stores  in  6  South-  who  left  the  General  Motors  Corpora- 
support  them  with  local  newspaper  of  it.  ern  states.  Their  yearly  contract  with  tion  executive  staff  in  July  to  join  the 

the  Journal  totals  35,000  inches.  Their  management  staff  of  Monsanto  Chem- 


advertising.  Stores  in  18  key  cities  “Totally  discouraged,  he  came  to  the  Journal  totals  35,000  inches.  The 
^  the  state  have  installed  display  us.  We  coined  the  appeal  ‘Burns  94%  annual  sales  volume  is  $550,000. 
boards  with  the  wording  across  the  air  and  6%  Gas.’  Success  was  instan-  ■ 

top  We  Recommend  Brands  Locally  taneous  and  results  so  outstanding  riPrVTF 

Advertised,”  under  which  are  listed  that  others  borrowed  the  heading  at  UIilVCi 

the  names  of  the  brands  currently  ad-  various  times  for  years  to  come.”  Fifteen  newspapers  in  major  citi 

yertising  in  the  local  newspaper.  List-  On  July  30  we  pointed  out  that  less  snd  one  national  magazine  are  beii 


yertising  in  the  local  newspaper.  List- 


inual  sales  volume  is  $550,000.  ical  Company,  one  of  the  world’s  larg- 

■  est  industrial  chemical  and  plastics 

D^^CTfrt  nPrVTF  manufacturing  companies,  has  been 

rvJVJLJ  UXllVEi  made  assistant  to  Edgar  Monsanto 

Fifteen  newspapers  in  major  cities  Queeny,  president.  Irwin  formerly 


and  one  national  magazine  are  being  y^as  a  newspaper  editor  in  Madison, 
togs  are  changed  each  month  by  the  than  25  of  the  1,357  advertising  agen-  used  by  Frosted  Foods  Company,  Inc.,  Wis.,  Chicago,  Denver  and  Detroit, 
newspaper  in  accordance  with  the  ad-  cies  in  the  country  ever  spend  a  cent  a  division  of  General  Foods  Corpora-  Upon  his  resignation  from  General 
J^rtising  scheduled.  Ihe  display  in  publication  advertising  to  further  tion  to  advertise  its  line  to  consumers.  Motors,  he  was  in  charge  of  public, 
boards  are  of  uniform  design  and  are  their  own  interests.  We  repeat  our  The  copy  will  be  educational  and  will  press  and  employe  relations  nation- 


supplied  to  the  dealer  by  the  news-  conclusions  again 


papers  of  the  Arkansas  Dailies’  group.  “Scanning  the  field  with  a  micro-  run  into  next  spring. 


not  feature  price.  The  campaign  will  ally  for  the  six  GM  divisions  with 


general  headquarters  in  Dayton,  O. 


12 


EDITOR  &  PUBLISHEfIFC 


N.  J.  Publishers  Advised 
To  Use  Showmanship 

“Barker"  Type  of  Promotion  Decried  .  .  . 
Thomson,  Gallup  Speak  at  Institute  .  .  .  Newark 
News  Wins  Award  for  Dailies 


NEW  BRUNSWICK,  N.  J..  Oct.  4— 

Prominent  speakers,  headed  by  Dr. 
George  Gallup,  of  Young  and  Rubi- 
cam.  New  York,  addressed  150  mem¬ 
bers  of  the  New  Jersey  Press  Asso¬ 
ciation  here  yesterday  at  all-day 
meeting  at  Rutgers  University. 

Specialized  sessions  for  circulation, 
advertising,  weeklies  and  dailies  were 
followed  by  the  annual  banquet  at 
which  awards  for  newspaper  excel¬ 
lence  w'ere  made  in  18  classes.  D. 
Howard  Moreau,  association  president 
and  publisher  of  the  Hunterdon 
County  Democrat  made  the  presen¬ 
tations. 

Wiiliam  A.  Thomson  Speaks 

Highlight  of  the  morning  session 
was  the  address  of  William  A.  Thom¬ 
son,  director,  Bureau  of  Advertising, 
ANPA.  The  daily  newspaper,  “alone 
uncensored  among  means  of  com¬ 
munication,”  likewise  can  alone  in¬ 
sure  daily  contact  with  the  readers, 
he  said.  He  attacked  the  ‘‘slide-rule” 
methods  of  blandly  estimating  that  an 
ad  of  given  size  in  a  given  position 
W’ill  attract  a  pre-ordained  amount  of 
attention,  emphasizing  that  his  organ¬ 
ization’s  research  has  shown  that  at¬ 
tention  is  won  by  advertising  in 
direct  proportion  to  the  ability  of  the 
advertising  man  to  make  it  attrac¬ 
tive. 

The  afternoon  meeting  heard  Merle 
Selecman  of  the  American  Bankers’ 
Association,  Clarence  Francis,  presi¬ 
dent  of  the  General  Foods  Corpora¬ 
tion.  John  J.  Flanagan  of  the  publica¬ 
tion  media  department  of  McCann- 
Erickson,  and  A.  V.  Miller,  chief  ac¬ 
countant  of  the  New  York  Herald 
Tribune. 

Selecman  outlined  a  program  for 
co-operation  between  banking  and 
the  newspaper  business. 

Flanagan  stressed  “showmanship” 
and  its  legitimate  uses  in  selling  the 
newspaper  as  the  most  desirable  ad¬ 
vertising  medium.  He  decried  the 
side-show  barker  type,  of  showman¬ 
ship  and  suggested  that  newspapers 
emphasize  their  immediate  and  con¬ 
sistent  results  in  day-to-day  adver¬ 
tising,  something  which  no  other 
medium  is  able  to  boast. 

Miller  outlined  the  problems  of  man¬ 
agement  as  viewed  through  the  ac¬ 
countant’s  eyes.  He  attacked  the 
growing  tax  burden  and  the  red  tape 
attached  to  its  payment. 

StaflF  Co'oparation  Etsantial 

One  of  the  most  productive  and  yet 
most  overlooked  means  of  effecting 
economy,  he  said,  is  an  enlightened 
attitude  with  regard  to  the  personnel. 
Simply  skimping  on  payroll  expendi¬ 
ture  is  not  the  answer,  he  said,  but 
rather  the  cultivation  of  an  attitude 
on  the  part  of  the  staff  which  will 
automatically  result  in  less  waste 
and  savings  through  long-run  good 
will. 

William  J.  Pape,  publisher,  Water- 
bury  (Conn.)  Republican  and  Amer¬ 
ican,  gave  an  account  of  his  papers’ 
six-year  battle  against  the  local 
political  machine  which  recently  re¬ 
sulted  in  the  indictment  on  charges  of 
conspiracy  of  a  group  of  city  officials. 

Dr.  Gallup  predict^  that  the  “mid¬ 
dle  third”  of  the  population — the  $20 
to  $40-a-week  wage  earner — ^will  be 
the  deciding  factor  in  the  coming 


election,  and  due  to  the  innate  and 
rather  remarkable  conservatism  of 
that  class — “only  a  few  months  from 
relief  or  the  breadline” — pointed  cut 
that  a  middle-of-the-road  policy  is 
the  logical  best  bet  for  the  eventual 
winners.  The  third  term  for  Roose¬ 
velt  movement  is  doomed  to  defeat, 
he  said,  for  present  sentiment  shows 
a  65%  edge  against  it.  Likewise  his 
polls  indicate  a  growing  conservative 
trend  in  the  nation,  while  the  per¬ 
sonal  popularity  of  President  Roose¬ 
velt  fluctuates  with  his  deviation  from 
the  middle  of  the  road. 

The  program,  staged  by  the  Press 
Association  in  co-operation  with  Rut¬ 
gers  University,  was  under  the  direc¬ 
tion  of  Professor  Charles  L.  Allen, 
head  of  the  Journalism  department 
and  secretary  of  the  association. 

The  Sweepstakes  Award  for  dailies 
was  won  by  Newark  Evening  News 
and  for  weeklies  by  Montclair  Times. 
Other  principal  awards  follow; 

Dailies  under  10.000  circulation — Front 
I’age.  Morristown  Daily  Record.  Editorial 
Page.  Morristown  Daily  Record.  Society 
Page,  Morristown  Daily  Record.  Sports  Page, 
Bridgeton  Evening  Sews,  fieiieral  Excellence, 
First,  Morristown  Daily  Record;  second, 
Hridgeton  Evening  News,  Ocean  City  Sentinel 
Ledger. 

Dailies  over  10,000  circulation — Front  Page. 
Plainfield  Courier  Sni's.  Editorial  Page, 
Newark  Evening  News.  Sports  Page,  Passaic 
Herald  Sews.  Society  Page,  Atiartiic  City 
Press.  General  Excellence,  first,  Elizabeth 
Daily  Journal;  second.  Plainfield  Courier-News; 
third,  Bergen  Evening  Record. 

Weeklies  under  3,000  circulation — Front 
Page,  Madison  Eagle.  Editorial  Page,  Clinton 
Democrat.  General  Excellence,  first,  Sussex 
Independent;  second,  Madison  Eagle;  third, 
Ridgewood  Herald. 

Weeklies  over  3,000  circulation  and  semi¬ 
weeklies — Front  Page,  Washington  Star.  Edi¬ 
torial  Page,  Cape  May  County  Leader.  Gen¬ 
eral  Excellence,  first.  Red  Bank  Register;  sec¬ 
ond  Bloomfield  Independent. 

Weekly  Tabloids— Front  Page,  Northern 
Valley  Tribune.  Editorial  Page,  Millburn- 
Short  Hills  Item.  General  Excellence,  first. 
Northern  Valley  Trdnine;  second,  Millburn- 
Short  Hills  Item;  third,  Burlington  Press. 

■ 

RADIO  LOG  ROW  ENDS 

San  Francisco,  Oct.  3 — Restoration 
of  radio  station  KSFO  to  the  radio 
log  listing  of  the  San  Francisco  Ex¬ 
aminer  has  been  accomplished  “with¬ 
out  prejudice  to  either  party  in  the 
recent  misunderstanding,”  the  Exam¬ 
iner  announced  today.  For  about  a 
week  KSFO  was  not  listed  by  the  Ex¬ 
aminer  in  a  protest  against  deviation 
from  announced  schedules.  Announc¬ 
ing  the  restoration,  the  Examiner  said: 
“Radio  logs  are  restored  to  their  cus¬ 
tomary  completeness.  Station  KSFO 
states  that  its  deviation  from  logs  was 
strictly  in  the  interests  of  service  to 
its  listeners  in  connection  with  the 
European  situation.”  The  temporary 
elimination,  in  an  announced  stand 
against  publication  of  “inaccurate” 
radio  station  program  listings,  resulted 
in  rebuttal  argument  broadcast  by  the 
affected  station. 

■ 

DROPS  RADIO  COMMENT 

The  Pittsburgh  Sun-T elegraph 
dropped  its  radio  comment  column 
Oct.  3.  Zora  Unkovich,  who  wrote  it, 
was  transferred  to  the  city  staff.  The 
Sun-Telegraph  station,  WCAE,  ad¬ 
vertised  its  detailed  program  in  the 
Sun-Telegraph. 
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HERE'S  HOW,  COPY  DESK 

Unusual  St.  Louis  Post-Dispatch  headline 
type  sheet  originated  by  Harold  T.  Meelt, 
head  of  the  copy  desk.  Dwight  S.  Perrin, 
associate  managing  editor,  says  “it  is 
unique,  I  think,  in  that  the  sample  headlines 
automatically  tell  how  the  heads  should  be 
written.” 

Arnold  Hits  At  Great 
Advertising  Costs 

Washington,  D.  C.,  Oct.  1. — Hinting 
that  “great  advertising  costs”  consti¬ 
tute  a  step  toward  trade  restraint, 
Thurman  Arnold.  Assistant  U.  S.  At¬ 
torney  General  in  charge  of  “trust 
busting”  activity,  tonight  told  the 
Missouri  bar  association; 

“In  such  a  situation,  some  means 
must  be  found  to  induce  price  policy 
aimed  at  distributing  the  capacity  of 
the  productive  plant. 

“The  large  organizations  required 
today  for  efficient  mass  production 
have  changed  our  conception  of  what 
is  the  reasonable  restraint  of  trade,” 
Arnold  told  the  Missouri  lawyers. 
“No  one  desires  to  break  them  up 
where  they  are  efficient.  Neverthe¬ 
less,  their  very  size  gives  them  great 
control  over  the  price  structure  even 
where  that  size  is  justified.  Too  often 
price  policies  of  large  organizations 
are  not  linked  with  the  distribution 
of  their  productive  capacity.  Pro¬ 
ductive  plants  will  be  designed  for 
ten  years.  Price  policies  will  be 
aimed  at  attaining  the  maximum 
amount  of  the  standard  national  pur¬ 
chasing  powers  over  a  short  period. 
Great  advertising  costs,  expensive  and 
wasteful  distribution  systems  will  be 
designed  to  take  business  away  from 
others  rather  than  to  distribute  more 
goods  by  lowering  prices.’’ 

DAILIES  use'  pigeons 

San  Antonio,  Tex.,  Oct.  3 — ^The  San 
Antonio  Express  yesterday  devoted  a 
page  ad  as  well  as  a  news  story  with 
pictures  to  its  inauguration  yesterday 
of  the  use  of  carrier  pigeons  to  aug¬ 
ment  the  daily’s  news  and  photo  com¬ 
munications.  First  use  of  the  pigeons 
was  made  in  bringing  pictures  of  the 
Texas-Louisiana  footl»ll  game  at 
Austin,  nearly  80  miles  distant.  A 
pigeon  loft  has  been  built  on  top  of  the 
Express-Evening  News  building  and 
hereafter  the  dailies  will  train  their 
own  carrier  birds.  Frank  G.  Huntress, 
Jr.,  son  of  the  publisher,  introduced 
their  use  here. 

CIRCULATORS  TO  MEET 

Semi-annual  convention  of  the  On¬ 
tario  -  Quebec  Circulation  Managers 
Assn,  will  be  Oct.  16-17  in  the  Royal 
Connaught  Hotel,  Hamilton,  Ont. 


Auto  Firms 
Making  Fall  it 
Announcements  . 

Increased  Business  Expected! 

.  .  .  Many  Surprises  in  I 
New  Models  I 

By  HIL  F.  BEST  » 


Detroit,  Oct.  6 — Plymouth  made  thei 
fir.M  1939  announcement — StudebakeiA 
made  the  second — Packard  will  make* 
the  third,  then  Hupp  and  Buick  fol¬ 
lowed  by  Pontiac  and  Chrysle 
About  the  middle  of  October  it  will 
be  a  case  of  newspapers  “holding 
their  hats”  when  the  announcement'! 
start  popping  all  over  the  place. 

Chevrolet  is  being  scheduled  for 
Oct.  22.  Pre-announcement  releaies 
have  been  made  to  key  city  points  by 
Chevrolet  by  the  Campbell-Ewak 
agency. 

The  Pontiac  pre-announcement  re¬ 
lease  and  announcement  schedule  re¬ 
leased  by  MacManus  John  &  Adams 
starts  on  Oct.  10  with  teaser  copy  and 
the  announcement  will  be  in  evening 
papers  of  Oct.  13  and  morning  papers 
of  Oct.  14. 

Lee  Anderson  has  released  a  limHedl 
Chrysler  schedule  on  the  1939  an¬ 
nouncement.  The  copy  runs  Oct.  15| 
and  starts  at  672  lines. 

Surprise  from  Willys 

In  Toledo  last  week  Dave  Wilson 
president  of  the  Willys-Overland  Co. 
sprung  one  of  the  major  surprises  d 
1939  when  he  and  W.  C.  Cowling  un¬ 
veiled  a  hand-made  model  of  tU 
new  completely  redesigned  car.  Ik 
Willys-Overland  for  1939  will  be  o«' 
of  the  big  surprises  for  the  New  Yodl 
show  and  copy  for  the  announcemim  1 
around  show  time  will  be  placed  bj  ; 
the  U.  S.  Advertising  Corporation. 

With  the  Hudson  press  preview  on 
Oct.  5  the  newspaper  men  wound  ■ 
the  preview  season  with  the  excep¬ 
tion  of  the  Ford  press  party  to  be  hdd 
on  Oct.  24  at  Dearborn. 

The  De  Soto  Division  of  the  Chryv  • 
ler  Corporation  fires  the  opening  gur 
next  week  in  a  big  national  and  loci 
advertising  campaign  announcing  twe 
completely  new  lines  of  cars  for  1939 

Daily  newspapers  in  importan; 
U.  S.  markets  will  carry  local  an¬ 
nouncements  of  complete  details  ol 
the  new  car,  as  quickly  as  shipment: 
already  under  way  reach  dealers  for 
local  display,  Karl  H.  Bronson,  De- 
Soto  director  of  advertising  and  mer¬ 
chandising,  said  in  announcing  lb* 
company’s  plans.  “We  plan  to  haver 
strong  newspaper  campaign  this  yea: 
to  introduce  the  new  1939  De  Soto  tc 
the  public.  J.  Stirling  Getchell  is  th 
agency. 

Lincoln  Division  managers  of  th 
Ford  Motor  Company  have  been  it 
Detroit  for  a  three-day  intensive  sales 
program. 

This  writer  has  been  repeating  that 
a  marked  improvement  by  at  leaS^ 
25%  over  last  year  was  expected 
During  the  preview  season,  Alfred 
P.  Sloan,  Jr.,  chairman  of  Genera 
Motors;  K.  'T.  Keller,  president  c' 
Chrysler  Corporation;  Paul  G.  Hofi- 
man,  president  of  Studebaker;  J.  B 
Graham,  president  of  Graham-Paige; 
Alvan  Macauley,  president  of  Pad- 
ard;  A.  E.  Barit,  president  of  Hudson. 
George  W.  Mason,  president  of  Nash- 
Kelvinator;  have  all  verified  this 
writer’s  original  prediction  made  it  I 
this  column.  Schedules  are  startinf. 
off  slowly  to  feel  out  the  public  reac 
tion,  but  real  increases  are  expected' 

Edsel  Ford,  president.  Ford  Moto-'^ 
Co.,  announced  today  a  new  car 
be  known  as  the  “Mercury  8.”  It  wn 
be  priced  around  $1,000.  This  car  «*sj 
predicted  by  this  writer  months  ago 
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Hbw  to  get  more  Sales  and  Profits  from  your  advertising 


Use  the  Plain  Dealer 
it  covers  Cleveland 


and  cG  near-by  counties, 


extra  cost 


CLEVELAND  PLAIN  DEALER 


0  The  2-for-l  Cleveland  Market  is  important  to 
every  advertiser  seeking  volume  sales  at  low  cost. 
It  is  important  because  in  the  2>for*l  market  is 
concentrated  36.2%  of  all  Ohio’s  retail  sales. 


It  is  important  because  it  includes  both  Cleveland 
— Ohio's  largest  market,  and  Cleveland’s  26  neigh¬ 
boring  counties — Ohio's  second  largest  market, 
(Akron,  Canton  and  Youngstown  are  not  in¬ 
cluded.) 


But  it  is  even  more  important  because  you  can 
cover  both  of  these  great  markets  with  a  single 
newspaper — the  Plain  Dealer! 


The  Plain  Dealer  not  only  covers  Cleveland:  It  is 
the  only  single  newspaper  that  delivers  the  26 
neighboring  counties — the  second  largest  retail 
market  in  Ohio.  Only  by  using  the  Plain  Dealer 
in  Cleveland  can  advertisers  sell  the  2-for-l  Cleve¬ 
land  market  at  a  single  low  cost! 


You  already  know  the  importance  of  Cleveland 
itself  as  a  market.  Now  ask  your  distributor  or 
representative  in  Northeastern  Ohio  about  the 
importance  of  Ohio’s  second  largest  market. 
Then  ask  your  advertising  agency  for  complete 
facts  on  how  the  Plain  Dealer  covers  the  2-for-l 
Cleveland  market  at  one  cost.  New  York  repre¬ 
sentatives,  John  B.  Woodward,  Inc. 


21.8% 

of  Okie’!  Velane 


State  of  Ohio 


Total  Salas 
ValiRf 

39  WNhs— 1931 


*  Cuyahoga  County ....  (Cleveland)  ..  $279,348,163.06 

*  26  Counties  (Adjacent  to  Cleveland).  184,236,050.23 

Hamilton  County  .  .  (Cincinnati)  .  .  138.411,993.42 

Franklin  County . {Columbus)  ...  95,044,910.89 

Lucas  County  . (Toledo) .  82,240,580.45 

★  Summit  County . (Akron)  .  73,521,643.77 

Montgomery  County.  ( Dayton)  .  69,855,720.73 

★  Mahoning  County.  ..(Youngstown)..  50,596,429.18 

■a  Stark  County . (Canton)  .  49,297,809.06 

Total  lor  above  9  markets  . .  ,.$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 


lUMMlT 

COUNTY^ 


MAHONINa 

tOSKTY 


„  Indicates  Areas  of 

COMPACT  CLEVELAND  MARKET 


THE  COMPACT  CLEVELAND  MAIKET 
S*)T.aSS,0TI.)D— 4T*.  OF  OHIO'S  RETAIL  SALES 


ing  the  lawn  cut  and  watered — ^have 
»  picked  the  roses  and  berries  and  lost 
out  on  my  hshing  waiting  for  a  buy¬ 
er  to  come.  Now  if  you  want  this 
house,  just  come  up  and  get  the  key. 
I  am  not  trying  to  sell  it  from  here 
on. — J.  W.  Barrett.  It. 


IN  A  STORY  about  a  society  woman’s 
mystery  death  some  time  ago  the 
AP  tnmk  wire  carried  and  at  least 
one  newspaper  printed: 

“Mrs.  Davidson,  who  attended  Rad- 
cliffe  College  20  years  ago,  never  re¬ 
gained  consciousness.” 


THE  FOLLOWING  headline  appeared 
last  spring  in  Chicago  Herald-Ex¬ 
aminer  prior  to  an  appearance  at  the 
University  of  Notre  Dame  of  Richard 
Crooks,  radio  and  concert  tenor: 

TENOR  CROAKS 

WILL  FEATURE 

MUSICAL  WEEK 


ALARMING  news  headlined  recently 
in  Quincy  (Mass.)  Patriot  Ledger: 
GIRLS  ARE  CUT  IN 

HALF  AT  HINGHAM 


THE  STATE  EDITOR  of  the  South 

Bend  (Ind.)  News-Times  has  re¬ 
ceived  plenty  of  choice  items  but  he  is 
inclined  to  give  the  prize  to  this  offer¬ 
ing  from  his  Plymouth  correspondent: 

“Mr.  and  Mrs.  M.  E.  Tippey  and 
their  Pet  Pig  Butch  from  Logansport, 
Ind.,  were  Sunday  visitors  at  the 
Harley  Keller  Home.” 


Field  Hockey  Team 
Slashed  in  Half  By  Miss 
Anna  Simmons 


MM^Ip  Yaurselt 

#o  th^  Biggest  SHc^! 

Tell  YOUR  Sales  Story  to 

New  Jersey  s  Richest  Area 

Here's  a  35  mile  trading  area  embracing  Plainfield  and 
adjoining  towns,  totaling  176,697  people  with  notably 
large  spending  incomes.  They  are  interested  in  the  fine 
things  of  life  and  respond  to  the  appeal  of  advertising 
spearing  in  Plainfield's  one  newspaper,  the  Courier-News. 
This  rich  field  of  the  Plainfield's  is  covered  86%  by  the 
Courier-News.  It  is  Plainfield's  home  newspaper.  79% 
of  its  circulation  is  home  delivered.  Its  pages  are  faith¬ 
fully  read  and  enjoyed  and  believed. 


Copy  boys,  finding  the  rodent  in  the  Euitor  &  Pi  blishkk  will  pay  $2  for  each 
bottom  of  a  wastebasket,  placed  it  in  “Short  Take’’  accepted  and  pnhlished.  Th,«e 
.  .  aa  1  ^  used  will  not  be  retunieti. 

an  empty  cigarette  package.  With  ^ 

de  Scdes  Re-elected 

sheet  of  copy  paper  casually  arond  By  Foreign  Writers 

the  second  year  in  succession 

f  mmrviaincr  rnnm  nn  Roussy  de  Sales  has  been 

^  >^00™  O”  elected  president  of  the  Association 

tne  tiura,  ?  ,  .  Foreign  Press  Correspondents  in 

The  ooR^rasitor  who  opened  the  tube  thW  U.  S.,  and  this  unopposed  return 
started  nonchalantly  to  help  himself  to  office  will  make  him  head  of  the 
to  what  ^te  ffiought  was  a  cigarette  foreign  corps  in  World’s  Fair  year, 
gift.  The  mouse  leaped  for  fre^om  He  "represents  the  Paris  Soir  and 
and  bounced  off  the  compositor’s  Paris  Midi  and  also  is  special  corres- 
chest  to  give  him  a  look  of  shock  he  pendent  for  Havas  Agency, 
wears  yet.  At  the  general  meeting  held  Oct 

■  '  '  3  in  New  York,  President  de  Sales 

THE  Republicans  of  Stillwater,  Okla.,  reported  that  19  new  active  and 

laughed  loud  and  long  and  the  seven  associate  members  had  been  ad- 
back  shop  force  of  the  Stillwater  mitted  during  the  last  year,  bringing 
Daily  Press  chuckled  quietly  when  total  membership  to  162  as  against 
misplacing  of  corrected  lines  made  a  1937. 

sentence  read  as  follows:  Other  officers  elected  were: 

“It  is  now  possible  for  any  de-  Harold  Butcher,  British  iiewspapers,  and 

pendent  school  to  get  some  WPA  Durant,  Tass  Bureau,  wice-presidenU; 

Eczema,  Ringworm  or  other  itchy  °  Keuters,  secretary-treasurer; 

.  .  e  .  .  xi-  •  1-  Mj  Jean  Lagrange,  Hava.s  Agency,  unopposed, 

distance  for  improvmg  their  build-  ^^sistant  secretary;  David  Brown,  Reuters. 
ingS  and  grounds.”  unopposed,  membership  secretary;  liuenther 

■  Reinhardt.  Der  Bund,  Berne,  Switzerland, 

RTTWAT  TPTvrrrtTJ  tU  Tit  press  secretary;  .V  Bernard  Moloney,  Reuters, 

RURAL  EDITOR  of  the  Jefferson  a.  Caprile,  Jr.,  La  Nadon.  Buenos  Aires,  G. 

City  (Mo.)  News  and  Tribune  found  J  M.  Simons,  de  TeUgraaf,  Amsterdam,  Sam 
the  following  line  in  an  obit  from  a  Robertson,  Canadian  I’ress,  Andre  Peron,  Lc 
country  correspondent:  I’etit  Parisien,  Chuzo  tlaKiwara,  Uomei  News 

r  ,  J  J  .  .  .Agency  and  A.  .\rbib-Costa,  La  Tribuna, 

Six  of  the  deceased  cousins  acted  Rome,  committee;  Djn  (iilbert,  Canadian  Press 
as  pallbearers.”  and  Lionel  G.  Short,  Daily  Mail,  London,  audi- 

■  tors. 

CLASSIFIED  AD  appearing  in  the 

Western  News,  Libby,  Mont.,  re¬ 
cently; 


Plainfield's  retail  sales  of  $595  per  person,  per  year,  Au¬ 
thority  of  U.  S.  Dept,  of  Commerce  1935,  is  the  highest 
in  the  state  among  cities  of  25,000  population  or  over  with 
daily  newspapers.  Tax  returns,  too,  are  the  highest,  defin¬ 
itely  proving  that  Plainfield  families  overwhelmingly  out- 
spend  the  families  of  all  major  cities  in  New  Jersey. 
85.8yo  of  Plainfield's  dwellings  are  single  residences.  It 
being  an  accepted  fact  that  single  dwelling  residenceship 
is  more  costly,  it  is  obvious  that  Plainfield  families  are 
"better"  families,  better  enabled  to  spend  at  retail. 

The  Courier-News  has  been  selling  national  products  in 
this  rich  New  Jersey  territory  for  fifty-five  years.  It  is 
now  at  an  all-time  circulation  peak.  Why  not  let  the 
Courier-News  sell  YOUR  product  .  .  .  why  not  get  your 
share  of  Plainfield's  prosperity? 

Large  buyers  of  national  newspaper  space  are  increasing 
the  size  of  their  copy  and  the  frequency  of  their  schedules 
in  the  Courier-News  because  they  KNOW  that  it  is  the 
ONE  newspaper  that  covers  this  fertile  territory.  What 
special  information  would  YOU  tike  to  have  on  this  Im¬ 
portant  market? 

'"Jrgfc  or  WRITE 

J.  p.  McKinney  &  son 

New  York,  Chicago  or 
San  Francieco 


The  new  member  of  the  committee 
is  Bernard  Moloney,  who,  like  de 
Sales,  served  the  association  two  years 
as  president.  He  recently  returned 
to  his  work  as  head  of  Reuters  in 
New  York  after  an  extended  trip  to 
England. 


I  quit.  I  have  been  trying  to  sell 
the  Qylear  house  for  six  weeks  and 
no  one  will  buy  H.  Have  been  keep- 


Circulation 
for  September 


f'lOO  iUMIND  Mt  Of  THE 
COVCfUtOE  Of  THOSE  , 
*OIITSIOC  NEWSPaPEMS 
AND  MA6AZINES  THAT 
cuMH  TO  6IVC  tmtse 
vHHODE  laiANO  STt 
\  A  ftONUS  -J 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  September,  1938. 


September  circulation  of  The  Sun¬ 
day  Sun  averaged  207,097  pei 
Sunday. 

Everything  in  Baltimort 
Revolvet  Around 


COURIER-NEWS 


Providence  Journal-Bulletin 

147,000 — 3  oat  of  4 — weekdays 
105,000  each  Sunday 


NEW  JERSEY 


PLAINFIELD 


GANNETT  NEWSPAPER 


Morning  Evening  Sunday 
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EDITOR  &  PUBLISHER 


100  Cameramen, 

500  Writers  at 
Series  Opener 

Coverage  Most  Extensive 
In  History  .  .  .  Many 
Veteran  Newsmen  Present 

{By  telegraph  to  Editor  &  Publishki) 

Chicago,  Oct.  S— With  approximately 
500  sports  writers  on  hand  to  report 
the  1938  World’s  Series,  the  most  ex¬ 
tensive  press  and  radio  coverage  in 
baseball’s  history  relayed  to  the  pub-  Frank  Graham  Vrn  Korfc 

^  f  ^  .TfA.-!’*-,  Sun;  Martin  Haley,  St.  Louts  Globe  Ucmo’ 

he  a  colorful  account  of  todays  m-  Horwits.  Philadelphia  Ledge;  Jim 

augural  between  the  Chicago  Cubs  Isaminger,  Philadelphia  Inguirer;  Jim  Kahn. 

Neie  York  Sun;  Fred  Lieb,  Sporting  Xews; 
Tom  Meany,  New  York  World-Telegram;  Joe 
McGlone,  Prozidetice  Journal;  Ronald  McIn¬ 
tyre,  Milzvaukee  Sentinel;  Jack  Malaney,  Bos¬ 
ton  Post;  Gerry  Moore.  Boston  Globe;  Ed 
Murphy,  New  York  Sun;  Sam  Otis,  Cleveland 


Boston  Globe,  who  has  attended  every 
world  series  since  inception  of  the  big 
league  classic  in  1903.  Among  the 
veterans  present  are  the  following; 

Ed  BallinRcr  and  Havey  Boyle.  Pittsburgh 
Post-Gacette ;  Warren  Browr..  Chicago  Herald 
&■  Examiner;  Edward  Burns,  Chicago  Trib¬ 
une;  Harold  Burr,  Sev-  York  Post;  James 
Crusinberry,  WBBM;  Joe  Cashman,  Boston 
Record;  Bill  Conway,  .AP;  Gordon  Cobb  Led- 
ick,  Cleveland  Plain  Dealer;  Edward  W. 
Cochrane,  Chicago  Evening  American;  John 
Carmichael,  Chicago  Daily  Netes;  Boh  Con- 
sidine,  A'rre  York  Mirror;  Bill  Corum.  Xesv 
York  Journal-American;  Bill  Dooly,  Philadel¬ 
phia  Reeord;  Dan  Daniel,  Xetv  York  If’orld- 
Telegram. 

Chilly  Doyle,  Pittsburgh  Sun  Telegraph ; 
Charles  Dunkly,  AP;  Frank  Grayson,  Cincin- 


and  New  York  Yankees.  It  is  esti¬ 
mated  that  more  than  350,000  words 
were  filed  at  Wrigley  Field  and  from 
baseball  headquarters  in  the  Congress 
Hotel.  Repetition  of  today’s  heavy  file 
is  anticipated  here  tomorrow  and  Plain  Dealer;  Cv  Peterman.  Philadelphia  In-  excellence  for  weeklies  of  more  than  2,000 

..rhe-r.  mnvs.  to  tho  Yankee  ‘I"'™’'!  ^an  Parker,  Xew  York  Mirror;  Joe  Population,  Purcell  Register;  less  than  2,000 

whm.the  teams  move  to  the  YanKee  Montreal  Star;  Ed  Pollock,  Philadelphia  population.  Broken  Arrow  Ledger. 

Stadium,  New  York.  Ledger;  Buck  O’Neill.  H'-ashington  Times;  ■ 


Enid  Daily  Wins  Four 
Places  in  Okla.  Contest 

The  Enid  (Okla.)  News  and  Eagle, 
published  by  W.  M.  Taylor,  were 
awarded  foiu-  places,  including  first 
place  for  editorial  excellence  in  the 
1938  Oklahoma  State  Fair  newspaper 
contest.  Presentations  were  made  at 
the  annual  banquet  held  Sept.  29  at 
the  state  fair  groimds  in  Oklahoma 
City.  The  Chickasha  Express,  placed 
second,  and  the  Bristow  Record,  third, 
in  editorial  excellence. 

Winners  in  other  classifications 
were: 

Sweepstakes  advertising,  Altus  Times-Demo- 
etat.  Special  editions  for  dailies,  Anadarko 
Xca’S.  For  weeklies,  Cleveland  American. 
Photography,  Guthrie  Leader.  Press 
Ponra  City  News.  Typography,  Enxd  News 
and  Eagle.  Column  writing,  Ada  Times. 
Commercial  printing,  Ponca  City  News.  Gen¬ 
eral  excellence  for  newspapers  using  rotary  or 
tubular  presses,  Enid  News  and  Eagle.  Other 
types  of  presses,  Seminole  Producer.  General 


100  Pheteqt  at  Opantr 

Supplementing  the  huge  overflow 
crowd  of  sports  writers  in  the  press 
stand  were  nearly  100  cameramen 
from  newspapers  and  picture  services. 

Western  Union  had  110  wires  stnmg 
into  Wrigley  Field  to  handle  the  heavy 
play-by-play  press  file.  At  the  Con¬ 
gress  Hotel,  Western  Union  had  20 


John  Kicran,  New  York  Times;  Grantland 
Rice,  North  American  Newspaper  Alliance; 
Damon  Runyon,  INS;  George  Kirksey,  UP; 
H.  G.  Salsinger,  Detroit  Nnvs;  Rud  Rennie. 
New  York  Herald  Tribune;  Paul  Shannon, 
Boston  Post;  J.  G.  Taylor  Spink,  Sporting 
News;  Roy  Stockton,  St.  Louis  Post-Dispatch; 
Deman  Thompson,  IVashington  Star;  Joe  Wil¬ 
liams,  New  York  World-Telegram;  and  Davis 
J.  Walsh,  Philadelphia  Record. 


DAILY  CHANGES  TITLE 

’The  Kansas  City  Journal-Post  Oct. 
4  changed  its  title  to  the  Kansas  City 
Journal  and  appeared  in  new  “eye 
conditioned”  dress.  Orville  S.  Mc¬ 
Pherson,  publisher,  who  recently  ac¬ 
quired  the  daily,  also  annoimced  a 
change  to  Democratic  policy.  Ray 
Runnion,  who  was  an  editorial  writer 
under  the  former  management,  has 
been  named  an  executive  editor. 


DIETRICK  LAMADE  ILL 

Dietrick  Lamade,  president  and 


additional  wires  and  Postal  Telegraph 

10  to  accommodate  sports  writers.  An  CALIF.  CIRCULATORS 

innovation  at  the  parii  was  the  public  „  ,  j  j  .  , 

address  system  installed  in  the  press  .^wo  ^ys  crowed  with  diMi^ion 
stand  by  Western  Union  to  relay  de-  f  circulation  problerr^  are  schemed 

cisions  and  backgroimd  information.  .  c  spring  convention  of  the  Cali-  r  u  l- 

All  three  major  radio  networks  are  Managers  Associa-  pubhsher  of  Ae  Grit  Publish]^  Com¬ 
broadcasting  the  series,  without  bene-  ^  oui  ^  A  .  Williamsport,  Pa  was 

fit  of  commercial  sponsorship,  over  Hotel  in  Oakl^,^t.  24  and  25.  -^e  stricken  Oct.  4  wA  bronchial  pneu- 
357  statiorts- from  coast  to  coast.  convention  will  preceded  by  the  moma.  His  condiUon  was  reported 

The  Chicago  National  League  Club  /In'!!  f  5^  executive  of-  serious  as  Editor  &  Publisher  went 

is  acting  ^  host  to  visitii^  sports  directors  Oct.  23.  to  press, 

writers.  James  Gallagher,  Chicago 
Evening  American,  chairman  of  the 
local  chapter  of  the  baseball  writers 
association,  is  in  charge  of  press  ar¬ 
rangements,  assisted  by  Dave  Rutizer 
of  Western  Union.  Irving  Vaughan, 

Chicago  Tribune,  president  of  the 
Baseball  Writers’  Association,  was 
named  chief  scorer  for  the  series.  His 
assistants  are  Sid  Mercer  of  the  New 
York  Journal- American  and  John 
Hoffman  of  the  Chicago  Times. 

Many  Press  Veterans  Present 

As  the  1938  series  got  under  way, 
sports  writers  again  renewed  ac¬ 
quaintance  with  fellow  scribes  from 
the  four  corners  of  the  continent.  In¬ 
cluded  in  this  year’s  press  gallery  are 
two  familiar  figures  from  Havana, 

Cuba.  They  are  Adolfo  Font,  of  the 
El  Pais,  and  Pedro  Gallianna,  of  the 
La  Marina. 

Heading  the  list  of  “old  timers” 
covering  the  series  is  Jim  O’Leary, 


PARDON 
OUR 

POINTING 

TT‘S  a  polite  pointer  to 
remember  the  Booth 
Michigan  Market  when 
planning  your  new  sales 
eampaigns  and  newspaper 
schedules.  Eight  import¬ 
ant,  reeovery  leading  mar¬ 
kets — eight  outstanding 
“thick-coverage”  newspa¬ 
pers.  One  paper  does  the 
job  in  each  market.  Ask  I.  A.  Klein,  50  E.  42nd  Street, 
New  York,  or  John  E.  Lutz,  435  N.  Michigan  Avenue, 
Chicago. 

MICHIGAN'S  A  MUST  AGAIN 


Sensational 
New 
Sunday 
Comic 

Will  Be  on 

Page  One 

of 

DETROIT 

XEWS  i 

Comic  Section 

with  first  release  Nov.  6 


This  western 
page  is  so 
good  you  must 
see  proofs! 


BOOTH 


NEWSPAPERS 


m 


. .  .  but  in  New  York  it’s  the 
pulling  power  of  The  Sun! 


Grand  Rapids  Pre.s 
Flint  Journal 
Saginaw  News 


Bay  City  Times 
Jackson  Citiaen  Patriot 


Muskegon  Chronicle 
Kalamazoo  Gazette 
Ann  Arbor  News 


NE  UJ  VORK 

CLEVELAND 

SAN  FRANCISCO 
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THEY’RE  DOING 
the  “LAMBETH  Walk'' 


It  isn't  such  a  far  cry  from  the  latest  popular  dance,  to  securing  new 
business  .  .  .  finding  a  contract  on  your  desk  for  a  National  Advertising 
Campaign  you  didn’t  quite  expect,  yet  knew  your  newspaper  deserved, 
on  the  basis  of  the  story  it  had  to  tell. 

The  point  is  this  ...  in  a  swift-paced  age,  things,  methods,  ideas,  ap¬ 
proaches,  selling  urges — change  almost  over  night.  The  “Big  Apple”  be¬ 
comes  the  “Lambeth  Walk,”  and  the  Space  Buyer’s  national  advertising 
coverage,  in  newspapers,  suggests  wider  fields;  untapped  markets — a  far 
more  determined  effort  to  SELL  THE  PRODUCT. 

• 

Newspapers,  in  their  plans  to  secure  this  National  Advertising,  should 
“keep  in  step”  with  the  hour  ...  be  represented  where  the  “Campaign” 
orchestras  are  playing  .  .  .  not  only  use  Editor  &  Publisher  for  this  purpose, 
but  inject  the  new  ‘‘theme  song”  of  Agency  and  Advertising  practice  into 
such  messages.  (We,  here  at  Editor  &  Publisher  feel  the  problem  so 
keenly  and  acknowledge  such  an  obligation  to  newspapers,  everywhere, 
have  set  up  a  revitalized  Service  to  assist  you  in  catching  the  modern  tempo 
in  your  advertising,  if  you  wish  to  have  us  to  “orchestrate”  the  story.)  We 
are  constantly  on  the  firing  line  .  .  .  know  what’s  going  on. 


Those  who  buy  space  and  who  direct  national  advertising  expenflitures, 
turn  from  lavender-and-old  lace  waltzes  to  the  ^^Lambeth  Walk”  pace  in 
THEIR  selection  of  media.  These  important  executives — who,  as  you  know 
route  almost  95%  of  all  newspaper  advertising  of  a  National  type,  not  alone 
READ  Editor  &  Publisher,  but  respect  its  editorial  judgments,  news,  de¬ 
partmental  developments.  Can  you  think  of  a  better,  surer  way  to  tell 
them  YOUR  story  than  appearing  elbow  to  elbow  with  the  material  they  are 
avidly  reading? 

This  country  is  *^going  places”  in  a  business  sense.  Advertisers  are 
advertising.  Surely,  you  must  concede  you  believe  in  advertising.  Or,  by 
any  chance  do  you  merely  believe  in  it  for  OTHERS? 

EDITOR  &  PUBLISHER 


Times  Square  Building 


New  York,  N.  Y. 
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CONTINUED  FROM  LAST  WEEK  AND  EVERY  PRECEDING  WEEK 


IodJl  m 


International  News  Service  has  purposely  refrained  from 
advertising  its  outstanding  achievement  in  bringing  the  news 
of  the  European  war  crisis  to  its  clients  ahead  of  every¬ 
one  else  until  the  whole  story  could  be  told  and  proven. 


Th 

fo 

of 

thi 


PROOF 


KINGSBURY  SMITH  DESERVES  RECOGNITION  FOR 
OUTSTANDING  STORY  TODAY  OF  CHAMBER. 
LAIN'S  SPEECH  BEFORE  PARLIAMENT. 
CONGRATULATIONS. 

ALLEN  MERRIAM,  MANAGING  EDITOR 
TIMES-HERALD,  DALLAS.  TEXAS 
•  •  « 

YOUR  HITLER  CONFERENCE  STORY  GREAT  WE 
WERE  ON  THE  STREET  BEFORE  OUR  OPPOSITION 
KNEW  WHAT  IT  WAS  ALL  ABOUT. 

DOUGLAS  M.  SMILEY,  MANAGING  EDITOR 
MAIL,  BEDFORD,  IND. 


1. 

2. 

3. 


September  13.  From  15  to  45  minutes  before  any  other  news 
agency,  INS  discloses  that  Sudeten  leaders  hand  down  a  six- 
hour  ultimatum,  calling  for  the  lifting  of  martial  law  with  the 
alternative  that  Nazis  would  “not  be  responsible  for  the 
consequences.” 

September  14.  Three  additional  divisions  of  Czech  troops  are 
rushed  to  the  frontier  —  martial  law  is  imposed  in  three  more 
Sudeten  areas.  And  International  News  Service  tells  the  story 
first  by  at  least  an  hour. 

September  IS.  An  exclusive  dispatch  comes  from  INS  Staff 
Correspondent  Pierre  Huss  in  Germany  —  Hitler  gives  Prime 
Minister  Chamberlain  of  Great  Britain  the  alternative  of 
sacrificing  Czechoslovakia  or  the  whole  of  European  peace. 


7 

8 

9 


•  •  « 

BREAK  ON  CZECHOSLOVAKIA  SURRENDER  RE¬ 
CEIVED  HERE  FROM  INS  HOURS  AHEAD  OF  OTHER 
SERVICES.  COMPLETE  INS  STORY  ALSO  IN  FIRST. 

C.  G.  DICKERSON,  MANAGING  EDITOR 
LEADER.  LEXINGTON,  KY. 

•  •  • 

CONGRATULATIONS  AND  THANKS  ON  KINGS¬ 
BURY  SMITH'S  AMAZING  SCOOP  ON  HITLER'S 
DEMANDS  THIS  MORNING.  THIS,  THE  LATEST  OF 
A  LONG  SERIES  OF  BEATS  BY  INS  ON  THE  FOREIGN 
CRISIS,  GAVE  THE  BOSTON  AMERICAN  ADDI¬ 
TIONAL  CIRCULATION  TODAY  AS  WELL  AS  ADDED 
PRESTIGE. 

J.  A.  MALLOY,  MANAGING  EDITOR 
AMERICAN.  BOSTON.  MASS 


4. 

5. 


September  IS.  Two  hours  and  fifty- two  minutes  before  it  is 
known  to  other  news  agencies.  International  News  Service 
discloses  that  Konrad  Henlein  is  ordered  arrested  by  the 
Czech  cabinet  on  treason  charges. 

September  16.  An  exclusive  copyrighted  dispatch  from  INS 
Staff  Correspondent  J.  Kingsbury  Smith  in  London.  For  the 
first  time  Hitler’s  demands  to  Prime  Minister  become  known 
—The  Fuehrer,  in  conference  with  Chamberlain  at  Berchtes- 
gaden,  insists  upon  the  outright  return  of  the  predominantly 
German  areas  of  the  Sudetenland  by  October  1. 


10 

11 

12 


6  September  17.  As  the  crisis  draws  closer  to  a  head,  another 
■  INS  exclusive  dispatch  comes  from  Correspondent  Huss  in 
Germany  —  The  Czechs  ask  the  United  States  to  handle  their  7 
consulate  affairs  in  Germany  in  the  event  of  war.  j 


DAY  AFTER  DAY. 


WEEK  AFTER  WEEK.  YEAR  AFTER  YEAR  IB  I 

INTERN  AT  lONAll 
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b  BE  CONTINUED  NEXT  WEEK  AND  EVERY  WEEK  THEREAFTER 


JthsL  fi£a)/uL 


That  is  now  the  case,  and  here  is  the  record  and  the  proof.  The 
following  are  only  a  few  of  the  many  spectacular  news  beats 
of  the  past  exciting  weeks,  but  they  show  dramatically 
that  INS  is  the  "service  of  news  scoops  that  pay  dividends." 


y  September  19.  Still  another  INS  exclusive  reveals  that  the 
‘  ■  Czechs  are  given  only  24  hours  by  the  British  and  French 
cabinets  to  reply  to  their  proposal  for  partition. 

8  September  19.  From  Prague,  INS  Staff  Correspondent  George 
■  Langweil  reveals  that  it  is  apparent  from  private  Czech 
government  sources  that  Czechoslovakia  has  no  alternative 
but  to  capitulate. 

Q  September  21.  At  4:48  A.M.  (New  York  time),  International 
News  Service  flashes  the  momentous  news  —  The  Czechs 
surrender  —  Czech  cabinet  accepts  British-French  plan.  In¬ 
ternational  News  Service  is  first  to  tell  the  world  by  from 
two  to  three  hours! 


1ft  September  24.  Hitler  makes  further  demands  upon  Czecho- 
Slovakia  —  an  INS  exclusive  by  H.  R.  Knickerbocker. 

1 1  September  27.  INS  ALONE  reveals  that  Hitler,  in  response 
■  to  a  new  appeal  by  Chamberlain,  has  opened  the  door  to 
further  negotiations  of  the  Czech  problem. 


September  29.  Two  spectacular  exclusives:  At  12:56  P.M., 
Huss  cables  that  an  agreement  has  been  reached  on 
all  major  points  of  the  Sudeten  problem.  This  is  the 
first  word  that  the  four-power  conference  is  reaching  a  satis¬ 
factory  conclusion. 

INS  exclusively  discloses  in  detail  the  7-point  plan  adopted 
for  cession  of  the  Sudetenland  to  begin  on  October  1st. 


PROOF 


WE  ARE  PLAYING  UP  INS  STORY  OVER  OPPO¬ 
SITION  ON  FOUR- POWER  CONFERENCE  STOP 
LONDON  DID  REMARKABLE  JOB  STOP  YOU  HAVE 
HAD  FINE  EUROPEAN  COVERAGE  DAY  AFTER  DAY. 

DRYSDALE  BRANNON.  MANAGING  EDITOR 
CHRONICLE.  MARION.  IND. 


FOR  TWO  HOURS  JOURNAL  ONLY  PAPER  ON 
STREET  AS  FIRST  EXTRA  CLOSELY  FOLLOWED  BY 
SECOND  SO  EXCELLED  OPPOSITIONS  BEST  TIME 
THEY  ABANDONED  EFFORT  TO  ISSUE  EXTRA. 
COVERAGE  EXCEEDINGLY  COMPREHENSIVE. 

J.  EMIL  TAYLOR.  MANAGING  EDITOR 
SPRINGFIELD.  ILL.  STATE-JOURNAL 


MAY  I  TAKE  THIS  OPPORTUNITY  TO  CONGRATU¬ 
LATE  YOU  ON  YOUR  WAR  COVERAGE.  THE  INS 
WAS  WAY  AHEAD  ON  THE  SUDETEN  ULTIMATUM 
AND  WE  EXTRAED  IT. 

CHARLES  MOSS.  MANAGING  EDITOR 
BANNER.  NASHVILLE.  TENN. 


INS  AGAIN  LED  THE  WAY  WITH  HITLER  S  PRO¬ 
POSAL  FOR  PEACE  CONFERENCE.  OUR  EXTRA 
HAS  OPPOSITION  HANGING  ON  ROPES.  PAPERS 
SELLING  AS  FAST  AS  WE  CAN  PRINT  THEM. 

W.  M.  BASKERVILL.  MANAGING  EDITOR 
NEWS-POST.  BALTIMORE,  MD. 


IS  THE  PROVEN  LEADER  IN  NEWS  BEATS  AND  COVERAGE 


NEWS  SERVICE 


New  York,  N.  Y. 


20 


EDITOR  6c  PUBLISHER 


E  D  I 

"PEACE  IN  OUR  TIME" 

EVENTS  AND  EDITORIAL  comment  of  the  past 
week  give  little  support  to  the  hope  expressed 
by  Prime  Minister  Chamberlain  for  “peace  in  our 
time”  as  the  result  of  the  Munich  four-power 
settlement.  It  becomes  increasingly  evident  that 
not  all  of  the  fires  which  menace  world  happi¬ 
ness  were  extinguished  by  the  partition  of  Czecho¬ 
slovakia  and  the  new  friendships  between  Ger¬ 
many,  Britain,  and  France.  Soviet  Russia  remains 
a  great  unknown  factor.  The  familiar  German 
penchant  for  irritation  has  again  been  in  evi¬ 
dence. 

If  we  have  paid  a  heavy  price  for  peace,  as  some 
think,  the  obligation  is  all  the  more  weighty  that 
we  should  get  all  that  we  paid  for.  The  world's 
future  would  be  pretty  hopeless  for  the  next  25 
years  if,  last  week,  the  armies  had  actually 
marched  and  the  bombers  flown  over  Prague, 
Paris,  London  and  Berlin.  The  settlement  was 
morally  bad,  and  will  probably  be  no  more  viable 
than  the  Versailles  and  Trianon  pacts  that  it  finally 
destroyed— but  it  was  a  settlement,  a  truce  which 
gave  men  another  chance  to  use  their  brains  and 
the  accumulated  wisdom  of  60  centuries.  War 
would  have  settled  nothing.  It  never  has  set¬ 
tled  anything  that  could  not  have  been  otherwise 
determined.  It  would  have  been  the  expedient 
of  peoples  not  sufficiently  intelligent  to  work  and 
wait  for  a  correct  solution. 

Greed  and  selfish  nationalism  are  dominant  in 
the  world  picture,  but  behind  the  cheers  and  the 
war  cries  of  September,  there  was  plain  through¬ 
out  civilization  a  hatred  of  war  and  a  realization 
of  its  futility  and  criminality.  In  that  fact  there  is 
a  solid  foundation  upon  which  statesmen  may 
stand  and  work  for  the  peace  which  must  precede 
the  solution  of  all  the  economic  problems  that 
bedevil  every  nation.  Until  men  and  women  get 
off  the  machines  which  are  making  armaments — 
here  and  everywhere  else — imtil  the  fears  of  a 
cataclysmic  war  are  dissipated,  there  can  be  no 
return  of  healthy  prosperity.  That  isn't  a  national, 
but  an  international  affair.  It  can’t  be  legislated 
by  any  parliament  nor  decreed  by  any  dictator. 

It  will  arise  from  the  confidence  of  men  around 
all  the  world’s  waters  that  they  can  do  the 
world’s  work  with  a  reasonable  degree  of  safety 
over  a  reasonable  term  of  years.  That  is  worffi 
working  for. 

REVIEW  PLEA  WON 

JUSTICE  would  indeed  have  miscarried  if  the  Cali¬ 
fornia  Supreme  Court  had  denied  the  right  of 
review  to  the  Los  Angeles  Times.  ’Drat  paper, 
with  its  publisher  and  managing  editor,  had  been 
convicted  in  Superior  Court  on  contempt  pro¬ 
ceedings  initiated  by  the  Los  Angeles  Bar  Associa¬ 
tion,  based  upon  editorial  comments  published,  as 
a  rule,  after  trial  but  before  final  judgment  in 
several  local  cases. 

Under  the  Superior  Court’s  ruling,  contempt 
could  be  applied  to  any  newspaper  which  com¬ 
mented  upon  any  case  pending  its  final  disposi¬ 
tion — a  ruling  which  might  gag  the  press  for  years 
while  a  well-fought  legal  battle  unwoimd  the  red 
tape  of  procedure.  The  Times’  editorials  were 
similar  in  thought  and  expression  to  thousands 
that  have  appeared  in  American  newspapers  after 
a  jury  has  decided  the  issues  of  fact  but  before 
the  judge  has  passed  sentence.  The  court’s  theory 
was  that  such  editorials  might  influence  judicial 
conduct  to  the  public  detriment. 

It  would  seem  that  the  ruling  might  apply  to 
oral  as  well  as  printed  comment.  As  E.  W.  Scripps, 
chairman  of  the  board  of  the  Scripps  League  of 
Newspapers,  points  out,  “imder  the  position  taken 
by  this  judge,  no  person  is  safe  to  discuss  a  court 
trial  even  at  the  family  fireside,  if  such  discussion 
might  tend  to  influence  a  weak  judge.” 

The  principle  is  vicious,  and  it  is  difficult  to  im- 
derstand  how  it  could  have  been  raised  by  an 
association  of  lawyers  and  sustained  by  a  judge, 
in  view  of  its  patent  destruction  of  the  press  as  a 
critical  force  against  the  judiciary.  Nobody  should 
know,  better  than  the  ^nch  and  bar,  that  both 
are  the  better  for  an  outside  eye  on  their  activities. 


Woe  to  thee  that  (ipoilcst,  and  thou  wast  not 
spoiled;  and  dealest  treacherously,  and  they  dealt 
not  treacherously  with  thee!  when  thou  shalt  cease  to 
spoil,  thou  shalt  be  spoiled;  and  when  thou  shalt 
make  an  end  to  deal  treacherously,  thee  shall  deal 
treacherously  with  thee.  Isiah  XXXIII;  1. 


"A  NEWSPAPER  WEEK" 

(REPRINTED,  comment  being  rmnecessary,  from 
the  New  Bedford  (Mass.)  Standard-Times  for 
Sept.  29,  1938.) 

’This  does  not  have  to  do  with  the  sales  of 
newspapers  but  with  the  job  of  newspapermen 
during  the  week,  the  past  week.  In  one  week, 
eight  days  to  be  exact,  more  important  news 
events  have  happened  than  ever  before  in  the 
memory  of  any  local  newspaperman,  probably 
more  than  ever  will  happen  again  the  same 
period. 

Starting  with  an  election  of  importance  last 
Tuesday,  a  day  and  all-night  job,  the  terrific  storm 
followed  Wednesday  and,  during  those  following 
days  of  turmoil  and  trouble  unprecedented,  the 
war  threat  loomed.  The  Grand  Jury  probing 
New  Bedford  conditions  began  its  momentous 
work  Monday.  Tuesday  war  seemed  certain  and 
Wednesday  came  the  big  news  of  a  conference  of 
powers  to  delay,  at  least,  the  outbreak  of  war,  and 
the  destruction  of  the  Soule  Mill. 

’The  reader  can  give  little  thought  to  the  proc¬ 
esses  inside  the  newspaper  which  this  succession 
of  headline  events  produces.  To  say  the  organi¬ 
zation  rises  to  the  emergency  does  not  tell  the 
story,  of  course.  The  newspaperman  at  work  has 
little  sense  of  emergency.  Its  place  is  taken  by  a 
sense  of  newspapering,  so  to  speak.  He  is  testing 
out  every  physical  and  mental  resource  but  he  is 
not  conscious  of  it.  It  probably  is  better  to  say 
he  is  drawing  on  his  newspaper  reserves,  a  spirit¬ 
ual  resource  accumulated  by  his  kind  for  just 
such  emergencies.  ’There  is  no  hysteria,  no  ob- 
vioiis  evidence  of  speed  or  haste,  nothing  of  the 
loud  honking  and  bawling  for  “boy”  recorded  in 
the  scenario  version  of  getting  out  newspapers 
imder  stress.  There  is  speed  but  it  is  made  by 
the  head,  there  is  excitement  but  it  is  concealed, 
for  subconsciously  the  worker  knows  the  scenario 
accompaniments  interfere  with  the  process. 

As  one  important  event  succeeds  another,  ordi¬ 
nary  rest  is  impossible  for  most  departments. 
Editorial  and  circulation  departments  particularly, 
and,  to  a  considerable  extent,  mechanical  and  all 
departments  must  snatch  rest  as  they  can.  Some¬ 
times  at  a  desk,  sometimes  at  a  hotel  room  be¬ 
cause  there  is  no  time  for  going  to  homes,  some¬ 
times  on  a  roll  of  paper,  newspapermen  on  front 
line  duty  snatch  an  hour  or  two  of  rest  between 
assignments.  But  there  is  no  drama  as  such,  and 
there  are  no  heroics.  And,  of  course,  there  is  no 
complaint.  It’s  a  strange  breed,  this  newspaper 
crowd,  generally  quiet,  objective,  clannish.  But 
they  ARE  newspapermen  and  an  eight  days  like 
the  past  in  this  city  can  prove  it. 

B.  BREWER. 

[Mr.  Basil  Brewer  is  publisher  of  the  Standard- 
Times. — Editor.] 

LANCE  FOR  AN  OGRE 

so,  GENTLEMEN,  of  the  pen  and  typewriter  .  .  . 

Note  the  substantive  clauses,  then  cast  them 
out.  Excise  “the  fact  that,”  “the  question  whether,” 
“the  problem  of.”  Avoid  those  words  that  end  in 
-tion,  -ity,  -ment,  -ness,  -ance.  Cut  out  the  noun 
constructions  that  are  clogging  and  clotting  and 
curdling  your  language.  Use  clauses  that  begin 
with  when,  if,  while,  so  that.  Use  active  verbs. — 
Marjorie  True  Gregg,  in 
“The  Saturday  Review  of  Literature.” 


I  A  L 

"HORSE  AND  BUGGY  SENSE" 

OBJEXTTION  is  registered  by  Howard  R.  Smith, 

public  relations  director  of  the  Union  League 
Club,  of  Chicago,  to  an  editorial  we  published  Sept. 
24  concerning  the  “Horse  and  Buggy  Sense”  feature 
series  that  the  club  is  offering  to  newspapers.  Mr. 
Smith  disliked  having  the  series  referred  to  as 
“propaganda,”  which  has,  by  usage,  he  says,  be¬ 
come  opprobrious.  He  objected  to  having  the 
club  and  the  material  linked  to  the  term  “eco¬ 
nomic  royalist”  and  to  the  suggestion  that  if  news¬ 
papers  printed  material  of  this  nature  and  under 
this  sponsorship,  they  would  lay  themselves  open 
to  attack  by  people  opposed  to  “economic  royal¬ 
ism.” 

“When,  under  the  American  System,”  Mr. 
Smith  asks  in  a  letter  to  the  editor,  “did  we  reach 
the  stage  where  the  minority  could  not  express 
its  opinion  without  being  stigmatized  because  of 
ptosition.  And  when  did  the  editors  of  the  country 
deteriorate  mentally  to  the  point  where  they 
could  not  decide  for  themselves  whether  this  was 
sound  material  without  first  being  scared  by  your 
warning  that  they  would  be  open  to  attack  if  they 
used  it? 

“I  challenge  you  to  select  1  per  cent  propaganda 
(in  the  commonly  accepted  meaning)  from  the 
contents  of  a  single  folder.  These  are  99.44  per 
cent  facts  simply  and  honestly  stated,  and  backed 
up  by  authorities.” 

He  concludes  with  an  offer,  open  to  anybody, 
to  take  the  material  and  references  and  “with  little 
effort”  produce  a  similar  work  and  issue  it  as 
their  own,  so  that  the  discussion  will  be  made 
available  to  newspaper  readers. 

Righto.  We'll  stand  on  “propaganda,”  using  the 
word  in  its  broadest  sense — the  spreading  of 
ideas.  The  Union  League  Club,  of  Chicago,  is 
doing  just  that,  with  complete  candor  as  to  its 
motives  and  its  sponsorship.  Its  target  is  the  vast 
spending  of  the  present  national  administration 
and  the  resultant  tax  burden.  The  objectives  are 
wholly  legitimate  and  worthy  and  the  organiza¬ 
tion  has  every  possible  right  under  our  system  to 
spread  its  gospel.  Our  previous  editorial  empha¬ 
sized  that  the  job  is  one  that  newspapers  should 
be  doing  for  themselves  imder  circumstances  that 
would  be  free  from  the  slightest  suspicion  of  par¬ 
tisanship.  The  Chicago  organization  believes  it 
qualifies  under  the  latter  clause,  since  the  mate¬ 
rial  for  the  feature  series  was  compiled  and  edited 
by  people  of  both  major  political  faiths. 

That  is  not  our  point.  We  called  attention  to 
the  fact,  well  established,  that  newspapers  have 
been  severely  criticized  for  publication  of  free 
features  of  a  political  or  economic  nature.  We’ll 
say  now  that  they  will  be  again,  for  this  or  other 
publications,  no  matter  how  clean  and  sincere  the 
motives  of  the  Chicago  group  are.  ’There  isn’t 
any  doubt  that  every  fact  has  been  double-checked 
for  accuracy  and  that  authorities  can  be  cited 
for  every  statement.  Neither  is  there  any  doubt 
that  these  facts  and  statements  have  been  as¬ 
sembled  either  in  the  form  of  an  opinion,  or  in  a 
question  that  leads  to  an  inevitable  opinion. 

Old-fashioned  we  may  be,  but  we  can’t  escape 
the  view  that  a  newspaper’s  opinions  belong  in 
its  own  editorial  columns,  representing  the  views 
of  the  responsible  owners  and  editors.  Political 
guidance  should  be  given  through  editorial  col¬ 
umns  and  not  through  front-page  headlines  or 
syndicated  features.  That  has  been  a  long- 
accepted  newspaper  principle,  right  or  wrong,  and 
every  departure  from  it  has  landed  the  American 
press  in  the  dog  house. 

Editors,  we’ll  agree  heartily  with  Mr.  Smith, 
are  quite  competent  to  decide  on  the  value  of 
feature  material.  None  of  them  is  bound  in  any 
way  to  accept  the  advice  of  this  page.  If  they 
feel  that  the  Union  League  Club’s  presentation  of 
current  economics  is  important  enough  to  out¬ 
weigh  the  considerations  we  cited,  that  is  entirely 
their  business.  We  performed  our  function  when 
we  fairly  described  the  “Horse  and  Buggy”  series 
and  mentioned  some  possible  consequences  of  its 
publication.  As  we  said  on  Sept.  24,  this  one  may 
be  different — but. 
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PERSONAL 

MENTION 


J.  C.  SEACREST,  publisher,  Lincoln 
(Neb.)  State  Journal  was  named 
president  of  the  State  Historical  So- 


Birney  Imes,  publisher,  Columbus 
(Miss.)  Commercial  Dispatch  has  ap¬ 
plied  to  the  FCC  for  authority  to 
construct  a  new  radio  station  in  Co¬ 
lumbus. 

Charles  J.  Lilley,  editor,  Sacra¬ 
mento  (Cal.)  Union,  and  Ford  A. 
Chatters,  Lindsay  (Cal.)  Gazette 


ciety  at  its  re-  were  joint  chairmen  of  the  annual 

: _ 1_ 

m 

J- 

cent  meeting,  program  sponsored  by  the  California 
His  daughter.  Newspaper  Publishers  Association, 
Mariel,  presented  during  Newspaper  Week  in  that  state, 
to  the  society  a  Oct.  2-8. 

portrait  of  C.  H.  Wilber  A.  Cochel,  editor,  Kansas 

Gere,  founder  of  City  Weekly  Star,  addressed  the 
the  Journal  who  Farmers  Club  at  the  Hotel  Statler, 
died  in  1904.  st.  Louis,  Oct.  5. 

S.  E.  Thom-  Roger  C.  Peace,  publisher,  Green- 
ason,  Chicago  ville  (S.  C.)  News  and  Piedmont  and 
Times  publisher,  his  family  sailed  recently  on  the 

duties  this  week.  tt  l  mr  t  ;  ..ui:  l.  t  ur.-  ...  .  . 

cent  operation. 

Roy  Lotspeich,  publisher,  Knox¬ 
ville  (Tenn.)  Journal,  has  an¬ 
nounced  his  retirement  as  active  head 
of  the  Appalachian  Mills  Co.  of  Knox¬ 
ville,  of  which  he  was  founder  and 
president  for  25  years.  He  maintains 
his  controlling  interest  in  the  com¬ 
pany  and  will  continue  to  serve  in  an 
advisory  capacity. 

Harry  G.  Stoddard,  president, 
W'orcester  (Mass.)  Telegram,  was 
unanimously  elected  president  of 
Worcester  Community  Chest  at  a 
meeting  of  the  board  of  directors  last 
week.  George  F.  Booth,  editor  and 
publisher  of  Worcester  Telegram  and 
Evening  Gazette,  was  chairman  of  the 
nominating  conunittee. 

Fay  N.  Seaton,  publisher,  Manhat¬ 
tan  (Kan.)  Chronicle  and  Mercury 
has  been  appointed  head  of  the  Re¬ 
publican  state  committee’s  publicity 
department.  He  will  be  assisted  by 
McDill  Boyd,  of  Phillips  County  Re¬ 
view. 

Sir  Willmott  Lewis,  Washington 
correspondent  of  London  Daily  Times, 
opened  a  series  of  news  broadcasts 
Oct.  3  under  the  sponsorship  of  a 
coffee  company.  He  will  be  heard 
over  Station  WRC  three  evenings  each 
week  in  a  15-minute  resume  of  world 
happenings. 

Clyde  M.  Reed,  publisher.  Parsons 
(Kan.)  Sun  and  Republican  nominee 
for  the  U.  S.  Senate?  will  continue  the 
custom  inaugurated  15  years  ago  of 
giving  the  Democratic  central  com¬ 
mittee  a  colum  of  space  devoted  to 
the  Democratic  candidates,  including 
Senator  George  McGill,  his  opponent 
in  the  November  general  election. 

JS  Gray,  president  and  editor, 
Monroe  (Mich.)  Evening  News  and 
president  of  University  Press  Club  of 
Michigan  has  announced  that  the 
group  will  hold  its  annual  meeting, 
Oct.  27,  28  and  29  at  Ann  Arbor. 

James  D.  Haggerty,  editor  and  pub¬ 
lisher,  Woburn  (Mass.)  Daily  Times, 
and  Mrs.  Haggerty  observed  their 
25th  wedding  anniversary  Sept.  27, 
when  they  were  tendered  a  recep¬ 
tion  by  their  11  children  and  their 
families. 

Ralph  McGill,  executive  editor, 
Atlanta  Constitution,  addressed  the 
Georgia  Academy  of  Social  Sciences 
Sept.  30  on  “1110  Development  of 
Producer  Co-operatives  in  Ae  South, 
With  Special  Emphasis  on  Co-opera¬ 
tives  in  Georgia.” 

Paul  Martin,  publisher,  Lansing 
(Mich.)  State-Journal,  is  a  trustee  of 
the  Lansing  unit  of  the  National  Small 
Business  Men’s  Assn. 

Harold  Sanford,  editor,  Rochester 
(N.  Y.)  Democrat  &  Chronicle  has 
h^n  elected  to  the  National  Mu¬ 
nicipal  League’s  executive  conunittee. 

Roy  Anderson,  editor,  Ketchikan 
Alaska  Chronicle,  has  returned  from 
a  3,000-mile  trip  to  principal  Alaskan 
cities. 


Haven  (Fla.)  Chief  which  celebrated 
its  27th  year  of  publication  Sept.  28. 

Hugh  Williams,  editor,  Bolivar 
(Tenn.)  Herald  will  be  host  to  the 
West  Tennessee  Press  Assn.,  at  its 
fall  meeting  there  Oct.  21.  Harris 
Brown,  editor,  Jackson  (Tenn.)  Sun 
will  speak  on  “A  Newspaper’s  Re¬ 
sponsibility  to  the  Community.” 

Louis  P.  Cashman,  publisher,  Vicks¬ 
burg  (Miss.)  Herald  is  president  of 
the  Mississippi  Press  Assn.,  which 
will  hold  its  fall  meeting  Oct.  9  and 
10  at  Jackson. 

In  The  Business  Office 

GEORGE  W.  HICKS,  who  is  official 
host  to  the  Ohio  Circulation  Man¬ 
agers’  Association  holding  its  annual 
convention  Oct. 
6  and  7  at  the 
Neil  House,  Co¬ 
lumbus,  is  cir¬ 
culation  manager 
of  the  Columbus 
(O.)  Citizen.  He 
will  have  the  co¬ 
operation  of  J. 
H.  Galloway, 
circulation  man¬ 
ager  of  the  Ohio 
State  Journal, 
Columbus. 

Gerald  Burden 
has  been  named 
national  advertising  manager  of  the 
Columbus  Citizen  succeeding  Robert 
Warner,  who  has  been  promoted  to  the 
Cleveland  Press  to  have  charge  of 
liquor  advertising.  Warner  will  con¬ 
tinue  in  charge  of  liquor  advertising 
at  the  Citizen.  Burden  had  been  with 
the  Citizen’s  national  advertising  de- 
(Contimied  on  page  24) 


George  W.  Hicks 


FOLKS  WORTH 
KNOWING _ 

RICHARD  L.  CHASE,  appointed 
executive  editor  of  the  Scripps- 
Howard  San  Diego  (Cal.)  Sun  last 
Aug.  1,  started 
his  newspaper 
career  on  the 
Sun  in  1920,  but 
worked  on  six 
other  papers  be¬ 
fore  he  returned 
at  No.  1  man  in 
the  Sun’s  edi- 
torial  depart¬ 
ment.  In  addi-  - 
tion,  he  was  a 
bond  salesman 
until  1929  made 
ne  wspapering 
more  profitable 
and  also  was  a  Hollywood  publicity 
agent  with  Jimmy  Fiddler,  now  a 
radio  commentator  and  Hollywood 
columnist. 

Mr.  Chase  is  the  son  of  E.  F.  Chase, 
foi-merly  Pacific  Coast  business  man¬ 
ager  for  the  Scripps-Howard  papers. 
He  left  Stanford  University  in  1920  to 
become  waterfront  reporter  for  the 
Sun,  preceding  Max  Miller  of  ‘‘I  Cov¬ 
er  "rhe  Waterfront”  fame. 

A  move  to  the  Norfolk  (Va.)  Post 
in  1921  found  him  working  for  W.  N. 
Burkhardt,  then  editor  of  the  Post 
and  later  editor  of  Scripps-Howard’s 
San  Francisco  News.  It  was  this  con¬ 
tact  with  Mr.  Burkhardt  which  after¬ 
ward  gave  him  his  opportunity  to 
rise  in  the  Scripps-Howard  organ¬ 
ization.  He  returned  to  San  Diego 
and  after  a  year  as  police  and  federal 
beat  reporter  for  the  Sun  was  pro¬ 
moted  to  city  editor  of  the  Sacra¬ 
mento  (Cal.)  Star,  then  a  Scripps- 
Howard  unit. 

From  there  he  went  to  the  Seattle 
Post-Intelligencer  as  assistant  city 
editor,  but  in  1923  took  time  out  for 
a  honeymoon  and  finally  wound  up 
on  the  Los  Angeles  Examiner  copy 
desk.  The  year  1924  found  him  night 
city  editor  of  the  Illustrated  News 
in  Los  Angeles  and  then  as  a  Holly¬ 
wood  publicity  agent. 

When  his  bond  house  went  bank¬ 
rupt  in  1929,  he  returned  to  news- 
pap>er  work  as  a  general  assignment 
man  with  the  San  Francisco  News. 
He  soon  became  assistant  city  editor 
and  finally  city  editor  in  1935. 

While  with  the  News,  he  helped 
catch  a  murderer  with  Cameraman 
Eddie  Murphy,  and  directed  the 
handling  of  the  waterfront  strike  of 
1937,  and  the  police  graft  investiga¬ 
tion  which  resulted  in  a  reform. 


NEW  YORK  DAY  BY  DAY 

By  Charles  B.  Driscoll 


From  coast  to  coast  the  readers  of  more 
than  250  newspapers  turn  first  to  NEW  YORK 
DAY  BY  DAY  because  it  is  their  favorite 
feature. 

If  Mr.  Driscoll's  daily  letter  is  still  available 
in  your  territory,  you  had  better  act  quickly. 
This  popular  feature  is  going  places  and  now 
is  your  chance  to  get  on  the  bandwagon. 
Tomorrow  may  be  too  late. 


McNought  Syndicate,  Inc. 


V.  V.  MeNin 
Chairman 


CHARLES  V.  McADAM 
Prasidant 
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r.p.h. 


Li’l 

Abner 


A1  Capp’s  LFL  ABNER  coinie 
was  first  released  in  mid- 
August  of  1934.  Today  the 
total  circulation  of  the  news¬ 
papers  it  appears  in  is  17.- 
117.183. 

Counting  only  one  reader  to 
a  newspaper  copy,  this  means 
that  LFL  ABNP]R,  since  the 
!  day  it  started,  has  added,  on 
'  an  average,  463  readers  per 
hour. 

One  factor  in  the  feature  that 
accounts  for  this  close-to-in- 
j  credible  popularity  pace  is  the 
j  remarkable  freshness  of  idea 
1  every  new  sequence. 

!  There  is  one  just  starting — > 
about  the  Wild  Swamp  Beauty 
and  Li’l  Abner.  Would  yon 
like  to  see  proofs? 

“iLatiiU 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


A  PEW  OP  THE  MANY  COMMENTS : 


i 


"I  want  to  add  ny  congratulations  to  the  many  The  AP  has  recelwed  on  the 
hAttdUng  of  the  European  situation.”  -  William  S.  Howland, 
Ezecutiye  News  Editor,  Winston  Salem,  M.C.,  Joumal-Sentinal. 

"Congratulations  on  Lochner  and  Wirephoto  beats •* 

Nat  Howard,  Editor,  Cleveland,  Ohio,  News. 


”We  have  placed  great  reliance  on  The  AP  report  and  have  been  more  than  pleased 
with  European  coverage.”  -  R.  D.  Lindsay,  Managing  Editor, 

Mansfield,  Ohio,  News- Journal. 

”.  .  •  distinctive,  superior  service.” 

Roy  Roberts,  Managing  Editor,  Kansas  City  Star. 

"Again  congratulations  on  fine  Munich  coverage.” 

Ben  Reese,  Managing  Editor,  St.  Louis  Post-Dispatch 


"Lochner  has  done  a  grand  Job  since  the  crisis  developed." 

A.  T.  Aronson,  Memaging  Editor,  Louisville,  Ky.,  Times. 

"A  splendid  Job." 

A.  L.  Miller,  Federated  Publications,  Battle  Creek,  Mich. 

"AP  coverage  of  the  crisis  has  been  splendid.  It  has  not  only  reported  what 
is  going  on  but  has  explained  it  and  done  it  concisely  enough  for  a 
small  paper  to  tell  the  story.” 

John  P.  Harris,  Publisher,  Hutchinson,  Kansas,  News-Herald. 

"The  AP  coverage  was  splendid." 

C.  G.  Dickerson,  Managing  Editor,  Lexington,  Ky.,  Leader. 

"Service  on  Hitler's  speech  far  ahead  and  siq>erior.” 

William  T.  Christian,  Managing  Editor,  Richmond,  Va.,  News-Leader. 


"The  States  has  published  only  AP  dispatches  on  the  Czech  crisis."  Front  page 
story  in  New  Orleans  States. 
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\  A  NOTE  TO  EDITORS  OF  AP  PAPERS: 

I 


NEW  YORK,  SEPT  30-(AP) -GENERAL  MANAGER  KENT  COOPER  TODAY  ADDRESSED 
TOE  FOLLOWING  TO  THE  STAFF  OF  THE  ASSOCIATED  PRESS: 

"OUR  STAFF  HAS  JUST  PASSED  THROUGH  A  TIME  OF  EXTRAORDINARY  STRESS 
AND  EXTRAORDINARY  RESPONSIBILITY  IN  ITS  COVERAGE  OF  THE  INTERNATIONAL 
CRISIS.  THE  BURDEN  HAS  FALLEN  CHIEFLY  ON  THOSE  ASSIGNED  ABROAD,  BUT 
MANY  AT  HOME  ALSO  HAVE  HELPED. 

"IT  HAS  BEEN  A  TIME  WHEN  CALM,  SOUND,  AND  ACCURATE  REPORTING,  IN 
TOE  MIDST  OF  RUMORS  AND  ALARMS,  WAS  A  REQUISITE  OF  HIGHEST  CONSEQUENCE. 
MILLIONS  OF  AMERICANS  HAVE  MADE  THE  REPORTS  OF  THE  ASSOCIATED  PRESS 
TOEIR  FIRST  RELIANCE  IN  THEIR  EAGER  QUEST  FOR  THE  TRUTH.  THE  STAFF  HAS 
MET  THAT  RESPONSIBILITY  FULLY.  IT  HAS  RECORDED  ONLY  THE  TRUTH.  IT  HAS 
REPORTED  NO  WARS  THAT  DID  NOT  MATERIALIZE,  AND  NO  PEACE 
SETTLEMENTS  UNTIL  THEY  WERE  ARRIVED  AT. 

"IT  IS  GRATIFYING  TO  KNOW  THAT  DEVELOPMENTS  WERE  COVERED  WITH 
UNIFORM  PROMPTNESS,— IN  MANY  INSTANCES  WITH  SURPRISING  AND  UNPARALLED 
SPEED.  BUT  FAR  BEYOND  THAT,  IT  IS  MORE  SATISFYING  THAN  WORDS  CAN 
EXPRESS  THAT  NOTHING  YOU  HAVE  WRITTEN  NEED  BE  ERASED,  BUT  CAN  STAND 
AS  AN  AUTHENTIC  DAY  TO  DAY  HISTORY  OF  ONE  OF  THE  GREAT  INTERNATIONAL 
EPISODES  OF  OUR  TIMES. 

"KENT  COOPER." 
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PERSONALS 


Earl  Buell,  formerly  circulation 
manager  of  the  Akron  (O.)  Times- 
Press,  is  now  circulation  manager  of 
the  Buffalo  (N.  Y.)  Times.  He  suc¬ 
ceeded  Arthur  Lawson. 

Roy  McLaughlin,  formerly  of  the 
Chicago  Herald  &  Examiner  advertis¬ 
ing  staff,  has  been  transferred  to  the 
Chicago  office  of  Tabloid  Newspaper 
Advertising  Service  where  he  will 
represent  the  Herald  &  Examiner  in 
the  national  advertising  field. 

Willie  Juneau,  managing  director, 
L'lllustration  Nouvelle,  Montreal,  who 
retired  Sept.  30,  was  presented  a  suit¬ 
case  by  staff  members.  Lucien  Dan- 


EDITOR  &  PUBLISHER 

Including 

The  Journalitt,  merged  1907;  Newspaperdom, 
merged  1925;  The  Fourth  Estate,  merged  1927. 
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Chas.  T.  Stuart,  Secretary 
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Warren  L.  Barnett,  Director 


General  Offices: 
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Arthur  T.  Robb,  Editor;  Warren  L.  Bassett,  Managinn 
Editor;  Robert  U.  Brown,  Assocute  Editor;  Walter  E. 
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iytiney  R.  Clarke,  telephone  Opera  66-27. 

/aria,  France  Correspondent:  Bernhard  Ragner,  25 
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Diqlay  advertising  rates  effective  December  1,  1937 : 
85e  per  agate  line  or  series  of  insertions  as  follows: _ 
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The  single  column  forty4wo  line  rate  maker  card  at  a  cost 
of  822,  per  week  earns  as  low  a  tats  on  a  52  time  basis  as 
any  other  schedule  namely,  $182  per  page;  $103  half  page; 
$57  quarter  page.  *Quat1er,  eii^th  and  axteentb  pages 

must  be  on  aeffnite  copy  mhedule. _ 

ClassiSod  rates:  85e  per  agate  line  one  time;  70c  per  agate 

5ne  four  times. _ 

StuationB  wanted:  50c  per  agate  line  one  time;  lOc  per 
line  three  times  (count  sU  words  to  the  line). 
Subaeriptioo  rates;  By  mail  payable  in  advance  United 
States  and  Island  Pnssresions,  $4  per  year;  Canada,  $1.50; 

Forulgn,  $5. _ 

Club  rates;  The  dub  rates  are  applicable  to  all  sub- 
leriptioas  In  any  one  orpnisatlon— whether  p^  for  by 
the  company  or  individuals.  Three  suhamptlons  to 
separate  addrsaass  for  one  year  each  or  one  subsrriptioa 
for  three  yeaie,  $10;  five  aubaeriptions  to  different  ad¬ 
dressee  for  one  year  a^  or  one  aubaeription  for  Sve  years, 
$1$;  tea  aubaenptions  one  year  each  or  one  for  ten  years, 
klembar  Aaaoelated  Budneaa  Papers. _ 


Charter  Membar  of  the  Audit  Bureau  of  dreulationa 
with  an  average  esrtiSed  net  pdd  “A.B.C.*'  as  follows: 


Bi  Maetks 

Nat 

Total  Dis- 
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11,182 

12,751 
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11,801 

•  1925 . 

10,225 

11433 

•  19tl . 

9459 

10,592 

dereau,  president  of  the  company,  suc¬ 
ceeds  Juneau. 


Fred  Rucker  of  San  Antonio  (Tex.) 
Express  and  Evening  News  advertis¬ 
ing  staff  has  been  elected  to  the 
Texas  State  Democratic  executive 
committee. 

Harold  Savage,  theatrical  advertis¬ 
ing  solicitor,  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette  has  re¬ 
signed  to  enter  the  manfuacturing 
business  in  New  Hampshire. 

William  Geiger,  Toledo  Blade  dis¬ 
play  advertising  salesmcm,  has  been 
elected  president  of  Parent-Teacher 
Association  of  Glen  wood  School, 
Toledo. 

Lewis  S.  Fidler  and  Frank  K.  Hall 
are  now  assistant  eastern  managers  of 
the  national  advertising  department  of 
Scripps  -  Howard  Newspapers.  Mr. 
Fidler  and  Mr.  Hall  have  been  with 
the  organization  for  10  and  9  years, 
respectively. 

Philip  J.  Kruidenier,  formerly  of 
General  Motors  Acceptance  Corp., 
South  Bend,  and  Fred  Clifford  of  Look 
circulation  department  and  the  Man- 
kota  (Minn.)  Free  Press  advertising 
staff,  have  joined  the  Minneapolis  Star. 
Kruidenier  entered  the  classified  ad¬ 
vertising  department  and  Clifford  the 
local  ad  department. 

Lloyd  C.  Thomas,  general  manager 
of  Radio  Station  WROK  at  Rockford, 
Ill.,  resigned  Sept  30.  He  continues 
as  a  member  of  the  board  of  directors 
of  Rockford  Broadcasters,  Inc.,  own¬ 
ers  of  WROK,  and  retains  his  stock 
interest. 

William  Wallace,  advertising  man¬ 
ager,  Toronto  Daily  Star,  this  week 
announced  the  following  appoint¬ 
ments:  W.  J.  Campbell,  assistant  ad¬ 
vertising  manager;  W.  J.  Frost,  Daily 
Star  national  advertising  manager, 
and  W.  A.  Campbell,  the  Star  Weekly 
national  advertising  manager. 


In  The  Editorial  Rooms 


WALTER  M.  HARRISON,  managing 

editor  of  Oklahoma  City  Daily  Okla¬ 
homan  and  Times,  who  recently  re¬ 
turned  from  Europe,  was  honored  at 
a  special  meeting  of  the  Men’s  Dinner 
Club  of  that  city  on  Oct.  6.  He  spoke 
on  “Problems  and  Personalities  of 
Britain.” 

Hugh  Amick,  managing  editor,  Bar¬ 
tlesville  (Okla.)  Enterprise  has  been 
named  publicity  director  for  the  Will 
Rogers  Memorial  dedication  cere¬ 
monies  to  be  held  in  Claremore,  Nov. 
4. 
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No  Cost — ^No  Obligation 


Kenneth  S.  Conn  has  been  named 
managing  editor  of  Santa  Barbara 
(Cal.)  News-Press,  succeeding  Harold 
D.  Jacobs,  who  resigned  to  enter  gov¬ 
ernment  service  at  Washington,  D.  C. 
Mr.  Conn  at  one  time  was  the  man- 


J.  R.  Conroy,  managing  editor, 
Atlantic  City  (N.  J.)  World  and  Mrs. 
Conroy  are  the  parents  of  a  son, 
J.  R.  Conroy,  Jr.,  born  recently. 

John  C.  Healey,  assistant  city  edi¬ 
tor,  Battle  Creek  (Mich.)  Enquirer- 
News,  suffered  a  compound  fracture 
of  the  right  leg  recently  when  his  au¬ 
tomobile  overturned  near  Coldwater, 
Mich. 

Arville  Schaleben,  associate  city 
editor,  Milwaukee  Journal  and  pres¬ 
ident  of  Milwaukee  Press  Club  and 
Mrs.  Schaleben,  are  the  parents  of  a 
daughter  born  Sept.  29  at  the  Colum¬ 
bia  hospital,  there. 

Stubby  Currence,  sports  editor, 
Bluefield  (W.  Va.)  Daily  Telegraph, 
has  been  named  to  supervise  the 
Bluefield  municipal  stadium  press 
box. 

Seth  H.  Whitmore,  of  Lansing 
(Mich.)  State  Journal,  and  commis¬ 
sioner  of  softball  for  Michigan,  is 
editing  a  new  national  publication. 
Softball,  which  will  be  the  official 
publication  of  the  Amateur  Softball 
Association  of  America.  Leo  Fischer, 
assistant  sports  editor  of  Chicago 
American,  is  an  associate  editor  of  the 
paper. 

Harry  I.  Finley,  former  city  hall 
and  political  reporter,  Atlantic  City 
(N.  J.)  Evening  Union,  who  recently 
went  to  Washington  as  secretary  to 
U.  S.  Senator  William  H.  Smathers 
(D.,  N.  J.)  will  manage  all  Atlantic 
City  campaigns  for  Democratic  can¬ 
didates. 


Charleston  (S.  C.)  Evening  Post  nar¬ 
rowly  escaped  injury  Sept.  27  when  a 
hurricane  struck  this  historic  city  of 
the  South. 

Davenport  Steward,  reporter,  and 
B.  I.  Sanders,  photographer,  Atlanta 
AP  bureau  were  forced  back  by  high 
winds  near  Augusta,  Ga.,  when  they 
tried  to  reach  Charleston,  S.  C.,  by 
plane  after  the  recent  hurricane,  "niey 
tried  to  go  through  by  way  of  Macon, 
Ga.,  but  again  encountered  bad 
weather.  Shortly  after  the  storm  sub¬ 
sided  they  reached  Charleston  by  fol¬ 
lowing  the  coast  line. 

Kenneth  Clark,  formerly  with  the 
Toronto  Star,  is  now  in  Washington 
as  correspondent  of  the  Winnipeg 
Free  Press. 

Miss  Rosa  L.  Shaw,  women’s  editor, 
Montreal  Gazette  and  president  of 
Canadian  Women’s  Press  Club  was 
guest  of  honor  at  a  tea  and  reception 
given  by  the  League  of  Women’s 
Rights  Oct.  4.  Miss  Shaw  outlined 
the  progress  made  by  women  in  Ca¬ 
nadian  jounialism. 

William  McBride,  Philadelphia  Eve¬ 
ning  Ledger  sports  writer,  is  confined 
to  his  home  with  a  broken  wrist  and 
several  fractured  ribs  suffered  when 
he  fell  off  a  porch  recently. 

J.  Winton  Lemen,  Buffalo  (N.  Y.) 
Times  chief  cameraman,  will  be  in¬ 
structor  in  a  course  in  “Photography 
with  the  Miniature  Camera”  offered 
to  adults  by  the  Buffalo  Museum  of 
Science  in  the  fall  term  opening  Oct. 
10. 

Eric  Hailing,  formerly  head  of 
Brooklyn  Eagle  copy  desk,  is  on  the 
copy  desk  of  Syracuse  (N.  Y.)  Herald. 

Ralph  E.  Spinning  recently  resigned 
as  news  editor  of  Herkimer  (N.  Y.) 
Telegram. 

Neil  Hester,  telegraph  editor, 
Raleigh  (N.  C.)  News  &  Observer, 
(Continued  on  page  29) 


Manning  J.  Rubin,  city  editor, 


UJE  STflnD  CORREaED  BV 
THE  DRILV  HORIE  REUJS 
OF  REUJ  BRUnSUIICH,  R.  J. 

♦ 

Our  analysis  of  coverage  of  New  Jersey  daily 
newspapers,  in  our  issue  of  October  1,  1938. 
inadvertently  did  an  injustice  to  THE  DAILY 
HOME  NEWS  of  New  Brunswick,  New  Jersey. 

We  are  informed  that  recent  figures,  ready 
to  be  submitted  to  ABC,  show  the  coverage  of 
THE  DAILY  HOME  NEWS  to  be  77%  of  the 
families  located  in  New'  Brunswick  and  Highland 
Park,  which  are  in  one  metropolitan  area. 

THE  DAILY  HOME  NEWS  informs  us 
that  ABC  has  not  as  yet  finished  the  necessary 
audit  of  their  figures  to  accord  them  an  ABC 
rating. 


continued  from  page  21 


partment  since  March,  1937.  He  was 
formerly  with  the  San  Diego  Sun. 


Robert  R.  Beck,  for  the  last  two 
years  with  the  Baltimore  News-Post 
and  Sunday  American  local  adver¬ 
tising  staff  has  joined  the  Chicago 
Herald  &  Examiner  in  a  similar 
position. 


aging  editor  of  Salt  Lake  City 
Tribune. 
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Guild  Strike  Suspends 
Wilkes-Barre  Dailies 


Record,  Times-Leader,  Evening  News,  Sunday 
Independent  Close  Due  to  Disorders  . . .  500  Idle 
.  .  .  Demands  “Impossible,"  Publishers  Say 


closed  by  a  strike,  and  an  agreement 
was  reached  by  the  four  newspapers 
and  the  guild  whereby  salaries  were 
increased  pending  negotiation  of  a 
new  contract  to  be  effective  Oct.  1. 

Wilkes-Barre  is  the  largest  city  in 
Luzerne  County,  which  has  a  popula¬ 
tion  of  450,000.  It  has  a  city  popula¬ 
tion  of  86,000. 

As  Editor  &  Publisher  went  to  press 
the  strike  had  entered  its  sixth  day 
with  no  indication  from  either  side 
that  it  would  be  settled  soon. 


paper  League;  counsel  of  the  (Inlander)  Green 
Bay  (Wis. )  Press-Gazette,  and  the  Appleton 
(Wis.)  Post -Crescent.  E.  R.  Chapman,  In¬ 
land’s  Representative  at  the  “National  Con¬ 
ference”  held  under  Auspices  of  the  AN  PA 
Federal  Laws  Committee  at  New  York.  Asso¬ 
ciation  Managers  of  other  Class  A  regional 
and  state  publishers’  organization,  members 
of  Newspaper  Association  Managers,  Inc.,  who 
attended  the  “National  Conference”  on  the 
Wage  and  Hour  Act  in  New  York.  Inland 
Members,  Executives,  and  Guest  llaily  Pub¬ 
lishers —  Questions  and  .Answers.  Adjourn¬ 
ment  for  the  way. 


WILKES-BARRE,  Pa.,  was  without 
local  newspapers  this  week  as  a  re¬ 
sult  of  a  strike  called  Saturday,  Oct. 

1,  by  the  Wilkes-Barre  local  of  the 
American  Newspaper  Guild.  Four 
newspapers,  which  include  all  the 
dailies,  the  Record,  Times-Leader 
and  Evening  News,  and  the  one  Sun¬ 
day  paper,  the  Independent,  sus¬ 
pended  publication  indefinitely. 

The  papers  had  issued  editions  Sat¬ 
urday,  Sunday,  Monday  and  Tuesday 
with  skeleton  forces  and  against  op¬ 
position  of  pickets  and  interference 
with  deliveries  and  the  publishers 
late  Tuesday  decided  to  suspend  fur¬ 
ther  publication. 

500  Employes  Idle 
More  than  500  persons  were  thrown 
on  the  idle  list  due  to  the  suspension. 
These  included  printers,  pressmen 
and  stereotypers,  all  of  whom  re¬ 
mained  at  work  after  the  guild  mem¬ 
bers  had  walked  out. 

In  refusing  to  meet  the  guild’s  “im¬ 
possible”  demands  for  more  wages 
and  a  35-hour  week,  the  publishers 
said  that  had  they  complied  bank¬ 
ruptcy  would  be  the  outcome.  The 
strike  was  called  by  the  ANG  when 
negotiations  for  a  new  guild  contract 
collapsed.  The  old  contract  expired 
at  midnight  on  Sept.  30.  The  printers’ 
contract  expired  at  the  same  time  but 
their  union  decided  to  continue  at 
work  x>ending  further  negotiations. 

However,  the  guild  insisted  that  a 
new  contract  be  entered  into  by  Oct. 

1  and  when  such  a  demand  was  not 
granted,  a  walkout  was  called. 

On  the  first  day  of  the  strike  guild 
members  picketed  the  News,  Times- 
Leader  and  Independent  plants,  and 
on  the  following  day  pickets  also  were 
assigned  to  the  Record  plant.  On 
Monday  members  of  the  United  Mine 
Workers  of  America,  CIO,  40,000  of 
whose  members  are  idle  in  the  hard- 
coal  region,  actively  entered  the  strike 
and  joined  the  picket  lines  thrown 
around  the  four  plants. 

Threaten  Advertising  Boycott 

Previous  to  the  miners’  active  strike 
participation,  Michael  J.  Kosik,  pres¬ 
ident  of  District  No.  1  of  the  UMWA, 
made  a  radio  speech  and  a  statement 
in  Scranton  newspapers  in  which  he 
urged  general  labor  support  for  the 
striking  guildsmen  and  warned  mer¬ 
chants  of  the  danger  of  being  boy¬ 
cotted  if  they  advertised  in  the  struck 
newspapers. 

The  opening  days  of  the  strike  were 
marked  by  disorders  around  the 
picketed  plants  and  reports  were  re¬ 
ceived  from  several  points  of  the  city 
and  from  the  suburbs  that  bundles  of 
papers  had  been  destroyed.  Other 
newspaper  shipments  are  said  to  have 
bron  dumped  into  the  Susquehanna 
River.  Printers  and  other  mechanical 
workers  were  conducted  through 
picket  lines  by  police. 

Some  newsboys  in  the  suburbs  re¬ 
fused  to  deliver  papers.  Guild  sym¬ 
pathizers,  members  of  other  labor 
unions,  removed  papers  from  the  arms 
;  of  newsboys  in  the  city  and  tossed 
them  into  the  streets  where  high 
,  winds  carried  them  about  the  public 
f  square  and  down  Main  Street. 

It  was  largely  due  to  these  disorders 
that  the  papers  decided  to  suspend, 
the  publishers  contending  it  was  no 

Iiwe  printing  papers  that  were  not  de¬ 
livered  and  stating  they  did  not  want 


to  subject  loyal  employes  to  danger 
of  physical  harm  or  embarrassment 
through  the  strike. 

Colonel  Ernest  G.  Smith,  Times- 
Leader  publisher,  acting  as  spokes¬ 
man  for  the  publishers’,  said  Oct.  4 
that  he  and  his  fellow-publishers  had 
decided  that  the  strike  was  “a  com¬ 
munity  problem.” 

“We  closed  down  indefinitely,”  he 
said,  “when  we  found  it  was  impos¬ 
sible  to  get  deliveries  of  our  papers. 
We  have  no  intention  of  reopening  our 
plants  under  the  guild’s  impossible 
demands.  We  have  put  the  problem 
up  to  certain  community  groups  and 
have  told  them  it  was  their  head¬ 
ache.” 

Colonel  Smith  refused  to  identify 
the  groups  to  which  he  referred,  but 
suggested  “you  might  guess  what  they 
are.”  He  said  he  and  his  fellow- 


Wage-Hour  Law 
Forum  to  Be 
Inland  Feature 


TUESDAY  EVENING,  OCT.  18 
Inland  Party  under  auspices  of  the  Fellow¬ 
ship  anil  Meinebership  Committee,  Vice-Presi¬ 
dent  Tom  Keene,  chairman.  NBC  Jamboree, 
courtesy  Wm.  Ray  at  the  Merchandise  Mart, 
across  the  Chicago  River  from  the  Sherman 
Hotel.  Broadcast  starts  at  8:30  p.m. 


L  I.  Noyes  and  IS  Gray 
To  Lead  Discussion  .  .  . 
Full  Program  Annoimced 


publishers  were  determined  to  “sit 
tight.” 

An  offer  to  begin  immediate  negotia¬ 
tions  with  the  publishers  to  end  the 
strike  was  made  Oct.  4  by  Stanley  A. 
Kupstas,  guild  local  president.  He 
stated  that  charges  would  be  pre¬ 
ferred  before  the  National  Labor  Re¬ 
lations  Board,  alleging  that  the  pub¬ 
lishers  did  not  negotiate  in  good  faith 
prior  to  the  break.  He  said  the  work¬ 
ers  would  demand  full  pay  during 
the  period  of  idleness. 

"Guild  Will  Kuup  Papers  Shut" 
Joseph  Walsh,  a  striker,  in  a  radio 
broadcast  for  the  guild  that  night,  de¬ 
clared  the  guild  was  determined  to 
keep  the  four  suspended  newspapers 
from  publication  indefinitely.  This 
was  reaffirmed  by  Morris  Watson, 
ANG  international  vice-president, 
who  told  Editor  &  Publisher  in  New 
York  that  “the  guild  will  keep  the 
papers  shut  until  it  gets  the  five-day 
week,  decent  wages  and  union  condi¬ 
tions  in  Wilkes-Barre.” 

No  attempt  has  been  made  by 
Scranton,  Pittston,  Hazleton  or  met¬ 
ropolitan  newspapers  to  build  up  cir¬ 
culation  due  to  ffie  suspension.  Pub¬ 
lishers  in  those  cities  continued  to 
limit  their  Wilkes-Barre  shipments 
to  the  pre-strike  ratio. 

Managing  editors  and  their  assist¬ 
ants,  along  with  members  of  pub¬ 
lishers’  families  and  recruits  from 
business  office  staffs  handled  the 
newsroom  work  in  the  struck  papers 
before  the  suspension.  Reporters  af¬ 
filiated  with  the  guild  covered  their 
regular  beats  at  City  Hall,  the  Lu¬ 
zerne  County  Courthouse  and  the 
hospitals,  but  instead  of  returning  to 
their  darkened  offices  they  wrote  their 
stories  for  radio  broadcasts. 

Guild  Buys  Radio  Time 

With  donations  from  the  UMWA, 
from  the  AFL’s  Truck  Drivers  Broth¬ 
erhood  and  from  Republican  and 
Democratic  politicians  the  guild  has 
bought  time  from  the  two  local  radio 
stations,  WBRE  and  WDAX.  Four 
times  during  the  day,  for  15  minute 
periods,  the  guild  broadcasts  its  news 
reports  and  discusses  the  strike  sit¬ 
uation. 

About  100  guild  members  are  on 
strike,  according  to  the  ANG.  These 
include  reporters,  desk  men,  circula¬ 
tors,  clerks  and  suburban  correspond¬ 
ents.  The  guild,  organized  and  recog¬ 
nized  in  Wilkes-Barre  last  year, 
claims  100%  membership  on  all  the 
papers.  Last  year  the  Record  was 


Through  discussion  of  the  new 
Federal  Wage  and  Hour  Act,  with 
reports  from  newspaper  executives 
who  attended  the  recent  “National 
Conference”  on  this  subject  in  New 
York  imder  auspices  of  the  ANPA 
Federal  Laws  Committee,  will  be  a 
feature  of  the  Inland  Daily  Press  As¬ 
sociation’s  fall  meeting  at  the  Hotel 
Sherman,  Chicago,  Oct.  18-19. 

Inland  President  E.  R.  Chapman, 
Flint  (Mich.)  Journal,  this  week  an¬ 
nounced  the  detailed  program.  It  fol¬ 
lows; 

TUESDAY  MORNING.  OCT  18 

9.30  a.m. — Call  to  order.  Reports.  Election 
of  new  members.  Inland’s  Next  Annual  Cost 
Comparisons:  Chairman.  F.  W.  Schaub.  busi¬ 
ness  man.ager,  Decatur  (111.)  Herald  &  Revie7r. 
A  Mid-West  Mechanic.il  Conference  Sponsored 
by  the  Inland;  Machinery  and  Production 
Division  Chairman.  Donald  L.  Breed,  pub¬ 
lisher,  Freeport  (Ill.)  Journal-Standard.  Re¬ 
port  on  the  Survey  Among  Inlanders  on  This 
Question.  ABC  Relations:  Inland  Committee 
Chairman,  A.  L.  Miller,  publisher.  Battle 
Creek  (Mich.)  Enquirer-News,  presiding.  In¬ 
troductions  of:  O.  C.  Harn,  managing  direc¬ 
tor,  ABC.  Ross  Gamble,  of  Leo  Burnett  Co., 
Chicago  agency;  member  of  the  ABC  board  of 
directors.  Agencies’  division.  Inland’s  Pub¬ 
lisher  Interest  Department  will  be  continued 
to  the  afternoon’s  executive  session — Federal 
Legislative  Information  Exchange  Divisions, 
Carrier  Relations,  Wage  and  Hour  Act,  Etc. 

12:15  p.m. — Fellowship  Luncheon.  Presi¬ 
dent  Chapman,  chairman;  Adjoining  Section 
of  the  Bal  Tabarin  for  Inlanders,  Members  of 
Their  Families  and  Friends.  Inlander  Ken¬ 
neth  E.  Olson,  Evanston  (Ill.)  Daily  North¬ 
western,  dean  of  Medill  School  of  Journalism, 
will  introduce  the  guest  speaker,  Franklyn 
Bliss  Snyder,  dean  of  faculties  and  vice-pres¬ 
ident  of  Northwestern  University,  Evanston. 
Subject:  “The  Newspaper  and  the  University, 
Their  Common  Task.” 


WEDNESDAY  MORNING,  8  A.M. 

Breakfast  Meeting  of  the  Inland’s  Committee 
on  Fellowship  and  Membership;  presiding, 
Tom  Keene,  Chairman,  Vice-President  of  the 
Association;  participants,  the  State  Chairmen 
of  the  Inland.  Advertising  Department:  Chair¬ 
man:  Director  Frank  W.  Rucker,  Indepen¬ 
dence  (Mo.)  Examtiner.  National  Advertising 
Relations  Chairman,  F.  Ward  Just,  iVanke- 
gen  (III.)  News-Sun.  “Agency  Relations  with 
the  Newspaper  Publisher,”  H.  H.  Kynett,  Ait- 
ken-Kynett  Co.,  Philadelphia,  an  agency  direc¬ 
tor  ABC.  “Developing  New.spaper  Advertising,” 
Col.  Leroy  W.  Herron,  advertising  director, 
Washington  (D.  C.)  Star  and  president  of  the 
Newspaper  Advertising  Executives  Association. 
IL  K.  Todd.  Rockford  (Ill.)  Consolidated 
Newspapers,  Inc.,  president  of  the  Illinois 
Daily  Newspaper  League,  “The  lowa-Illinois 
Plan.” 

Advertising  Promotion  Chairman:  E.  J.Kah- 
LER,  Sioux  Falls  (S.  D.)  Argus-Leader..  “From' 
the  Bureau  of  Advertising.”  Wilder  Breck- 
enbridge,  sales  manager  of  the  Bureau.  Local 
-Advertising  Chairman;  C.  F.  Jewell,  Taylor- 
villc  (III.)  Breeze-Courier.  “A  Successful 
Consumer  Survey,  The  P.T.A.  Co-operating,” 
T.  Hobart  Hove,  advertising  director,  Wau¬ 
kegan  (Ill.)  Neti's-Sun.  Chain  Store  Rela¬ 
tions:  Past  President  JS  Gray,  committee 
chairman.  Classihed  Committee  Chairman: 
F.  Ward  Cropley,  classified  manager,  Keno¬ 
sha  (Wis.)  Neivs.  Classified  Advertising: 
Harry  Gwaltney,  assistant  advertising  man¬ 
ager,  Milwaukee  (Wis.)  Journal;  former 
president.  National  Association  of  Classified 
Advertising  Managers.  Circulation  Depart¬ 
ment:  Chairman,  Phil  D.  Adler,  Kewanee 
(Ill.)  Star-Courier.  Promotion  and  Service 
Chairman:  J.  A.  McDonald,  Saginaw  (Mich.) 
News.  Best  Accompalishment  in  Circulation 
Promotion,  Edward  A.  Chappell,  Chillicothe 
(Ohio)  Seioto-Gazette. 

12:15  p.m. — Inland’s  Tradition  Fellowship 
Luticheon,  President  Chapman,  chairman. 
Adjoining  Section  of  the  Bal  Tabarin  for 
Inlanders,  Members  of  their  Families  and 
Friends.  Honor  Guests;  The  Past  Presidents 
of  the  Inland  Daily  Press  Association,  Inc. 
Guest  Speaker;  Introduction  by  Louis  A. 
Weil,  Port  Huron  (Mich.)  Times-Hcrald: 
Edgar  A.  Guest,  “The  People’s  Poet,”  Detroit. 


TUESDAY  AFTERNOON,  OCT.  18 

Editorial  Standards  and  Freedom  of  Press. 
Division  Chairman,  Stuart  II.  Perry,  Pub¬ 
lisher,  Adrian  (Mich.)  Telegram.  Special 
Editions:  Louis  A.  Weil,  Port  Huron 

(Mich.)  Times-Herald.  Covering  the  Rural 
News  Beat:  John  Redmond,  editor  and  pub¬ 
lisher,  Burlington  (Kan.)  Daily  Republican. 
Another  Inland  News-Photo  Contest  and  Ex¬ 
hibit  announcement  by  Dean  Olson. 

Inland  Publisher  Interests,  continued.  Ex- 
Officio  Chairman,  President  Chapman.  “The 
Little  Merchant,”  Circulation  Manager  Robert 
Taylor  of  Flint  (Mich.)  Journal,  whose  Indi- 
pendent  Carrier-Lease  Contract  and  Entire 
Relationship  with  the  boys  was  approved  by  the 
U.  S.  Bureau  of  Internal  Revenue,  Social 
Security  Division.  Federal  Wage  and  Hour 
Act,  Discussion  Leader,  Past  President  Lin- 
wood  I.  Noyes,  Ironwood  (Mich.)  Daily  Globe. 
Inland’s  Federal  Legislative  Information  Ex¬ 
change  Committee  Chairman;  assisted  by  Past 
President  JS  Gray,  publisher,  Monroe  (.Mich.) 
Evening  News.  Inland’s  State  Legislative  In¬ 
formation  Connnittee  Chairman;  member  cf 
the  Sub-Committee  of  the  “National  Confer¬ 
ence”  of  U.  S.  Daily  Newspaper  Publishers 
and  Associations,  on  the  Wage  and  Hour  Act. 
Floyd  Miller,  Royal  Oak  (Mich.)  Tribune. 
Inland’s  Employe  Relations  Division  Chair¬ 
man.  Eugene  31acKinnon,  Chairman  of  the 
Special  Standing  Committee,  ANP.\,  Chicago. 
George  Price  Ellis,  C.P.A.,  Wolf  &  Co., 
Chicago,  Inland  Association’s  Special  Advisor 
on  Tax  and  Similar  Problems  Submitted  to  the 
Central  Office  by  Members.  Robert  C.  Bas¬ 
sett,  of  Minchan  &  Bassett,  Green  Bay,  Wis., 
general  counsel  of  the  Wisconsin  Daily  News- 


WEDNESDAY  AFTERNOON,  OCT.  19 

2  p.m. — Final  Session;  Strictly  Executive, 
President  Chapman  in  the  chair;  no  admit¬ 
tance  without  official  Inland  badge. 

The  Inland’s  own  Question  and  Answer 
Hour.  Chairman:  Clinton  F.  Karstaedt, 
.secretary-treasurer,  Beloit  (Wis.)  Daily  News; 
member  of  the  Inland  Board,  Newspaper  Ad¬ 
ministration  Department  Chairman.  For 
Members  of  the  ABC:  All  Inlanders  and  Ad¬ 
mitted  Guests  are  inviteil  to  Remain;  The 
Subjects  Affect  All  Daily  Newspapers.  Forum: 
ABC  “.Map  Plan”  and  Other  ABC  Topics: 
A.  L.  Miller,  Battle  Creek  (Mich.)  Enquirer- 
News.  Inland  Past  President,  Chairman  of  the 
Inland’s  Committee  on  ABC  Relations,  will 
be  handed  the  gavel  by  President  Earl  Chap- 
.MAN.  Associates  of  Mr.  Miller  on  the  Com¬ 
mittee  are:  Past  President  Fred  Schilplin, 
St.  Cloud  (Minn.)  Times,  and  Past  President 
Verne  E.  Joy,  CetUralia  (III.)  Sentinel.  Re¬ 
flections  from  the  Inland’s  "ABC  Map  Plan” 
Survey.  Questions  and  Answers. 


WHBF  POWER  INCREASE 

Radio  Station  WHBF,  located  at 
Rock  Island,  Ill.,  and  an  affiliate  of 
the  Rock  Island  Argus,  was  notified 
this  week  by  the  FCC  that  it  has  been 
granted  authority  to  increase  its 
power  from  250  watts  daytime  and  100 
watts  nighttime  to  1,000  watts  day 
and  night,  and  to  change  from  a  fre¬ 
quency  of  1,210  to  1,240  kilocycles. 
'The  station  will  proceed  to  install  new 
equipment  costing  upwards  of  $30,000 
to  be  in  service  about  Dec.  1.  The 
station  will  erect  a  new  transmitter, 
new  transmitter  building,  engineering 
offices,  etc.,  at  the  eastern  outskirts  of 
Moline,  Ill.,  and  about  five  miles  from 
Rock  Island. 


in  equipment,  accessories 
and  supplies  that  the 
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PHOTOGRAPHER 
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WE  INVITE  YOUR  INQUIRY 


15  West  47th  Sf.,  New  York  City 


bulbs  will  eliminate  the  dangers  of 
burned  fingers  often  occurring  by 
gripping  the  hot  lamps. 

Judging  from  the  tests  by  this  writ¬ 
er,  it  appears  that  this  new  synchro¬ 
nizer  will  provide  a  much  needed 
simple  form  of  miniature  camera 
speed-flash  synchronization. 

ANOTHER  TYPE  of  flash  synchro-  telegraph  keys  protruding  from  the  Series  Work  Quite  Complicated 
nizer  for  miniature  cameras  has  box.  When  the  synchronizer  is  set  in  ARE  REMINDED  by  Cavio  Sileo 
just  ^n  perf^ted  and  soon  will  be  place  the  double  arm  is  in  position  International  News  Photos,  that 

mtroduced  m  the  market.  It  is  a  radi-  directly  over  the  releasing  shutter  coverage  of  the  World  Series  games 

cal  departure  from  the  so-called  button.  In  no  way  does  the  trippmg  becon^^s  more  complicated  for  cam- 

stereotyped  models  which  were  com-  mechanism  connect  with  the  cam-  eaph  vt>ar  mien  i^intc  out 

plicated  and  less  efficient.  As  yet  it  era’s  delicate  devices  which  may  be  ^jrXrthe  Sure  craft  Ts  cl^^^^ 
has  not  been  given  a  trade  name  but  aff^ted  by  unnatural  forces.  ■  ^  recognition,  the  pho- 

®^'“«er  is  set  in  the  normal  tographers  had  only  one  worry,  and 
when  ready  for  expo-  ^^at  was  the  camera.  It  was  not  the 

the  opeiator  just  presses  the  r  camera  so  much  as  the  con- 


New  Speed  Flash  for  Minis 
Simplifies  Photogs’  Work 


Camera  Einights 


sure 

long  arm  of  the  tripper,  which  in  turn 
releases  the  shutter  and  fires  the  flash 
bulb.  The  current  is  supplied  from  a 
small  pocket  two-cell  battery  having 
a  power  of  three  volts.  The  voltage 
is  immaterial.  As  a  matter  of  fact 
only  a  volt  and  one-half  is  necessary 
but  it  is  best  to  play  safe  and  use  the 
double  cell.  In  this  device  the  battery 
power  is  only  for  the  firing  of  the 
flash  bulb.  The  current  is  not  re¬ 
quired  for  other  purposes. 

Aatomatic  Bulb  Ejector 
The  battery  is  placed  in  the  center 
and  back  of  the  reflector  which  is  ad¬ 
justable.  A  novel  feature  is  the  man- 


The  newest  speed  flash  synchronizer  for 
miniature  cameras:  front  view. 


it  is  the  product  of  the  Speed-Gun 
Corporation. 

The  trend  in  the  vise  of  speed 
flashes  made  with  miniatures  is  grow¬ 
ing  rapidly  in  popularity.  Because  of 
the  focal  plane  shutters  in  the  ex¬ 
pensive  miniature  cameras  it  has 
been  found  quite  difficvdt  to  adapt  a 
synchronizer  which  would  work  effi¬ 
ciently  with  the  various  makes.  The 
new  speed-gun  synchronizer  will  be 
constructed  for  use  with  the  Leica 
and  other  makes  of  cameras  but  in 
its  present  stage  it  is  fitted  for  oper¬ 
ation  on  the  Contax. 

Easy  to  Oporoto 

The  ease  of  operation  and  simplicity 
of  adaptation  to  the  Contax,  this  in¬ 
genious  device  will  be  of  interest  to 
newspaper  photographers  who  are  re¬ 
quired  to  use  this  camera  on  their 
assignments.  TTie  first  feature  to  at¬ 
tract  the  cameraman’s  eye  is  the 
simple  manner  of  hooking-up  the 
synchronizer  to  the  camera.  You  just 
slide  it  into  the  grooves  already  set 
«)n  the  top  of  the  camera  for  the  extra 
sighting  barrel. 

There  are  no  wires  or  disconnect¬ 
ing  joints  to  permit  failure  of  contacts. 
The  device  consists  of  a  series  of 
springs  with  two  arms  resembling 


THE  ORIGINAL  MINIATURE  CANDID  CAMERA 


THE  LEICA  IS  GOOD  "NEWS" 
TO  ALL  NEWS  PHOTOGRAPHERS 


FLASH 

PROBLEMS? 

Ask  G.  E. 


light,  compact,  easy  to  handle,  your  Lecia  will  get  you 
the  news  shots  while  the  news  is  in  the  making.  Automatic 
focusing,  shutter  speeds  up  to  1/1 000th  of  a  second,  trigger 
fast  action  with  the  Rapid  Winder  (consecutive  action  shots 
fractions  of  a  second  apart),  all  go  to  make  the  Leica  the 
ideal  news  camera  and  the  resulting  pictures  are  unbeatable 
for  accuracy  and  clearness  of  detail — just  what  the  news¬ 
paper  public  wonts.  In  black  and  white  or  full  color,  too-- 
indoors  or  out. 

The  Leica  Time-Payment  Plan  makes  this  microscopically 
precise  instrument  easy  to  own  and  insures  you  against  loss, 
damage  or  theft  at  the  same  time.  Consult  your  dealer, 
today,  or  write  for  sample  copy  of  "Leica  Photography 
FREE. 


If  you  have  a  problem  in  con¬ 
nection  with  synchronized 
flash  shots,  ask  us  about  it. 
Chances  are  we  can  help  you 
solve  it,  for  General  Electric’s 
engineers  have  had  wide  expe¬ 
rience  with  flash  bulb  photog¬ 
raphy  and  with  the  difficulties 
that  sometimes  crop  up  in 
news  work.  Address,  Dept. 
166  EP,  General  Electric  Co., 
Nela  Park,  Cleveland,  Ohio. 

. .  a  miss  and  typa  6-C  flash 

bulb  to  fit  avary  naws  naad 

GENERAL  0  ELECTRIC 

MAZDA  PHOTO  LAMPS 


E.  LEITZ,  INC.  •  730  5th  Ave.,  New  York  •  Dept.  44 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  w«*k  an  advertising  classification  will  ba  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  86.  Research  by  Local  Salesmen 


ACTING  on  the  several  suggestions 
offered  from  time  to  time  by  this 
column,  Frederick  Adams  and  Milton 
L.  Patterson,  two  local  salesmen  with 
the  Providence  Journal  and  Bulletin 
recently  spent  several  hours  in  two 
large  New  York  department  stores, 
finding  out  at  first  hand  just  what 
salesmen  say  to  prospects. 

Because  of  the  rather  high  satura¬ 
tion  point  of  mechanical  refrigerators, 
they  decided  that  any  sales  informa¬ 
tion  gleaned  about  them  would  be 
helpful,  when  they  prepared  a  local 
campaign  for  some  dealer  in  Provi¬ 
dence. 

It  is  generally  believed  that  about 
half  of  all  our  homes  in  America  now 
have  a  mechanical  refrigerator. 
Washington,  D.  C.,  probably  has  the 
highest  percentage  of  any  city.  It 
approaches  80%  of  all  homes — rented 
apartments  or  rented  or  owned  homes. 

Store  Answers  All  Qeeries 
The  problem,  as  stated  to  the  sales¬ 
man  in  Department  Store  A  was  as 
follows; 

“A  friend  of  mine,  his  wife,  and 
child  are  moving  to  a  suburban  town 
and  they  will  be  in  the  market  for  a 
refrigerator.  What  size  box  should 
they  buy — how  much  will  a  good  one 
cost?” 

Department  Store  A  report,  sum¬ 
marized,  follows: 

“Orderly  presentation  of  facts  with 
a  very  personal  appeal. 

“A.  Size  of  Box — should  be  six  cubic 
feet.  Only  $10  more  than  5  cubic  feet 
— Twice  the  ice  cube  space  —  more 
room  for  food  and  bottles.  Difference 
in  cost  of  operation  negligible. 

"B.  Features  of  interior  —  particu¬ 
larly  built  —  invisible  thermometer 
(18  pt.  temperature  control) — hydra- 
tor  fastened  to  top  of  shelf  for  easier 
handling.  Hinged  shelves  to  make 
room  for  tall  bottles.  Display  of  box 
filled  with  food  for  typical  family. 

“C.  Construction  features  —  cross- 
section  of  door  showing  insulation — 
graphic  presentation  of  amount  of  in¬ 
sulation  by  comparison  chart  of  other 
known  makes.  Hermetically  sealed 
motor — showed  model  running  under 
glass. 

“D.  Guarantee — complete  and  honest 
explanation  of  exact  coverage. 

"E.  Price  —  Box  shown  was  own 
brand  at  $139  as  compared  with  na¬ 
tionally  known  boxes  of  same  size 
ranging  from  $169  to  ^19. 

"Personal  touches  interspersed  in 
sales  talk: 

"1.  Electricity  vs.  Gas — Safety  fac¬ 
tor.  Possibility  of  child  in  family 
playii^  with  inflammable  fluid  and 
resulting  danger  of  explosion — ‘Slight 
chance  of  this  happening  but  I 
wouldn’t  want  it  to  happen  to  my 
child.’ 

“2.  Cost  of  operation — to  some  ex¬ 
tent  dependent  on  how  much  enter¬ 
taming  done  ‘highballs  take  ice  cubes 
— the  more  you  use,  the  more  ice  the 
box  has  to  make.’  Bridge  parties, 
etc.” 

Second  Store  Visited 

Leaving  the  store  Messrs.  Adams 
and  Patterson  visited  another  depart¬ 
ment  store  that  caters  to  lower  income 
levels. 

Department  Store  B: 
clerk  rushed  through  features  of 


box.  Immediately  showed  6  cubic  ' 
foot  size  because,  as  he  admitted  later, 
smaller  sizes  were  all  sold.  Laimched  J 
into  an  argumentative  defense  of 
store’s  own  refrigerator  against  popu-  , 
lar  makes  giving  the  impression  of 
talking  the  popular  makes  down  i 
rather  than  talking  up  his  own 
product.  Frequent  use  of  ‘cuss’  words 
for  emphasis. 

“Excerpts  from  sales  talk:  ‘Do  you  | 
think  for  a  minute  we’d  advertise  and 
sell  this  box  if  we  knew  everything 
we  said  of  it  were  not  true?  Why  the 
reputation  of  the  store  is  behind  this’! 

“Features  of  construction  hard  to 
be  discovered  by  purchaser  asking 
direct  questions.” 

Contrasts 

MOST  DEIALERS,  jobbers,  and  de¬ 
partment  store  buyers  agree  that 
there  are  several  good  makes  of  re¬ 
frigerators.  It  is  natural  for  a  dealer 
to  believe  his  own  selections  best,  but 
by  and  large  any  one  of  a  half-dozen 
refrigerators  will  give  the  consumer 
good  service. 

Assuming  this  to  be  true,  what  im¬ 
pression  will  the  average  consumer 
have  when  he  visits  two  good  stores  , 
and  hears  two  sales  presentations  like 
the  two  recorded? 

One  thing  about  this  research  ex¬ 
periment  seems  obvious.  The  dealer 
who  decides  to  run  a  refrigerator  cam¬ 
paign  should  insure  himself  by  the 
simple  device  of  putting  in  his  ad  a 
complete  but  well  edited  outline  of 
what  the  refrigerator  he  is  offering  for 
sale,  will  deliver  in  convenience,  sav¬ 
ings  and  service  for  the  buyer. 

Every  day  indifferent  sales  people 
reduce  the  effectiveness  of  advertis¬ 
ing.  Should  they  not  be  schooled — 
taught — and  constantly  checked  so 
that  when  a  prospect  does  appear,  the 
store  is  not  penalized  by  a  careless, 
indifferent  sales  presentation? 

Why  Some  Ads  Fail  to  Produce 
IF  THESE  TWO  REPORTS  mean  any¬ 
thing  to  us,  they  surely  mean  this. 
Not  only  must  local  salesmen  insist  on 
better  copy  from  their  local  store  ac¬ 
counts —  more  informative  and  com¬ 
plete — but  they  must  sooner  or  later 
have  a  friend  or  professional  shopper 
check  the  stores  that  say,  “Our  adver¬ 
tising  doesn’t  pull.” 

Newspaper  advertising  can,  will  and 
does  bring  hundreds  and  thousands  of 
buyers  into  stores  each  day  but  that’s 
as  far  as  the  advertising  can  go.  We 
are  referring,  of  course,  to  items  sell¬ 
ing  at  $5  or  more,  that  call  for  sales¬ 
manship  and  service  on  the  part  of 
sales  people. 

Research  Needed 

AS  STATED  in  this  column  many 

times,  newspapers  as  a  group  have 
been  backward  in  consumer  research 
work.  Dozens  of  small  stores  and  not 
a  few  large  stores  could  multiply  the 
lesults  of  their  advertising  if  they 
were  supplied  often  with  specific  in¬ 
formation  about  consumers,  and  the 
performance  of  their  own  selling  staffs. 

Research  is  growing  in  every  field 
from  forecasting  political  elections  to 
diet  habits.  It’s  a  liberal  education  for 
any  local  or  national  salesman. 


INSIST  ON  A I  I  -  0.;  , 

GETTING  ALL  Dallas! 


Urban  Dallas  is 

well  worth  going  after  .  .  . 


Corporate  Dallas 

/ 

Plu>  Highland  Park,  University 
Park,  Greenway  Park  and  White 
Rock  areas. 

Area:  Approx.  75  sq.  miles 
Population:  330,000 
Families:  73,822 

Sales  Management’s  1938  Annual  Survey  of  Buying  Power 
ranks  Dallas  25th  in  U.  S.  in  retail  sales,  with  $160,615,000 
(first  in  Texas). 

.  .  .  Yes,  it’s  well  worth  going  after,  but — 
we  insist — it’s  not  all  of  Dallas! 


The  Picture  Is  More  Like  This: 


Location:  Northeast  Texas.  Size;  37  counties  (1/10  of  State’s 
I  area).  Population:  1,628,955  of  the  State’s  total). 

j  •  From  world’s  greatest  oil  gas,  clay  products,  lumber 

!  fields  in  East  Texas  comes  and  forestry  products,  cot- 

I  41.8%  (1937)  of  Texas’  total  ton,  grains,  fruits  and  vege- 

production.  tables. 

i  •  Produces  %  Texas’  cotton  *  Effective  Buying  In- 

i  crop  (1937)  come,  as  reported  in  Sales 

I  Management’s  1938  Annual 

j  •  Yields  a  total  of  more  than  Survey  of  Buying  Power, 
50  products,  including  oil.  $701,780,000. 


Buy  News  and  Get  ALL  Dallas 

By  rapid  truck  delivery  on  which  Dallas  people  are  read- 
modern  highways.  The  News  ing  at  the  same  time! 
has  speeded  up  night  deliver-  repeat:  The  buying  power 

les  of  papers  so  that  people  urban  Dallas  is  well  worth 
in  a  large  area  of  square  going  after.  Also,  the  spend- 
miles  are  now  able  to  read  able  income  to  Dallas  from 
their  favorite  paper  at  the  without  must  not  be  over- 
breakfast  table  —  the  same  looked.  The  S^ews  covers 
complete  CITY  EDITION  ItOTIl! 

Sell  the  readers  of  The  Netvs  and  ytm  hare 
sold  the  Dallas  Market. 

The  Dallas  Morning  News 

JOHIN  B.  ^  (K>I)WARD,  Inc.,  Representatives 
Associates:  The  Semi-Weekly  Farm  News,  The  Texas 
.41manac,  Radio  Station  WFAA  (.'>0,000  Watts) 
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EDITOR  &  PUBLISHER 


War  News  on  Radio  Aided 
Newspaper  Sales— Stowe 

Public  Avid  for  Columnists'  Considered  Opinions, 
Editorials  and  Detailed  Information  .  .  . 

Soys  Air  Coverage  Supplemented  Press 
By  LELAND  STOWE 

PARIS  CORRESPONDENT  OF  NEW  YORK  HERALD  TRIBUNE, 
1927-1935;  AUTHOR  OF  “NAZI  GERMANY  MEANS  WAR” 


WHEN  EUROPE  was  sliding  to  the 
thin  edge  of  war  I  happened  to  have 
two  seats  on  the  aisle.  I  spent  my 
day-time  hours  in  the  New  York 
Herald  Tribune’s  surcharged  news 
room.  My  evening  hours  were  spent 
in  the  split-second  atmosphere  of  the 
National  Broadcasting  Company’s 
nerve-center  in  Radio  City,  where  I 
gave  nightly  commentaries  during  the 
last  week  of  the  crisis.  So  I  watched 
— and  felt — the  war  crisis  from  both 
the  headline  and  the  microphone 
angle. 

This  headline -microphone  com¬ 
bination  has  perhaps  never  been  so 
strikingly  apparent  before.  For  this 
was  the  first  great  news  event  of 
world-wide  significance  in  which,  for 
days  on  end  and  from  half  a  dozen 
di^rent  countries,  radio  had  the 
whole  world  by  the  ears. 

Radio  News  Comes  of  Age 
We  all  know  that  international 
broadcasts  have  never  been  so  in¬ 
formative,  efficient  and  d3mamic  as 
they  were  during  these  days.  From 
all  the  turmoil  radio  emerged  with 
its  reputation  enormously  enhanced. 
Many  people  have  remarked  that  this 
was  the  first  truly  big  and  all-roxmd 
job  that  radio  has  done  in  the  news¬ 
broadcasting  field.  Millions  remained 
close  to  their  receiving  sets  for  hours 
on  end. 

One  of  our  literary  experts  informs 
me  that  sales  came  to  a  standstill  in 
New  York  City’s  book  stores.  People 
had  time  to  read  nothing  except  their 
newspapers.  For  the  first  time  in  our 
lives  we  have  all  taken  part  in  a 
world  crisis. 

What  does  this  mean?  Obviously, 
it  means  that  radio  news  and  to  some 
extent  radio  news  commentation  have 
come  of  age.  It  means  enormously 
increased  responsibilities  for  the  men 
who  direct  Ae  destinies  of  radio  in 
the  U.  S.;  a  fact  of  which,  we  may  be 
confident,  these  men  are  fully  aware. 
It  also  means  that  whenever  another 
general  European  war  breaks  out  we 
Americans  shall  be  far  more  person¬ 
ally  interested — much  more  directly 
informed — probably  much  more  emo¬ 
tionally  involved — from  the  very  be¬ 
ginning  than  we  were  from  1914  to 
1917. 

Right  from  the  start  the  next  war  is 
certain  to  have  us  all  by  the  ears! 
Perhaps  it  means  that,  more  and 
more,  we  shall  rely  upon  radio  for 
the  headlines  of  spot  news  develop¬ 
ments  in  a  time  of  international  crisis 


while  relying  equally  upon  our  daily 
newspaper  for  detailed  information 
and  an  orderly  presentation  of  the 
record  of  events. 

Vital  Adjunct  to  Prois 

In  any  case,  it  must  be  evident  to 
any  newspaperman  who  has  eyes  to 
see  (and  ears  to  hear!)  that  radio 
news-casting  has  won  its  spurs,  and 
has  become  a  vital  adjunct  to  the 
daily  press.  This  possibility,  of 
course,  has  worried  many  editors  and 
publishers  in  the  past  few  years.  Are 
they  justified?  What  is  the  evidence 
of  the  recent  crisis? 

There  comes  to  my  mind  the  great 
news  beat  which  was  scored  by  Max 
Jordan,  NBC’s  European  representa¬ 
tive,  from  Munich  the  night  that  the 
Big  Four  statesmen  signed  their  peace 
agreement.  At  7:44  p.m.  (New  York 
time)  Jordan  began  reading  the 
text  of  the  official  communique — con¬ 
taining  the  first  outline  of  Czecho- 
slovalda’s  fate — to  the  American  pub¬ 
lic  over  all  stations  of  the  Red  and 
Blue  networks  of  NBC.  This  was  the 
first  news  of  the  Munich  settlement  to 
reach  America;  and  it  was  far  ahead 
of  competing  radio  systems  and  the 
news  agencies,  as  well.  This  informa¬ 
tion  enabled  a  round  table  discussion, 
in  which  I  was  one  of  eight  partici¬ 
pants,  to  go  on  the  air  immediately 
afterward  and  discuss  the  meaning 
and  possible  loopholes  in  the  Munich 
arrangement.  Later  I  was  asked  to 
give  a  more  lengthy  analysis  of  the 
agreement,  point  by  point. 

"Anxious  to  Rood  Every  Word" 

Did  NBC’s  radio  news  beat  detract 
from  public  interest  in  the  next  morn¬ 
ing’s  newspapers?  I  doubt  very  much 
that  this  was  the  case.  Although  I 
was  in  the  radio  news  rooom  when 
Max  Jordan’s  voice  throbbed  dra¬ 
matically  into  our  ears  with  the  big¬ 
gest  news  in  many  years;  although  I 
was  as  much  on  the  inside  as  anyone 
could  be  on  this  side  of  the  Atlantic, 
I  was  more  anxious  than  ever  to  read 
every  word  out  of  Munich,  and  all 
European  capitals,  in  the  metropoli¬ 
tan  morning  press.  I  wanted  all  the 
little  details.  I  wanted  to  know  what 
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correspondents  on  the  spot  wrote  and 
thought.  I  wanted  to  see  this  epochal 
news  and  weigh  it  in  cold  print.  I 
believe  most  people  felt  the  same 
way. 

In  fact,  it  seems  apparent  that  news¬ 
paper  sales  remained  abnormally  high 
throughout  the  long  and  dramatic 
crisis  over  Czechoslovakia.  It  would 
appear  that  radio,  far  from  displacing 
the  daily  press,  actually  supplemented 
the  newspapers  and  whetted  public 
appetite  for  the  complete  story  in 
printed  form. 

In  this  respect  another  factor  may 
be  mentioned.  People  like  to  get  the 
considered  opinion  of  qualified  ex¬ 
perts  on  a  world-stirring  event  like 
the  Munich  Four-Power  agreement. 
To  get  this  they  read  their  own  news¬ 
paper’s  editorial  colximns  and  they 
read  their  favorite  columnists. 

In  the  field  of  radio  it  is  unfortu¬ 
nately  still  true  that  there  are  la¬ 
mentably  few  commentators  who 
have  studied  foreign  politics  at  first 
hand  and  are  thoroughly  familiar 
with  international  affairs.  Columbia’s 
H.  V.  Kaltenbom  is  a  noteworthy  ex¬ 
ception  to  the  general  rule  as  his  re¬ 
markable  broadcasts  throughout  the 
Czech  crisis  clearly  demonstrated. 
But  it  remains  true,  in  the  realm  of 
interpretation  of  Ehiropean  affairs  and 
events  abroad  in  general,  that  the 
American  radio  systems  have  not  yet 
equipped  themselves  to 'compete  with 
the  newspaper  columnist  or  editorial 
writer.  Even  if  they  should  do  so  in 
the  future  it  seems  highly  probable 
that  the  radio  foreign  news  commen¬ 
tator’s  conclusions,  more  often  than 
not,  would  excite  speculation  as  to 
how  these  opinions  would  jibe  with 
those  of  our  most  famous  newspaper 
columnists.  Once  again  radio  might 
well  whet  the  public’s  curiosity  about 
tomorrow  morning’s  newspaper. 

No  Cause  for  Press  Alomi 
These  conjectures  are  all  raised  by 
the  recent  experience  in  which  radio 
had  the  world  by  the  ears  for  almost 
three  weeks  on  end.  As  a  newspaper¬ 
man  I  do  not  yet  see  any  serious 
cause  for  alarm  in  this  phenomenon, 
although  others  may  view  things  in 
that  light.  But  the  fact  remains  that 
once  the  world’s  ears  are  opened  it 
simply  will  not  close  them. 

WiA  radio  news  dissemination  im- 
questionably  reaching  maturity  in  the 
crisis,  even  though  it  is  still  in  its 
early  twenties,  perhaps  this  fore¬ 
shadows  gradual  but  important 
changes  in  our  newspapers’  make-up 
and  technique.  Perhaps  eventually  it 
will  mean  that  newspaper  headlines 
will  become  less  important,  and 
what’s  xmderneath  them  will  become 
increasingly  more  important.  Based 
upon  a  rather  limited  experience  in 
one  field  and  a  fairly  long  experience 
in  the  other,  I  would  be  inclined  to 


believe  that  radio  and  the  daily  press 
— ^for  a  considerable  period  yet  to 
come — will  continue  to  be  a  counter¬ 
balancing  and  supplementary  agency, 
one  to  the  other. 

If  radio  news  coverage  has  sud¬ 
denly  grown  up,  this  momentous 
event  need  not  imply  that  American 
joiumalism  is  in  its  dotage.  To  be 
reasonably  well  -  informed  in  this 
complex  and  maddening  world  un¬ 
doubtedly  we  shall  greatly  need  the 
intelligent  services  of  both  radio  and 
the  press.  A  writing  man,  who  also 
likes  to  speak  occasionally,  would 
ardently  hope  so! 

■ 

Marscholk  &  Pratt 
Has  Dewey  Campaign 

Marschalk  &  Pratt,  New  York 
agency,  is  in  charge  of  the  advertis¬ 
ing  arrangements  for  District  Attorney 
Thomas  E.  Dewey’s  New  York  State 
gubernatorial  campaign.  The  agency 
handled  Mr.  Dewey’s  campaign  for 
district  attorney  and  was  again  ap¬ 
pointed  last  week  by  the  Dewey  Non- 
Partisans  Citizens  Committee. 

Although  the  agency  reports  cam¬ 
paign  advertising  plans  have  not  been 
completed,  it  is  believed  that  Mr. 
Dewey  will  use  the  radio  extensively. 
If  this  program  is  adopted,  the  agency 
states  newspapers  will  carry  advertis¬ 
ing  announcements  of  radio  speeches. 
The  New  York  Times  reported  Thurs¬ 
day  the  Dewey  camp  is  considering  “a 
series  of  weekly  radio  talks  for  the 
duration  of  the  campaign.’’ 

AFL  UNION  CERTIFIED 

Washington,  D.  C.,  Oct.  6  —  The 
NLRB  today  certified  the  AFL  News¬ 
paper  Writers,  Reporters  and  Editor¬ 
ial  Workers  as  the  exclusive  bargain¬ 
ing  agency  for  editorial  and  news 
department  workers  on  the  Boston 
Daily  Record,  Evening  American  and 
Sunday  Advertiser.  Employes  not  eli¬ 
gible  for  membership  in  the  AFL 
union  and  not  parties  to  existing  con¬ 
tracts  will  be  represented  by  the 
American  Newspaper  Guild.  The  vote 
of  the  writers,  NLRB  annoimced,  was 
162  for  the  AFL  affiliate  and  ^  for 
CIO  representation. 
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Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
(Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
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torial  or  advertising  men  call  on 
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FOR  OCTOBER  8, 

Norman  Rose 
Boosts  Power  of 
Newspaper  Ads 

Christian  Science  Monitor 
Advertising  Manager 
Spealcs  in  Los  Angeles 


been  appointed  secretary  to  Mayor  Oscar  H.  Nimmer,  county  circu- 
,  lation  manager,  Foiid  du  Lac  (Wis.) 

Covimonwealth  -  Reporter,  to  Miss 
Helen  Edith  Ley,  at  Fond  du  Lac, 
Sept.  24. 

Frank  Russell,  Jr.,  reporter,  Mar¬ 
quette  (Mich.)  Mining  Journal,  to 
Miss  Doris  Moore,  motion  picture 
critic.  Grand  Rapids  (Mich.)  Herald, 
Sept.  22  in  St.  Paul’s  Cathedral, 
Marquette. 

Robert  M.  Prosser,  of  Omaha 
World-Herald  promotion  department, 
to  Betty  Ann  Pitts,  former  World- 
Herald  reporter  and  photographer, 
in  Omaha. 

John  C.  Scully,  of  the  business 
staff,  Newark  (N.  J.)  News,  to  Miss 
Mary  E.  Karma,  Sept.  10  at  the  Shrine 
of  the  Sacred  Heart,  Washington. 

Miss  Gertrude  Joy,  of  the  business 
staff,  Newark  (N.  J.)  News,  to  Arthur 
Pech,  Sept.  10  at  St.  Patrick’s  Cathe¬ 
dral,  Newark. 

Ray  Ryan,  sports  editor,  Bu^alo 
(N.  Y.)  Courier  -  Express,  to  Mary 
Louise  Sweetland,  Sept.  18. 

Clyde  M.  Reed,  Jr.,  telegraph  edi- 
Evening  News  business  office.  Sept,  tor.  Parsons  (Kan.)  Daily  S^^n,  to 
24,  in  St.  Rose  of  Lima’s  Church,  Miss  Bette  Walker,  Hutchinson,  Kan., 
Newark.  Sept.  10  at  Hutchinson,  Kan. 


Wedding  Bells 


stronger  MRS.  ANN  WAYNFLETE,  owner  and 
ause  the  publisher,  Carpinteria  (Cal.)  Chron- 
and  the  icle,  to  G.  W.  Riley,  associate  editor 
n.”  and  advertising  manager,  in  Carpin- 

teria  recently. 

Miss  Sophie  Ann  Chapman,  daugh¬ 
ter  of  Powell  Chapman,  editor  of 
Roanoke  (Va.)  Times,  to  James  Lewis 
Ingles,  in  Roanoke,  Oct.  1. 
has  been  elected  president  of  Raleigh  Dale  Stitt  McFeatters,  Pittsburgh  recently 
”  '  „  ''  J.  Press  news  reel  photographer  to  Miss 

Walter  W.  Ruch  and  George  E.  Tirza  McHenry  Bigham  of  Carnegie, 

Reedy,  reporters,  have  completed  a  Sept.  29. 

coast-to-coast  survey  for  the  Phila-  William  R.  Clark,  reporter,  Newark 
delphia  Inquirer  to  determine  the  ef-  (N.  J.)  Evening  News,  to  Miss  Alice 
fects  the  CIO  and  John  L.  Lewis  have  M.  Mullin  recently  at  the  Church  of 
had  on  industrial  cities  throughout  the  the  Holy  Angels,  Trenton,  N.  J. 
nation.  The  first  article  appeared  Marguerite  L.  Howard,  club  editor, 

Toledo  Times,  to  Edward  K.  Dull, 

Wilton  Garrison,  former  sports  edi-  Times  printer,  in  Toledo,  Oct.  1. 
tor,  Spartanburg  (S  C.)  Herald,  and  Gregory  P.  Walsh  to  Miss  Gertrude 
now  with  the  Charlotte  (N  C.)  Ob-  ^  j  ^ 


PERSONALS 


Stating  that  newspapers  are  a 
“vital  force  for  civic  progress,”  Nor¬ 
man  S.  Rose,  advertising  manager  of 
the  Christian  Science  Monitor,  Boston, 
told  the  Women’s  Advertising  Club  of  Safety  Council. 
Los  Angeles  Oct.  6  that  “good  news-  Walter  W. 
papers  do  far  more  than  to  report  Reedy,  reporte 
and  publish  current  events.”  His  ad-  coast-'to-coast 
dress  Thursday  evening  titled,  “The  delphia  Inquire 
Newspaper,”  included  several  refer-  fects  the  CIO  a 
ences  to  the  power  of  newspaper  ad-  qjj  jndustri 
vertising.  nation.  The 

Referring  to  the  interpretation  of  Oct.  3. 
news  given  in  American  newspapers,  Wilton  Garri 
to  the  advertising  and  to  the  hundreds  Spartanbu 

of  inquiries  which  pour  into  news-  with  the 

paper  offices  from  readers,  Mr.  Rose  server  sports 
added:  South  Carolina 

Papers  Give  Many  Services  pects  round-uj 

“When  one  appreciates  the  multi-  William  Fisl 
plicity  of  services  which  newspapers  Gazette  news 
perform  for  the  public  .  .  .  when  it  is  are  the  pare 
appreciated  how  heavily  people  rely  Sept.  26. 
on  their  newspapers,  the  extent  to  Gregg  Ewir 
which  they  turn  to  them  for  one  rea-  *  ni-lnh, 

son  or  another  .  it  is  not  hard  to  the  Be 

understand  why  the  newspaper  en- 
joys  a  more  direct,  more  regular,  and  „  , 
more  pentrating  contact  with  the  Rotert  Macc 
public  mind  than  any  other  medium.”  ^porter,  Phoe 
In  describing  the  power  of  news-  recov^mg  m 
paper  advertising,  he  mentioned  that 
department  stores  of  this  country  do 
a  business  of  $2,200,000,000  per  year  Pugh  Moore, 
and  that  more  than  90%  of  their  ad-  AP  political 
vertising  appropriations  go  into  news-  Tenn.,  on  Sepi 
papers.  “We  begin  to  realize  the  part  ties  as  AP  Me 
the  newspaper  plays  in  the  selling  of  charge  of  the 
goods,”  he  explained.  replaces  Erne; 

The  selling  job  done  by  newspapers  jei'^i'tS  the  A 
in  the  automobile,  refrigeration,  etc.,  Damase  Pot' 
fields  was  noted,  with  Mr.  Rose  con-  tary  correspor 
eluding;  “So  I  think  it  may  be  said  real,  was  tend 
that,  for  the  great  manufacturing  es-  uer  recently  b 
tablishment,  the  retail  store,  or  any  bee  Press  Ga 
other  class  of  advertising,  the  daily  volume  “Pett 
newspaper  is  the  ideal  medium  third  prize  in 
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It,  Sonny  • 
s  easy  iot 
telephone 

the 


CONTACT 


is  sought  ...  by  a  sports  writer  and  edi¬ 
tor  ..  .  with  a  managing  editor,  pub¬ 
lisher  or  syndicate  executive,  who  wants 
100  per  cent  service  for  his  money. 

I’m  well  seasoned  in  the  sports  writing 
held,  but  am  definitely  not  a  colorless 
writer  and  editor;  just  as  peppery  and 
ambitious  as  I  was  at  the  very  beginning. 

I’ve  had  long  exjierience  on  big  papers 
both  as  writer  and  editor;  with  syndicates 
and  wire  service. 

I  can  write  a  column  with  the  best  of 
them  .  .  .  serious  enough  to  be  accepted 
by  those  seeking  accurate  information  and 
sound  opinion ;  humorous  and  amusing,  too. 

I  think  I  have  a  flair  for  features  and 
for  pictures  far  beyond  the  average. 

I'm  not  an  occasional  job  hunter.  I  am 
doing  very  well  now,  good  income  and 
money  in  the  bank.  But  I  would  be  hap¬ 
pier  if  I  could  find  the  kind  of  post  I 
want. 

I  want  to  work  for  an  employer  who 
insists  on  honesty.  I  want  to  serve  the 
“customers”  and  not  the  promoters. 

BOX  4440 

EDITOR  &  PUBLISHER 
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Many  Football  Features 
Planned  By  Syndicates 


By  MARLEN  E.  PEW.  JR. 

WITH  THE  FOOTBALL  SEASON 
rapidly  coming  to  its  annual  peak, 
newspaper  syndicates  have  completed 
arrangements  for  the  feature  coverage 
of  this  national  pastime. 

A  new  feature,  “How  to  See  Foot¬ 
ball,”  heads  NEA's  “1938  All-Star 
Football  Line-Up,”  in  a  program 
which  adds  several  new  features  and 
continues  the  popular  ones  of  last 
.season. 

The  football  coverage  staff  is  headed 
by  Harry  Grayson,  sports  editor  of 
NEA  Service.  Grayson  will  attend  all 
the  bigger  games  and  will  write  his 
daily  comment  on  the  football  scene. 

T«  Analyze  Developments 
Second  in  command  to  Grayson, 
will  be  Jerry  Brondfield,  who  will 
cover  big  games  and  also  analyze 
football  developments. 

Art  Krenz,  ^>orts  cartoonist,  has  a 
busy  season  ahead  of  him  as  he  de¬ 
votes  his  daily  cartoon,  “In  This 
Comer,”  to  football.  Krenz  also  il¬ 
lustrates  the  new  feature  “How  to 
See  Football,”  written  by  Jerry 
Brondfield.  It  covers  in  30  install¬ 
ments  the  finer  points  of  football  in 
non-technical  style.  In  “Best  Plays  of 
1938,”  three  times  a  week,  Krenz  dia¬ 
grams  the  “touchdown”  play  from  one 
of  the  big  games. 

The  best  action  pictures  throughout 
the  nation  will  be  sent  to  NEA  clients 
as  part  of  its  picture  coverage.  An¬ 
other  popular  feature  continued  from 
last  year  is  the  weekly  cartoon  for 
release  on  Fridays  and  picking  the 
winners  in  humorous  style. 

NEA’s  magazine  Everyiveek  will  in¬ 
clude  “The  Making  of  an  All-Amer¬ 
ican”  by  McCready  Huston.  The 
author,  who  was  closely  associated 
with  Knute  Rockne  while  the  latter 
was  head  coach  at  Notre  Dame,  goes 
into  the  many  ramifications  of  foot¬ 
ball. 

AP  Coverage  Wide 

The  Associated  Press  Feature  Serv¬ 
ice  will  have  among  its  football  fea¬ 
tures  an  All-American  team  selection. 
"Red”  Dawson  will  conduct  his  ques¬ 
tion  box  which  is  a  series  of  21  matted 
features  for  afternoon  papers.  Mr. 
Dawson,  head  football  coach  at  Tulane 
University,  asks  a  daily  question  and 
answers  it. 

“Football  Forecast,”  mailed  to  p.m. 
papers,  is  a  series  of  eight  articles, 
written  by  AP  experts,  forecasting 
results  of  play  in  eight  major  sections 
of  the  U.  S.  AP  writers  working  on 


the  series  include  Felix  McKnight, 
Dillon  Graham,  Robert  Myers,  Whit¬ 
ney  Martin.  Loudon  Kelly,  Barton 
Pattie  and  Paul  Simmons.  Alan  Klein, 
AP  Feature  Service  artist,  will  draw 


King  Features  will  syndicate 
through  International  News  Service 
many  of  its  star  sports  writers.  Among 
those  already  listed  are  Damon 
Runyon,  Bill  Corum,  Lawton  Carver, 
Bob  Considine,  Pat  Robinson  and 
Warren  Browne.  All  sports  editors 
of  Hearst  papers  will  co-operate  in 
the  selection  of  King’s  annual  All- 
American  team. 

Rice  at  Important  Games 
John  Lardner,  son  of  Ring  Lardner, 
who  has  been  writing  for  North 
American  Newspaper  Alliance  for 


The  Chicago  Tribune-New  York 
Daily  News  Syndicate,  Inc.,  offers  the 
columns  of  Jimmy  Powers,  sports  edi¬ 
tor  of  the  N.  Y.  News,  and  Arch  Ward, 
sports  editor  of  the  Chicago  Tribune, 
and  the  various  football  features  of 
both  papers. 

Team  Ratings 

United  Feature  Syndicate  will  offer 
again  the  football  ratings  and  selec¬ 
tions  of  Paul  B.  Williamson.  William¬ 
son,  who  is  really  an  oil  engineer, 
turned  to  selecting  winning  football 
teams  as  a  hobby  but  has  made  a 


a  weekly  cartoon  on  the  big  games  of  p^st  5  years,  will  cover  all  important  regular  job  of  it.  United  Features  also 


the  week.  A  feature  entitled  Sub-  jjjg  games  on  his  regular  schedule  for 
stitution!”,  mailed  to  morning  papers,  daily  column.  Grantland  Rice, 
tells  of  the  men  who  are  replacing  ppg  q£  foremost  sports  writers, 
1937  All-America  stars  on  college  cover  all  important  games  for  his 
teams.  daily  NANA  column.  Lawrence  Perry 

Two  picture  stunts  have  just  been  will  cover  a  regular  schedule  of  good 
serviced  by  AP.  One,  entitled  “Atten-  games  for  his  daily  Consolidated 
tion,  Please!”  shows  football  players  News  Features  column.  James  S. 
in  absurd  stimts  evidently  designed  to  Kearns,  Chicago  Daily  News  football 
get  their  pictures  in  the  paper.  An-  writer  and  expert,  is  being  syndi- 


Trade  Association 
Executive 


Trade  association  of  national 
scope  wants  full-time  secre¬ 
tary.  Successful  candidate  must 
have  broad  experience  and 
record  of  accomplishment. 
Knowledge  of  the  advertising 
and  publishing  fields  desirable. 
Must  also  edit  trade  publica¬ 
tion.  Salary  dependent  upon 
ability  to  produce.  Please  send 
full  particulars,  with  photo¬ 
graph.  All  replies  strictly  con¬ 
fidential.  Box  4415,  Elditor  & 
Publisher. 


other,  “You,  Too,  Can  Be  A  Football 
Player,”  showed  rigorous  training  you 
would  have  to  go  through,  if  you 
hoped  to  be  one.  For  the  first  time, 
the  AP  Feature  Service  this  year 
mailed  a  complete  schedule  of  the 
National  Professional  Football  league. 
For  the  first  time,  also,  the  major  col¬ 
lege  football  schedule  was  matted. 
Dillon  Graham,  AP  Feature  Service 
writer,  did  a  complete  roundup  of  the 
coaching  changes  from  coast-to-coast. 

Comprehessiv*  Covarag* 
Central  Press  provides  compre¬ 
hensive  geographical  coverage  with  a 
series  of  articles  by  five  leading  foot¬ 
ball  coaches.  Those  writing  are  Mai 
Stevens,  New  York  University;  Lowell 
(Red)  Dawson,  Tulane;  O.  E.  (Babe) 
Hollingbery,  Washington  State;  Mai 
Elward,  Purdue,  and  Dana  X.  Bible, 
University  of  Texas.  Central  Press 
clients  will  receive  a  complete  matted 
schedule  weekly,  containing  Saturday 
games.  For  the  fourth  year.  Central 
Press  is  issuing  its  weekly  National 
Football  Ratings,  by  Walter  Johns. 
Preparedness  layouts  on  the  major 
games  each  week  are  carried  by  Cen¬ 
tral  Press.  Central  Press  issues  a 
daily  single  column  feature  on  stars 
of  the  college  teams.  Another  feature 
of  the  football  season  is  the  daily  car¬ 
toon  of  Jack  Sords. 

From 

THE  NEW  YORK  TIMES 

MONDAY,  OCTOBER  3,  1938 

Church  Memherihip  Sets 
\New  High  Mark  in  Nationi 

A  new  mark  for  church  mem-^ 
bership  in  this  country  has  again 
been  attained,  according  to  The 
1  Christian  Herald's  annual  report 
lof  church  statistics,  prepared  byi 
f  Dr.  Herman  Carl  Weber,  the  pub- j 
lication’s  statistician. 

Last  year  religious  groups  I 
gained  754,138  members,  the  re- 

Iport  Mid,  bringing  the  grand  to-/ 
tal  membership  to  63,848,094.  Thej 
proportion  of  church  members  ini 
the  total  population  rose  from 
58.25  per  cent  in  1936  to  59.9  per 
^cent  last  year. 

The  Roman  Catholic  Church  laj 
still  the  largest  single  denon^ 
tion  in  the  country,  the 
1  shows,  with  es^ 

Ibership  of 


Alert  editors  are  seeking  to 
interest  this  large  constituen¬ 
cy  of  church  people  by  using 
the  news  releases  and  fea¬ 
tures  of 

RELIGIOUS  NEWS  SERVICE 

300  Fourtk  ATeane  New  York,  N.  Y. 


cated  by  Consolidated  News  Features. 
He  will  specialize  in  Big  Ten  Con¬ 
ference  games. 

The  New  York  Herald  Tribune 
Syndicate  will  include  a  daily  football 
notes  column  entitled,  “Football  Here 
and  There,”  written  by  various  mem¬ 
bers  of  the  Herald  Tribune  staff. 
Daily  features  on  personnel  of  teams 
and  outstanding  games  to  be  played 
during  the  season  will  also  be  handled 
by  staff  sports  writers.  The  daily  col¬ 
umn,  “Down  In  Front,”  by  Richards 
Vidmer  will  also  include  football  com¬ 
ment.  Some  of  the  Herald  Tribune 
staff  writers  who  will  have  their  fiiot- 
ball  reports  and  features  syndicated 
are  Stanley  Woodward,  sports  editor, 
Harry  Cross,  J.  P.  Abramson,  Everett 
B.  Morris,  Robert  E.  Cooke,  A1  Laney, 
Caswell  Adams,  Irving  T.  Marsh,  Rud 
Rennie,  Leo  Waldman  and  Arthur  E. 
Patterson. 


is  servicing  the  football  cartoons  of 
Alan  Maver. 

Dr.  E.  E.  Litkenhous,  a  doctor  of 
chemical  engineering  has  applied  cal¬ 
culus  to  his  system  of  team  ratings. 
Distributed  by  the  Louisville  Cour¬ 
ier-Journal  Syndicate,  Dr.  Litken¬ 
hous  has  established  a  high  rec¬ 
ord  in  selecting  winning  football 
teams. 


INCUBATOR  FOR  BABY 

Despite  a  desperate  attempt  to  save 
its  life,  a  41-ounce  baby  bom  pre¬ 
maturely  Sept.  29  died  Oct.  1  in  the 
York  Hospital,  New  York,  in  an  in¬ 
cubator  which  had  been  obtained  after 
two  hours  of  phoning  by  Ben  Schnei¬ 
der  of  the  New  York  World-Telegram 
city  desk.  Schneider’s  routine  memo 
telling  how  the  city  desk  acted  upon 
a  phone  call  Oct.  30  at  9: 10  p.m.,  ask¬ 
ing  for  aid  in  locating  a  free  incuba¬ 
tor  because  of  the  parent’s  inability 
to  pay  incubator  fees,  was  published 
imder  a  two-column  head  Oct.  1. 
Through  police  Schneider  finally  lo¬ 
cated  an  incubator  in  the  Lennox  Hill 
Hospital  and  had  it  sent  to  the  York 
Hospital.  For  a  time  it  was  re¬ 
ported  the  child  had  a  fair  chance  to 
survive. 


YOUR  LOCAL 
CORRESPONDENT’S 
NOSE  FOR  NEWS 

A  NUMBER  of  eciitors  have  found 
chapter  of  our  text  material 
called  *‘What  Is  News?"'  of  real  value 
in  helping  their  correspondents  de¬ 
velop  a  nose  for  news.  Because  of 
this  we  have  printed  a  special  edition 
of  this  chapter  in  pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 

NEWSPAPER  INSTITUTE  OF  AMERICA 

ONE  PARK  AVENUE,  NEW  YORK 


FOR  OCTOBER  8,  1938 
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Responsibility  of 
the  Engraver 

continned  from  page  5 

length  of  time,  but  such  speed  can  only 
be  accomplished  at  the  expense  of 
general  production.  Recognizing  that 
there  are  times  when  spot  news  de¬ 
mands  this  type  of  service,  there  are 
too  many  instances  when  copy  is  per¬ 
mitted  to  loiter  and  not  required  to 
conform  to  deadlines.  Such  copy 
forced  through  the  plant  as  “special  ’ 
may  retard  a  dozen  other  pieces 
equally  important. 

Editors  Like  Auto  Drivers 
The  experienced  engraver  has  dis¬ 
covered  that  editors  are  much  like  ovu- 
auto  drivers.  Some  rush  up  to  the 
lights  exceeding  the  speed  limits  and 
straining  their  motors;  others  drive 
slower  at  an  even  speed,  but  cover 
more  mileage  in  the  same  time  with¬ 
out  ever  heating  up  their  motors. 
The  editor  who  puts  “Rush”  on  every¬ 
thing  rarely  accomplishes  as  much  as 
the  editor  who  keeps  his  copy  moving 
at  a  pace  fair  to  everyone,  and  we 
can’t  deny  that  these  “Rush”  artists 
get  our  motor  heated  up  beyond  the 
boiling  point. 

It  is  a  regrettable  truth  that  in  many 
instances  copy  that  is  marked  “FIRST 
EDITION — MUST!”  is  never  intended 
to  be  used  in  such  edition  and  is  so 
marked  for  no  apparent  reason  other 
than  that  the  person  doing  so  feels 
that  he  will  be  able  to  get  the  cut  that 
much  quicker.  Where  the  element  of 
time  is  important  this  is  a  serious 
problem  and  likewise  it  destroys 
morale.  It  is  discouraging  to  produce 
work  of  this  type  under  stress,  with 
a  genuine  desire  to  make  the  desired 
edition  at  all  costs,  only  to  discover 
later  that  one’s  efforts  have  been 
squandered  needlessly. 

All  art  destined  for  the  engraving 
department  should  come  through  one 
channel  to  eliminate  abuses  arising 
from  unplanned  handling.  Such  a 
system  would  reduce,  to  a  great  de¬ 
gree,  the  ordering  and  making  of  cuts 
that  are  never  used  in  the  newspaper. 
When  art  is  ordered  by  a  number  of 
sources  or  individuals,  instead  of  being 
routed  to  the  engraving  department 
by  a  systematic  plan  of  handling,  the 
natural  result  is  confusion  and  waste. 
If  all  copy  came  to  the  engraving  de¬ 
partment  through  one  channel — a  per¬ 
son  familiar  with  our  schedules  and 
our  problems — misuse  of  our  time  and 
materials  would  be  abolished  and  un¬ 
just  demands  would  not  be  tolerated. 

The  elimination  of  crop  marks  on 
the  copy  would  make  it  possible  to 
speed  up  production  on  the  camera 
and  reduce  negative  costs.  The  crop¬ 
ping  of  copy  should  be  left  to  the 
judgment  of  the  engraver,  permitting 
him  the  privilege  of  grouping  copy 
and  avoiding  unnecessary  “shots.” 
This,  of  course,  would  take  into  con¬ 
sideration  specific  instances  where 
certain  parts  of  the  illustration  are  to 
be  featured.  The  constant  handling 
of  copy  enables  the  engraver  to  exer¬ 
cise  judgment  in  keeping  with  the  pic¬ 
tures  that  go  on  his  camera.  Copy 
coming  from  all  sources,  where  each 
editor  is  permitted  to  put  crop  marks 
without  any  significant  value  from  a 
composition  standpoint  becomes  costly. 

Matt  Obtarva  Daodliaat 

All  time  copy  should  conform  to 
deadlines.  When  schedules  are  not 
adhered  to  and  copy  is  permitted  to 
lie  on  the  table  it  falls  into  the  cate¬ 
gory  of  daily  copy,  robbing  the  en¬ 
graver  of  the  opportunity  to  group  his 
work  economically  and  have  more 
time  for  the  speedy  and  proper  han¬ 
dling  of  legitimate  spot  news  pictures. 

Newspaper  photographers  should  be 
trained  beyond  the  mere  point  of  how 


to  take  and  develop  a  picture.  Rarely 
are  they  familiar  with  any  of  the 
principles  of  either  the  engraving  or 
art  departments  and  too  often  they 
furnish  these  departments  with  just 
a  pictorial  skeleton  to  be  resurrected 
to  the  best  of  the  engraver’s  ability. 
After  all,  the  best  results  are  obtained 
from  good,  clear  pictures  and  not  from 
an  artist’s  conception  of  something  he 
has  never  seen.  The  proper  training 
of  staff  photographers  in  the  furnish¬ 
ing  of  desirable  copy  would  go  a  long 
way  toward  overcoming  many  of  the 
engraver’s  problems. 

We  recognize  that  the  staff  photog¬ 
raphers  need  proper  equipment,  but 
it  is  the  lack  of  technique — rather  than 
the  lack  of  equipment — that  is  to 
blame  in  most  cases  of  poor-quality 
photographs.  A  photographer’s  knowl¬ 
edge  of  reproductive  values  is  es¬ 
sential  to  the  success  of  better  printed 
pictures.  With  little  or  no  thought 
given  to  composition,  lighting  and  uni¬ 
form  prints  there  is  sure  to  arise  a 
condition  that  requires  the  efforts  of 
an  efficient  art  department  to  correct — 
in  the  form  of  retouching  poor  photo¬ 
graphs  and,  often,  regrouping  figures 
into  close  groups.  While  this  means 
only  a  matter  of  minutes,  or  even  sec¬ 
onds,  in  the  taking  of  a  picture  it 
often  requires  hours  to  correct  such 
mistakes.  In  some  instances  of  this 
kind,  even  the  best  of  artists  are  not 
capable  of  producing  the  desired 
effects. 

Cameramen  Mutt  Co-operate 

In  many  instances  late  copy,  too, 
can  be  traced  to  this  source  because 
very  often  the  staff  photographer  fails 
to  appreciate  the  engraver’s  deadlines. 
In  some  plants  it  is  customary  for  the 
photographer,  having  covered  an  as¬ 
signment,  to  fail  to  develop  and  print 
his  picture  promptly,  even  though  he 
returns  to  the  office.  When  such  as¬ 
signments  are  permitted  to  accumulate 
in  the  dark  room  and  later  are  com¬ 
pleted  as  a  whole,  congestion  naturally 
follows  in  the  engraving  department. 
Such  pictures,  reaching  the  engraving 
department  late,  have  to  be  rushed 
through  at  high  speed  and  in  many 
instances  the  results  are  not  satisfac¬ 
tory.  In  addition,  time  that  could  be 
well  given  to  the  improvement  of  pic¬ 
tures  by  the  art  department  is  lost 
when  this  is  permitted  to  occur. 

The  responsibility  for  this  lies  with 
the  editor  in  charge  of  the  photo¬ 
graphic  department — he  should  in¬ 
struct  the  staff  photographers  that 
they  must  operate  their  department  to 
conform  with  the  other  departments 
of  the  newspaper  and  to  co-operate 
with  these  other  departments. 

Much  can  be  said  on  the  subject  of 
poor  photographs.  Until  the  staff  pho¬ 
tographers  have  learned  to  feel  that 
the  office  expects  from  them  the  same 
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quality  of  craftsmanship  that  is  re¬ 
quired  for  the  other  departments,  just 
so  long  will  this  matter  be  a  major 
source  of  trouble  to  the  newspaper. 

,  With  the  engraving  department  and 
the  staff  photographers  working  in 
close  co-operation,  a  general  improve¬ 
ment  is  bound  to  be  shown  in  the 
final  results  of  both.  After  all,  the 
staff  photographer  should  be  chiefly 
concerned  in  the  reproduction  of  his 
picture — not  merely  how  it  appears 
on  his  photograph,  but  how  it  looks 
when  it  is  printed  in  the  newspaper. 
And  the  staff  photographer  should  re¬ 
member  that  the  engraver’s  sugges¬ 
tions  as  to  the  type  of  copy  furnished 
him  is  based  on  the  engraver’s  knowl¬ 
edge  of  reproductive  values. 

Very  often,  photographs  that  are 
pleasing  to  the  eye  are  deceptive  and 
are  not  satisfactory  to  the  lens.  With 
a  better  knowledge  of  photo-engrav¬ 
ing  the  staff  photographer  would  be 
better  equipped  to  cope  with  problems 
that  confront  him  in  taking  pictures, 
and  only  by  such  co-operation  can 
real  improvement  in  the  finished 
product — the  picture  as  it  finally  ap¬ 
pears  in  the  newspaper — be  achieved. 

■ 

PNPA  AD  CAMPAIGN 

Forty  members  of  the  Pennsylvania 
Newspaper  Publishers’  Association,  at 
a  recent  meeting  in  Philadelphia, 
heard  W.  C.  Moore,  Philadelphia  ac¬ 
countant,  discuss  the  effect  of  taxes 
on  newspaper  costs.  William  N. 
Hardy,  PNPA  manager,  announced 
that  full-page  advertisements  de¬ 
manding  readjustment  of  the  burdens 
now  placed  on  business  by  steadily 
rising  taxes  will  soon  be  available  for 
use  throughout  the  state. 

■ 

COVERED  HURRICANE 

The  names  of  John  Radosta  and  Mac 
Parsons  were  omitted  from  last  week’s 
listing  in  Editor  &  Publisher  of  men 
covering  the  hurricane  story  two 
weeks  ago  for  the  New  York  Herald 
Tribune.  Other  Herald  Tribune  men 
who  helped  to  report  the  disaster 
were  David  Stearns,  A.  E.  Talbert, 
John  Frogge,  Harry  Kroh,  and  Ray¬ 
mond  Schroth. 

CZECH  NEWSMAN  HERE 

Joseph  Stunar,  a  vice-director  of 
Narodni  Politika,  largest  daily  of 
Prague,  Czechoslovakia,  and  chair¬ 
man  of  the  Advertising  Association  of 
Czechoslovakia,  arrived  in  New  York 
recently  for  a  three-month  stay. 


JOSEPH  A.  LARKIN 

Joseph  A.  Larkin,  58,  for  the  last 
11  years  city  editor  of  the  New  York 
City  News  Association  and  a  mem¬ 
ber  of  its  staff  since  1912,  died  Oct.  6 
at  his  home  in  Woodhaven,  Queens. 
He  had  been  in  poor  health  since 
1936  when  he  underwent  an  operation. 
Three  weeks  ago  he  left  the  City 
News  office  at  2  Lafayette  Street  for 
the  last  time.  Thirty-five  years  ago 
he  started  his  newspaper  work  in 
Brooklyn,  where  at  different  times  he 
represented  the  old  New  York  Amer¬ 
ican  and  the  Morning  Telegraph.  He 
directed  the  City  News  staff  in  al¬ 
most  every  big  local  story  of  the  last 
dozen  years  and  on  one  occasion  he 
was  the  first  to  break  one.  Look¬ 
ing  up  from  his  desk  one  holiday 
several  years  ago,  he  saw  some  pris¬ 
oners  sliding  down  the  wall  of  Tombs 
Prison  by  means  of  bed  clothing.  He 
turned  to  the  switchboard  operator 
and  put  through  a  call  which  was  the 
first  word  to  prison  attendants  of  the 
escape. 

TO  USE  NEWSPAPERS 

Newspapers  will  be  used  principally 
by  Bendix  Home  Appliances,  South 
Bend,  Ind.,  J.  S.  Sayre,  vice-president 
in  charge  of  sales,  told  more  than  350 
dealers  and  retail  salesmen  meeting 
Sept.  29  in  Newark,  N.  J.,  imder  aus¬ 
pices  of  E.  B.  Latham  &  Co.,  dis¬ 
tributors  of  Bendix  home  laimdries  in 
this  area. 

GETS  MIAMI  ACCOUNT 

Miami,  Fla.,  city  commissioners  have 
renamed  Graydon  E.  Bevis,  Inc., 
Miami  agency  who  handled  the  city’s 
advertising  contract  during  the  past 
year.  The  appropriation  this  year, 
$65,000,  will  be  spent  in  newspapers, 
magazines,  booklets,  radio  and  bill¬ 
boards. 


C  E  Tt  T  I  n  E  O 


Joseph  R.  Bolton 

at  liberty 
commercially 

and  doesn't  want  to  be. 


Sec’y,  .Kdvtrtising  Clul)  of 
N.  Y.,  six  years — Manager, 
Empire  State  Tower,  two 
years — Business  Manager,  Re¬ 
tail  Millinery  .Association,  five 
j'cars. 

Capable  of  handling  new  and 
hitherto  untried  Promotion 
work  without  asking  fool 
questions  or  antagonizing  any 
one,  and  keeping  (juiet  about 
it. 

No  reasonable  offer  refused. 

J.  R.  Bolton 

470  West  24th  Street.  N.  Y. 
CHelse*  3-8771 


"Photo  Contest? — 
Nuts,"  Snorted  the 
Engraver. 

“W.e  are  in  swell  shape  for  that! 
No  plates  can  be  made  that  will 
look  like  anything  in  this  rag.” 

But  the  editor  still  thought  the 
contest  a  good  idea,  and,  after 
a  few  changes,  including  adop¬ 
tion  of  Certified  Mats,  the  fea¬ 
ture  proved  a  big  success. 

For  JtpondabU  ittrtotyplng,  roly  on 
CortlltoJ  Mots,  moJt  In  tho  U.  $.  A. 

GERIiFiED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 


32 


EDITOR  &  PUBLISHER 


F 


Harrison  to  Give 
Impressions 
At  AP  Meeting 

Crisis  Coverage,  Photos 
Main  Topics  of  M.E.s 
at  Cleveland,  Oct.  13-15 


ian.  "The  Wirephoto  Pictures,”  Carl  E. 
Brazier,  Seattle  Times  and  Harvey  Delell, 
Sew  York  Daily  Setes.  “Pictures  for  Roto,” 
fiL'cH  Miller,  li’asliington  Post  and  Fred 
Gaertner,  Detroit  Seres.  "Xotes  on  the  Field 
of  Reprixfuction;  Engraving,  Retouching  and 
Printing,”  Mose  Williams,  li'oreester  (Mass.) 
Telegram-Gazette,  Edward  Lindsay,  Deeattir 
(111.)  liera'd-Ker-iew  and  High  Kane,  Cleve¬ 
land  Seres.  General  discussion  of  pictures, 
led  by  W.  C.  Stoi  eeer,  Koanoke  It'orld-Seres. 

7:.io  I'.ni. — Hotel  Statler  Xew  Ballroom, 
convention  dinncr  dancc. 

SATURDAY,  Oct.  15. 

9:30  a.m.--ticncral  topic:  Xewspaper  style 


National  Censors 
For  Britain 
Ready  in  Crisis 

Three-Man  Control  Board 
Was  Ready  If  War  Came 
.  .  .  Newsreel  Killed 


Coverage  by  the  AP  abroad  in  the  9:30  a.m.-  ticncral  topic:  Xewspaper  style  The  veiled  hand  of  the  cansor — it  is 
recent  crisis,  a  roundtable  for  Wire-  ‘‘  V.’, "  disguised  as  the  “don’t  rock  the  boat” 

pi-.oto  members  and  a  full  days  ses-  Times-Pieayune.  "Xews  to  Meet  the  iwhcy-has  now  come  into  nlay  on 

sion  devoted  to  general  discussion  of  Xew  Xewspaiier  Dress,”  John  Pasciiall,  At-  the  copy  desks  of  the  Jjondon  and 

pictures  and  photo  coverage  are  lanta  Journal.  "Xews  in  Makeup,”  C.  G.  Paris  papers.  While  there  has  been 

among  highlights  of  the  sixth  annual  "ellinoton,  Kansas  City  Star.  “(^«Kid  and  comparative  freedom  on  foreign  dis- 


among  highlights  of  the  sixth  annual  Wellinoton,  Kansas  City  Star.  “C«Kid  and  comparative  freedom  on  foreign  dis- 
meeting  of  the  Associated  Pre^  Man-  o/  r.imrin"’”  these  papers  (excepting  the 

aging  Editors  to  be  held  Oct.  13-15  at  i:3o  p.m.-Trip  to  Republic  Steel  Corpora.  Uncontrollable  censorship), 

the  Hotel  Statler,  Cleveland.  About  tion  strip  mill  (largest  in  world)  .and  hutfet  hints”  as  to  the  handling  of  news 
300  are  exoected  luncheon  there.  stories  and  pictures  within  England 

Walter  M.  Harrison,  managing  edi-  . wiv-es  and  ««  ^  and  France  are  pouring  forth  from 


300  are  exoected  luncheon  there.  stories  and  pictures  within  England 

Walter  M.  Harrison,  managing  edi-  '^omcn  of  and  France  are  pouring  forth  from 

tor,  Oklahoma  City  Oklahoman  and  jro,:r’'t:ur''’of  Cleveland  aU  Us  suburbs,  governmental  departments. 

Times,  chairman  of  the  AP  group,  will  ending  at  4:30  p.m.— Tea  or  cocktails,  Cleve-  vvas  learned  in  I^ndon  Sept.  27, 

preside.  He  also  will  give  a  resume  Skating  Club,  and  informal  skating  ex-  during  the  height  or  the  European 

of  his  observations  in  Central  Europe  Friday,  Oct.  14,  ii:30  a.m.— Motor  crisis,  that  the  preliminary  work  in 

lat..  tViic  cummer  when  he  took  a  country  homes,  ending  with  luncheon  organizing  a  national  censorship  office 

late  this  summer  wnen  ne  look  a  probably  at  Daisy  Hill,  former  home  of  the  r  ® 

vacation  from  his  editors  chair  to  \’an  Sweringens.  7:30  p.m— The  convention  British  newspap^  virtually  had 

become  a  reporter  again.  dinner  dance.  Saturday.  Oct.  IS.  2  p.m.—  oeen  completed.  The  New.spapcr 

u  •  «  n  Tnilf  Matinee,  The  Play  House;  Noel  Coward’s  Proprietors  Association  of  Great 

Morning  o  op  "Tonight  at  8:30”  and  informal  reception.  Britain  had  been  asked  to  nominate 

The  convention  on  Saturday  will  tv  j*  ®  censor.  In  turn,  the  group  dele- 

have  one  full  rnoming  of  shop  talk  PULP  PACT  gated  the  matter  to  a  member,  who 

outside  of  the  immediate  AP  prob-  agreement  was  made  last  week-  was  shortlv  to  name  a  three-man 


become  a  reporter  again.  dinner-dance.  Saturday,  Oct.  15,  2  p.m. —  oeen  compievea.  me  lNew^pc^pcI 

u  •  «  n  Tnili  Matinee,  The  Play  House;  Noel  Coward’s  Proprietors  Association  of  Great 

Morning  o  op  "Tonight  at  8:30”  and  informal  reception.  Britain  had  been  asked  to  nominate 

The  convention  on  Saturday  will  tv  tv  j*  ®  censor.  In  turn,  the  group  dele- 

have  one  full  morning  of  shop  talk  PULP  PACT  gated  the  matter  to  a  member,  who 

outside  of  the  immediate  AP  prob-  agreement  was  made  last  week-  was  shortly  to  name  a  three-man 

lems.  This  innovation  proved  a  sue-  between  the  Newfoundland  gov-  control  board.  This  group  would  have 

cess  a  year  ago.  ernment  and  Bowater-Lloyd  Ltd.,  for  swung  into  action  the  minute  the  Eng- 

The  program  was  largely  arranged  timber  and  tariff  concessions,  ac-  lish  nation  began  hostilities, 

by  George  W.  Healy,  .^..Neio  Orleans  cording  to  a  Canadian  Press  dispatch.  "Unofficial  Control"  in  Effect 
Ttmes-Picayune;  Hal  O  Flaherty,  Clu-  Approval  of  the  Dominion  government  An  example  of  the  “unofficial”  con- 
cago  Daily  News  and  W.  C.  Stoker,  jg  required.  The  company  recently  trol  is  to  be  found  in  the  recent  re- 

Roanoke  World-Neies,  secUonal  chair-  acquu-ed  International  Paper  and  quest  from  the  Air  Ministry  that 

men,  and  was  co-ordinated  by  N.  R.  Power  Company's  Cornerbrook  plant  there  be  no  stories  or  pictures  pub- 

Howard,  Clereland  Netes,  vice-chair-  proposed  an  increase  in  capacity  lished  regarding  the  placing  of  sand- 

nian,  in  Mr.  Harrison  s  absence  by  226  tons  daily,  which  was  the  bags  around  the  Ministry  building. 

11  f  11  capacity  of  the  formerly  proposed  new  American  correspondents  report 

The  full  program  follows;  $6,000,000  sulphite  mill.  that  a  steady  stream  of  such  requests 

WEDNESDAY,  Oct.  12  ■ 

Executive  committee  meets,  Hotel  Statler,  UPHOLD  TEXAS  LAW 


pacity  of  the  formerly  proposed  new  American  correspondents  report 
i,000,000  sulphite  mill.  that  a  steady  stream  of  such  requests 

■  or  “hints”  have  been  flowing,  particu- 

PHOLD  TEXAS  LAW  larly  from  the  Admiralty  and  the  War 
Austin,  Tex.,  Oct.  5— Validity  of  covering  all  material  of  a 


THURSD.XY,  Oct.  13  AUSTIN,  lex.,  Uct.  5 — Validity  of  w.  a 

9:30  a.ni. — Walter  m.  Harrison,  Chair-  the  Texas  law  forbidding  dentists  Biilitary  or  naval  naiure,  such  as 

man.  \Yclcoiiie,  Mayor  Harold  H.  Burton  of  from  advertising  was  sustained  in-  down  fleet  concentrations, 

Cleveland.  General  Topic:  Economy  in  Xews  fgrentially  here  today.  The  COUrt  re- 

“‘■mat  Has  Been  Done  in  the  AF  Xews  f^sed  to  grant  a  writ  of  error  for  re-  nirtS 

Report,”  Byro.n  Price,  executive  news  editor.  View  to  the  Civil  appeals  court  at  San  was  the  cutting  out  of  a  pictorial  in - 

"An  Editor’s  View  of  the  AP  Xews  ReiKirt  Antonio,  holding  “law  Valid  and  ap-  teryiew,  critical  of  the  Chamberlain 

from  the  Standpoint  of  Economy:  Hal  propriate  exercise  of  state’s  police  Berchtesgaden,  carried  by 

O’Flaherty,  Chicago  Daily  Servs;  Robert  E.  oou-p-s  ”  TInHor  oniirf  mloc  Paramount  newsreel.  This  was  done 

ChiUieotUe  iO.)  saoto  Gazette  "How  SS’ is  reSrdTi  Svalenr  to  the  “request”  of  the  government. 

to  Get  More  Out  of  the  Financial  Service,”  r«usai  is  regaraeu  as  equivalent  to  _ — « 

Claude  A.  Jacger,  general  financial  editor  of  affirmance  of  lower  courts  decision.  CumiTungs,  diplomatic  corre- 

the  AP.  “The  AP  Sports  Service:  Is  All  the  ■  .  spondent  of  the  London  News  Chron- 

Present  Routine  Necessary?”  VV’aldo  Arnold,  O  AT  T  ^  PTTRT  TQWPP  ™  icle,  and  Wickham  Steed,  former  edi- 

Milrvaukee  Journal  and  H.  W.  Barker,  AP  r  U DlaiOni:.!!  London  Times,  were  the 

sports  editor.  "The  Streamlined  AP  Feature  {By  telegraph  to  Editor  &  Publisher)  subjects  of  the  interview. 

AO  ’  Washington,  D.  C.,  Oct.  6 — Chair-  One  American  newspaoerman  who 


Claude  A.  Jagger,  general  financial  editor  of  affirmance  of  lower  courts  decision, 
the  AP.  “The  AP  Sports  Service:  Is  All  the  ■ 


sports  editor.  "The  Streamlined  AP  Feature  {By  telegraph  to  Editor  &  Publisher) 
Service’’’  W.  T.McCleery  and  Lloyd  Strat-  WASHINGTON,  D.  C.,  Oct.  6— Chair- 
TON  of  AP,  “Progress  of  the  AP  Week-end  rv  r  tt  ^ 

Services,”  J.  M.  Kendrick  of  AP.  Dies  of  the  House  Com- 

A  general  forum  on  the  current  work  of  the  mittee  investigating  un-American  ac- 
Associated  Press,  introducing  several  man-  tivities  disclosed  today  he  has  cited 
aging  editors  and  AP  news  desk  and  bureau  “the  owner  of  a  big  publication”  to 
editors.  LUNCHEON  testify.  Dies  refused  to  identify  the 

1:30  p.m. — General  Topic:  The  Foreign  publisher,  say  when  he  will  appear. 


tor  of  the  London  Times,  were  the 
subjects  of  the  interview. 

One  American  newspaperman  who 


man  Martin  Dies  of  the  House  Com-  sent  from  Paris  a  dispatch,  extremely 


critical  of  the  French  “sell  out”  of 
their  Czech  ally,  had  his  dispatch  held 
up  for  a  number  of  hours  by  the  For¬ 
eign  Office.  He  refused  to  submit  to 
the  request  for  modification,  and  after 
some  delay,  it  was  finally  cleared. 

Banner  Heads  French  Innovatlan 
Sept.  27  an  official  “controller”  was 
installed  in  every  French  radio  sta¬ 
tion  (whether  governmental  or  pri¬ 
vate)  to  super\’ise  all  news  broad¬ 
casts,  in  complianca  with  a  decision 
of  Prime  Minister  Edouard  Daladicr. 
When  this  announcement  was  made 
the  words  “censor”  and  “censorship” 
were  studiously  avoided.  It  was  sim¬ 
ply  stated  that  this  action  was  taken 
to  prevent  the  broadcasting  of  false 
and  misleading  news  so  as  not  to  ex¬ 
cite  or  worry  public  opinion.  Tliere 
was  no  censorship  of  the  press,  ex¬ 
cept  that  which  certain  editors  have 
voluntarily  and  patriotically  imposed 
upon  themselves.  News  has  been  so 
significant  that  many  newspapers, 
contrary  to  French  custom,  have  been 
making  use  of  eight-column  banner 
heads  of  the  label  type.  An  example 
is  the  following  from  the  American- 
owned  Excelsior,  directed  by  Mrs. 
Paul  Dupuy: 

TO  SAVE  THE  PEACE 

Joint  French  and  British  Efforts 

French  newspapers  got  down  to  a 
war  basis  Sept.  27  when,  by  mutual 
consent,  they  reduced  the  number  of 
their  pages  to  six.  Certain  papers 
like  La  Depeche  de  Toulouse,  which 
has  been  compared  to  the  Baltimore 
Sun,  announced  that  all  “special 
pages”  (meaning  feature  pages) 
would  be  suspended  “momentarily.” 
It  also  instructed  its  correspondents 
to  restrict  their  copy  “to  news  events 
that  are  truly  interesting.” 

SDX  MEETS  NOV.  10-13 

The  23rd  national  convention  of 
Sigma  Delta  Chi  will  be  held  in  Madi¬ 
son,  Wis.,  Nov.  10,  11,  12  and  13. 
Ralph  L.  Peters,  roto  editor,  Detroit 
News  and  national  president,  is  in 
charge  of  the  program.  The  Madison 
(Wis.)  Capital  Times  and  the  State 
Journal  and  the  University  of  Wis¬ 
consin  chapter  will  be  hosts. 

REJOINS  AG^CY 

Robert  C.  Brown,  formerly  assis¬ 
tant  publisher  of  the  New  York 
Journal- American,  has  returned  to 
his  former  position  as  account  ex- 
I  ecutive  with  L.  H.  Hartman  Co.,  Inc, 
’  advertising  agency. 


'  LUXCHFOX  testify.  Dies  refused  to  identify  the 

1:30  p.m. — General  Topic:  The  Foreign  publisher,  say  when  he  will  appear. 
Scene.  (An  off-thc-record  session.)  “With  or  reveal  the  nature  of  testimony 
the  AP  in  central  Europe,  as  contrasted  with  expected, 
watching  it  from  liehind  an  editor’s  desk” —  a 

W  alter  M.  Harrison,  who  served  the  AP  in  «  ^  TTIUTPC  IWrtTTrNT/^  O 

several  capitols  in  Europe  this  summer.  “How  ar.  1.  iUvLCiO  IrlCJIil  LLrlvSTO 
Were  W'e  When  the  Big  Stories  Broke?”  John  Discussions  of  current  affairs  were 


WALTER  .M.  Harrison,  who  served  the  AP  in  «  y,  TTIUTPC  IWrtTTrNT/^ O 
several  capitols  in  Europe  this  summer.  “How  ar.  1.  iUvLCiO  IrlCJIil  LLrlvSTO 
Were  We  When  the  Big  Stories  Broke?”  John  Discussions  of  current  affairs  were 
Evans,  general  editor  in  charge  of  the  AP  presented  at  the  three  meetings  of  the 
foreign  service.  “Rome  and  Washington  —  i  mr  tr  »  ^ 

Andrue  Berding  of  the  AP  Washington  bu-  annual  Ncw  York  Times  Review  of 

reau,  recently  correspondent  at  Rome.  Ob-  thfi  News  conference  which  ended  this 
servations  on  the  day’s  discussions,  by  Kent  week  in  Mameironeck,  N.  Y.  Other 

AP  ■  K,  meetings  were  held  Sept.  28  at  Garden 

8:30  i>.tn. — Round  table  for  AP  wirephoto  t  t  j  c  a.  nn  a  iet  i 

members.  Sept.  30  at  Newark, 

FRIDAY,  Oct.  14  N.  J.  About  5,000  club  women  at- 

9:30  a.m. — General  topic:  Illustration.  “Some  tended  the  three  meetings. 

Practical  Observations  on  Xewspaper  Pic-  ■ 

turcs,”  Frank  J.  Scherschell,  Milwaukee  "SPFr'IAT 
Journal.  “Cutlines  to  Fit  the  Pictures,”  .Mor- 

CAN  Hudgins,  Philadelphia  Bulletin  and  Clyde  The  Hillsboro  (Ore.)  Argus  has 
C.  Caldwell,  Cleveland  Plain  Dealer.  "Holes  appointed  Fenger-Hall  Co  Ltd  as 

ad.jrti.mg 

mats,”  A.  J.  O’Malley,  Scranton  (Pa.)  «ves.  Ihomas  F.  Clark  Company, 
Times.  Introduction  of  A.  F.  Resch,  new  Inc.,  is  now  representing  the  Athens 
AP  Wirephoto  editor.  Exhibit  of  AP  photos.  (Tenn.)  Post-Athenian. 

2  p.m. — “Sports  Pictures,”  Calvin  F.  Eby,  "TIME"  OUt'tHURSDAYS 

Kansas  City  5lor  and  William  P.  Sterns  Time  magazine,  which  for  15  years 
Tulsa  Tribune.  The  News  Photographer,  *  i-__  mi  u  1 

William  F.  Eckenberg,  Nerv  York  hmes.  ^as  come  out  on  Friday,  Will  be  pub - 
"Small  City  Picture  Handling,”  J.  W’orth  l*shed  on  Thursdays,  beginning  Oct. 
Bacon,  U'inston-Satem  (N.  C.)  Journal.  “Col-  13,  Publisher  Ralph  McA.  Ingersoll 
or  Pictures,”  Palmer  Hoyt,  Portland  Oregon-  announced  today. 


SPECIALS"  NAMED 

The  Hillsboro  (Ore.)  Argus  has 
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Newspaper  Boy 
Week  Proves 
Big  Success 

Many  Papers  Participate — 
Boys  “Take  Over" 
Bloomington  Pcmtagraph 
By  GEORGE  A.  BRANDENBURG 


isis- 

'ork 

to 

ex- 

Inc^ 


More  than  50  newspapers  through¬ 
out  the  country  took  an  active  part  in 
the  fourth  annual  observance  of  “Na¬ 
tional  Newspaper  Boy  Week,”  Sept. 
25-Oct.  1,  according  to  reports  re¬ 
ceived  by  Charles  E.  Knepper,  presi¬ 
dent  of  Newspaper  Boys  of  America, 
Inc.,  sponsor  of  the  event. 

The  occasion  served  as  an  oppor¬ 
tunity  for  newspapers  to  acknowledge 
publicly  the  service  of  their  carrier- 
salesmen.  Mr.  Knepper  said  the  week 
has  proved  of  considerable  benefit  to 
newspapers  participating  in  creating 
good  will  and  acquainting  subscribers 
with  the  training  and  general  welfare 
work  they  are  performing  for  carrier- 
salesmen. 

Beys  "Take  Over"  Pantograph 

While  only  scattered  reports  have 
been  received  as  to  individual  news¬ 
paper  participation  in  Newspaper  Boy 
Week,  one  of  the  best  to  come  to  our 
attention  is  the  promotion  stunt  staged 
by  the  Bloomington  (Ill.)  Pantagraph. 
From  the  256  carrier-salesmen  who 
deliver  the  Pantagraph,  46  were 
chosen  for  success  in  operating  their 
routes  and  were  given  the  thrill  “tak¬ 
ing  over”  the  paper  for  an  hour.  With 
an  enthusiasm  seldom  matched,  the 
boys  “held  down”  every  position.  One 
sat  in  the  office  of  Ae  President 
t  Loring  Merwin.  Another  occupied 
the  chair  of  General  Manager  Joe  M. 
Bunting.  Others  from  12  to  18  years 
took  over  the  various  departments. 

“This  is  the  best  carrier  promotion 
stunt  we  have  ever  had,  and  is  worth 
repeating,”  declared  Willard  P.  Hors- 
man,  assistant  circulation  manager. 
"We  had  in  mind  two  major  ideas. 
First,  we  could  help  our  carrier  boys 
in  furthering  their  vocational  guid¬ 
ance  in  actual  experience  of  news¬ 
paper  publication.  Second,  we  be¬ 
lieved  the  news  value  of  the  boys 
coming  into  our  plant  would  furnish 
a  good  feature.” 

The  Pantagraph  succeeded  in  both 
I  respects,  judging  from  the  full  page 
of  pictures  of  carriers  “at  work”  on 
die  paper  and  the  page  of  news  stor¬ 
ies  written  by  the  boys. 


lation  manager  of  the  Portland  Oregon 
Journal,  was  formerly  national  ad¬ 
vertising  manager  of  the  Journal.  Mr. 
Smith,  immediate  past  president  of 
ICMA,  retired  from  active  service 
Sept.  26,  after  35  years  as  circulation 
manager  of  the  Journal.  His  succes¬ 
sor  is  a  graduate  of  the  University  of 
Oregon  and  New  York  University 
graduate  school.  He  was  with  Reyn- 
olds-Fitzgerald  Company,  national 
advertising  representatives  of  the 
Journal,  before  he  joined  the  na¬ 
tional  department  of  the  paper  six 
years  ago. 


Income  vs.  Expense 

ONE  SOUTHERN  publisher  reports 
to  the  SNPA  that  in  1925  his  circu¬ 
lation  income  was  19.6%  of  total  in¬ 
come;  in  1929  it  was  21%;  in  1933 
it  was  35.3%;  and  in  1937  it  was 
30.82%.  For  the  first  six  months  this 
year,  circulation  income  accounted 
for  36.5%  of  total  income.  The  same 
publisher  reports  that  in  1925,  circula¬ 
tion  expense  was  51%  of  circulation 
income;  in  1929,  57%;  in  1933,  53.2^t; 
in  1937,  52.4%;  and  first  six  months 
of  1938,  47.9%. 


Monday  Quarterback  Club 
IN  LINE  with  Edward  W.  Cochrane’s 
recent  talk  before  Central  States 
circulators,  urging  greater  emphasis 
on  sports  promotion  to  build  circula¬ 
tion,  the  Chicago  Evening  American 
sports  editor  has  inaugurated  “Mon¬ 
day  Quarterback  Club.”  Every  Mon¬ 
day  noon  during  the  football  season, 
coaches,  players  and  fans  are  invited 
to  attend  a  luncheon  meeting  at  the 
Morrison  Hotel.  Here  the  “Monday 
Morning  Quarterbacks”  can  ask  each 
other  and  the  coaches  why  the  team 
did  not  pass  in  the  fourth  period  in¬ 
stead  of  running  the  end,  or  why  the 
coach  put  Joe  Blow  in  at  tackle.  The 
first  two  luncheons  have  been  well 
attended  and  indications  are  that  as 
the  grid  season  gets  into  full  swing, 
the  club’s  membership  will  swell.  In¬ 
cidentally,  the  Monday  quarterbacks 
pay  for  their  own  lunch  at  $1.00  a 
plate. 


be  a  Ft.  Wayne  (Ind.)  N ews-Sentinel 
carrier  salesman: 

“Perhaps  no  better  appraisal  may  he  made 
of  a  business  than  to  know  how  many  people 
are  making  application  to  connect  with  it.  It 
is  safe  to  assume  that  a  large  number  of  ap¬ 
plicants  betokens  a  healthy  condition.  There 
being  about  600  News-Sentinel  routes  in  I'ort 
Wayne  and  surrounding  towns,  a  little  less 
than  300  of  these  are  in  Fort  Wayne  proper. 
There  are  nearly  1,500  boys  with  applications 
on  file,  waiting  to  be  placed  on  routes  in  Fort 
Wayne  alone. 

“Our  restricted  age  limits  provide  for  12 
years  of  age  being  the  minimum;  we  do  not 
take  boys  past  15  years  of  age,  and  a  boy  au¬ 
tomatically  resigns  when  he  graduates  from 
high  school  or  reaches  the  age  of  18.  All 
things  have  a  purpose,  and  so  it  is  with  our 
age  rules. 

“It  is  a  national  newspaper  law  that  boys 
under  12  years  of  age  are  too  undeveloped 
either  physically  or  mentally  and,  on  the  aver¬ 
age,  too  irresponsible  for  route  work.  It  is  not 
a  goorl  thing  for  the  boys  or  for  the  newspaper 
to  have  too  large  a  turnover  of  carriers,  so  that 
a  boy  will  be  on  a  route  from  3  to  5  years. 
In  that  length  of  time  the  route  will  have 
served  him  to  its  full  purpose  .  .  .  giving  him 
a  practical  business  training  and  teaching  him 
the  value  of  being  on  his  own  responsibility, 
while  earning  a  good  profit  to  help  pay  his 
way  through  school. 

“The  News-Sentinel  feels  th.at  a  boy  of  17  or 
18  should  have  higher  aspirations,  and  having 
graduated  from  high  school  should  be  quite 
willing  to  step  aside  and  give  some  other  lad 
the  opportunities  he  has  enjoyed.  .\lso  be¬ 
lieving  thoroughly  that  a  News- Sentinel  route 
is  the  best  job  for  a  school  boy,  we  feel  we 
are  contributing  to  the  general  welfare  of  all 
those  boys  whose  good  fortune  it  is  to  secure 
one  of  these  routes,  therefore  resigning  high 
school  students  relieves  the  long  waiting  list 
of  applicants,  giving  work  to  a  new  crop  .if 
boys  each  year.” 


Huge  Sales  of  Storm 
Editions  in  N.  E. 

Several  New  England  newspapers 
have  issued  special  editions  to  record 
pictorially  for  posterity  the  damage  in 
the  recent  hurricane  and  flood.  Early 
this  week  more  than  369,300  copies  of 
the  editions  sold  separately  had  been 
purchased. 

'The  Worcester  (Mass.)  Telegram 
and  Gazette’s  40-page  tabloid  edition, 
which  appeared  Sept.  24  and  sells  for 
10  cents  a  copy,  reported  a  sale  of 
90,000.  The  Springfield  Republican’s 
14-page  souvenir  edition  published 
Sept.  27  had  an  estimated  sale  of  160,- 
000  copies  at  two  cents  each.  The  New 
'Bedford  (Mass.)  Standard-Times  and 
Mercury’s  16-page  tabloid  section  was 
sold  at  three  cents  a  copy  and  its 
sales  reached  117,000  copies. 

Twenty-four  hours  after  the  40- 
page  booklet  of  the  Woonsocket  (R.  I.) 
Call  appeared  1,000  copies  were  sold 
at  65  cents  each,  with  more  copies 
being  printed  to  meet  a  demand.  Hie 
Amherst  (Mass.)  Record,  a  weekly, 
has  issued  a  24-page  booklet  called 
“In  the  Wake  of  Hurricane,  1938,” 
which  sold  at  25  cents  with  1,300  cop¬ 
ies  being  sold  the  first  day. 


DAILIES  SET  4c  PRICE 

Two  Connecticut  newspapers  have 
raised  their  price,  the  Hartford  Cou- 
rant,  going  from  three  to  four  cents 
Oct.  3  and  the  Waterhury  Republican, 
going  from  three  to  four  cents  per 
single  copy  and  18  to  20  cents  weekly 
rate  on  Oct.  3.  Increased  production 
costs  with  rising  taxes  were  given  by 
both  newspapers  for  the  increases. 


RESUMES  IN  OWN  PLANT 

Providence,  R.  I.,  Oct.  4.— The  Prov¬ 
idence  Journal  Company  resumed 
printing  of  the  Evening  Bulletin  yes¬ 
terday  and  the  Journal  this  morning 
on  its  own  presses,  incapacitated  since 
the  Sept.  21  hurricane  and  tidal  flood. 
Through  the  co-operation  of  the  Bos¬ 
ton  Post  and  the  Woonsocket  (R.  I.) 
Call,  publication  of  the  two  was  un¬ 
interrupted  during  the  storm  period. 
In  a  front-page  statement  the  com¬ 
pany  thanked  its  employes  for  their 
loyalty  and  hard  work  “under  un¬ 
usual  and  often  extremely  dangerous 
conditions.” 


Weekly  Collections  in  L.  A. 

A  SHIFT  from  monthly  to  weekly 
circulation  collections  has  been 
made  by  the  Los  Angeles  Examiner, 
first  metropolitan  daily  in  the  west 
to  swing  to  the  shorter  collection 
period.  Subscribers  who  prefer  to 
continue  on  the  monthly  basis  may 
do  so,  according  to  J.  M.  Black,  cir¬ 
culation  manager,  but  emphasis  in 
)  obtaining  new  subscribers  is  placed 
on  the  small  weekly  payments.  Car¬ 
riers  are  now  billed  weekly  instead  of 
monthly. 

The  weekly  rate  is  27  cents,  as  com- 
:  pared  with  the  monthly  rate  of  $1.15. 

The  change  gives  carriers  slightly 
•j  more,  but  makes  no  difference  in  the 
I  newspaper’s  yearly  revenue,  Mr. 
^  Black  explained,  since  papers  are 
h  billed  at  the  same  rate  as  before.  “In 
P  these  days  of  closer  budgets  many 
U  people  prefer  to  pay  a  few  cents  a 
1  Week,  rather  than  a  greater  sum  once 
jja  month,”  he  said.  “I  feel  that  we 
1  can  build  business  on  the  weekly 
7  collection  basis.” 


Have  You  Tried  This  One? 

NEW  IDEAS  gleaned  at  the  Central 
States  meeting  included  the  innova¬ 
tion  of  having  wives  of  agency  deal¬ 
ers  attend  the  fall  convention  of  Des 
Moines  Register  &  Tribune  circula¬ 
tion  men.  R.  M.  McIntyre,  manager 
of  agencies,  talked  to  the  ladies  alone 
at  one  session,  explaining  the  im¬ 
portance  of  their  co-operation  in  help¬ 
ing  their  husbands  to  succeed  as 
Register  &  Tribune  representatives. 


No.  2  of  Boy  Welfare  Ads 

FOLLOWING  is  the  second  of  a  series 
of  advertisements  to  acquaint  the 
general  public  on  what  it  means  to 


I  Introducing  Anton  Peterson 
ANTON  F.  PETEKSON,  who  recently 
...... 
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ing.  No  other  press  has 
the  Scott  Printed-Web 
Control. 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


OVER  100,000 
NEW  SUBSCRIPTIONS! 


That’s  the  record  recently  established  for 
a  mid-western  newspaper*  by  a  Publishers 
Service  Contest  Promotion! 


Time  and  again — in  practically  every  cor¬ 
ner  of  America — the  dynamic  contest  plans 
owned  and  operated  by  Publishers  Service 
Company  have  proved  their  worth.  They 
have  repeatedly  demonstrated  that  they  will 
win — and  hold — paid  circulation  in  volume 
— that  they  will  cut  circulation  department 
costs  and  at  the  same  time  produce  a  sub¬ 
stantial  cash  profit. 


Publishers  Service  Contest  plans  entail  no 
risk,  gamble  or  cash  outlay  on  the  part  of 
the  newspaper.  They  pay  their  way — and 
more! 


Why  not  wire  or  write  today  for  details? 

.VrtiHr  of  pijprr  on  rrqurst. 


Publishers  Service 
Company,  Inc. 


75  West  St.,  Nww  York,  N.  Y. 


Consistent  Roto 
Advertising  Sells 
Suits  and  Coats 

Cohen,  Goldman  &  Co.  in 

15  Sections  This  Fall  .  .  . 

Steady  Rise  Since  1922 

Cohen,  Goldman  &  Co..  New  York, 
one  of  the  largest  manufacturers  of 
men's  suits  and  coats,  finds  that  con¬ 
sistent  advertising  in  newspaper  roto- 


Full-page  rotogravure  advertising  done  by 
Cohen,  Goldman  &  Co.,  accounting  for  a 
steady  increase  in  business  since  1922. 


gravure  sections  throughout  the 
country  is  the  best  possible  way  to 
sell  its  products. 

The  men’s  clothing  concern  is  ap¬ 
proximately  50  years  old  but  did  not 
place  a  single  line  of  advertising  until 
1922  when  it  v/ent  into  11  roto  sec¬ 
tions.  Copy  .vas  800  and  600-line. 
Within  two  years  Cohen,  Goldman  & 
Co.  doubled  its  business. 

Leon  F.  Hirsh,  advertising  man¬ 
ager,  told  Editor  &  Publisher  recently 
that  "roto  advertising  is  the  best  type 
of  advertising  for  our  purpose.” 

Quadrupled  in  5  Years 
Within  five  years,  Cohen,  Goldman’s 
advertising  had  quadrupled  its  busi¬ 
ness,  and  the  .sales  last  year  were 
‘‘considerably  larger”  than  '27,  he  said. 

A  clue  to  the  success  of  the  Cohen, 
Goldman  copy  is  the  repetitious 
qality.  The  same  man  has  been 
modeling  clothes  for  the  ads  since 
1922  and  has  always  struck  the  same 
pose.  His  face  and  stance  have  be¬ 
come  familiar  to  millions  of  people 
because  of  this.  Also,  a  police  dog  has 
graced  every  ad  in  the  same  place. 

This  fall,  Cohen,  Goldman  is  using 
15  roto  sections  in  the  major  mar¬ 
kets.  Copy  is  full -page  in  each  in¬ 
stance.  Every  ad  carries  in  the  left 
hand  comer  a  list  of  the  stores  in  the 
vicinity  that  sell  Cohen,  Goldman 
suits  and  coats.  A  few  of  the  ads 
feature  the  name  of  a  large  store  in 
the  city  that  carries  the  clothing  line. 

Spring  and  Fall  Adt 
The  clothing  manufacturers  adver¬ 
tise  four  lines:  Knit-tex,  Worsted-tex, 
Saxon-weave,  and  Tropi-tex  clothes. 
No  ad  is  devoted  to  more  than  one 
product  at  a  time.  Copy  is  placed  in 
the  spring  and  fall  during  the  peak 
of  the  buying  seasons.  Schedules 
usually  call  for  three  ads  in  each 
roto  section,  making  a  total  of  six 
ads  for  every  paper  during  the  year. 

It  was  stated  that  consistent  adver¬ 
tising  brought  the  company  through 
the  last  eight  years  with  only  a  slight 


dip  in  sales  during  the  depth  of  the 
depression. 

Hirshon  -  Garfield  Company,  New 
York  agency,  places  the  ad  copy. 

u 

Chicago  Hearst  Unit 
Head  Discharged 

Harry  Read.  Chicago  Herald  8i  Ex¬ 
aminer  reporter  and  chairman  of  the 
Hearst  Plant  Guild  Unit,  was  dis¬ 
charged  Oct.  3  by  Harry  Canfield,  ex¬ 
ecutive  city  editor,  who  charges  that 
photographs,  appearing  in  True  Detec¬ 
tive  Story  Magazine  with  an  article  by 
Read,  had  been  obtained  from  the 
reference  room  of  the  local  Hearst 
papers.  Read  denies  this  and  claims 
he  obtained  the  pictures  from  a  com¬ 
mercial  photographer. 

Read’s  dismissal,  which  caused  an 
emergency  meeting  of  the  Hearst 
Guild  Unit  Tuesday,  came  shortly 
after  his  leaving  the  witness  stand 
Monday,  where  he  testified  against 
the  Hearst  management  in  connection 
with  a  National  Labor  Relations 
Board  complaint  charging  the  man¬ 
agement  with  unfair  labor  practices. 

Guild  Backs  Read 

At  the  meeting  of  Hearst  unit  guilds- 
men  Tuesday  the  group  expressed  its 
confidence  in  Harry  Read’s  integrity 
and  refused  to  arbitrate  his  case,  as 
was  suggested.  Another  meeting  of 
the  Hearst  plant  unit  was  set  for 
Oct.  11. 

Wednesday  Publisher  Harry  Koeh¬ 
ler  met  with  the  guild  committee, 
which  sought  immediate  reinstate¬ 
ment  of  Read,  but  the  management 
declined  to  comply  with  the  request. 
Read’s  case  will  be  incorporated  with 
other  unfair  labor  practice  charges 
against  the  local  Hearst  papers  now 
before  the  board,  the  guild  stated. 

Management's  Statement 
In  a  bulletin  board  statement  the 
management  said  the  pictures  used 
by  Read  were  returned  to  the  news¬ 
paper  by  the  magazine  with  a  state¬ 
ment  that  the  pictures,  property  of 
the  Herald  &  Examiner,  were  sold  to 
it  by  Read.  “The  original  reference 
room  file  number  of  this  newspaper 
appears  on  each  picture,”  the  state¬ 
ment  added.  "This  being  true,  Mr. 
Read’s  contention  that  he  bought  the 
pictures  from  an  outside  photogra¬ 
pher  was  unbelievable.” 

TO  REINSTATE  LOCAL 

Favorable  action  on  reinstate¬ 
ment  of  the  Oklahoma  City  unit  of 
the  American  Newspaper  Guild  prob¬ 
ably  will  be  taken  by  the  interna¬ 
tional  executive  board  at  its  next 
meeting  in  New  York,  E.  W.  Pryor, 
president  of  the  Oklahoma  union,  said 
this  week.  The  unit  was  suspended 
early  this  summer  when  it  voted  to 
sign  a  contract  with  the  Oklahoma 
Neu3s  after  the  national  board  had  re¬ 
fused  to  approve  the  proposed  agree¬ 
ment. 

The  five-day,  40-hour  week,  sched¬ 
uled  to  go  into  effect  within  90  days 
after  the  contract  was  signed  last 
July,  was  inaugurated  last  week  by 
Lee  Hills,  editor  of  the  News. 

NOW  SEMI-MONTHLY 

The  Guild  Reporter,  official  organ 
of  the  American  Newspaper  Guild, 
published  weekly,  announced  in  its 
Oct.  3  issue  that  it  would  resume 
semi-monthly  publication  beginning 
with  its  Oct.  15  issue.  The  Reporter, 
first  published  Nov.  23,  1933,  appeared 
irregularly  until  Oct.  1,  1934,  when  it 
went  on  a  semi-monthly  basis  and 
first  appeared  weekly  Aug.  15,  1937. 

LANG  UPHELD 

The  contention  of  the  Los  An¬ 
geles  Newspaper  Guild  that  the 
Hollywood  Citizen-News  violated  the 


Wagner  Labor  Relations  act  in  dis¬ 
missing  four  employes  early  this  sum¬ 
mer  was  upheld  in  an  intermediate 
report  of  Trial  Examiner  George  E. 
Kennedy,  filed  late  last  week.  The 
NLRB  hearing  on  the  charges  was 
held  in  July.  The  intermediate  re¬ 
port  calls  for  the  reinstatement  of  the 
four  employes  to  their  former  posi¬ 
tions  without  prejudice  and  with  full 
back  pay,  and  the  posting  of  copies  of 
the  report  in  the  editorial  room. 

■ 

Daily^s  Photos  Free 
To  Picture  Subjects 

A  good  will  policy  on  photographs 
used  in  the  Norfolk  (Va.)  Ledger- 
Dispatch  has  been  put  into  effect  by 
Tom  Hanes,  managing  editor.  The  new 
plan,  already  working  successfully, 
calls  for  the  paper  to  furnish  prints 
of  pictures  taken  by  H.  D.  Vollmer, 
staff  photographer,  to  persons  snapped 
individually  or  in  groups  free  of 
charge. 

Fine  reaction  has  come  from  schools 
where  class  and  play  activities  have 
been  featured.  Prints,  in  such  in¬ 
stances,  are  sent  to  the  teachers  in 
the  pictures  in  sufficient  quantities  to 
be  distributed  to  the  individuals. 

Under  the  plan  the  reporters  clip 
the  picture  from  the  paper  with  an 
order  to  James  Cunningham,  libra¬ 
rian,  as  to  number  desired.  Cunning¬ 
ham  gets  the  addresses  from  the  staff 
members  and  places  his  request  with 
the  photographer  and  assistants.  With 
the  print  is  sent  the  following  letter 
signed  by  Hanes:  “The  enclosed  pic¬ 
ture  of  you  appeared  in  the  Ledger- 
Dispatch.  We  thought  you  would  like 
to  have  an  original  print.  So,  please 
accept  one  with  our  compliments.” 

Keeping  up  the  plan  of  consulting 
with  the  staff  on  general  matters  per¬ 
taining  to  the  news  room,  the  good 
policy  was  introduced,  approved  and 
worked. 

■ 

HEARST  LAND  SEIZED 

Mexico’s  Official  Gazette  Oct.  3  car¬ 
ried  President  Lazaro  Cardenas’  final 
decree  expropriating  17,980  acres  of 
land  belonging  to  William  Randolph 
Hearst  in  the  state  of  Chihuahua.  This 
land,  near  the  town  of  Buenaventura, 
was  held  in  the  name  of  the  Babicora 
Investment  Company.  The  decree 
states  the  owner  may  “demand  in¬ 
demnity  in  accordance  with  the  law.” 
The  property  was  provisionally  con¬ 
fiscated  by  the  State  government  in 
1935,  but  no  nationalization  of  land  is 
final  until  published  in  the  Official 
Gazette. 

■ 

FCC  PETITION  DENIED 

Washington,  D.  C.,  Oct.  4 — Exam¬ 
iner  P.  W.  Seward  has  recommended 
to  the  Federal  Communications  Com¬ 
mission  that  an  application  for  trans¬ 
fer  of  Station  WJBL  at  Decatur,  Ill., 
to  Decatur  Newspapers,  Inc.,  be  de¬ 
nied  on  the  ground  that  the  transac¬ 
tion  would  concentrate  all  press  and 
radio  facilities  in  the  area  in  a  single 
ownership.  Decatur  Newspapers,  Inc., 
owns  and  publishes  the  Morning  Her¬ 
ald  and  the  Evening  Review,  and  the 
only  Sunday  newspaper.  Its  present 
holdings  in  WJBL  amount  to  49%  of 
the  total  outstanding. 

MICKELSEN  PLEA  DENIED 

Judge  John  J.  Gregory  in  Milwau¬ 
kee,  Wis.,  County  Circuit  Court  has 
denied  the  plea  of  Gunnar  Mickelsen, 
ANG  international  vice-president,  for 
a  rehearing  on  his  citizenship  appli¬ 
cation.  Judge  Gregory  disclaimed 
jurisdiction,  citing  the  fact  that  the 
case  had  been  appealed  to  the  State 
Supreme  Court  and  stating  that  the 
appeal  removed  it  from  his  jurisdic¬ 
tion. 


Estes  Names  Chairmen  j 
Of  ICMA  Committees  ^ 

Piesident  Jack  Estes,  Dallas  News, 
this  week  announced  chairmen  of  the 
various  International  Circulation  Man¬ 
agers  Association  standing  committees 
for  1938-39  as  follows: 

Mcmlicrsliiii — James  F.  J.ie,  St.  Loku 
Glnhc-lJt  mocraf ;  .\uilit  Iturcau  of  Circulation! 

— R<iy  Hatton.  Detroit  I'rro  Press;  Bv-I.aws 
anil  Uc.solutioiis — E.  J’.  Schwartz.  Des  Moines 
Register  Sr  Tribune;  Publicity — A.  J.  Wallace. 
Washington  (1).  C.)  Ketvs;  AuilitiiiR  — I lorace 
Powell.  Atlanta  Journal;  General  Welfare — 
George  Ilick.s,  Columbus  Citicen;  Gooil  Will — 
J.ick  Cameron.  U'innipeg  Free  Press;  <!riev-  < 
ance — Glenn  Cox,  Dayton  Xetes;  Necrology- 
Ray  Marx,  I.os  Angeles  Times;  Newspaper 
Boy  Welfare — ^John  If.  Ktintz,  I«ancaster  (Pa.) 
Newspapers;  Program — Don  R.  Davis,  Birm¬ 
ingham  News-Age  Herald. 

Pulilishers  Association — Matthew  G.  Sulli¬ 
van,  Gannett  Newspapers,  Rochester,  .\.  Y.; 
Transportation — W.  G.  An'lrews,  Fort  Wayne 
(Inil.)  S’etes-Sentinel;  Postal  and  Express  Sen  i 
vice— -I).  W.  Calvert.  Omaha  World-Herald;  | 
State  and  National  Regulations — Russell  Stok-  I 
ley.  F.lyria  (O.)  Chronicle-Telegram;  liulle  I 
tin -  Eric  Macinnes,  Chillicothe  (O.)  Scioto-  I 
(iaeette;  Convention — Joseph  E.  Fehrenbach,  T 
Kitchener  (Out.)  Keeord;  Entertainment—  | 
Charles  Payne,  Indianapolis  Star;  Promotion 
— Harry  Cullis.  Chester  (Pa.)  Times;  Safety 
— ^Jasjier  Rison.  Louisville  Courier-Journal 
and  Times;  and  Information  -  Charles  Staali. 
Cincinnati  Enquirer. 

L.  W.  McFetridge,  Tulsa  World, 
ICMA  secretary-treasurer,  announced 
this  week  the  special  ICMA  committee 
on  Ways  and  Means,  appointed  by 
President  Estes  following  the  Quebec 
convention,  will  meet  at  10  a.m.  on 
Wednesday,  Oct.  19,  at  the  Stevens 
Hotel,  Chicago,  during  ABC  week. 
The  ICMA  board  of  directors  will  con¬ 
vene  on  Friday  afternoon,  Oct.  21,  at  | 
the  same  hotel. 

■ 

Woman  Editor  Named 
District  Judge  * 

Mrs.  Irena  S.  Ingham,  38,  lawyer 
and  editor  of  the  Cripple  Creek 
(Colo.)  Times-Record,  recently  be¬ 
came  Colorado’s  first  woman  dis¬ 
trict  judge.  She  was  appointed  by 
Gov.  Teller  Ammons  to  fill  out  the 
unexpired  term  of  the  late  Judge 
Arthur  Cornforth  of  Colorado  Springs 
which  runs  until  Jan.  1,  1940. 

Mrs.  Ingham  immediately  arranged 
to  leave  her  newspaper  work  tempo¬ 
rarily  and  went  to  Colorado  Springs 
and  took  the  oath  of  office. 

■ 

STATES  CO-OPERATE 

Maine  and  Idaho  will  co-operate  thh 
fall  in  advertising  their  agricultural 
products,  according  to  an  announce¬ 
ment  this  week  from  Brooke,  Smith. 
French  &  Dorrance,  Inc.,  New  York 
agency  handling  the  Maine  account 
The  Idaho  program  is  under  direc¬ 
tion  of  the  Cline  Advertising  Service  , 
of  Boise,  in  (X)-operation  with  Bots- 
ford,  Constantine  &  Gardner  of  Port¬ 
land,  Ore.  Produce  trade  publications 
carried  the  announcement  last  week, 
and  specific  advertising  plans  to  be 
anneunced  shortly  will  “employ  wide 
use  of  newspapers,”  it  was  said.  > 

ISSUED  BI-MONTHLY 

■Vol.  1  No.  1  of  Contemporary  Jetrwk 
Record,  a  review  of  events  and  > 
digest  of  opinion,  published  bi-month¬ 
ly  by  the  American  Jewish  Commit-  ' 
tee,  appeared  recently.  First  issue 
gives  a  summary  of  all  important 
happenings  relating  to  Jews  as  well 
as  the  religious  and  democratic  forces 
in  the  world  today.  A.  G.  Duker  is 
managing  editor. 

EAGLE  PROMOTES  TATE 

William  J.  Tate,  for  more  than  twe 
years  assistant  classified  manager  of 
the  Brooklyn  Eagle,  has  been  sp-  ■_ 
pointed  classified  manager,  Frank  D  1 
Schroth,  publisher,  announced  Oct.  4  B 
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Newspapers  Err 
In  Use  of 
Foreign  Titles 

Use  ol  Equivalents  for 
"Mr."  Overworked,  Says 
Critic  of  U.  S.  Practice 
By  CARLOS  J.  VIDELA 

Latin-America  Editor, 

North  American  Newspaper  Alliance 

French  newspapers  call  Mr.  Roose¬ 
velt  “Monsieur  Roosevelt.”  Italian 
papers  refer  him  as  “Signor  Roose¬ 
velt.”  In  the  Spanish-language  pa¬ 
pers  he  is  “Sehor  Roosevelt,”  in  Hol¬ 
land  “Mijnheer  Roosevelt,”  in  Ger¬ 
many  “Herr  Roosevelt.”  But  here  in 
the  United  States  the  usual  practice  in 
newspaper  offices  is  to  speak  of  “Mon¬ 
sieur  Daladier,”  “Signor  Mussolini,” 
“Herr  von  Ribbentrop,”  “Sehor  Car¬ 
denas,”  “Senhor  Getulio  Vargas.”  If 
American  newspapers  followed  the 
logical  and  sensible  European  custom 
of  using  the  coxmtry’s  own  language 
exclusively  the  only  titles  of  respect 
here  would  be  “Mr.  and  Mrs.”  as  it 
should  be. 

What  It  It  in  Hindustani? 

For  the  sake  of  consistency,  if  a 
Frenchman  is  called  “Monsieur  Du¬ 
pont,”  a  German  “Herr  Schnitzel- 
baum”  or  a  Spaniard  “Sehor  Gon¬ 
zalez.”  why  shouldn’t  a  Japanese 
gentleman  1^  referred  to  as  “Nomura 
San,”  “San”  being  “Mr.”  in  Nipponese? 

Or  why  not  go  the  whole  hog  and  find 
out  what  the  word  for  “Mr.”  is  in 
Zulu  or  Hindustani  and  use  it  when 
it  has  to  be  applied  to  men  of  those 
nationalities? 

There  is  another  reason  why  “Mr.” 
and  "Mrs.”  should  be  used  instead  of 
the  foreign  words:  In  certain  lan¬ 
guages,  as  in  Spanish,  for  instance,  the 
wife  does  not  use  the  same  name  as 
her  husband.  If  a  Spaniard’s  name 
is  Pedro  Fernandez  and  his  wife’s  j 
maiden  name  was  Maria  Perez,  they  I 
are  not  called  “Sehor  and  ^hora  | 
Pedro  Fernandez”  but  “Sehor  Pedro  i 
Fernandez  and  Sehora  Maria  Perez  de  i 
Fernandez.”  So  the  wrong  expression  ' 
is  bad  Spanish  and  bad  English. 
Wouldn’t  it  be  simpler  to  say  just  “Mr. 
and  Mrs.  Pedro  Fernandez”  and  be  i 
done  with  it?  | 

A  picture  of  Gen.  Francisco  Franco 
and  his  wife  was  printed  some  time  : 
ago  by  one  of  our  great  dailies  and  the  | 
caption  read,  “Sehora  Francisco  ' 
Franco  is  shown,”  etc.  Why  “Sehora  ! 
Francisco  Franco”?  Why  not  just  ! 
call  her  “Mrs.  Francisco  Franco,”  fol¬ 
lowing  our  own  custom,  so  that  every 
reader  would  know  the  lady  was  the  ’ 
wdfe  of  Francisco  Franco?  If  it  was  i 
desired  to  use  the  Spanish  form,  the  j 
corr^t  formula  would  have  been 
Sehora  Carmen  Polo  de  Franco,” 
^tf^***  Polo  being  her  maiden  name, 
which  Spanish  women  never  drop,  1 
simply  adding  “de”  and  the  husband's 
surname. 

TltUi  of  Nobility  Misuiad 

Another  confusion  arises  out  of  the 
wrong  use  of  titles  of  nobility.  A  re- 
wnt  example  is  that  of  Prince  Louis 
^wdinand  of  Prussia.  It  is  stated  that 
I  Prince  and  Princess  Louis  Ferdi¬ 
nand”  were  guests  of  the  President. 
U  should  have  been  said  that  “Prince 
Louis  Ferdinand  and  Princess  Kyra” 
were  guests.  Or  that  “Prince  Louis 
erdinand  of  Prussia  and  the  Prin- 
cess,  or  “The  Prince  and  Princess  of 
■rrussia  were  guests. 

To  sj^ak  of  “Prince  and  Princess 
^uis  Ferdinand”  is  equivalent  to  re- 
errmg  to  the  British  sovereigns,  for 
ex^plC’  as  “King  and  Queen  George.” 
Whenever  “Prince  and  Princess,” 


“Count  and  Countess,”  etc.,  is  used, 
the  title,  not  the  name,  should  follow, 
as  in  these  examples: 

The  Duke  and  Duchess  of  Galaxia, 
the  Marquess  and  Marchioness  of 
Coney  Island.  Or,  Duke  John  and 
Duchess  Mary  of  Galaxia,  Marquess 
Henry  and  Marchioness  Henrietta  of 
Coney  Island. 

■ 

OPENS  CHICAGO  OmCE 

Clifford  R.  C.  Nixon,  advertising 
director  of  the  Calcutta  (India) 
Statesvian,  opened  headquarters  at 
the  offices  of  the  Export  Advertising 
Agency,  919  North  Michigan  Avenue, 
Chicago,  Oct.  3,  to  advise  American 
manufacturers  on  development  of 
business  in  India.  Mr.  Nixon  was  ex¬ 
pected  to  remain  in  Chicago  about  a 
week. 

■ 

PETITION  DENIED 

Lawrence  K.  Miller,  editor,  Pitts¬ 
field  (Mass.)  Berkshire  Evening  Eagle, 
has  lost  his  petition  for  a  radio  sta¬ 
tion.  The  Federal  Communications 
Commission  denied  the  application 
because  of  interference  wiA  a  new 
station  at  Troy,  N.  Y. 


$2,600,000  ESTATE 

Accoimting  of  John  T.  McGrath  and 
George  H.  Mirick,  special  adminis¬ 
trators,  filed  in  Probate  Court  at 
Worcester,  Mass.,  recently,  show  as¬ 
sets  of  the  estate  of  the  late  Theodore 
T.  Ellis,  co-publisher  of  the  Chicago 
Daily  News  at  the  time  of  his  death, 
now  total  $2,600,015.02.  The  account 
shows  receipts  of  $3,565,445.17  over  a 
period  of  four  years.  The  adminis¬ 
trators  increased  the  value  of  the 
estate  through  substantial  dividends 
on  stock  holdings  and  sale  of  certain 
stock.  Among  the  large  items  are  a 
dividend  of  $100,275  on  New  England 
Fibre  Blanket  Co.  stock  and  $325,000 
in  settlement  of  the  claim  against  the 
C.  T.  Sherer  Co.,  Worcester  depart¬ 
ment  store.  This  claim  covered  the 
Superior  Court  award  to  Mr.  Ellis  the 
time  he  alleged  he  was  misled  in  in¬ 
vesting  $250,000  in  the  Sherer  firm. 

ORRELL  PROMOTED 


KOPPERS  ADS 

The  seaboard  division  of  the  Kop- 
pers  Company  has  included  every 
daily  in  New  Jersey  in  its  fall  and 
winter  campaign  for  Koppers  Coke. 
Six  dailies,  the  Newark  Evening 
News,  Bergen  Record,  Jersey  City 
Jersey  Journal,  Jersey  Observer, 
Elizabeth  Journal,  Paterson  News, 
and  possibly  the  Passaic  Herald-News 
and  Newark  Sunday  Call,  are  bearing 
the  brunt  of  the  campaign,  each 
scheduled  with  36  insertions  from 
Sept.  22  to  March  8.  Copy  ranges 
from  100  to  1,000  lines.  All  other 
dailies  will  be  used  for  the  “weather 
ads”  of  800  lines,  to  be  used  when 
cold  weather  is  expected.  Copy  theme 
for  the  campaign  is  a  contest  offering 
$1,000  first  prize  and  other  awards 
for  the  best  letter  completing  the 
sentence,  “I  like  Koppers  Coke  be¬ 
cause  .  .  .”  Billboards,  direct  mail 
and  car  cards  will  supplement  the 
newspapers  ads. 

NEW  CHICAGO  ‘SPECIAL' 


H.  A.  Orrell,  composing  room  su¬ 
perintendent,  Tulsa  (Okla.)  Tribune, 
recently  was  appointed  mechanical 
superintendent.  He  joined  the  daUy 
a  year  ago  after  one  year  as  foreman 
of  the  Tulsa  World  composing  room. 


The  H.  B.  Crohn  Company,  repre¬ 
senting  newspapiers  in  the  Negro 
field,  has  opened  a  Chicago  office  at 
154  East  Erie  Street  with  Sid  Kali.sh 
as  western  manager. 


EDITOR  and 
PUBLISHER 

MARKET  GUIDE 


WIfE 
Old  Brno 

falkf  abowh 

AOVERTUINO, 


This  feathered  symbol  has  long  heen  a  part  of 
Editor  &  Publisher’s  masthead  insignia.  Appropriate, 
too,  for  our  publications  are  vigorously  nationalistic 
.  .  .  believe  in  the  strength,  the  protective  idealism 
of  newspapers,  great  or  small.  This  insignia  spreads 
its  great  wings  over  Editor  &  Publisher’s  MARKET 
GUIDE,  a  national  institution  long  honored  by  every 
important  executive  identified  with  wisely  admin¬ 
istered  advertising.  Perhaps  our  Trade  Mark  may 
speak  frankly  on  vital  subjects: 

“I  have  intimate  knowledge  of  what  goes  into 
MARKET  GUIDE  and  who  puts  it  there:  I  know 
the  trained  men  who,  interlocking  with  your  own 
trade  periodical.  Editor  &  Publisher,  understand 
instinctively,  the  intricate  and  widely  diversified  data 
every  Advertising  Manager,  Sales  Manager,  Space 
Buyer,  Account  Executive  and  business  man  MUST 
possess  when  planning  a  national  advertising  cam¬ 
paign.  They  fairly  live  with  it  during  hours  of  tense, 
fool-proof  decision. 

‘T  have  seen,  in  my  country-wide  flight  into  adver¬ 
tising  departments  of  huge  national  industries  and 
to  the  bustling  rooms  of  Agency  men,  the  MARKET 
GUIDE  always  within  easy  reach.  Because  they 
KNOW  they’ll  find  here  not  SOME  of  the  information 
they  MUST  have  .  .  .  but  ALL  of  it. 

“A  winged  courier  of  progress,  I  am 
equally  sure  that  YOU,  the  daily  newspa¬ 
per  or  group  of  newspapers,  should  flash 
YOUR  story  to  this  campaign-deciding 
group  of  receptive  executives.  If  you  are 
not  in  its  columns  you  are  out  of  step 
with  TODAY! 


RATES... 

$275  — ana  paga;  $154  — 
half  paga:  $85  — qnartar 
page:  $55— eighth  page; 
$33 — sixtoanth  page. 
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Circulation  Rise 
In  U.  S.  Called 
Dailies'  Backlog 


Pollard  Tells  Ohio  Circu¬ 
lators  Record  Sales 
Assures  Newspaper  Future 


(By  tcIcQraph  to  Edito*  &  Publisher) 

Columbus,  O.,  Oct.  6 — Important 
and  possibilities  of  circulation  as  the 
backlog  necessary  to  Ae  economic 
survival  of  newspapers  in  the  face  of 
shrunken  advertising  revenues  has 
been  rediscovered  by  the  daily  press. 

Prof.  James  E.  Pollard,  director  of 
the  School  of  Journalism  at  Ohio 
State  University,  declares  in  ^  ad¬ 
dress  to  be  given  tomorrow  at  the  fall 
convention  of  the  Ohio  Circulation 
Managers’  Association  here. 

“How  well  the  circulation  depart¬ 
ments  have  measured  up  to  this  added 
responsibility  is  attested  by  the  r^- 
ord-breaking  all-time  high  for  daily  game  over  your  gross  business, 
newspaper  circulation  in  the  U.  S.,”  Arter  replied.  “If  a  publisher 


Professor  Pollard  points  out.  That 
this  has  been  achieved  in  the  face  of 
a  slight  decline  in  the  number  of 
papers,  of  fairly  general  increases  in 
copy  prices,  of  sharper  competition 
and  other  obstacles  is  in  itself  a 
complete  and  smashing  answer  to 
those  who  have  been  prophesying  that 
the  daily  newspaper  has  seen  its  best 
days.” 

Galloway  Slatad 

John  H.  Galloway  of  the  Ohio  State 
Journal,  Columbus,  was  expected  to 
be  advanced  from  the  vice-presidency 
to  the  presidency  when  officers  are 
elected  Friday.  Russell  S.  Tokley, 
Elyria  Chronicle  -  Telegram,  is  now 
president. 

Also  on  the  program  were  the  fol¬ 
lowing;  Smith  Witter,  Canton  Repos¬ 
itory;  Harry  Hughes,  Lorain  Journal; 
Harold  Paulson,  Youngstown  Vindi¬ 
cator  -  Telegram;  Earl  C.  Meredith, 
Springfield  News  and  Sun;  Fred  W. 
Weber,  Athens  Messenger;  Shiel  Dun- 
sker,  Cincinnati  Post;  Floyd  Brown, 
Hatnilton  Journal-News;  Ed  M.  Mar¬ 
tin,  Ohio  Newspaper  Association;  C.  L. 
Sink,  Zanesville  Times-Recorder  and 
Signal;  John  Maynard,  Cleveland 
News;  C.  Floyd  Wolfe,  Lancaster 
Eagle-Gazette;  Jack  Ambrose,  Fre¬ 
mont  Messenger;  Paul  Stiles,  Piqna 
Call. 


FIGHT  DENTAL  ADS 

Montreal,  Oct.  6 — Whether  a  dentist 
practicing  in  Spokane,  Wash.,  has  a 
right  to  advertise  in  Canadian  publi¬ 
cations  in  a  manner  deemed  “un¬ 
ethical”  by  the  British  Columbia  Col¬ 
lege  of  Dental  Surgeons  is  the  issue 
in  an  appeal  that  came  before  the 
Supreme  Court  of  Canada  today. 

Mr.  Justice  A.  D.  MacDonald,  Su¬ 
preme  Court  of  British  Columbia,  on 
the  application  ol  the  Attorney-Gen¬ 
eral,  granted  on  November  29,  1937, 
an  injunction  restraining  David  Cow- 
en,  carrying  on  business  in  Spokane 
under  the  name  “Peerless  Dentists 
from  advertising  in  British  Columbia 
in  an  “unethical”  manner.  The  Bri¬ 
tish  Columbia  Appeal  Court  vacated 
the  injunction.  The  present  appeal 
is  by  the  Attorney -General  of  British 
Columbia  and  the  Supreme  Court  of 
Canada  reserved  judgment  on  it  on 
the  restoration  of  the  injunction. 


Sales  Percentage  Ad 
Plan  Hit  os  "Poker" 

The  eighth  annual  Institute  for  Re¬ 
tail  Problems  held  Oct.  4  at  Pennsyl¬ 
vania  State  College,  State  College, 
Pa.,  heard  a  suggestion  that  news¬ 
papers  charge  department  stores  mini¬ 
mum  rates  for  advertising  and  then 
take  a  percentage  of  the  sales  which 
the  advertisements  produce.  The 
proposal,  made  by  Albert  Koons, 
vice-president.  Allied  Stores.  Leba¬ 
non,  Pa.,  was  vigorously  opposed  by 
the  only  newspaper  executive  at¬ 
tending,  Col.  Theodore  Arter,  busi¬ 
ness  manager,  Altoona  (Pa.)  Tribune. 

Mr.  Coons  presented  statistics  show¬ 
ing  that  department  stores  at  present 
are  operating  with  expenses  above 
gross  margin.  “Present  indications 
point  to  the  fact  that  we  cannot  ex¬ 
pect  newspapers  to  reduce  rates,”  he 
said.  “But  if  the  present  rates  con¬ 
tinue  department  stores  will  be  forced 
to  develop  other  media  in  which  to 
present  their  stories.” 

“Publishers  cannot  sit  in  a  poker 

Col. 

replied.  “If  a  publisher  does, 
he  will  be  sure  to  draw  cards  to  pro¬ 
tect  himself. 

“Instead  of  maintaining  a  variety 
of  rates,  as  indicated  by  the  sugges¬ 
tion,  modem  publishers  have  been 
trying  to  simplify  their  schedules.  If 
we  bargain  for  rates,  every  one  loses. 
The  merchant  can  estimate  his  own 
volume  of  business  and  his  advertis¬ 
ing  budget  much  better  than  the 
newspaper  publisher  or  advertising 
manager.” 

■ 

Liquor  Ad  Rules 
To  Be  Discussed 

Capt.  W.  S.  Alexander,  Administra¬ 
tor  of  the  Federal  Alcohol  Adminis¬ 
tration;  Michael  F.  Costello,  of  Rhode 
Island,  president  of  the  National  Con¬ 
ference  of  State  Liquor  Administra¬ 
tors;  and  Colonel  R.  McC.  Bullington 
of  Virginia,  president  of  the  Alcoholic 
Beverage  Control  Association,  have 
called  a  meeting  in  Washington  Oct. 
2!y  at  which  liquor  advertising  men 
will  meet  with  officials  in  an  effort  to 
obtain  more  uniform  liquor  advertis¬ 
ing  regulations  in  the  various  states. 

Costello  heads  a  committee  of  state 
liquor  administrators  and  Col.  Bull¬ 
ington  also  has  a  committee  ap¬ 
pointed.  Norman  Baxter  of  the  Dis¬ 
tilled  Spirits  Institute  also  has  formed 
a  committee  of  New  York  agency  men 
who  will  attend  the  meeting. 


Newsmen  Among  70 
Editorial  Volunteers 


RETURNS  FROM  ABROAD 


Sherman  K.  Ellis,  president  of  Sherman  K. 
Ellis  and  Co.,  New  York  advertising  agency, 
as  he  arrived  aboard  the  Normandie  re¬ 
cently.  While  abroad  he  visited  the  new 
$5,000,000  Scotch  distilling  plant  of  Hiram 
Walker  and  Sons  at  Dumbarton,  Scotland. 


Washington,  D.  C.,  Oct.  5— Several 
newspapermen  have  accepted  Pub¬ 
lisher  Eleanor  M.  Patterson’s  invita¬ 
tion  to  write  editorials  for  the  Wash- 
ington  Herald,  for  a  prize  of  $20  for 
each  contribution  accepted  and 
printed,  but  none  has  appeared  in  the 
newspaper’s  column  as  yet.  The  edi¬ 
torial  staff  describes  a  few  of  the  of¬ 
ferings  as  “very  good,”  the  others  as 
“run  of  mine.”  One  is  known  to  be 
in  process  of  writing  which,  the  Her¬ 
ald  executives  have  reason  to  believe, 
will  justify  payment  and  publication! 
It  may  appear  next  Monday. 

The  opportunity  to  editorialize  in 
the  Herald  was  offered  to  the  general 
public,  but  as  special  bait  to  Wash¬ 
ington  correspondents  Publisher  Pat- 
ter^n  suggested  they  write  freely 
their  views  of  publishers  “as  a  breed.” 
Rurming  twice  weekly,  four  contribu¬ 
tions  from  amateur  editorialists  have 
appeared.  Approximately  70  were 
received. 


DAIRY  TO  ADVERTISE 


Business  Papers  Plan 
Debate  on  Chain  Stores 


(By  telegraph  to  Editor  &  PrBi.isnEF) 
Chicago,  Oct.  6 — Dairy  producers 
met  here  yesterday  to  advance  plans 
for  a  national  advertising  campaign 
to  reach  consumers  on  a  long-range 
basis.  In  addition  the  group  named  a 
committee  to  meet  with  food  chain 
store  organizations  and  independents 
to  consider  an  immediate  four-month 
campaign  to  increase  butter  consump¬ 
tion  and  reduce  surpluses.  John 
Brandt,  president  of  Land  O’Lakes 
Creameries  Inc.,  Minneapolis,  and 
head  of  Dairy  Products  Marketing 
Association,  was  appointed  chairman 
of  the  committee  to  further  the  long- 
range  advertising  campaign  and  to 
work  out  details  of  the  proposed 
merchandising  tie-up  with  chain  and 
independent  food  outlets  this  fall. 


MARY  LEWIS  NAMED 


LITTLE  LEAVES  SCRIPPS 

Washington,  D.  C.,  Oct.  6 — Herbert 
Little  who  has  handled  the  Supremo 
Court  and  labor  assignments  here  for 
the  Scripps-Howard  Newspaper  Alli¬ 
ance  has  resigned  to  join  the  staff  of 
the  National  Youth  Administration. 
Lee  Miller,  managing  editor  for  that 
service,  will  take  over  Little's  beat  by 
w’ay  of  “satisfying  a  desire  to  do  a 
little  street  reporting  for  a  while 
again.”  Charter  Heslep,  real  estate 
editor  of  the  Washington  Daily  News, 
has  been  made  afternoon  news  editor, 
and  Robert  C.  Rollings  has  been 
moved  from  the  city  staff  to  the  desk 
formerly  occupied  by  Heslep. 


Miss  Mary  Lewis  has  been  ap¬ 
pointed  executive  vice-president  in 
charge  of  sales  promotion  and  adver¬ 
tising  of  Saks-Fifth  Avenue,  New 
York  department  store,  it  was  an¬ 
nounced  Wednesday  by  Adam  Long 
Gimbel,  president.  Miss  Lewis,  whose 
appointment  was  effective  Monday, 
resigned  as  vice-president  of  Best 
&  Co.  in  April.  At  Saks  she  succeeds 
Ira  Hirschmann  who  resigned  several 
weeks  ago. 


The  National  Conference  of  Busi¬ 
ness  Paper  Editors,  meeting  in  con¬ 
junction  with  the  Associated  Business 
Papers,  Inc.,  will  hear  a  debate,  “Are 
Chain  Stores  Against  the  Public  In¬ 
terest?”  Thursday  evening,  Oct.  19, 
at  the  ABP  fall  meeting  at  the  Union 
league  Club,  Chicago.  Congressman 
Wright  Patman,  of  Texas,  will  be 
opposed  by  Godfrey  M.  Lebhar,  presi- 
dent  and  editor,  Chavi  Store  Age, 
The  convention  will  open  with  a 
luncheon  at  which  A.  C.  Nielsen,  presi¬ 
dent,  A.  C.  Nielsen  Co.,  will  tell  “How 
to  Merchandise  Business  Information." 
Those  to  be  heard  at  the  afternoon 
session  include  Melvin  Evans,  man¬ 
agement  counsellor,  “Sound  Human 
Relations— Key  to  Sound  Public  and 
Industrial  Relations”;  C.  A.  Mussel- 
man,  president,  the  Chilton  Co.,  “Our 
Opportunity  in  Public  and  Industrial 
Relations  Activities”;  Robert  J.  Bayer, 
Trafic  World,  “The  Other  Fellow’s 
Job”;  Walter  Painter,  Power  Plant  En¬ 
gineering,  “Solving  the  Promotion 
Problem  for  the  Smaller  Publisher”; 
Ben  Abramson,  Bookseller,  “Spare  a 
Little  Time”;  A.  H.  Fensholt,  president, 
Fensholt  Co.,  ‘  New  Evidence  of  the 
Value  of  Business  Paper  Advertising." 


STATIONS  APPROVED 

The  Federal  Communications  Com¬ 
mission  has  approved  applications  for 
radio  broadcast  licenses  of  Petersburg 
Newspaper  Corp.,  of  Petersburg,  Va., 
and  the  Carolina  Advertising  Corp., 
of  Columbia,  S.  C.  Call  letter  assign¬ 
ments  have  not  been  assigned.  Peters¬ 
burg  Newspaper  Corp.,  publishing  the 
Progress-Index,  will  construct  and 
operate  a  station.  Two  other  appli¬ 
cants  sought  radio  rights  at  Peters¬ 
burg  but  the  FCC  decided  in  favor 
of  the  publisher. 


COMMUNITY  ADS 

San  Francisco  Peninsula,  Inc.,  new 
community  development  organization, 
has  authorized  expenditure  of  $50,0(W 
for  Golden  Gate  International  Exposi¬ 
tion  year  advertising.  Gerth-Knolling 
Advertising  Agency,  San  Francisco, 
has  been  named. 


TO  ADDRESS  GA.  GROUP 

Atlanta,  Ga.,  Oct.  6 — Cranston  Wil¬ 
liams,  SNPA  secretary,  will  be  the 
piincipal  speaker  at  a  meeting  of  the 
recently  -  organized  Georgia  Daily 
Newspaper  Advertising  Managers  A.i- 
sociation  in  Atlanta,  Oct.  10.  Group 
discussions  will  be  led  by  Harold 
Sampson,  of  Scripps-Howard  News¬ 
papers,  and  John  A.  Davis,  vice-pres¬ 
ident  of  the  Albany  (Ga.)  Herald 
Members  of  the  association  will  be 
guests  at  a  luncheon  at  which  the 
Atlanta  Journal  will  be  host. 


HALL  AD  MANAGER 


Donovan  Hall  has  been  appointed 
national  advertising  manager  and  di¬ 
rector  of  publicity  for  the  Ross  Fed¬ 
eral  Service,  Inc.,  and  Ross  Federal 
Research  Corporation,  which  have  31 
branches  throughout  the  U.  S.  He  will 
be  in  charge  of  promotional  activities 
for  both  the  theatre  and  marketing 
research  divisions  of  the  Ross  organi¬ 
zation,  with  headquarters  in  New 
York.  Recently  he  had  been  adver¬ 
tising  manager  for  Frederic  Blank  & 
Co.,  Inc.,  importers.  New  York. 


TO  TEACH  JOURNALISM 

Cleveland  (College  of  Western  Rc- 
s^ve  University  has  engaged  Norman 
Shaw,  city  editor,  Cleveland  Press,  and 
Russell  H.  Reeves,  assistant  news  edi¬ 
tor,  Cleveland  Plain  Dealer,  as  co- 
instructors. 


FORMS  NEW  AGENCY 

Richard  McDowell  of  the  New  York 
Times  advertising  staff  has  resigned  to 
join  Samuel  Halpern  in  the  formation 
of  Halpem-McDowell,  Inc.,  a  new 
agency  located  at  151  W.  40th  Street 
New  York. 


Annenbergs  Called  in 
Pa.  Race  News  Probe 

(By  telegraph  to  Editor  &  Publisher) 

Philadelphia,  Oct.  6 — Investigation 
into  horse  race  and  other  gambling  in¬ 
formation  services  by  a  special  legis¬ 
lative  commission,  which  has  been 
given  appropriation  of  $25,000  by 
Pennsylvania  Legislature  to  complete 
its  inquiry,  was  scheduled  to  begin 
here  Friday. 

The  commission  announced  that  M. 
L.  Annenberg,  publisher,  Philadelphia  > 
Inquirer,  and  his  son,  Walter  H.  An¬ 
nenberg.  vice-p<resident,  would  be 
among  the  first  witnesses. 
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REVIEW 

Promotion  Men  “Scolded" 
NEWSPAPER  PROMOTION  has  not 
been  aggressive  or  consistent 
enough  and  has  been  overshadowed 
by  the  “barrage  of  stuff”  from  radio 
and  magazines,  Ira  Hirschmann,  who 
recently  resigned  as  vice-president 
of  Saks-Fifth  Avenue,  told  the  New 
York  Newspaper  Promotion  Group  at 
its  monthly  Ivmcheon  Wednesday  at 
the  Advertising  Club  of  New  York. 

Mr.  Hirschmann  stated  he  was  con¬ 
fining  his  remarks  to  local  advertis¬ 
ing.  He  has  been  prominent  in  ad¬ 
vertising  for  16  years  with  Bamberger 
&  Co.,  Newark,  its  radio  station  WOR, 
Lord  &  Taylor,  and  Saks-Fifth  Ave¬ 
nue.  Approximately  35  newspaper 
and  trade  paper  promotion  men  heard 
him  talk. 

“I  consider  the  newspapers  the 
most  tmderpromoted  publications  in 
the  business  field  today,”  Mr.  Hirsch¬ 
mann  said.  “They  have  permitted 
themselves  to  get  on  the  defensive  by 
virtue  of  their  complacency  or  fear, 
certainly  without  the,  necessity  of 
being  there.” 

Radio  Honeymoon  Over 
Scolding  those  present,  he  stated 
“the  fact  that  other  media  have  come 
into  the  picture  reflects  discredit  on 
those  who  promote  the  newspapers.” 

“The  honeymoon  of  radio  is  over,  I 
think.  If  it  hasn’t  already  reached  its 
zenith,  it  certainly  is  near  it,”  he  said 
adding  that  he  didn’t  mean  it  would 
lose  its  interest,  but  that  the  great 
“skyrocket”  of  business  is  over.  He 
felt  that  it  has  reached  a  point  of 
saturation  and  that  radio  will  soon 
encounter  serious  restrictions  im¬ 
posed  by  the  government  He  believes 
this  is  the  time  for  the  newspapers 
to  “crash  home.” 

Mr.  Hirschmann  believes  that  the 
era  of  graphs  and  statistics  in  news¬ 
paper  promotion  is  over,  also  that 
appeals  on  mass  circulation  are  ante¬ 
dated. 

“Rarely  does  newspaper  promotion 
aim  at  potential  or  specific  markets 
for  an  advertiser,”  he  continued.  “The 
emphasis  should  not  be  on  the  num¬ 
ber  of  people  but  who  they  are, 
where  they  live  and  what  habits  and 
interests  they  have. 

Sell  "Reader  Confidence" 
“There  is  a  lack  of  capitalization  on 
the  specific  kind  of  medium  you  have. 
Why  don’t  you  tell  me  the  people 
will  read  my  advertisement  because 
the  people  have  confidence  in  what 
they  read  in  your  newspaper.”  He 
advocated  selling  the  “predisposition 
to  believe.” 

“If  people  believe  what  the  editor 
puts  in  the  paper  they  will  believe 
what  I  advertise  in  it,”  he  said. 

Mr.  Hirschmann  concluded  by  sug¬ 
gesting  that  the  business  pages  are  a 
ma^ificent  place  to  promote  for  new 
business  and  stating  that  roto  has 
been  underpromoted.  He  believes 
that  the  futsre  of  newspapers  lies  in 
color  and  said  it  would  pay  news¬ 
papers  to  get  together  and  organize 
a  research  institute  to  develop  color 
methods. 

On  Their  Toes 

EVIDENCE  is  at  hand  this  week  that 
some  of  our  promotion  boys  are 
wide-awake  and  on  their  toes,  ready 
to  take  advantage  of  unusual  situa¬ 
tions  in  the  news  that  lend  them¬ 
selves  to  timely,  impressive  promo¬ 
tion. 

In  Houston:  The  front  page  of  the 
Houston  Chronicle  of  Thursday,  Sept. 
29,  was  full  of  war  news  from  Europe. 
The  situation  was  tense.  Centered  at 
the  bottom  of  the  page  was  a  2- 
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column  box  with  the  startling  head¬ 
line,  “International  Army  of  100,000 
Mobilized.” 

Reading  the  box,  we  saw  immedi¬ 
ately,  however,  that  this  was  no  army 
to  fear.  “This  is  a  standing  army,” 
it  said,  “a  peacetime  and  wartime 
army — the  army  of  AP  and  INS  cor¬ 
respondents  who  report  affairs  and 
events  for  readers  of  the  Houston 
Chronicle.”  It  went  on  to  detail  just 
how  the  Chronicle’s  foreign  news  cov¬ 
erage  serves  readers. 

"This  may  or  may  not  be  good  pro¬ 
motion,”  writes  Thomas  Wainwright, 
the  Chronicle’s  promotion  manager. 
“But  we  expect  it  to  draw  more  at¬ 
tention  than  many  a  full  page  we 
have  published.” 

We’re  inclined  to  agree. 

In  Washington:  That  same  Thurs¬ 
day  the  Washington  Post,  realizing 
the  keen  interest  of  readers  in  the 
big  war-or-peace  question  of  the  mo¬ 
ment,  issued  a  4-page  newsprint  tab¬ 
loid  promoting  its  foreign  news  cov¬ 
erage.  Noteworthy  about  this  piece, 
which  was  inserted  in  copies  of  the 
paper,  was  the  picture  on  the  front 
page  of  soldiers  on  the  march,  sil¬ 
houetted  to  represent  a  map  of  Eu¬ 
rope.  Effective. 

In  Albany:  While  war  threatened 
in  Europe,  another  fury — the  fury  of 


data  about  the  241  member  news¬ 
papers.  A  center- spread  map  shows 
where  each  member  paper  is  located. 
Surprisingly  enough,  some  of  them 
are  right  in  New  York  City.  Sup¬ 
porting  their  claim  to  be  America’s 
greatest  small-town  market  are  sta¬ 
tistics  showing  that  the  per  capita 
purchasing  power  in  New  York’s 
towns  of  less  than  10,000  population 
is  51%  greater  than  in  the  average 
State. 

The  book  explains  how  easy  it  is  to 
schedule  these  241  newspapers 
through  the  association’s  new  clearing 
house  plan,  which  enables  the  ad¬ 
vertiser  to  write  only  one  insertion 
order  and  one  check. 

Altogether  an  excellent  job,  not  the' 
least  impressive  thing  about  it  is  a 
note  on  the  inside  front  cover — 
“Printed  in  a  Weekly  Newspaper 
Plant,  the  Hamilton  Republican,  Ham¬ 
ilton,  N.  Y.” 

Ticket 

WHAT  COULD  BE  a  more  natural 

promotion  stunt  to  attract  atten¬ 
tion  among  resort  and  travel  adver¬ 
tisers  than  to  send  them  a  good,  long 
travel  ticket?  The  Chicago  Evening 
American  does  just  that.  They  send 
out  a  19-inch  ticket  (good  for  a  long 


ride  on  anybody’s  road)  which  lists 
six  important  points  about  resort  and 
travel  advertising  in  their  paper.  The 
ticket  accompanies  an  annoimcement 
heralding  the  arrival  of  their  represen¬ 
tative  and  asking  for  “a  reservation 
for  a  few  minutes  of  your  time.” 

A  neat  job. 

Miss  Walsh  Promoted 

APPOINTMENT  of  Lillian  Walsh  as 

promotion  manager  for  the  display 
and  undisplay  classified  advertising 
departments  of  the  Neuj  York  Jour- 
nal-American  was  announced  this 
week.  Miss  Walsh,  who  has  been  a 
copywriter  in  the  Journal- American’s 
promotion  department  for  several 
years,  succeeds  Larry  Kraft,  recently 
named  promotion  director  of  the  Pat¬ 
terson  Newspapers  in  Washington, 
D.  C. 

a 

WIN  SAFETY  AWARDS 

The  Portland  (Me.)  Press-Herald- 
Express  and  the  Bangor  (Me.)  Daily 
News  will  receive  bronze  plaques  Oct. 
20  as  group  winners  of  the  fifth  an¬ 
nual  state  safety  contest  in  which  135 
Maine  industrial  establishments  re¬ 
cently  competed.  Both  newspapers 
attained  perfect  scores. 


TRIBUTE  ^ 


The  Albany  Times-Union 


Nature — struck  closer  home.  Storm 
and  flood  brought  devastation  to  a 
large  part  of  New  York  State.  Bridges 
tottered,  light  and  power  lines  were 
down,  roads  were  impassable.  But 
the  Albany  Times-Union’s  trucks  got 
through  to  storm-isolated  towns.  So 
this  week  the  Times-Union  sends  out 
a  little  piece  headed  simply,  “Tribute.” 
“This  is  our  public  salute,”  it  reads, 
“to  our  drivers  ...  to  the  boys  who 
v/ere  out  in  that  wild-wind-tossed 
night  when  the  world  went  awry!  To 
the  boys  who  always  bring  the  news 
through  ...  so  you  can  sell  more 
merchandise!” 

Something  of  poetry  there — ^but 
with  a  practical  touch. 

Small-Town  New  York 

AN  IMPRESSIVE  promotion  piece  on 

the  possibilities  of  the  small -town 
market  has  just  been  issued  by  the 
New  York  Press  Association,  which 
represents  241  newspapers  in  New 
York’s  towns  of  less  than  10,000  popu¬ 
lation.  It  is  their  1939  Market  Data 
and  Rate  Book  and  it  carries  the  eye¬ 
brow-raising  information  that  their 
market,  “the  greatest  small-town 
market  in  America,”  spends  $3,000,- 
000  every  shopping  day. 

The  28-page  book,  arranged  so  that 
it  can  easily  be  filed,  supplies  com¬ 
plete  rate,  circulation  and  market 


Do  Yom  Believe  In  Adver¬ 
tising  As  Strongly  As  Do 
The  Advertisers  Who 
Buy  Your  Space? 

You  will  SELL  advertising  up  to  the  measure  of  your  own  belief 
in  its  value. 

You  attest  your  belief  in  a  thing  by  the  extent  to  which  you  use 
it  or  practice  it. 

Do  you  believe  in  circulars  more  than  you  believe  in  newspaper 
space?  Do  you  believe  that  personal  solicitation  may  TAKE  THE 
PLACE  of  newspaper  advertising — instead  of  merely  clinching  it? 

EDITOR  AND  PUBLISHER  is  a  newspaper  with  REACHES 
AND  COVERS  YOUR  MARKET^.  When  you  advertise  your 
advertising  in  its  columns  you  are  using  the  same  method  of  appeal 
to  NATIONAL  ADVERTISERS  which  you  urge  upon  them  when 
you  offer  your  space  to  them. 

Are  you  going  to  convince  a  NATIONAL  ADVERTISER  of 
the  value  of  newspaper  space,  over  other  forms  of  appeal,  through 
trying  to  reach  him  yourself  through  the  methods  against  which 
you  contend? 

Is  there  something  in  your  mind  concerning  your  MARKET  and 
your  paper  which  you  feel  ought  to  be  in  the  mind  of  the  space- 
buyer? 

If  so,  wouldn’t  it  be  good  business  to  tell  him  about  it — right 
NOW — whilst  he  is  checking  advertising  of  the  past  nine  months 
with  sales,  planning  new  campaigns  and  considering  new  news¬ 
paper  schedules? 

It  would  be  good  business  also  to  concentrate  your  sales  story 
in  the  newspaper  that  has  the  newspaper  atmosphere — to  make  a 
strong  showing  in  one  paper  rather  than  to  spread  it  too  thinly  over 
many  papers. 

An  ad  this  size  in  EDITOR  &  PUBLISHER  will  be  read  by  a 
hand-picked  audience  controlling  newspaper  advertising  expen¬ 
ditures. 

The  cost  of  $113.34  is  fair  and  reasonable  when  one  considers  the 
clientele  of  this  paper — national  advertiser,  agency  and  newspaper 
coverage — the  most  influential  in  the  business  paper  field. 

The  power  of  advertising  will  sell  goods  and  services. 

EDITOR  a:\d  PEBLISHER 

The  ]\ewspaper  Advocate 

1700  Tini4‘N  Iluilding  Xcw  York,  Y.  W 
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WHAT  OUR 
READERS  SAY 

Eye  Movement 
Camera  Rebuttal 

To  Editor  &  Publisher:  In  a  recent 
issue,  an  Editor  &  Publisher  editorial 
writer  poked  some  good-natured  fun 
at  Look  magazine’s  new  Brandt  Eye 
Movement  Camera  and  the  results  of 
some  preliminary  experiments  which 
had  been  released. 

Because  the  skepticism  of  the  Edi¬ 
tor  &  Publisher  writer  is  reminiscent 
of  our  own  attitude  when  we  first 
heard  of  the  camera,  we  can  smile  at 
the  jibes.  But,  knowing  Editor  & 
Publisher’s  keen  interest  in  accuracy, 
we  feel  it  our  duty  to  correct  several 
mis-statements  and  conclusions  ex¬ 
pressed  by  the  writer  (who,  by  the 
way,  has  never  seen  the  camera  or  its 
operation) . 

First;  'The  subject  is  not  distracted 
by  a  “formidable  machine”  whose 
operation  requires  that  he  look 
through  the  lenses  over  a  page  of  type 
or  picture  layout.  ITiere  is  nothing 
between  the  subject’s  eyes  and  the 
material  being  tested.  The  lenses 
merely  direct  beams  of  light  reflected 
from  his  eyes  into  the  camera  as  he 
looks  at  the  test  material.  ’True,  a  bite- 
bar  is  provided  to  prevent  head- 
movement,  but  subjects  become  quite 
used  to  it  during  the  sample  tests 
which  are  run  iwior  to  the  actual  ex¬ 
periment.  Of  the  more  than  700  sub¬ 
jects  tested,  none  has  objected  to  the 
bar. 

Second;  We  disagree  with  the  per¬ 
haps  hasty  conclusion  of  the  writer 
who  says  that  where  the  eyes  look 
first  on  the  page  “is  of  little  conse¬ 
quence.”  Most  editors  and  advertis¬ 
ing  authorities  are  pretty  well  agreed 
that  the  headline  is  a  mighty  impor¬ 
tant  part  of  the  layout.  Yet,  we  have 
test  after  test  which  show  that  the 
headlines  weren’t  read  at  all! 

Third;  We  are  not  so  sure  as  our 
1  ibbing  critic  seems  to  be  that  reader- 
attention  on  any  particular  portion 
of  the  page  will  depend  on  “where 
the  layout  man  has  placed  the  bath¬ 
ing  beauty.”  As  a  matter  of  fact,  on 
a  picture  page  which  depicted  a  baby, 
a  sculptured  Christ,  an  X-ray  of  a 
knife  in  a  man’s  ^ull,  and  a  top- 
notch  movie  star  bathing  beauty  .  .  . 
the  tests  revealed  that  the  bathing 
beauty  came  in  last  in  reader  atten¬ 
tion! 

We’re  not  explaining  it.  We’re 
merely  reporting  what  the  readers 
looked  at! 

Fourth;  Your  writer  dismisses  with 
a  facetious,  “Amazing!”  the  finding 
that  there  appears  to  be  an  eye  pref¬ 
erence  for  the  left  side  of  a  page.  We 
fear  he  has  missed  the  point  here, 
which  is  that  advertisers  have  long 
preferred  right  hand  position.  Fur¬ 
ther  tests  have  strengthened  evidence 
of  the  eyes’  preference  for  the  left — 
even  indicating  an  eye  preference  for 
the  left  hand  page  over  the  right  hand 
page! 

Fifth:  We  cannot  subscribe  to  your 
writer’s  final  conclusion,  which  ap¬ 
parently  was  meant  to  point  out  the 
u.selessness  of  our  experiments.  He 
writes,  “The  inescapable  fact  remains 
that  the  eye  does  scan  the  printed 
page,  as  the  millions  upon  millions 
of  newspaper  and  magazine  sales  in¬ 
exorably  testify.”  Actually,  the  in¬ 
escapable  fact  is  that  millions  and  mil¬ 
lions  of  sales  prove  nothing  of  the 
sort.  Some  pages  are  scanned.  Some 
are  not.  We  are  trying  to  find  out 
why. 

We  are  convinced  that  with  the 
Brandt  Eye  Camera  ...  by  studying 
the  hitherto  only  guessed-at  laws 
governing  eye  movements,  prefer¬ 
ences.  etc. — eventually  we  can  make 


appreciable  progress  toward  a  solu¬ 
tion  of  fundamental  layout  problems. 
So  far  the  camera  has  given  editors 
and  advertisers  a  chance  to  study  an 
actual  record  of  what  the  eyes  have 
looked  at  on  a  printed  page,  what 
they  saw,  what  they  missed,  how  long 
they  spent  on  each  part  seen  ...  a 
chance  they’ve  never  had  before. 

No,  we  aren’t  claiming  that  the 
camera  will  become  a  robot  editor  or 
advertising  genius  .  .  .  but  we’ve 
stopped  laughing! 

Vernon  C.  Myers, 
Research  Dept.,  Look  Magazine. 

■ 

Seeks  Copies  of 
"The  Pacificator" 

To  Editor  &  Publisher:  In  connec¬ 
tion  with  my  work  on  the  life  of 
Father  Abram  J.  Ryan,  poet-priest 
of  the  Confederacy,  I  am  interested 
in  locating  copies  or  files  of  The  Paci¬ 
ficator,  of  which  he  is  alleged  to  have 
been  editor,  as  well  as  in  obtaining 
information  relative  thereto. 

The  Pacificator  was  a  “Journal  De¬ 
voted  to  the  Interests  of  the  Catholic 
Church  in  the  Confederate  States.” 
It  was  published  every  Saturday 
morning  at  Augusta,  Ga.  Walsh  & 
Blome  were  its  editors  and  publishers. 
Available  information  shows  that  the 
newspaper  was  lavmched  in  October, 
1864,  and  its  publication  was  con¬ 
tinued  until  June,  1865,  if  not  later. 

I  should  appreciate  it  very  much 
if  you  would  bring  to  the  attention  of 
your  readers  my  interest  in  The  Pa¬ 
cificator,  asking  those  who  may  have 
copies  or  information  to  communicate 
with  me  at  the  address  below.  Any 
material  lent  to  me  would  be 
promptly  returned  if  so  requested. 

Edward  A.  Egan, 
6844  Jeffery  Ave.,  Chicago. 
■ 

Says  Guild  Blameless 
In  N.  Y.  Advance  Case 

To  Editor  &  Publisher:  The  story 
you  carried  on  the  suspension  of  the 
New  York  Advance  last  week  would 
suggest  that  the  New  York  Newspaper 
Guild  was  responsible  for  throwing  20 
people  out  of  jobs,  and  killing  the 
paper. 

You  report  that  the  arbitrator  was 
appointed  by  “Mayor  La  Guardia’s 
lalrar  advisor.”  That  is  not  so.  The 
arbitrator  was  mutually  selected  by 
the  Advance  and  Guild  from  a  list 
exceeding  a  dozen  names  submitted 
by  the  Mayor’s  advisor.  You  state, 
without  qualification,  that  the  Guild 
“had  seven  members  among  the 
paper’s  19  employes”  and  that  the 
Guild  withdrew  charges  of  Guild  dis¬ 
crimination  from  the  NLRB.  The  es¬ 
timate  of  19  employes  is  subject  to 
serious  question.  Barring  executives, 
only  eight  employes  were  eligible  for 
membership  in  the  Guild.  Of  that 
number  seven  were  organized;  and 
the  eighth,  who  only  recently  became 
eligible,  had  indicated  her  intention 
of  joining.  NLRB  charges  were  with¬ 
drawn  to  show  the  good  faith  of  the 
Guild  when  arbitration  began. 

If  19,  10  or  even  2  persons  are  out 
of  work  today  as  a  result  of  the  sus¬ 
pension  of  publication  of  the  New 
York  Advance,  the  management  is 
responsible.  The  Guild  very  easily 
could  have  promoted  a  strike  on  the 
basis  of  the  two  dismissals,  but  ex¬ 
pressly  to  save  the  paper  from  certain 
oblivion,  sought  to  settle  the  issue  over 
the  conference  table. 

William  Tusher, 
Chairman,  New  York  Advance 
Unit  of  Newspaper  Guild. 

d^httuarp 


FELIX  ARNOLD,  a  director  and 
treasurer  of  New  York  Staats- 
Zeitnng  und  Herold,  died  Oct.  1  at 
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his  home  in  New  York  after  an  ill¬ 
ness  of  several  months.  He  started 
his  career  with  the  New  York  Herold 
and  later  became  associated  with 
Charles  B.  Wolffram,  publisher.  When 
the  latter  died  in  1915  Arnold  was 
named  a  trustee  of  one  of  the  estates 
owning  the  Herold.  With  the  amalga¬ 
mation  of  the  Staats-Zeitung  and  the 
Herold,  he  became  a  director  and 
treasurer  of  the  corporation. 

Charles  S.  Parnell,  48,  editor  and 
publisher,  Mebane  (N.  C.)  Enter¬ 
prise,  died  in  Watts  hospital,  Dur¬ 
ham,  N.  C.,  from  injuries  suffered  in 
an  automobile  accident  Sept.  27. 

Edwin  Lawrence  Jay  Dillon,  42, 
advertising  promotion  manager,  Knox¬ 
ville  Journal,  died  Sept.  27  after  an 
illness  of  several  weeks. 

Mrs.  Virginia  Odor  Rickey,  66,  wife 
of  Harry  N.  Rickey,  former  editor  of 
Cleveland  Press  and  the  Washington 
Daily  News,  died  Sept.  29  in  the 
Washington  Sanatorium. 

William  Alexander  Hoy,  76,  for¬ 
mer  night  city  editor  of  New  York 
World,  a  co-founder  of  the  Silurians 
and  thrice  president  of  the  group, 
died  Oct.  3  in  the  Lenox  Hill  Hos¬ 
pital,  New  York. 

Robert  S.  Cummings,  vice-president 
of  Sterling  Beeson  Advertising  Co., 
Toledo,  ended  his  life  with  a  pistol 
in  his  home  there  last  week.  He  had 
suffered  a  nervous  breakdown  about 
10  years  ago  and  never  fully  recov¬ 
ered.  More  than  25  years  ago  he  was 
vice-president  of  the  Martin  V.  Kel¬ 
ley  Advertising  Co.,  at  that  time  one 
of  the  largest  in  the  country. 

S.  D.  WiTHERELL,  59,  country  circu¬ 
lation  manager,  Toledo  Blade,  for 
more  than  30  years,  died  last  week 
in  St.  Vincent’s  Hospital,  Toledo, 
after  a  short  illness. 

Lewis  Allen,  26,  advertising  man¬ 
ager,  Ketchikan  Alaska  Chronicle, 
died  in  the  Columbus  Hospital,  Se¬ 
attle,  Sept.  24. 

Elwood  S.  Richmond,  41,  of  Hanford 
(Cal.)  Journal  and  Sentinel,  died 
Sept.  29  of  a  kidney  ailment.  Mr. 
Richmond  had  served  under  his 
father,  J.  E.  Richmond,  publisher,  in 
both  editorial  and  business  depart¬ 
ments  since  1915. 

Wesley  F.  Barber,  of  Boston  Her¬ 
ald  stciff  for  many  years,  died  recently 
at  his  home  in  Stoneham,  Mass. 

P.  E.  Montgomery,  67,  veteran  edi¬ 
tor  and  a  past  president  of  Texas 
Press  Ass’n,  died  at  his  home  in  Mc¬ 
Allen,  Tex.,  Oct.  3.  He  edited  the 
Monty  magazine  and  in  recent  years 
also  had  been  editor  of  Rio  Grande 
Herald,  at  Rio  Grande  City,  and  the 
Valley  Townsendite. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Timas  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Timas  —  .70  per  line 
Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  bo  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  space,  throe  lines.  The  Editor 
It  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Ad  Writing  Course 


Be  An  Ad  Writer 

Learn  at  home,  taught  by  head  of  sueceit- 
ful  advertising  agency.  Pnll  preparatory 
course,  7  Lessons,  Supplements,  56,000- 
word,  self-teaching  Manuals.  $12.50  for 
all.  Information  F^EE.  Ad  writing  payil 
ROMER  ADUCATOR  SYSTEM 
811-1  13th  St.,  N.  W.  Washington,  D.  C. 


_ Advrtising — Homo  Study 

The  Advertising  Ulnded  Newspaper  Man 
is  qualified  to  make  the  most  money. 
Many  have  graduated  from  this  lony 
established  school.  Common  school  edn 
cation  sufficient.  Send  for  free  booklet  j 
outlining  home  .study  coarse  and  re-  i 
quireinents.  Page-Davis  School  of  Ad-  j 
vertising,  3601  Michigan  Ave.,  Dent.  I 
2927,  Chicago,  Ill.  | 


Businost  Opportunitioa 


To  Puhliaher  now  owning  new^aper  who 
has  ambition  to  increase  his  pertontl 
income  by  purchase  of  competing  daily  , 
or  one  or  more  properties  in  other  t 
eities,  I  ean  offer  sound,  interesting  pro¬ 
posal.  Circnlations  10,000  to  80,000  pre¬ 
ferred.  Can  arrange  necessary  finsneisf 
insuring  publisher  absolute  eontrol.  Ran  ; 
opportunity  for  live  publisher  with  ae-  ! 
epptable  references.  Reply  held  in  i 
strictest  confidence.  Ask  for  interview  ' 
Box  4388,  Editor  &  Publisher. 


Circulotieu  Pruaetiou 


For  good  newspapers  this  27-year  old  initi- 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  00.,  Ooei 
dental  Bldg.,  Indianapolis. 


More  money  for  newspaper  and  magaxinM  a 
from  mail  subscriptions.  Certified  Ciren- 
lation  Co.,  P.  O.  Box  1974,  Knoxville. 
Tenn.  ,  .,ail 


Nuwtpapur  Brokurs 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LKX  FEIGHNER  AGENCY,  Na.shville. 
.Mich. 


Equipment  and  Supplies 


HOE 

precision 

SHAVING 

MACHINES 

for  smoother  shaeing 
of  Hat  &  Curved  Plates 

Write  for  illustrated  bulletin 

R.  HOE  ft  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


BcTuKI 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION.  CHICAGO.  ILL 
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Newspapers  For  Sale 


Commanity  weekly  without  plant  in  wealthy 
New  York  suburb  19  years  old  has  postal 
entry.  Write  6E,  10  Bowne  Ave.,  Flush- 
ing,  y.  Y. _ _ 

Connecticut  Weekly — $12.000 — Rarely  an 
opiiortuiiity  like  this.  Long  established 
paper,  very  well  equipped  plant.  Location 
ideal — a  typically  New  England  town 
with  the  colonial  atmosphere.  Owner 
making  over  $4,000  per  year.  Price  $12.- 
000.  one-half  cash,  balance  over  5  years. 
If  you  like  Connecticut  and  have  $6,000 
cash,  act  immediately  for  this  is  a 
genuine  bargain  Newspaper  Appraisal 
Corp.,  Times  Building,  New  York.  ^ 

Daily  newspaper  in  splendid  town  ideally 
located  in  east,  accessible  to  large  cities. 
A  solid  property  with  an  excellent  plant. 
Owner  is  making  annually  one-fourth  of 
the  price  asked.  The  cash  down  payment 
is  but  one-sixth  of  the  gross  income. 

Weeklies  in  Connecticut,  New  Jersey, 
Maryland,  making  good  profits.  What 
down  payment  can  you  make? 

Newspaper  Appraisal  Corporation. 

_ 1707  Times  Building,  New  York 

Semi-weekly  in  rapidly  growing  city  near 
Los  Angeles.  Excellent  plant.  $25,000 
cash  reouired,  balance  reasonable  terms. 

M.  C.  Moore,  Newspaper  Broker,  Beverly 

Hills.  California. _ 

Weekly  newspaper  for  sale,  near  Newark, 

N.  J.,  area.  No  printing  plant.  Excellent 
opportunity  for  man  who  will  devote  fall 
time  to  publication  Price  Reasonable. 
Box  4388,  Editor  4b  Publisher. 


Halp  Waiitad 

III  answering  adzcrtisements  of  the  "Help 
H’anled’’  nature,  it  is  advisable  to  send  copies 
of  references  rather  than  the  originals.  Copies 
sene  the  purpose,  and  avoid  possible  loss  of 
originals. 


ADVSRTISINO  SALESMEN 

The  largest  advertising  organization  of 
its  kind  offers  real  opportunities  to  a 
limited  number  of  aggressive,  able  and 
dependable  feature  advertising  salesmen 
who  can  furnish  gilt  edge  references  as 
to  character.  Preference  given  men  hav¬ 
ing  experience  in  sale  of  newspaper  ad¬ 
vertising.  State  experience  in  letter  to 

THOMAS  W.  BRIGGS  COMPANY 
Sterick  Building 
Memphis,  Tenn. 


ADVERTISma  MANAGER,  SOLICITOR 

Daily  in  city  of  50,000  has  exceptional 
opportunity  for  aggressive  experienced 
advertising  executive,  to  start  as  solici¬ 
tor  and  become  advertising  manager  as 
soon  as  he  proves  ability.  Furnish  com¬ 
plete  details.  Confidential. 

_ Box  4430,  Editor  &  Publisher 

First-class  general  copydesk  man.  Qualified 
to  substitute  for  city  editor  and  the 
telegraph  editor  on  their  nights  off. 
Should  be  about  28-30  years  old.  Have 
executive  ability,  with  excellent  news¬ 
paper  record  and  good  educational  back¬ 
ground.  Want  man  with  Southern  train¬ 
ing  and  experience,  preferably  in  North 
Carolina.  Write  fully  to  Managing  Edi- 
tor.  Asheville _ (N.  C.)  Citizen. _ 

There  is  an  opportunity  on  a  newspaper 
in  one  of  the  major  cities  for  a  first-class 
experienced  man  who  is  able  to  qualify 
for  advertising  manager  of  the  paper. 
He  must  be  a  mature,  well-rounded  out 
person,  preferably  in  his  late  thirties 
or  early  forties.  Box  4425,  Editor  & 
Publisher. 

TRADE  ASSOCIATION  EXECUTIVE 

Trade  association  of  national  scope  wants 
full-time  secretary.  Successful  candidate 
must  have  broad  experience  and  record 
of  accomplishment.  Knowledge  of  the 
advertising  and  publishing  fields  desir¬ 
able.  Must  also  edit  trade  publication. 
Salary  dependent  upon  ability  to  pro¬ 
duce.  Please  send  full  particulars,  with 
photograi)h.  All  replies  strictly  confi 
deiitial.  Box  4415,  Editor  &  Publisher. 

Wanted — Competent  special  edition  man, 
or  ^  crew,  immediately.  Must  be  sober, 
reliable  and  have  gilt-edge  references. 
Give  full  particulars.  Box  4420,  Editor 
4  Publisher. 


The  SALE  or  PURCHASE  of  a 

Daily  or  Weakly 

NEWSPAPER 

Calls  for  8|>ecialize<l  judgment — 
V.^Ll’ES:  COMPARATIVE.  INTANG- 
IKLE-OPPORTCNITIES-FINANCING 
PRACTISE. 

Ask  us  to  help  you.  Write  today 
in  confidence  without  obligation. 

NEWSPAPER  APPRAISAL 

CORPORATION 

Newepaper  Broker*  dk  Apprmter* 

Times  Building,  New  Tork,  N.  T. 


Situations  Wanted 

Advertising 


Advertising  manager  solicitor  able  to  take 
complete  charge  local,  national,  classi¬ 
fied.  Good  record  17  years  experience 
on  outstanding  midwest  dailies  now  em¬ 
ployed  seeks  change.  41  years  old,  mar¬ 
ried,  excellent  references.  Box  4367, 
Editor  &  Publisher. 


Advertising  Salesman — fifteen  years’  experi¬ 
ence.  Can  make  layouts,  originate  good 
sales  ideas;  can  secure  business  regard¬ 
less  of  competition.  37  years  old;  mar¬ 
ried:  available  on  or  before  Nov.  1st. 
Go  anywhere.  Box  4448,  Editor  &  Pub 
lisher. 


Advertising  salesman,  27,  Five  years 
Metropolitan  experience,  including 
Classified  Managership  on  newspa¬ 
per  just  suspended.  Able  to  write 
and  sell  copy.  Wants  position  of¬ 
fering  definite  future.  Box  4450, 
Editor  &  Publisher. 


Creative  vlsualixer,  copy-writer,  artist,  pho¬ 
tographer,  photo- retoucher  desires  con¬ 
nection  with  newspaper.  Could  install 
PHOTOENGRAVING  outfit  if  desired. 
16  years  experience.  Now  employed.  Box 
4422,  Editor  &  Publisher. 


This  fellow  SELLS  space;  6  years  on  big 
metropolitan  daily;  35  and  employed; 
12  years  advertising  experience.  Univer¬ 
sity  graduate.  Box  4441,  Editor  &  Pub¬ 
lisher. 


I  SELL  ADVER'nSINOI 
For  11  yrs.  I  have  been  a  successful  adv 
mgr.-solicitor.  Maintained  linage  during 
depression  with  ideas  often  copied  by 
other  papers.  Seeks  change  now  for 
greater  opportunity.  31  yrs.  old,  mar¬ 
ried.  Box  4424,  Editor  &  Publisher. 


SKJLI.FUL  WRITING  Combined  With 
SUCCESSFUL  SALESMANSHIP  .  .  . 

16  years’  experience  offered  to  sound 
publication.  Write  Box  4452,  Editor  & 
Publisher. 


Situations  Wantnd 
Circniation 


Circulation  Manager  —  Good  record  of 
achievement.  Several  years  experience. 
Practical  ideas.  Economical  methods. 
Moderate  salary  requirements  to  start. 
Opportunity  for  advancement,  based  on 
ability,  desired.  Box  4400,  Editor  & 
Publisher. 

Situations  Wantnd 

Commercial 


Joseph  R.  Bolton 
at  liberty 
commercially 

and  doesn’t  want  to  be. 

Sec’y,  Advertising  Club  of  N.  Y.,  six 
years  .  .  .  Manager,  Empire  State  Tower, 
two  years  .  .  .  Business  Manager,  Retail 
Millinery  Association,  five  years. 

Capable  of  handling  new  and  hitherto 
untried  Promotion  work  without  asking 
fool  questions  or  antagonizing  any  one, 
and  keeping  quiet  about  it. 

No  reasonable  offer  refused. 

J.  R.  Bolton 

470  West  24th  Street,  N.  Y. 
Chelsea  3-8771 


Situations  Wanted 
Editorial 

College  graduate,  22,  majored  economics, 
typist,  capable  writer,  want  work  as  re¬ 
porter,  anywhere;  references.  Box  4399, 
Editor  &  Publisher. 


Doesn’t  some  city  editor  need  non-tem- 
peramental  girl  reporter,  23,  year  and 
half  experience  on  daily!  Go  anywhere. 
Pine  references.  Box  44-13,  Editor  &  Pub¬ 
lisher. 


Editor  with  long  accomplishment  record; 
capable  news  executive;  excellent  edi¬ 
torial  writer:  sober;  reliable;  wants  job 
small  city  daily.  Box  4418,  Editor  & 
Publisher. 


Editorial  Writer,  30,  single.  Seven  years’ 
Newspaper  and  Press  Association  ex¬ 
perience.  Pour  years  on  paper  50,000 
circulation;  two  years  in  New  York,  and 
one  year  in  Europe.  Two  University  de 
grees.  Available  at  once.  Box  4438,  Edi¬ 
tor  &  Publisher. 


Forceful  writer  now  employed  desires  for 
valid  reasons  to  change  environment. 
Virile  personality,  dependable,  clean  and 
industrious.  Can  handle  editorials,  city 
desk  or  re-write,  or  conduct  a  column. 
Starting  compensation  subordinate  to 
opportunity  and  employer’s  need.  After 
preliminary  correspondence  will  arrange 
personal  interview  without  obligation  or 
expense  to  publisher,  and  submit  samples 
of  work.  Box  4428,  Editor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Available 


For  Progressive  Newspaper 


FILM  —  RADIO  —  DRAMA 


EDITOR 


Rare  qualifications  and  record  of  suc¬ 
cess;  experienced  editor;  versatile  writer, 
sound  critic:  cun  make  your  amusement 
page  outstanding;  also  valuable  to  news¬ 
paper  affiliated  with  radio  station. 

Box  4444  Editor  &  Publisher 


Magazine  editor — who  has  increased  sixty 
thousand  Canadian  monthly  to  hundred 
thousand  in  19  months.  26.  Married. 
Child.  Debtless.  Nine  years  experience 
foreign  correspondence,  wire,  radio,  fea¬ 
tures,  articles,  fiction.  Now  employed. 
Dealt  with  bankers,  publishers,  authors, 
agents,  sponsors.  Friendly,  not  driver. 
Suit  national  publisher,  broadcaster  or 
syndicate  respecting  standards  and  accu¬ 
racy  of  their  men.  Makes  his  news.  No 
labor  trouble.  Brings  85_  new  radio  pro¬ 
grams.  Four  years  advertising  connection. 
Contract  only  and  will  not  work  for 
newspaper.  Box  4435,  Editor  &  Publisher. 


News  editor  on  small  town  weekly,  23. 
Paper  suspending.  College  editor,  jour¬ 
nalism  graduate.  Reporter,  deskman.  edi¬ 
tor.  Willing  start  daily  or  weekly  at  $20. 
H.  C.,  114  E.  Phillip  Ave.,  Norfolk, 

Nebraska. 


Reporter,  27,  married,  5  years’  experience 
tobacco  and  food  papers ;  also  news. 
Available  now.  Box  4449,  Editor  &  Pub 
lisher. 


University  of  Texas  graduate  in  journalism 
desires  to  get  started  on  small  daily  or 
good  weekly.  Age  22.  Go  anywhere.  Box 
4442,  Editor  &  Publisher. 


Sitnatiofls  Wauttd 
Geueral  &  Administrative 


Assistant  to  Business  Manager  or  Publisher. 
Qualified  for  maximum  responsibility. 
Broad  experience  and  thorough  knowl¬ 
edge  of  Business  Office,  Composing  Room, 
Press  Room,  Stereotype  and  Engraving 
Room.  Have  successfully  handled  labor 
problems.  Go  anywhere.  Box  4390, 
Editor  &  Publisher. 


7  OUT  OF  10 
PUBLISHERS 

COULD  MAKE  MORE  MONET 

with  experienced,  CREATIVE  manage¬ 
ment. 

I  have  known  a  man  for  years,  now 
open  for  engagement  who  IS  a  CREA¬ 
TIVE  manager. 

He  is  familiar  with  all  departments. 
Understands  how  to  analyze  circulation 
and  advertising  fields — then  how  to  train 
the  selling  forces  to  get  the  latent  dollars 
out  of  those  fields. 

Knows  costs  and  economical  opera¬ 
tion.  Can  help  editorial  end  to  make 
newspapers  which  will  attract  new  read¬ 
ers.  Is  exceptional  in  modem  research, 
promotion  and  in  public  relations  con¬ 
tacts. 

He  will  make  bis  own  salary  and  money 
for  you  if  you  give  him  fullest  co-opera¬ 
tion.  Above  all,  he  is  a  man  you  will 
enjoy  working  with.  He  is  interested  in 
a  daily  with  10,000  to  40,000  circulation. 
W’hy  not  ask  me  to  have  him  write 
you  for  confidential  interview  without 
obligation  ? 

James  W.  Brown,  Publisher, 

Editor  &  Publisher 


Situatians  Wanted 

Meckanlcal 


Graduate  Mechanical  Engineer  with  several 
years  experience  as  press  designer  with 
large  press  builder  desires  connection 
with  paper  as  mechanical  superintendent 
Box  4446,  Editor  &  Publisher. 


Mechanical  Superintendent,  or  as  assistant 
with  opportunity.  Have  full  knowledge 
all  phases  mechanical  operation,  press¬ 
room,  stereotype,  engraving  departments. 
Can  apply  cost  accounting  system  and  up- 
to-date  production  methods  to  composing 
room.  Able  to  create  co-operative  attitude. 
Character  and  ability  references.  Age  38. 
Box  4384,  Editor  B  Publisher. 


Pressman-stereotyper,  now  employed  as 
foreman,  complete  color  experience.  Ex¬ 
cellent  mechanic.  Union  or  nn-organized. 

I.rf>eate  anywhere.  Box  4414,  Editor  ic 
Publisher. 


Presses  &  Machinery  For  Sale 

FOR  SALE 

24-page  Duplex  Tubular  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room — Cutler-Hammer  5-50 
H.  P.  motor  and  push  button  control — 
2  ton  metal  pot.  pump,  tubular  and  flat 
casting  boxes — combination  trimmer  and 
tail  cutter — finishing  block,  extra  roller 
stocks,  etc.  This  press  is  especially  well 
equipped  with  new  blankets  and  rollers 
and  cun  be  seen  in  daily  operation  in 
The  Zanesville  (Ohio)  Publishing  Com¬ 
pany’s  i)res.s  room  turning  out  a  product 
second  to  none  in  the  country.  This  is 
being  replaced  with  a  press  of  double 
this  capacity  and  can  be  bought  during 
October  only  at  the  special  price  of 
$16,000  as  is  and  where  is,  or  $16,500 
f.o.b.  Zanesville,  which  is  less  than  half 
its  true  value.  Immediate  delivery  as 
we  need  the  room. 

THE  ZANESVILLE  PUBLISHING  CO. 

ZANESVILLE,  OHIO 


STATEMENT  OF  THE  OWNERSHIP,  MAN¬ 
AGEMENT.  CIRCULATION.  ETC.,  RE¬ 
QUIRED  BY  THE  ACTS  OF  CONGRESS  OF 
AUGUST  24.  1912  AND  OP  MARCH  3,  1933. 

OF  EDITOR  &  PUBLISHER 

The  Fourth  Estate 

published  weekl.v  at  New  York,  N.  Y.,  for 
October  1.  1938 

State  of  New  York,  County  of  New  York,  ss. : 
Before  me,  a  Notary  Public  in,  and  for  the 
State  and  County  aforesaid,  personally  ap¬ 
peared  Charles  B.  Groomes,  who,  having  been 
duly  sworn  according  to  law,  deposes  and 
says  that  he  is  the  General  Manager,  of 
THE  EDITOR  &  PUBLISHER  THE  FOURTH 
ESTATE,  and  that  the  following  is,  to  the 
best  of  his  knowhxlge  and  belief,  a  true 
statement  of  the  ownership,  management, 
etc.,  of  the  aforesaid  publication  for  the 
tiate  shown,  in  the  above  caption,  required 
by  the  act  of  August  24.  1912  as  amended 
by  the  act  of  March  3,  1933,  embodied  in 
section  637,  Postal  Laws  and  Regulations 
to  wit: 

1.  That  the  names  and  addresses  of  the 
publisher,  etlitor,  managing  editor,  and  busi¬ 
ness  managers  are: 

Publisher,  James  Wright  Brown.  234 

Valentine  Lane,  Yonkers.  N.  Y. 

Ass’t  Publisher,  J.-imes  W.  Brown,  Jr.. 

10  Columbus  Cirele,  Eastchester,  N.  Y. 

Editor.  Arthur  T.  Robb. 

30  Wallace  Street,  Rockville  Centre,  N.  Y. 

Managing  Editor,  Warren  L.  Bassett, 

11  Lakeside  Drive,  Rockville  Centre, 
N.  Y. 

General  Manager.  Charles  B.  Groomes, 

17  Murchison  Place,  White  Plains,  N.  Y. 

2.  That  the  owners  are: 

Editor  &  Publisher  Company.  1700  Times 
Bldg.,  New  York  City:  James  Wright  Brown, 
234  Valentine  Lane,  Yonkers.  N.  Y. ;  Sarah 
A.  Brown,  234  Valentine  Lane,  Yonkers,  N. 
Y.;  Marlen  E.  Pew  Estate.  Wading  River, 
L.  I.,  N.  Y. 

3.  That  the  known  bondholders,  mortga¬ 
gees.  and  other  security  holders  owning  or 
holding  1  i)er  cent  or  more  of  the  total 
amount  of  bonds,  mortgages,  or  other  se¬ 
curities,  are;  None. 

4.  That  the  two  paragraphs  next  above, 
giving  the  names  of  the  owners,  stockhold¬ 
ers  and  security  holders,  if  any.  contain  not 
only  the  list  of  stockholders  and  security 
holders  as  they  appear  upon  the  books  of 
the  company,  but  also,  in  cases  where  thi- 
stockholders  or  security  holder  appears  upon 
the  books  of  the  company  as  trustee  or  in 
any  other  fiduciary  relation,  the  name  of 
the  ix.>rson  or  corporation  for  whom  sin-h 
trustee  is  acting,  is  given:  also  that  the 
said  two  paragraphs  contain  statements  em¬ 
bracing  affiant’s  fvill  knowledge  and  Ix-lief 
as  to  the  circumst.anees  and  <-onditions  undei- 
whieh  stockholders  and  security  holders  who 
do  not  appear  upon  the  books  of  the  coin- 
I)any  as  trustees,  hold  stock  .and  securitie- 
in  a  <-apacity  other  than  that  of  a  lM)na 
fide  owner:  and  thi.-»  affiiuit  has  no  reooa 
to  believe  that  any  other  person,  association, 
or  corporation  has  any  interest,  direct  or 
imlirect,  in  the  said  stock,  bonds,  or  other 
securities  than  as  so  stated  by  him. 

CHARLES  B.  GROOMES, 

General  Man.ager. 

Swoni  to  and  subscriber!  before  me  this 
22nd  day  of  September,  1938. 

Isabelle  H.  Press,  Notary  Public. 

New  York  County.  Clerk’s  No.  654.  Bronx 
County  Clerk’s  No.  119.  Commission  expires 
March  39.  1940. 


NEWSPAPER  PRESS 
FOR  SALE 

32-page  GOSS  STRAIGHTLINE, 
with  High  Speed  Folder. 

4  decks  high — 2  plates  wide. 
22f^"  sheet  cut. 

Including  Westinghouse  motor 
and  controller. 

For  further  details:  Address 

Thomas  W.  Hall  Company,  Inc. 

Stamford,  Conn. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Ancnt 

Rewards  of 
Virta* 


IF  THE  printing  press  had  been 
known  in  the  old  Roman  Republic, 
would  the  poet  Plautus  have  started 
down  the  centuries 
the  pious  adage  that 
“virtue  is  its  own  re¬ 
ward”?  The  cliche 
has  worn  many  cloaks 
in  2,300  years,  some 
bright  and  some  seedy,  but  we  doubt 
that  ever  in  its  history  has  it  had  so 
discouraging  an  aspect  as  in  this  en¬ 
lightened  age. 

Translated  into  modem  terms,  it 
means  that  “the  squeaking  wheel  gets 
the  grease,”  “integrity  is  worth  $20  a 
week,”  a  thousand  acts  of  virtue  are 
in  line  of  duty,  while  one  slip  rates 
the  firing  squad. 

Take,  for  instance,  the  medical  pro¬ 
fession  in  America.  Not  even  the 
economic  royalists  have  received  a 
worse  press,  stemming  from  criticisms 
in  and  out  of  government  circles, 
than  the  doctors  in  recent  months. 
Resistance  of  the  American  Medical 
Association  and  some  of  its  affiliated 
local  societies  to  proposals  that  have 
been  stamped  as  “socialized  medi¬ 
cine”  brings  down  upon  the  doctors 
the  sneers  of  newspaper  and  magazine 
commentators  and  of  those  high  in 
government.  If  ever  a  public  rela¬ 
tions  problem  has  been  mishandled, 
this  is  it. 

Ethics  that  antedate  the  horse-and- 
buggy  days  keep  the  profession  silent 
in  the  face  of  criticisms  that  have 
small  basis  in  medical  realities.  The 
doctors  have  permitted  themselves  to 
be  pictured  as  money-grabbers,  re¬ 
sistant  to  social  measures  which 
would  extend  their  services  to  mil¬ 
lions  unable  to  pay  even  the  pittances 
that  the  majority  of  physicians  com¬ 
mand.  The  real  point  of  objection  to 
these  measiues  is  lost  in  a  maze  of 
legalisms  and  ethical  needle  points 
that  are  beyond  the  ken  and  the 
interest  of  the  public. 

The  doctors  don’t  want  political 
control  of  public  medicine,  and  they 
are  eternally  right.  Some  of  the 
selfish  and  shortsighted  don’t  want 
any  co-operative  plans,  but  the  ma¬ 
jority  of  American  practitioners,  we 
believe,  would  welcome  a  workable 
scheme  which  did  not  make  of  all 
medical  practice  an  out-patient  clinic. 
For  the  evil  effects  of  politically  regi¬ 
mented  medicine,  the  doctors  can 
point  to  Germany,  once  the  most 
fniitful  source  of  medical  research. 
It  has  been  sterile  now  for  years,  and 
if  the  German  people  are  getting  im¬ 
proved  medical  attention  through  the 
regimentation,  mankind  as  a  whole 
may  be  the  poorer  for  the  lack  of 
initiative  and  inqxiisitive  thinking 
that  once  distinguished  German 
science. 


monia  and  influenza  are  no  longer 
the  certain  heralds  of  death.  Neiuo- 
syphilis,  until  recently  believed  in¬ 
curable,  is  yielding  to  the  advance  of 
fever  therapy. 

Indeed,  it  is  not  too  broad  a  state¬ 
ment  that  the  American  medical  pro¬ 
fession  has  found  the  answer  to 
almost  every  bacterial  infection  in 
either  chemo-therapy  or  thermo¬ 
therapy.  Heart  disease  and  cancer 
remain  as  the  Grim  Reaper’s  major 
allies  against  man — and  their  preven¬ 
tion  and  cime  is  no  more  hopeless 
than  was  that  of  cholera,  typhoid, 
tuberculosis,  diphtheria,  syphilis,  or 
septicemia  to  the  previous  generation. 

Why  is  this  magnificent  record  ob¬ 
scured  by  a  cloud  of  legalism  and 
teclmicalities?  The  men  and  women 
who  developed  sulphanilamide,  ther- 
naal  therapy,  methylene  blue  treat¬ 
ment  for  poisons,  a  hundred  new 
techniques  for  surgical  intervention, 
and  scores  of  other  boons  to  human¬ 
ity,  did  not  do  so  with  the  idea  of 
getting  rich.  Most  of  their  discoveries 
were  made  at  great  sacrifices  of  earn¬ 
ing  time  and  of  leisure,  not  to  say  of 
health  and  life.  Their  gains  are  not 
patented  for  commercial  exploitation, 
but  are  available  to  all  who  can  use 
them.  No  profession  in  the  modem 
range,  not  even  our  own  proud  call¬ 
ing,  gives  more  to  society  with  so 
little  reward  or  prospect  of  reward. 


convenience  to  doctors.  It  works,  de¬ 
spite  initial  opposition  by  the  A.M.A. 

Medical  ethics  are  precious.  They 
rest  upon  solid  experience,  but  they 
cannot  look  backward  all  the  time. 
The  medical  profession,  like  the 
newspaper  profession,  must  freely  and 
willingly  adapt  itself  to  changes  in 
pubhc  thinking,  resist  measures 
which  it  believes  detrimental  to  pub¬ 
lic  welfare,  but  prevent  its  own  nar¬ 
row  interests  from  overshadowing  the 
larger  aspects  of  its  mission. 

There  is  no  important  public  senti¬ 
ment  today  for  socialized  medicine, 
any  more  than  there  is  for  a  govern¬ 
ment  press.  There  may  be,  under 
heavy  political  pressure,  tinless  the 
medical  profession,  as  an  organization, 
itself  takes  a  vigorous  lead  in  ex¬ 
tending  its  blessings  to  people  who 
now  lack  them.  Virtue  can’t  be  left 
to  provide  its  own  reward  here. 


Miami  was  12  hours  later  in  admit¬ 
ting  that  the  storm  had  turned  and 
that  it  and  public  communications 
agencies  fostered  mass  hysteria.  It  is 
his  view  that  the  weather  bureau’s 
bulletins  can  be  worded  to  warn  and 
instruct,  rather  than  spread  panic  and 
alarm. 

Don  Morris  told  his  readers  of  the 
Palm  Beach  Post  that  if  the  storm 
had  hit  Florida  instead  of  the  North 
Atlantic  coast,  the  damage  would 
have  been  negligible,  except  to  fruit 
crops,  and  that  there  would  have  been 
no  lives  lost.  The  North  lost  600— 
probably  more  than  the  combined 
casualty  lists  of  all  the  storms  that 
have  raked  Florida.  Evidently  Yan¬ 
kees  don’t  live  right — for  hurricanes. 

Mr.  Menninger  adds  —  “we  have 
learned  about  hurricanes  from  ex¬ 
perience,  we  know  how  to  prepare 
for  them,  and  we  don’t  get  any  help 
at  all  from  persons  who  yell  ‘Fire’  at 
the  t(^  of  their  voices  for  five  days 
and  nights.”  To  which  we  say  an 
emphatic  “Amen.” 


Atlantic 
Storm  Still 
Raging 


Edncatien 
Naadad,  Net 
Opposition 


OUR  OWN  doctors  have  a  proud 
story  to  tell  of  their  past  25  years, 
if  their  ethics  permitted  compre¬ 
hensive  information 
A  Grand  their  patients. 

History  Not  Scourges  that  once 
Well  Known 


swept  the  world  have 
been  conquered.  Yel¬ 
low  fever  has  been 
wiped  out  in  the  Western  Hemisphere. 
Diphtheria  has  become  rarer  than 
tuberculosis.  Streptococcic  infections, 
rmtil  five  years  ago  almost  surely 
fatal,  have  been  beaten  by  what  seems 
to  be  a  sf^ific.  Syphilis  has  met 
its  match  in  the  discoveries  of  the 
great  German  Ehrlich  and  his  suc¬ 
cessors  in  America.  Sepsis  in  wounds 
is  now  due  to  carelessness  and  not  to 
ignorance  of  cause  or  cure.  Pneu- 


IT  IS  OUR  OPINION  that  the  Amer¬ 
ican  Medical  Association  has  muffed 
the  public  relations  ball  badly,  and 
more  than  once.  It 
concedes  that  the 
100,000  members  of 
the  A.M.A.  cannot, 
under  our  present 
economic  system, 
fninister  satisfactorily  to  every  citi¬ 
zen  in  need  of  medical  attention.  It 
claims,  probably  with  truth,  that  the 
majority  of  its  membership  lives  on 
cash  incomes  of  less  than  $2,500  a 
year — about  the  imion  scale  for  a  New 
York  truck-driver.  It  will  not  dis¬ 
pute  very  earnestly,  we  believe,  that 
co-operative  societies,  free  from  po¬ 
litical  rule  and  imder  the  direction 
of  the  doctors  immediately  concerned, 
would  improve  both  the  economic 
situation  of  the  doctors  and  the  health 
of  the  present  and  prospective  pa¬ 
tients.  Such  societies  are  now  in 
effective  operation. 

Gov.  George  Aiken,  in  his  recent 
book,  “Speaking  from  Vermont,”  tells 
in  considerable  detail  of  the  co¬ 
operative  group  in  Brattleboro,  Vt., 
which  for  years  has  been  insuring  its 
members  of  medical  and  hospital  at¬ 
tention  by  their  own  physician,  and 
insuring  the  doctors  of  payment  for 
medical  and  surgical  services. 

In  New  York,  we  speak  from  first 
hand  knowledge  that  the  Associated 
Hospital  Service  assxires  its  clients  of 
adequate  hospital  treatment,  with  all 
that  implies,  and  insures  the  hospitals 
of  payment  for  their  facilities.  It  does 
not,  of  coiuse,  cover  payment  of  phy¬ 
sicians’  or  surgical  fees.  That  may 
come,  if  some  method  can  be  found 
to  circumvent  the  chiselers  who, 
naturally,  are  in  greater  numbers  in  a 
metropolis  than  they  are  in  a  homo¬ 
geneous  commxmity  like  Brattleboro. 

In  a  rural  district  of  Oklahoma,  we 
have  heard,  there  is  another  co¬ 
operative  enterprise,  different  in  struc¬ 
ture  from  either  the  New  York  or 
Vermont  organizations,  which  also 
brings  medical  service  to  families 
which  could  have  had  it  only  at  im¬ 
possible  expense  and  inordinate  in- 


THE  WEATHER  BUREAUS  along  the 
Atlantic  Coast  aren’t  quite  sure 
about  virtue  being  its  own  reward, 
either.  After  patting 
themselves  on  both 
shoulders  for  pre¬ 
dicting  the  recent 
hurr’cane  which 
ravaged  Long  Island 
and  New  England,  but  missed  Florida, 
they  have  been  catching  the  devil 
from  editors  up  and  down  the  coast 
for  what,  allegedly,  were  sins  of  omis¬ 
sion. 

New  York  papers,  notably  the 
Herald  Tribune,  chastised  the  fore¬ 
casters  because  they  didn’t  give  the 
metropolitan  area  sufficient  warning, 
and  b^ause  the  day  shift  went  home 
at  the  usual  hour,  leaving  the  usual 
lone  nighthawk  to  answer  the  iin- 
iisual  flood  of  questions  raised  by  the 
winds  and  waves. 

The  New  York  office  was  quite 
pleased  by  the  fact  that  it  had  issued 
a  gale  warning  about  9.00  a.m.  on 
Sept.  21  and  a  hurricane  warning 
well  before  noon  throughout  the 
stricken  area.  The  Herald  Tribune 
thought  this  information  should  have 
been  available  the  night  before  both 
for  morning  newspapers  and  radio 
stations,  so  that  residents  of  the 
menaced  region  might  have  taken 
precautions. 

Our  Sea  Scout  son  talks  learnedly 
of  “highs,”  “lows,”  “troughs”  and 
“cold  fronts”  and  puts  to  shame  our 
ignorance  of  matters  meteorological, 
so  we  don’t  intend  to  get  between 
the  erudite  editor  and  the  equally 
expert  weather  sentinel.  Right  or 
wrong,  the  weather  man  says  the 
storm  didn’t  shift  its  course  in  time 
for  earlier  warnings.  And  if  it  had, 
this  observer,  after  a  little  tour  of 
Long  Island’s  wreckage,  doesn’t  know 
what  Westhampton,  Saltaire,  Port 
Washington  or  Mattituck  could  have 
done  about  it.  We  don’t  build  here 
for  hurricanes  and  the  solid  chunks 
of  Atlantic  Ocean  they  bring  in  their 
train. 


A  First 
LassoR 
Ir  War 


FLORIDA  HAS  LEARNED  to  do  so, 
we  gather  from  the  Stuart  (Fla.) 
News  of  Sept.  29.  It  bawled  out  the 
Florida  meteorolo¬ 
gists,  big  newspapers 
and  radio  stations  for 
creating  an  unwar¬ 
ranted  scare  after  it 
was  definitely  known 
that  the  storm  had  curved  away 
from  the  Florida  coast.  Edwin  A. 
Menninger,  general  manager  of  the 
News,  who  initials  its  editorials,  flatly 
says  that  the  weather  bureau  at 


Florida 
Had  SurplHs 
of  “Nawt” 


MOST  OF  THE  WORLD  within  rea<i 
of  newspapers  or  a  radio  set  spent 
the  two  weeks  prior  to  Oct.  1  in  the 
position  and  mood 
of  an  old-time  iiie 
horse  —  standing  in 
harness  for  the  ex¬ 
pected  third  alam 
that  would  turn 
everything  loose.  Press  and  radio 
did  a  fine  job  of  keeping  us  informed 
of  every  last  nunor  that  was  circu¬ 
lating  in  Europe,  and  they  did  their 
best,  too,  to  sift  the  rumor  from  fact 
and  present  the  truest  possible  pic¬ 
ture  of  events.  It  sold  papers,  with¬ 
out  doubt,  and  we  hope  our  lone 
share  of  public  utility  stock  will  re¬ 
sume  dividends  on  the  basis  of  in¬ 
creased  current  consumption  during 
that  dread  fortnight. 

The  overwhelming  coverage  prob¬ 
ably  was  a  factor  in  the  Munich  set¬ 
tlement.  It  keyed  the  public  of  the 
U.  S.  A.,  Canada,  the  United  King¬ 
dom,  France,  and  the  British  Domin¬ 
ions  (where  there  is  no  censorship) 
to  a  point  that  makes  this  week^ 
headlines  stale  as  an  hour-old  pan¬ 
cake.  We  bought  five  or  six  papen 
a  day,  stayed  up  half  the  night  listen¬ 
ing  to  the  air-borne  news,  and  came 
to  the  conclusion  that  we  could  have 
done  with  a  lot  less  emotion. 

One  New  York  paper  last  Wednes¬ 
day  headlined  Neville  Chamberlaink 
speech  to  the  Commons — CHAMBER- 
LAIN  STILL  HOPEFUL.  The  text 
bore  that  out.  Another  paper,  on  the 
same  newsstand  at  the  same  houn 
headed  the  same  speech  from  the 
same  press  service — CHAMBERLAIN 
GIVING  UP  HOPE. 

The  situation  was  tense.  It  pro¬ 
vided  about  the  only  topic  of  cem- 
versation  you  could  get,  but  few  ol 
the  scores  with  whom  we  talked  re¬ 
flected  an  emotional  state  comparabb 
to  that  of  the  headlines  and  of  the 
radio  bulletins  which  repeatedly 
broke  into  programs  to  duplicat^ 
news  that  had  been  told  within  the 
hour. 

A  cool  newspaper  friend  remarked^ 
at  the  height  of  the  screaming—’ 
“Hitler  will  get  what  he  wants  now-^ 
without  war.  He’ll  get  what  he  watib" 
next  time — without  war.  The  dem- 
racies  can’t  mobilize  twice  on  false! 
alarms.” 

We’ll  file  that  among  the  other  wit 
prophecies,  with  a  mental  note  thb 
Hitler’s  ululations  were  strategi4j 
synthetic  and  under  control.  The  rebl 
of  the  world  screamed  in  rage,  paniM 
or  for  lack  of  any  more  relieving 
means  of  expression.  “Next  time,” 
any,  it  might  pay  the  rest  of  civilizaj 
tion  to  recall  General  Grant’s  fii 
lesson  in  war — the  enemy  is  as  mui 
afraid  of  you  as  you  are  of  him. 
would  save  a  lot  of  wear  and  tes 


^  That  Intertype  ^ 
four  decker  has  saved 

$l4y.oo  pQY  zn^eek"'  . 


THINK  OF  IT!  Direct  savings  of  $147.00  per  week  — and  even  larger  savings 
expected  when  business  improves  — from  one  four-deck  Intertype!^  This  report 
comes  from  a  Pennsylvania  newspaper  of  moderate  size.  7he  savings  resulted 
from  the  use  of  Jntertype  display  composition,  in  sizes  from  18  point  up.  More 
information  about  this  Intertype— a  four-deck  Model  H  display  machine— will  be 
furnished  on  request;  also  facts  and  figures  on  other  Streamlined  Intertypes  and 
how  they  can  save  money  in  YOUR  composing  room.  Intertype,  Brooklyn,  N.  Y. 

^Machine  is  equipped  with  Automatic  Quadding  and  Centering  Device. 

Save  Money.. .  Step  Ahead  with  INTERTYPE 
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CASLON  NO.  3  ITALIC  AND  WEISS 


Above  is  shown  the  eco¬ 


nomical  Elrod  lead,  slug, 


rule  and  base  caster. 


Canl.  (jJsL  (^juL  Owv 

TyicihAmL  ^xpsjudJL  1” 


“Yes,  Sir,  we  can  really  save  money 
with  an  ELROD!  And  have  a  plenti¬ 
ful  supply  of  strip  material  always!” 

Simple  in  operation,  low  in  first 
cost  and,  maintenance,  the  Elrod  strip 
caster  produces  a  wide  range  of  strip 
material  with  a  minimum  of  opera¬ 
tor  attention. 

Elrod  product  is  a  one  piece,  con¬ 
tinuous  strip  of  solid  metal— free  of 
brittle  joints  and  air  pockets.  Elrod 


base  and  rules  withstand  the  most 
severe  pressure  of  dry  mat  rolling. 

One  machine  does  the  whole  job. 
You  can  produce  the  entire  range  of 
strip  material  from  1  to  36  point  with 
the  Elrod.  Mold  changes  are  quickly 
and  easily  made.  There  is  no  compli¬ 
cated  mechanism  to  get  out  of  order. 

End  your  strip  material  problems 
once  and  for  all.  Write  us  today  for 
full  information  regarding  the  Elrod. 
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C.  J.  Conrad  of  New  Orleans  Fixes  All  Photo  Details  on  Black 
Plate  with  Other  Two  Plates  Acting  Merely  as  Color  Carriers 

By  C.  J.  CONRAD 

Superintendent  Engraving  Department,  New  Orleans  Times-Picayune  and  States 


For  some  time  the  New  Orleans  Times- 
Picayune  and  New  Orleans  States  have 
baan  printing  three-color  Sunday  Society 
and  Fashion  pages.  The  excellence  of  the 
printing  and  the  Ben  Day  plate  work  have 
caused  considerable  comment  among  pub¬ 
lishers  and  mechanical  experts.  In  the 
following  article,  Charles  J.  Conrad  tells 
the  method  he  has  successfully  applied. 
Mr.  Conrad  has  been  with  the  Times- 
Picayune  nearly  40  years. 


SOME  MONTHS  ago  our  president, 
L.  K.  Nicholson,  spoke  to  me  about 
getting  some  color  on  the  society  and 
fashion  pages  for 

f|H  Sundays.  We 
have  for  the  past 
several  years 
V  been  turning  out 
regular  3  -  color 
Ben  Day  plates 
■  S  for  color  ad- 
:  ^  vertising,  being 
fortunate  enough 
to  have  a  very 
capable  artist 


who  Ben  Dayed  ' 

the  ^olor^adver-  carries  all  the  detail, 

were  usuallv  3  Ben  Da^”^.irtes-Sue^  ®  perfect  the  stereotypers  can  drive  little  pins  This  work  has  come  out  very  well. 

plates  blue,  scene.  in  the  base  and  slip  one  plate  after  I  have  received  very  favorable  com- 

—and’  three  primary  colors  needs  a  another  over  the  pins.  We  then  proof  ment,  also  inquiries  as  to  the  method 

Blit  now  now  was  rlo  g^een  dress,  etc.,  follows  the  same  the  plates,  naturally  making  the  employed. 

Sirod  Onr  is  a  Hno  7  procedure.  If  he  wants  a  brown  dress  orange  proof  first,  green  next,  then  From  an  economical  point  of  view, 

Brass  witti  a  9  oninr  iir.it  addod  ti^t  Or  suit.  Or  anything  brown,  he  lays  it  the  black  key  plate.  When  the  orange  results  are  pleasing  and  most  desir- 

iTtta  instfnoo  of  nnr  rf^iTw  R  On  his  green  Ben  Day  plate.  When  and  green  plates  are  proofed,  they  able.  In  labor,  the  work  consists  of 

Day  3  pS?v  colL  olatel^^^^^  g®f«  his  orange  plate  he  also  only  show  Ben  Day  screen  with  1  straight  plat^  bites;  2  Ben  Day 

droD  the  black  Tvne  matter  would  ®®"  fhe  same  part,  only  colors,  practically  no  picture.  But  plates— 4  or  5  bites  each.  Amount 

not  run  in  black  2  we^^cuii^  Ae  »  heavier  Ben  Day.  This  gives  a  when  you  proof  your  key  plate  in  the  Ben  Day  time,  8  to  9  hours  each 

black  fountain  with  one  of  the  colors  Pretty  f^ir  brown— the  printing  on  black,  there  is  your  job.  plate,  or  approximately  17  hours  Ben 

&>  tvJeTaUern^es^rilv  had^  ®«®h  other  of  orange,  green  The  register  for  the  press  is  very  Day  labor.  If  you  have  a  long  run, 

^  type  matter  necessarily  had  to  run  ^  it  would  be  well  to  nickel  your  plates. 

m  iv.  ed  to  try  a  cuth  Color  Workod  In  little.  By  this  method  you  can  still  Or,  in  the  absence  of  a  nickeling  out- 

method  I  had  used  years  ago  on  small  Color  Worked  In  ^  on  pages.  The  fit,  make  two  sets  of  plates.  Of  course, 

work.  Bear  in  mind  the  socie  y  and  In  working  his  orange  plate  his  ^  ^  ^  ^ 

principal  concern  is  getting  his  flesh  ^  (Continued  on  page  IV) 

pages,  16  X  211/2.  This  was  the  pro-  color  in  faces,  arms,  legs  and  hands, 
cedure  I  followed;  To  do  this  I  find  it  best  to  use  a  65 

haff-toil^  ^  regular  black  and  white  operator  then  gambn-ee 

this  black  and  white  plate.  Th^  other 

Day%la?eVa*i^,  ^n  o^an^^SII  DaJ  suitable  plfces.  A  brush  is  taken  and  ■ 

plate.  II  necessary  some  solids  painted  here  ^  ,,  jf  cBn. 

These  two  color  carrying  plates  have  and  there.  For  instance,  little  flowers  .• ^  mraMil 

no  definite  outline;  no  detail.  They  garden  are  helped  with  a  little  >  ,  'iJP'  -I  P 

are  merely  color  carriers.  On  his  solid  spot  here  and  there.  When  these  P  K* 

green  plate  he  lays  his  Ben  Day  two  plates  are  completed,  they  are 

fairly  heavy.  In  the  instance  of  etched  and  finished.  Vp-  • 

lawns  or  grass  he  must  lay  Ben  Day  When  the  color  job  is  started,  regis- 
on  this  green  plate  very  heavy,  as  ter  marks  for  proofing  are  made  on 

naturally  his  black  key  plate  is  going  the  layout  or  negative.  There  also,  ai 

to  print  over  it,  and  green  must  come  are  made  register  marks  for  stereo-  H  ' 


The  orange  plate,  merely  a  color  carrier. 


Charles  J.  Conrad 


u 
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How  Beeswax  and  Iodine  Are  Used 
To  identify  Operators'  Slugs 


ITU  Scales  Summarized 


Mold  Cap  Etching  Method  Used  by  Durham  Herald  and 
Sun  Explained — Record  on  Every  Slug  Unmistakable 


Minimum  wage  scales  embodied  in 
contracts  between  the  International 
Typographical  Union  and  newspapers 
and  commercial  shops  have  been 
compiled  for  the  use  of  union  officers. 
Scales  used  are  those  effective  as  of 
June  20,  1938. 


Publishing  Shown 
In  Time  Capsule 


By  H.  FRANK  DAVIS, 

Chief  Machinist,  Herald-Sun  Papers,  Durham,  N.  C. 


MANY  newspaper  composing  rooms  the  correct  cut  and  three  to  four  min- 
have  found  it  desirable  to  have  some  utes  are  required  for  each  application 


Fast  Time  Made 
On  Color  Plates 


Copies  of  Dallies.  Linotype 
Slug,  Microfilm,  Cartoons, 
Comics  Are  Buried 


means  of  quickly  determining  which  to  dry  out  The  slow  action  of  the 
of  their  line-casting  machines  some  iodine  is  offset  by  the  simplicity  of  its 


particular  article  or  line  was  set  on.  use  and  the  fact  that  it  is  easily  ob- 


Many  methods  have  been  tried  with  tainable  anywhere.  When  finished  the 


Chicago  Tribune  Used  Only 
Four  Hours  in  Getting 
Hitler  Map  Into  Print 
A  new  record  for  high-speed  pro- 


Five  thousand  years  from  now  when  j 
historians  of  the  future  will  open  the  j 
800-pound  “Time  Capsule”  which 
recently  was  sunk  50-feet  below  the  ■ 
surface  of  the  New  York  World’s  Fair  J 
grounds,  they  will  find  the  printing,  ^ 
publishing  and  paper-making  indus-  f 
tries  well  represented.  ( 

Among  the  scientists,  scholars  and  [ 
other  persons  who  co-operated  with  I 
the  Westinghouse  Electric  &  Manu-  i 


duction  of  newsprint  color  printing  factoring  Company  to  shape  and  guide 
plates  was  set  by  the  Chicaqo  Tribune  -  -  -  ^ 


llllllllli 


Plates  was  set  bv  the  ptcaoo  Tribune  the  Time  Capsule,  were:  Howard  ^ 
in  Its  issue  of  Sept.  26,  contammg  the  Blakeslee,  science  editor.  Associated  I 
red  and  green  reproduction  of  Hitler  s  p^ess;  Watson  Davis,  Science  Service;  J 
map.  showing  his  temtorial  demands  pietz,  science  editor,  Scripps^  (  “ 

of  Czechosovakia^The  nriapwasre-  Newspapers;  Frederick! 

ce  ved  by  the  Tribune  a  few  minutes  type  designer;  Eastman  Ir- 

after  8  p.m  Sunday,  Sept.  25,  from  ^^0^  World  Almanac.  t  ^ 

the  Associated  Press  via  radio  and  .  i 

Wirephoto.  Type  Included  ^ 

Four  hours  later  a  reproduction  of  Included  in  the  more  than  100  solid  i, 


this  important  document  was  coming  objects  which  will  tell  the  story  of 
from  Tribune  presses  in  three  colors,  our  present  day  contemporary  life  to 


All  engravings,  matrices  and  printing  people  of  A.D.  6939  are  a  copy  of  | 

plates  required  for  the  run  were  pro-  Book  of  Record  of  the  Time  I 


ates  required  for  the  run  were  pro-  Book  of  Record  of  the  Time  ■ 

duced  by  the  regular  production  staff  Capsule,”  type  for  which  was  spe-  ■ 
of  the  Tribune.  cially  designed  by  Mr.  Goudy;  an  8-  | 

When  the  editorial  department  no-  point  Caslon  13  em  slug  set  on  stand-  - 
led  John  W.  Park,  Tribune  produc-  ard  Linotype,  which  reads:  “This  I 


tiffed  John  W.  Park,  Tribune  produc¬ 


tion  manager,  of  the  plan  to  print  the  fyP®  set  by  Linotype  Machine”;  hand- 
map  in  red  and  green,  he  hurried  to  set  type,  capital  and  lower  case  al- 


Motd  showing  number  7  (at  right)  etched  on  each  side  to  identify  slugs. 


the  office.  Artists  and  engravers  con-  iffiabets  of  Goudy  Village  No.  2  type, 
ferred.  In  15  minutes  the  art  depart-  14  point;  1,100  feet  of  microfilm; 


more  or  less  gratifying  results,  but  I  iodine  can  be  washed  off  with  water  ment  had  the  map  ready  for  the  en-  copies  of  all  New  York  dailies,  car- 


believe  the  most  successful  plan  is  to  and  the  wax  removed  with  gasoline. 


Separate  plates  had  to  be  toons,  comics  and  type  books. 


etch  the  machine  number  into  the  The  fear  that  the  etching  of  the  made  for  each  color.  At  11:20  the  Frank  Mallon.  p  ublisher,  TuckaUoc  (.V.  Y.) 


mold  cap,  which  in  turn  superimposes  mold  cap  will  interfere  with  slug  stereotypers  got  the  green  plate.  At  Record,  whose  plant  was  selected  to  providt 


the  numeral  on  the  body  of  every  slug  ejection  has  no  foundation  in  fact.  A  11:35  they  received  the  red  plate.  At 

cast.  The  record  is  then  vmmistak-  deep  etching  is  not  desirable.  A  good,  11:50  the  black  plate  went  to  the 

able  and  permanent,  until  such  time  distinct  frosting  of  the  surface  is  all  stereotype  department, 

as  the  slug  is  actually  remelted.  that  is  necessary  to  impart  a  like  No  Graan  Ink  on  Hand 

How  Application  Is  Made  frosted  area  to  the  slug  body.  Our  in  nressroom  it  was  dis- 


No  Green  Ink  on  Hand 

Then  in  the  pressroom  it  was  dis- 


There  are  any  number  of  etching  ^^^merals  are  located  be^een  the  sec-  covered  there  was  no  green  ink  on 


media  in  use  today,  but  for  the  ma-  and  third  ribs  on  iffie  right -h^d  hand.  Blue  and  yellow  were  quickly  enterprise. 


the  Linotype  slug  for  the  capsule,  sai«l  hU  . 
plant  was  chosen  by  I>r.  G.  Edward  Pendray.  1 
assistant  to  the  president  of  Westinghouse.  1 
because  Mr.  Pendray  believed  “it  was  repre  ^ 
sentative  of  the  time  in  which  we  live  that  j 
small  establishments  as  well  as  the  large  | 
ones  possess  the  complex  industrial  machinery 
needed  to  carry  on  a  successful  commercial  J 


chinist  who  has  neither  ready  access  the  mold  cap.  This  means  that  mixed. 


Thr  operator  who  set  the  type.  Joe  Mallen. 


to  these  chemicals  nor  proper  knowl-  "P  Pressmen  said  the  map  might  as  f  Mergenthaler  Linotype 

edge  of  their  use  the  simplest  way  identlfymg  numeral.  --n  u - e - School.  The  only  comment  he  made  when  be 


out  is  a  small  piece  of  beeswax  and 
a  10-cent  bottle  of  Tincture  of  Iodine. 


Method  Used  5  Years 


««  t_  t_  r  1*11  ovn(M>i.  A  nr  uiiiy  wiiiinciii  iic  iiictuc  wncii  ik 

well  have  been  a  four-color  job,  be-  famous  line  was:  ‘‘Will  there  be  any 


Etched  mold  caps  have  been  em-  quired  for  the  text  and  explanatory 
ployed  in  the  composing  room  of  ffie  map  in  black  and  white,  which  was 


cause  a  fourth  set  of  plates  was  re-  people  left  S.OOO  years  from  now  to  see  it?" 
quired  for  the  text  and  explanatory  Papers,  features  Stored 


After  thoroughly  cleaning  the  mold  ployed  in  the  composmg  room  of  the  map  in  black  and  white,  which  was  included  in  the  capsule  are: 

cap  the  beeswax  can  be  applied  to  its  Herald  and  Sun  for  over  five  years  also  printed  on  the  back  page  with  Xcu*  Korfr  Herald  Tribune,  Sew 

inner  surface  with  the  heated  blade  ®nd  we  have  experienced  no  difficulty  the  color  map.  Times.  New  York  li'orid-Teicgram.  New  York 

of  a  spatula  or  putty  knife.  The  blade  from  their  use.  Molds  are  cleaned  This  was  the  second  time  within  six 

should  then  be  reheated  and  the  wax  with  the  ^e  frequency  as  before  days  that  the  Tribune  production  staff  Daily  U'orkcr. 


worked  over  imtil  a  thin,  smooth  film  and  there  is  no  extra  cleaning  of  the  was  called  upon  to  complete  arrange- 
is  deposited  over  a  large  area  of  the  numerals,  since  there  is  no  appreciable  ments  on  short  notice  for  an  un¬ 
depth  to  them,  but  rather  a  good  scheduled  color  run.  On  Sept.  22,  the 


mold  cap  surface.  This  wax  film  will  depth  to  them,  but  rather  a  go< 
prevent  the  fumes  of  the  etching  from  frosted  effect,  as  mentioned  before. 


corroding  other  parts  of  the  bright 
surface. 


When  the  wax  has  solidified,  the  de-  ,  »  t-  *  .■  r.  t  irnn  at, 

sired  numeral  is  marked  into  it  with  f  of  line-casting  machines 

a  scriber  or  anv  other  nointed  instru-  *^nows  what  they  are.  However,  I  eluding  recent  German  demands.  A 
'TV.z.  will  recommend  the  mold  cap  etch-  set  of  16  drawings,  together  with  en- 


frosted  effect  as  mentioned  before.  Tribune  printed  on  the  back  page,  'CrVoTM-TcK 

Much  can  be  said  m  favor  of  slug  normally  devoted  to  news  pictures,  syndicate;  Kirby’s  “I.aiigbtrr  for  the  Gods." 
identification.  I  need  not  go  into  the  four  maps  showing  in  full  color  the  \ew  Y'ork  Worid-TeUgram  .Syndicate;  Caniffi 
reasons  here  as  anyone  in  charge  of  changing  boundary  lines  of  Europe  “Terry  and  the  Pirates”;  Link’s  ‘‘Tiny  Tim.” 


Cartoons  and  comics  include: 

Batchelor's  ‘‘In  the  Sp'ing  a  Y’oung  Man's 
Fancy  .  .  Chicago  Tribune-N.  V.  Ne»s 
Syndicate;  Talbiirt’s  “Land  of  the  Rising  or 
Setting  Sun.”  New  York  World-Telegram 
Syndicate;  Kirby’s  “I.aughtrr  for  the  Gods." 


dear  of^U  ^x^M^cles  M  ffie^cW-  “'8  Pi®"  as  being  the  simplest,  most  gravings,  matrices  and  stereotype  News  .Syndicate;  Gray’s  “Littie  Orphan  Annie' 
Clear  OI  au  wax  pariicies  so  ine  cnar  n1of£kc  way-a  tmcKo/l  +1%  o^mnlptinn  m  and  Gould's  **Dick  Trarv.”  rhicaffo  Tribune 


and  “Dill  and  Haffy**,  Chicago  Tribune‘Ne« 
York  News  Syndicate;  Willard’s  “Moon  Mul¬ 
lins”  and  Hrannitij^’s  “Winnie  Winkle  the 
Breadwinner,”  Chic.*igo  Tribune-New  York 


acter  to  be  etch^  stands  out  clean  thorough  and  most  ^tisfactory  meth- 


and  bold  in  steel.  The  appearance  of  ?<i  of  determining  the  origin  of  each 
tKp  rstirrspral  rlpTw^nrls:  ..rstirplv  nrvar,  individual  slug  that  has  yet  COme  tO 


the  numeral  depends  entirely  upon  . 

the  patience  and  artistic  ability  of  ® 
the  machinist.  A  thin  scribed  line  TAlk 

will  not  show  up  well.  It  is  best  to  PIqIKS  jUIII  TcQI 
work  out  the  numeral  in  a  broad,  bold  Anthnnv  P 


plates  were  rushed  to  completion  in  and  Gould’s  “Dick  Tracy,”  Chicago  Tribune¬ 
less  than  11  hours.  S>-ndi«te;  King’s  “Gasoline 

Alley  and  E<lson  s  The  Gumps.  Chicago 
■  eL  Tribune-New  York  News  Syndicate;  Si-gar's 

CXP6dlt6S  IndnOSS  “Sappo’-  and“Thimble  Theater.’-  Kit'K  F*?; 

r  9  tures;  Knerr  s  Dinglehoofer  and  liis  l^og 

The  Detroit  News,  in  order  to  elemi 


’The  Katzenjammer  Kills.” 


nate  loss  of  time  and  to  expedite  last  "ires;  Disney’s  “Mother  Pluto”  and  “Mickey 

'  King  Features;  DeBeck’s  “Bunky 


r«ttern  Naturally  the  numeral  m  n^echanical  department  of  the  Lima 
the  mold  cap  must  be  ^awn  in  the  (q  ^  ^ 

negative,  or  tj^wise,  in  order  that  ; 

the  slug  might  bear  a  positive  char- 


Anthony  H.  Tebben,  foreman  of  the  minute  changes  in  forms,  has  equipped 
echanical  department  of  the  Lima  a  new  C  &  G  Model  No.  3-A  Saw  Trim- 


(O.)  News  on  Sunday,  Oct.  2,  rounded  mer,  manufactured  by  the  Milwaukee 
out  50  years  of  service  as  a  printer.  Saw  Trimmer  Corp.,  Milwaukee,  Wis., 


acter.  In  our  molds  I  have  made  the 
numerals  about  18-pt.  in  size. 

Iodine  Applied  Six  Times 
The  mold  cap  is  now  ready  for  etch¬ 
ing.  Iodine  is  applied  with  the  com¬ 
mon  glass  applicator  attached  to  the 
stopper  of  every  iodine  bottle,  taking 
care  not  to  disturb  the  wax  film 


He  started  his  apprenticeship  when  he  with  rubber-tired  wheels.  The  front 
was  11  years  old.  He  learned  his  base  of  the  machine  has  two  large 


trade  on  the  old  Columbus  (O.)  Jour¬ 
nal  and  has  worked  on  a  dozen  news- 


minuie  cnanves  in  iurni:>,  iias>  euuiuyzcu  ,  „„  ,  ,,  ...  ,,  .  „ 

—  .  ^  <  n-  •  Barney  (uiogle.  King  l-caturcs;  Cady! 

a  new  C  &  G  Model  No.  3-A  Saw  Trim-  i-ivtiT  Rabbit.”  New  Yo  k  Her.ibl  Tribune 
mer,  manufactured  by  the  Milwaukee  .Syndicate;  Webster’s  “Timid  Soul.”  Nw 
Saw  Trimmer  Corp.,  Milwaukee,  Wis.,  York  Herald  Tribune  .Syndicate;  Webster’s 
with  rubber-tired  wheels.  The  front  “Tllf 

,  e  At  i_*  u  1.  1  —  Three  books  on  color  printing  published  oj 

base  of  the  machine  has  two  large  International  Priming  Ink  Corporation 

wheels  and  the  rear  base  has  a  large  also  are  includetl.  They  are:  “Color  in  Cse;" 


swivel  caster.  The  machine  can  be  “Color  as  Light,**  and  “Color  Chemistry.** 


papers  in  various  parts  of  the  country,  moved  about  the  plant  readily,  and, 

due  to  the  wheel  and  caster  construe- 


New  Elrod  Equipment 


tion,  it  can  be  turned  around  in  a 
comparatively  small  space.  In  addi- 


Buys  2  Mai  Rollers 


Two  new  Goss  Giant  Mat  Rollers  y 


Elrod  casters  have  been  installed  tion  to  straight  sawing,  this  machine  have  been  purchased  by  the  St.  Louis 


around  the  nxuneral.  When  the  first  recently  by  the  Oklahoma  City  News;  is  also  equipped  to  handle  the  cutting  Post-Dispatch.  These  machines  are 
application  of  iodine  has  eaten  itself  Raleigh  (N.  C.)  Times;  Holland  of  a  complete  range  of  angles  and  a  entirely  electrically  controlled,  being 


out  and  dried,  apply  another.  Five  or 
six  applications  are  necessary  to  get 


(Mich.)  Sentinel;  and  by  the  Cen-  device  is  furnished  for  aligning  odd  equipped  with  two-speed  D.C.  motors 


tialia  (Ill.)  Sentinel. 


and  controls. 
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Press  Expert  Peers  Into  Future 

Sees  Higher  Speeds  and  Better  Printed  Papers  It  Field 
Demands  Them — Cites  Important  Advances  In  Past  10  Years 


PUBLISHER  DEMAND  will  deter¬ 
mine  future  improvements  in  press 
equipment  for  economical  production 
of  a  high  grade  newspaper,  according 
to  C.  S.  Crafts,  chief  engineer,  Goss 
Printing  Press  Company,  Chicago,  in 
a  recent  talk  before  the  Illinois  Daily 
Newspaper  Composing  Room  Execu¬ 
tives  Association. 

Speaking  at  the  Chicago  convention 
last  month,  Mr.  Crafts  outlined  the 
many  improvements  made  in  modem 
press  equipment,  declaring  the  past 
10  years  have  seen  a  greater  advance 
in  the  design  and  construction  of 
printing  machinery  than  any  other 
decade.  Looking  to  the  future,  he 
said: 

“What  the  future  promises  is  hard 
to  tell,  we  are,  however,  of  the  opin¬ 
ion  that,  with  some  fxurther  changes 
in  press  equipment,  and  improvements 
not  only  in  paper  and  ink,  but  also  in 
plates  and  plate  making,  still  higher 
speeds  and  a  yet  better  printed  paper 
can  be  attained,  should  there  prove  to 
be  a  demand  for  this  still  further  ad¬ 
vanced  type  of  equipment.” 

Clfes  Reasons  for  Advances 
The  text  of  Mr.  Crafts’  address  fol¬ 
lows: 

"When  asked  to  talk  on  recent  im¬ 
provements  in  printing  equipment, 
with  special  reference  to  that  in  the 
press  room,  I  realized  that  I  had  been 
given  a  large  assignment  because  the 
past  ten  years  have  probably  seen  a 
greater  advance  in  the  design  and 
construction  of  printing  machinery 
than  any  other  decade.  There  are  two 
primary  reasons  for  this: 

“First:  The  depression,  with  its 
consequent  slackening  of  orders  on 
hand,  has  enabled  the  engineering 
staffs  of  the  different  manufacturers 
to  conduct  the  necessary  experiments, 
to  properly  investigate  the  needs  of 
the  trade,  and  to  devote  the  proper 
amount  of  time  in  incorporating  the 
results  so  obtained  into  the  design  of 
their  equipment. 

“And  second:  The  demand  on  the 
part  of  the  publisher  for  a  better 
product,  at  a  higher  rate  of  produc¬ 
tion,  has  forced  the  designer  to  bor¬ 
row  from  other  fields  of  industry  in 
order  to  improve  his  machinery. 

Production  Speeded 
"The  net  result  of  this  has  been 
that  within  the  past  five  years  the 
speed  of  rotogravure  printing  has  been 
stepped  up  from  a  web  speed  of  ap¬ 
proximately  360  feet  per  minute  to 
an  average  of  900  and  in  some  in- 
-stances  as  high  as  1200  feet  per  min¬ 
ute.  A  like  increase  has  ^en  ob¬ 
tained  in  the  magazine  field. 

“In  the  newspaper  field,  with  which 
we  are  chiefly  concerned,  still  further 
advances  have  been  made.  Whereas 
ten  years  ago,  most  newspaper  presses 
were  built  and  sold  to  operate  at  a 
maximum  of  36,000  newspapers  per 
hour,  and  were  usually  actually  run 
at  a  speed  in  the  neighborhood  of  27,- 
000  per  hour,  practically  all  presses 
are  now  constructed  to  deliver  60,000 
papers  per  hour  and  are  usually  run 
at  about  45,000,  and  in  some  instances 
at  speeds  as  high  as  54,000  papers  per 
hour,  with  a  net  hourly  production  of 
papers  actually  put  into  the  mail  room 
running  from  36,000  to  as  high  as  48,- 
000  papers.  The  figures  cited  are 
taken  from  actual  production  charts 
obtained  in  various  plants  and  have 
no  relation  to  manufacturers’  shop 
tests  or  advertising  claims. 


“These  results  have  been  obtained 
with  no  sacrifice  in  the  quality  of  the 
printed  product;  but  have,  in  fact,  in 
most  instances  been  accompanied,  due 
not  only  to  improvements  in  the  print¬ 
ing  equipment  itself  but  also  to  im¬ 
provements  in  paper,  ink,  etc.,  by  a 
really  better  piece  of  work. 

Better  Materials  Used 

“The  attainment  of  this  result  has 
necessitated,  on  the  part  of  the  press 
manufacturer,  not  only  a  radical  de¬ 
parture  in  the  design  of  his  equip¬ 
ment;  but  also  an  increased  use  of 
better  materials,  and  a  vast  improve¬ 
ment  in  his  manufacturing  methods. 

“The  rotating  parts  of  the  old  style 
so-called  high  speed  presses  were  us¬ 
ually  given  a  static  balance  and  were 
successfully  operated  when  so  treated. 
The  higher  speeds  now  obtained  have, 
however,  changed  all  of  this,  and  these 
same  parts  are  now  dynamically  bal¬ 
anced,  at  the  same  or  a  higher  speed 
than  that  at  which  they  will  run,  to 
a  very  small  fraction  of  an  ounce. 
Failure  to  do  this  on  the  part  of  the 
press  builder  will  result  in  imtold 
loss  of  time  and  production  in  the 
press  room,  since  the  web  of  paper, 
while  it  has  a  remarkable  tensile 
strength  when  its  thickness  is  con¬ 
sidered,  must  be  treated  rather  gently 
during  its  passage  through  the  press 
at  speeds  up  to  1700  ft.  per  minute, 
and  any  whipping  of  the  guide  rol¬ 
lers,  etc.,  due  to  an  out-of-balance 
condition  will  result  in  an  endless 
number  of  paper  breaks. 

“Streaking  or  friaring  in  the  print¬ 
ing  was  long  one  of  the  bugaboos  of 
the  press  room.  This  was  caused 
primarily  by  two  things — spring  in  the 
printing  cylinders  themselves,  or  in 
the  form  rollers,  and  play  in  the  cylin¬ 
der  bearings.  The  solid  steel  cylinder 
was  the  answer  to  the  first,  but  play 
in  the  bearings  was  another  matter. 
To  take  all  of  the  clearance  out  of  a 
plain  journal  or  the  existing  types  of 
straight  roller  bearings  would  only 
result  in  more  headaches  for  the 
pressmen,  since  hot  or  frozen  bearings 
would  be  the  result.  This  problem 
has  therefore  been  met  by  borrowing 
from  the  machine  tool  industry  the 
preloaded  roller  bearing  which  they 


have  been  successfully  using  for  a 
number  of  years  on  precision  spindles 
of  one  sort  or  another.  There  are  sev¬ 
eral  types  of  bearings  of  this  nature 
on  the  market  but  they  are  all  based 
on  the  principle  that  all  play  between 
the  rollers  and  the  races  is  removed 
in  the  factory  assembly  and  they  are  , 
then  further  adjusted  so  that  the 
compression  between  the  parts  is 
greater  than  any  load  which  they  will 
be  called  upon  to  carry  in  actual  ser¬ 
vice.  In  this  way  there  can  be  no 
play  at  this  point  and  the  streaking 
is  eliminated. 

Anti-Friction  Bearings 

“Form  and  inking  rollers  have  been 
likewise  treated,  they  have  been  stif¬ 
fened  up  and  are  now  mounted  in 
anti-friction  bearings  having  a  mini¬ 
mum  amount  of  play,  this  latter  con¬ 
struction  having  been  adopted  not 
only  to  eliminate  play  in  the  bearings 
but  also  to  reduce  the  possibility  of 
spoiling  the  covering  on  the  stock, 
since  the  old  style  journals  would  heat 
up  under  high  speed  operation,  the 
heat  would  be  transmitted  through 
the  stock  into  the  covering  with  the 
resultant  destruction  of  the  same.  The 
anti-friction  bearing,  which  when 
properly  lubricated,  runs  much  cooler, 
has  eliminated  this. 

“Anti-friction  bearings  are  used  on 
practically  all  rotating  parts  in  order 
to  reduce  bearing  failure  to  a  mini¬ 
mum  and  to  obtain  the  extreme 
.moothness  necessary  at  high  speed. 

“Spiral  bevel  and  helical  gears  are 
now  used  on  practically  all  modem 
high  speed  equipment.  And  great  im¬ 
provements  have  been  made  not  only 
in  the  methods  of  manufacturing 
them  but  also  in  the  materials  used. 
The  manufacturers  of  gear  cutting 
equipment  have  also  had  time  to  study 
the  various  problems  involved,  with 
the  result  that  gearing  is  now  manu¬ 
factured  in  the  regular  production 
line  of  an  accuracy  that  only  a  few 
years  ago  could  only  be  obtained  in 
the  laboratory.  Gears  up  to  three 
feet  in  diameter  having  a  total  run¬ 
out  of  less  than  .001  inch  and  an  ac¬ 
curacy  of  tooth  spacing  and  contour 
measured  in  tenths  of  a  thousandth 
of  an  inch  are  not  uncommon.  High 


grade  steels,  alloy  bronzes,  and  hard¬ 
ened  gears  are  used  extensively. 

“At  this  point  I  wish  to  call  your 
attention  to  the  fact  that,  whereas 
many  statements  have  been  made  to 
the  effect  that  spiral  and  helical  gears 
are  less  efficient  than  those  having 
straight  teeth,  such  is  not  in  reality 
the  case.  Any  pair  of  spiral  bevel 
gears  or  any  train  of  helical  spur 
gears,  when  properly  mounted  with 
adequate  provision  to  take  the  thrust 
loads  through  anti-friction  bearings, 
will  have  the  same  mechanical  effi¬ 
ciency  as  straight  gears,  and  will  in 
addition  run  much  smoother  and  will 
be  more  quiet.  In  fact,  the  efficiencies 
of  power  transmission,  with  this  type 
of  gearing,  run  as  high  as  98%  in 
common  practice. 

Guards  Protect  Pressmen 

“The  old  style  press  with  its  open 
type  guards,  and  its  drip  oil  cups  and 
grease  cups  projecting  from  all  parts, 
was  surely  an  eyesore.  The  operators 
assigned  to  oiling  the  various  parts 
were  kept  continuously  on  the  alert 
to  keep  the  equipment  in  operation 
and  equipment  was  very  often  shut 
down  due  to  frozen  bearings.  The 
extensive  use  of  anti-friction  bearings 
in  some  equipment  reduced  the  dan¬ 
ger  of  frozen  bearings  somewhat,  but 
the  oilers  on  this  more  advanced  type 
of  machine,  remembering  the  troubles 
they  had  on  the  old,  had  a  great 
tendency  to  put  too  much  lubricant 
in  these  anti-friction  bearings,  and 
since  these  latter  can  be  destroyed 
just  as  readily  by  too  much  grease  as 
too  little,  bearing  failure  remained  a 
not  uncommon  occurrence. 

“The  modem  press,  therefore,  has 
all  possible  moving  parts  such  as 
gearing,  vibrator  mechanism  on  the 
ink  motion  and,  on  the  more  up-to- 
date  equipment,  the  folding  motion 
itself,  fully  enclosed  in  guards,  and 
these  parts  operate  either  in  a  bath 
of  oil  or  are  lubricated  by  force  feed 
through  a  circulating  oil  system  from 
a  central  pK)rtion  of  the  press  units 
or  folders.  This  type  of  construction 
results  in  not  only  a  safer  piece  of 
equipment  to  operate  but  it  reduces 
the  human  element  with  respect  to  the 
lubrication  of  the  equipment  to  a 
minimum,  with  the  result  that  shut¬ 
downs  due  to  bearing  failure  and  the 
like  are  now  almost  unheard  of. 

“Unit  type  presses  have  always  been 
equipped  with  screen  guards  to  pro¬ 
tect  the  printing  cylinders  and  ink 
motion.  Solid  type  guards  are  now 
in  common  use  and  some  installations 
are  now  in  operation  where  this  type 
of  guard  has  been  made  to  closely 
conform  to  the  press  framing  itself, 
making  the  entire  imit  completely 
tight,  thus  preventing  the  ink  mist 
getting  out  into  the  press  room. 

Isolation  Doubly  Helpful 

“The  installation  of  high  speed 
equipment  on  the  upper  floors  of 
structural  steel  buildings  and  the  in¬ 
corporation  of  radio  stations  into 
newspaper  plants  has  necessitated  the 
isolation  of  the  press  itself  from  the 
building  proper.  Vibrations  of  a  rela¬ 
tively  high  frequency,  due  inherently 
to  the  present  method  of  printing  a 
newspaper,  are  set  up  in  the  press, 
and  these  cannot  be  eliminated.  They 
must,  however,  be  prevented  from 
getting  into  the  building,  since  they 
are  not  only  annoying  to  the  occu¬ 
pants  but  in  the  case  of  the  radio 
station  are  liable  to  get  into  the  micro- 

(Continued  on  page  V) 


Attended  Atlanta  Conference 

■Second  annual  Southern  Newspapers'  Mechanical  Conference,  held  In  Atlanta,  Sept. 
I9'20,  provided  a  chance  for  renewal  of  friendships  between  commercial  representa¬ 
tives  and  “the  trade."  Shown  here  In  an  informal  qet-together  are  Robert  Vaughan^ 
Jr.,  of  Intertype  Corporation,  West  Palm  Beach;  Paul  White,  composing  room  fore¬ 
man,  Miami  Daily  N«ws;  G.  F.  Elrod,  of  Ludlow  Typograph  Company,  Atlanta;  J. 
Homer  Livingston,  composing  room  foreman,  St.  Petersburg  (Fla.)  Independent,  and 
I.  J.  Gardner,  production  manager,  Chattanooga  (Tenn.)  Times. 
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for  such  a  service.  We  have  per¬ 
fected  a  simplified  one-man  photo¬ 
engraving  plant  embodying  a  new 
process  to  produce  zinc  plates.  Units 
are  designed  primarily  for  the  coun¬ 
try  and  smaller  metropolitan  news¬ 
paper  and  printing  plants. 

“Lectrocut  process  is  not  a  substi¬ 
tute  process  of  engraving  principles. 

Our  process  differs  from  the  conven¬ 
tional  photo-engraving  methods  in 
materials  used  and  in  the  final  process 

_ _ _  _  ^  ^  _  _  of  ‘selective-plating.’  This  is  a  double- 

require  a  one-man  plant,*  has  been  daily  treated  photographically  color-  action  process  in  which  the  light- 
developed  and  is  being  marketed  by  less  glass.  The  frame  appeared  to  be  hardened  printing  surface  is  copper-  Scott  &  Co. 

the  Eastern  Photoplate  Corp.,  New  easy  and  quick  in  operation.  plated  and  the  non-printing  zinc  sur-  specially-bui 

York.  electric  oven  with  a  heat  in-  face  is  decomposed.  Plates  produced  is  the  only 

In  a  recent  demonstration  for  the  dicator  is  designed  to  give  a  bumt-in  by  this  ‘selective-plating’  process  have  United  State 

benefit  of  an  Edtor  &  Publisher  re-  plate  at  a  given  temperature.  Trays,  standard  depth  and  show  no  under-  print  sixty-f 


N.  Y.  Firm  Has  One-Man  Engraving 
Piant  With  Automatic  Control 


L.  A.  Daily  News 
Using  New  Press 


American  Type  Founders,  Eliza-  running  in  ou,  and  will  turn 

beth,  N.  J.,  has  announced  the  ap-  out  a  four-color  job  Two  of  ite  umb 
pointment  of  Ned  Rudolph  as  special  two  behind, 

machinery  representative.  A  World  ®  ° 

War  veteran,  Mr.  Rudolph  received  Woeed  In  New  Quarters 

the  Distinguished  Service  Cross  and  The  new  press  occupies  one  half  of 
three  citations.  Having  completed  a  recently-acquired  quarters  facing 
period  at  Elizabeth,  Mr.  Rudolph  will  Main  street,  and  adjoining  at  Ae 
act  as  machinery  specialist,  working  back  the  old  press  room  on  Los  An- 
directly  with  ATF  branches  and  sales-  geles  street.  A  combination  endless 
men  in  the  middle  west.  belt  and  gravity  conveyor  carries  the 

,  plates  from  the  stereotype  depart- 

PrAfcmpn  Iniurpn  pi'^ss,  to  the  new 

rlClllllCII  IIIJUICU  equipment  The  rest  of  the  space  in 

Four  Spartanburg  (S.  C.)  Herald-  the  new  press  room  is  used  for  paper 
Journal  pressmen  were  injured,  one  storage.  The  mail  room  is  located 
of  them  seriously,  when  their  car  was  between  the  two  presses,  convenient 


Photo  shows  process  camera  used  in  Lectrocut  process.  The  above  110  screen  ard  McDowell,  John  Lanford,  Robert 
engraving  was  made  by  the  process.  H.  Painter  and  Charles  Brogdon  were 

passengers  in  the  automobile.  Mc- 

porter,  the  process  proved  to  be  all  stove,  fan,  and  other  incidental  equip-  Dowell  was  critically  hurt, 
that  the  manufacturers  claim.  The  ment  are  also  included.  All  equip- 

entire  process  from  picture  to  cut,  ment  can  be  used  on  direct  cur-  RaihiaII  Ia 

taking  less  than  40  minutes,  is  so  de-  rent.  UCIIIICII  Iw  J|lvQll 

signed  and  geared  to  mechanical  In  speaking  of  the  process,  Mr.  Burr  Paul  A.  Bennett,  in  charge  of  typo- 
guides  that  it  appeared  foolproof.  said:  graphic  layout  with  the  Mergenthaler 

Novices  Can  Operate  It  “Since  the  development  of  photo-  Linotype  Company,  will  address  the 

Before  the  demonstration,  Roy  Burr,  engraving,  little  of  a  revolutionary  Montreal  Club  of  Printing  House 

secretary  and  treasurer,  pointed  out  nature  has  been  introduced,  despite  Craftsmen,  at  Montreal,  the  night  of 

that  the  operator  of  the  plant  needs  the  tremendous  increase  in  demand  Oct.  17. 

no  special  experience  to  manage  his 

process.  As  an  experiment,  he  said,  •  I  J 

boys  who  had  never  seen  an  engrav-  '  t  Ti 

ing  plant  before  were  taught  to  make 
cuts  within  one  week. 

The  new  type  metal  process  cam¬ 
era  is  fully  synchronized  to  a  range  g,  - 

of  Va  reduction  to  1%  times  enlarge-  Jp  pi 

ment  and  a  complete  schedule  of  sim-  ||  I  jj 

plified  exposure  timings  is  furnished  J  T-rJ  '■ 

to  eliminate  any  guess  work.  The  |i  Pjj  ‘ 

camera  has  an  automatic  timing  ar-  I  {tH  ^ 

rangement,  effective  photo-flood  tim-  i  (tsH  I; 

ing,  removable  lines  copy-board  and 

is  equipped  with  a  diamond  ruled  ^  ^  •  Jl  \ 

screen.  The  camera  can  use  65,  85  or  jT  ',  ' '  v  fl  ‘ 

110  line  screens.  The  camera  is  also  til  ^  "i 

equipped  with  a  specially  designed 


Economical  3-(olor 
Work  Described 


continued  from,  page  I 


COMPLETE 

PLANTS 


^/Kfi^f/i^PHOTOPRODUCTS  CO 
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vital  part  of  the  pressroom,  are  aux- 
)Crl  Peers  lUary  to  the  press  itself.  Heavier  and 

fvil  J  faster  paper  conveyors  to  meet  the 

IP  demands  put  upon  them  by  the  higher 

speeds  have  been  designed,  built,  and 
Continued  from  page  III  are  in  successful  operation.  Press 
_  drives  of  the  group  type,  both  A.C. 

seriously  interfere  with  and  D.C.  have  been  greatly  improved, 
•'  and  two  types  of  unit  drive  where  an 

uthods  have  been  adopted  individual  motor  is  installed  for  each 
this,  among  them  being  folder  are  now  in  operation 

«  ..f  v^r.«eo  ««  in  several  plants  and  are  giving  ex- 

ig  oi  the  entire  press  on  ^  »  o  o 

t  cellent  results. 


New  Camera  Aids 
Color  Plate  Making 


SPEED  UP 
YOUR  PLANT 


N.  Y.  Mechanical  Meet 


A  mechanical  research  conference 
which  will  include  photographers,  will 
be  held  Feb.  6-7,  1939,  at  the  Roches¬ 
ter  Athenaeum  and  Mechanics  Insti-, 
tute  laboratories,  Rochester,  N.  Y. 
While  the  conference  will  be  held 
under  the  auspices  of  the  New  York 
State  Publishers  Association,  the  en¬ 
tire  program  will  be  presented  under 
the  direction  of  Dr.  Mark  Ellingson, 
president  of  the  Institute;  Byron  G. 
Culver,  general  supervisor  and  coun¬ 
selor,  and  R.  Randolph  Karch,  tech¬ 
nical  supervisor  of  the  Department  of 
Publishing  and  Printing. 


PHOTOENGRAVING 

EQUIPMENT 

WITH  WHICH  FORMER 
OBSOLETE  AND  TIME. 
WASTING  OPERATIONS  ARE 
SIMPLIFIED  OR  ELIMINATED 


WhiHer  .  .  Sp««d  and 
whiriinq  periods  (with  or 
without  heet)  can  bo 
easily  regulated  .  .  . 

entirely  automatic  .  .  . 
watching  unnecessary 
.  .  .  operator  is  frea  to 
print  or  coat  another  flat. 


Modal  10  etcher  ,  .  . 
stainless  steal  con¬ 
struction  impervious  to 
acid  .  .  .  high  spaed 
Chemco  Multi-paddle 
.  .  fan  ventilated 
and  fumeless. 


Stop-watch 

ACCURACY 


in  production  schedules 

is  only  possible  when 
you  eliminate  delays  in 
your  stereotyping  room. 
That’s  why  so  many 
newspapers  have  Stand¬ 
ardized  on 


Oven  and  cooler  unit 
.  .  .  gas  lights  auto¬ 
matically  when  plate  is 
pushed  in  .  .  .  burning 
in  time  can  be  reduced 
to  9  or  10  seconds  and 
cooled  instantly. 


MORLEY 

MATS 


Laver  control  etcher 
r  I  ...  acid  action  con- 

I  '  trolled  by  lever  at  side 

L..»»miJH  -  ■  «  ■ ' '  eun'part- 

L  i*  men-  on  front . . .  high 

|j  speed  muhiblade  pad- 

I I  die  . . .  operator  worts 

')  erect  saving  many 

'  Ij  minutes  by  ease  of 

operation. 

Stripping  cabinat  4’a2''  ^ 

.  .  .  adjustaUa  lighted 
ground  glass  top  .  .  . 
sturdy  stainless  steel 
construction  .  .  . 
less  steel  'T'  squares 

fitted  to  runnners  top  * 

and  sidat  .  .  •  com-  I  11  . 
fortable  room  for  two  B  .  <! 

worlunen  at  same  time. 

Each  unit  de^nad  to  «tand  the  test 
. . .  wh^^  speed  is  the  by-word  . . . 
voltiine  is  heavy  . . .  and  high  quality 
demanded . . .  write 


They  give  deep,  sharp, 
accurate  impressions 
with  low  moulding  pres¬ 
sure — and  that  protects 
type  and  plates;  pro¬ 
longs  life  of  moulding 
blankets. 

They’re  flexible — quick- 
scorching  —  and  mill- 
conditioned  to  control 
shrink. 

Samples  for  test  in  your 
own  plant?  Certainly! 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
Portsmouth,  New  Hampshire 
Naw  York  Offica:  4b  East  llth  Sfraaf 


*2i  Practical  Exparianca* 


PHOTO-ENGRAVING 

EQUIPMENT 

Of  All  Kindt 


BEST  IN  THE  WORLD 
BECAVSE 
WE  REBUILD  THEM 
Known  Throughout  the 
World 
Because 

Our  REPUTATION  Sails  Them 


STANDARD  PRACTICAL 
EQUIPMENT 

by 

Country's  Oldest  Manufacturers 
WRITE  US  TOUR  PROBLEM 

E.T.$ULLiiAilOERCO. 

wn»  *TOiW  “•  *•  ^CAOO 


SINGLE  UNIT  OR  QUANTITY  INSTAL- 
LATIONS  FOR  NEWSPAPER 
OR  JOB  PLANTS 

Evarything  for  tha  Compo$ing  Room 

Assignee  Sales  and  Plants  Bought 
CONFIDENTIAL  APPRAISALS 

Linotype  Maintenance  Co. 

CAnal  6-0241 

237  Lafayetta  St.  New  Yorl 
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PUSH  COLOR  ADVERTISING! 


WE  HEAR  from  any  number  of  expert  sources  that 
color  printing  is  the  next  forward  step  in  the 
newspaper  production  picture. 

Some  plants  are  poorly  equipped,  it  is  true,  and 
there  are  many  difficulties,  but  there  is  no  doubt 
that  the  newspaper  which  has  mastered  the  tech¬ 
nique  of  printing  acceptable  run-of  paper  color 
is  in  step  with  the  times  and  ready  to  cash  in  on 
the  developments  of  the  next  few  years. 

Recently  Editor  &  Publisher  printed  an  article 
by  Henry  A.  Wise  Wood,  chairman  of  the  board 
of  the  Wood  Newspaper  Machinery  Corporation, 
in  which  he  discussed  the  future,  and  said  as 


strongly  as  he  was  able — "Put  your  money  on 
color;  you  can’t  lose!” 

At  the  recent  Atlanta  Mechanical  Conference 
of  the  Elastem  members  of  the  Southern  Newspa¬ 
per  Publishers’  Association,  George  Biggers,  busi¬ 
ness  manager  of  Atlanta  Journal,  stopped  the 
show  with  his  report  on  use  of  color  advertising 
by  retailers  as  told  by  Media  Records. 

The  conference  was  amazed  to  hear  that  in 
New  Orleans  retailers  had  purchased  695,072  lines 
of  color  copy  in  the  past  year;  that  in  Chattanooga 
they  had  bought  553,748  lines;  in  Atlanta  441,414 
lines;  Los  Angeles  432,050;  Portland,  Ore.,  383,580. 


Mr.  Biggers  ended  his  talk  by  declaring  that 
perhaps  color  is  the  added  stimulus  newspapers 
need  in  their  search  for  added  revenue. 

The  subject  is  worthy  of  the  most  careful  con¬ 
sideration  by  every  newspaper.  We  repeat,  the 
difficulties  are  great  in  many  plants,  but  the 
handwriting  is  on  the  wall.  Sending  newspaper 
photographs  by  wire  was  an  undreamed  of  feat 
not  so  many  years  ago.  The  newspaper  with  color 
on  every  page  is  no  longer  a  thing  of  the  imagina¬ 
tion. 

'The  plain  lesson  is,  we  believe,  get  ready  to  print 
color. 


Chemistry  of  Type  Metal  and  Its 
Care  Described  by  Expert 


Maximum  Casfability,  Maximum  Hardness  and  Wearing 
Qualifies  Are  Primary  Considerations,  Nibecker  Says 


.002  of  1%  materially  affects  the  cast-  peated  remelting  it  is  most  important 
ability  of  the  type  metal.  Therefore  to  secure  regular  analyses  of  your 
it  is  essential  to  carefully  guard  metal  supply  in  order  to  be  sure  that 
against  any  zinc  sawings,  trimmings,  it  is  kept  within  the  normal  average 
etchings  or  other  zinc  bearing  mate-  working  range  for  the  best  operating 
rial  becoming  mixed  with  dead  metal  conditions.” 
which  is  charged  into  your  furnace. 

“Copper  may  be  a  very  objection-  jAmC  IlltfirtVDfi 
able  element  in  type  metal,  or  it  may  llllwll||#w 

be  a  very  beneficial  element  depend-  j.  s.  Plummer,  manager  of  the  mid- 


pe  a  very  benehcial  element  depend-  S.  Plummer,  manager  of  the  mid- 

DISCUSSING  the  chemistry  of  type  the  three  major  elements,  namely,  upon  the  class  of  work  for  which  western  office  of  Intertype  Corpora- 

metal  in  its  relation  to  castability,  lead,  tin,  and  antimony.  In  general  metal  is  intended.  In  line  slug  tion,  has  announced  the  appointment 

Karl  Nibecker  of  Imperial  Type  Metal  it  may  be  said  that  antimony  is  the  machines  copper  is  an  objectionable  of  E.  I.  Edmundson  to  represent  In- 

Company  gave  mem^rs  of  the  Illinois  el»>Tr>ont  which  is  used  to  increase  impurity  and  must  be  guarded  against,  tertype  in  North  Dakota,  replacing 

Daily  Newspaper  Composing  Room  hardness  in  the  alloy,  but  in  addition  I*'  ui'it  typecasting  machines  copper  Edwin  J.  Lansing,  whose  entire  time 

Executives  Association  an  informative  to  this  it  has  the  property  of  increas-  tolerated  and  is  often  a  very  will  now  be  devoted  to  operations  in 

talk  on  the  care  of  metal  at  the  an-  ing  fluidity  within  certain  ranges.  The  desirable  element  in  producing  addi-  Minnesota. 


nual  meeting  in  Chicago  last  month,  casting  temperature  is  also  materially  tiof'al  hardn^  or  greater  wear.  In 

Text  of  his  address  follows:  affected  by  the  tin-antimony  ratio  so  order  to  avoid  the  contamination  of  /•___!,•  1_|. 

"The  chief  factor  differentiating  that  we  can  say  that  antimony  ®  ^me  slug  supply  you  should  guard  01001111  AlTS  LOUlSc 

composing  room  metals  from  other  changes  the  casting  temperature.  This  ^gamst  the  introduction  of  copper, 

type  metals  is  the  fact  that  it  is  cast  would  always  be  true  if  the  tin  content  electrotype  plates,  or  brass  into  your  Otto  W.  Fuhrmann,  director  of  the 

against  a  metallic  matrix  in  a  more  is  maintained  at  the  same  point.  remelting  kettle  as  these  red  metals  New  York  University  Division  of 

or  less  closed  metallic  mould.  Stereo-  “Xjn  is  added  primarily  to  increase  soluble  in  type  alloys  even  at  tern-  Graphic  Arts  and  author  of  “T^e 


Graphic  Arts  Course 


electrotype  plates,  or  brass  into  your  Otto  W.  Fuhrmann,  director  of  the 
remelting  kettle  as  these  red  metals  New  York  University  Division  of 


or  less  closed  metallic  mould.  Stereo-  “Xjn  is  added  primarily  to  increase  soluble  in  type  alloys  even  at  tern-  Graphic  Arts  and  author  of  The 

tj-pe  metal  is  cast  against  a  plastic  fluidity,  and  by  increasing  the  fluidity  P^^atures  very  much  below  the  melt-  500th  Anniversary  of  Printing,”  which 
matrix  in  a  more  or  less  open  mould;  improve  the  casting  properties  of  the  temperature  of  the  red  metals.  will  be  celebrated  in  1940,  is  giv- 

and  electrotype  metal  is  usually  cast  metal  by  giving  a  more  perfect  repro-  Technique  of  Melting  Metal  ®  course  m  “’The  History 

or  soldered  onto  a  thin  metallic  shell  duction  of  the  matrix.  An  increase  “t  believe  one  of  the  nrohlemc  in 

in  an  open  mould.  in  tin  in  composing  room  metal  does  operating  a  comSsinJ  ?JSm  ^etol  program  of  eight  course 

Defines  Composing  Room  Metal  not  always  reduce  the  casting  tern-  supply  is  the  retS^^  of  the  metal  te  b^ga^sSirS  °A^rteff"?f 

“It  seems  as  though  we  are  justified  perature  as  is  erroneously  assumed  pig  form  after  it  has  been  used  as  de^i^ers  and 


practical  tjqiographers,  designers,  and 
printing  engineers  will  assist  Mr. 


in  defining  composing  room  metals  as  by  a  great  many  ^ople.  type.  In  remelting  dead  metal  cer-  printing  SSneers  will  Ssist’  I 

those  which  are  cast  in  a  closed  me-  .  AH  ^pe  metal  alloys  solidify  at  tain  changes  can  teke  place  in  the  r  JhSnn  in  conducting  th?  wur 

tallic  mould  against  a  metallic  matrix,  about  475  degrees  Fahrenheit  regard-  metal  which  will  materially  affect  its  wS^  are  des?S  fS-  nuS 

We  will  therefore  assume  that  when-  less  of  the  tm  content  of  the  metal  ^  future  castability  so  that  it  seems  nrinting  exSves  teachers 

ever  I  mention  type  metal  in  this  dis-  this  is  the  freezing  temperature  of  the  to  say  just  a  few  words  about  a?t  aKrffiUng  a^ 

cussion  it  wUl  refer  to  composing  eutectic.  Type  metal  alloys  are  in  the  technique  of  melting  metal.  In  Stt  Ln  S’ colSS^S iS^ 
room  metal  as  differentiated  from  effect  an  eutectic  mass  in  which  ap-  p^der  to  secure  uniformity  in  the  re-  an^othS  ffitereS  inThe  a^th 

other  classes  of  type  metal.  pears  crystals  of  ffie  su^r  eutectic,  melted  metal  as  well  as  to  minimize  fos^  anSe^Scs  of  typTg^^^^^^ 

"Type  metal  is  considered  a  lead  and  it  is  the  freezmg  of  this  eutectic  the  cost  and  loss  it  is  advisable  to  °  mechanics  ot  typography, 

base  alloy  meaning  that  the  basis  of  mixture  that  determines  the  actual  have  as  large  a  remelting  kettle  as  ■ 

the  metal  is  lead  to  which  has  been  solidifying  temperature  of  the  entire  ^an  be  conveniently  used.  If  possible,  Yfiffirdll  PctlffiS 

added  antimony  and  tin.  These  three  alloy.  it  is  tp  have  the  kettle  hold  not  m 

elementary  metals  make  up  a  type  In  order  to  produce  a  satisfactory  i-gs  than  one  dav’s  sunolv  of  metal  Beniamin  F.  Parks,  associated  in 


All  type  metal  alloys  solidify  at  tafo  changes  can  take  nlace  in  the  engineers  wui  assist 

about  475  decrees  Fahrenheit  recard-  *  i  u-  t  n  *  .  V,  a-  .  fl®  Fuhrmann  in  conductmg  the  courses 

aoout  degrees  r  anren^it  regara  metal  which  will  materially  affect  its  which  are  designed  for  nublishing 
less  of  the  tm  content  of  the  metal  as  future  castabilitv  so  that  it  seems  aesignea  lor  puoiisnug 

this  is  the  freezine  temnerature  of  the  .  ,  ‘=®siaDiiiiy  so  tnai  u  sroms  apj  printing  executives,  teachers  of 

mis  IS  me  treezmg  temperature  ot  me  wise  to  say  just  a  few  words  about  art  and  orinUng  advertising  and  pub- 
eutectic.  Type  metal  alloys  are  in  fhe  technioue  of  meltinc  metal  Tn  f-  ..  Pnnung,  auveriising  ana  puu 
effect  an  eutectic  mass  in  which  an-  j  melting  metal.  In  jjpjjy  men,  book  collectors,  librarians, 

uniformity  in  the  re-  and  others  interested  in  the  aesthet- 


elementary  metals  make  up  a  type 


it  is  well  to  have  the  kettle  hold  not 
less  than  one  day’s  supply  of  metal 


Veteran  Retires 


Benjamin  F.  Parks,  associated  in  the 


metal  alloy.  It  is  true,  however,  that  perfectly  functioning  metal  with  gp  foat  one  kettleful  of  remelted  met-  mechanical  department  of  the  Eau 

certain  other  metals  are  occasionally  the  best  possible  castability  it  is  ne-  al  will  be  sufficient  for  a  day’s  work.  Claire  (Wis.)  Leader  and  Telegram 

added  to  this  mixture  for  special  re-  cessary  that  ffie  elements  conyosmg  become  moulten  for  the  past  35  years,  has  retired  from 

quirements  and  to  accomplish  certain  this  alloy  shall  be  smelted  and  han-  jg  important  to  control  the  active  work.  He  started  with  the 

special  results;  but  these  other  ele-  died  at  proper  temperatures  and  with  temperature  so  that  the  metal  will  not  Daily  Telegram  in  1903  and  continued 
ments  are  rarely  present  in  amounts  proper  t^hnique  in  order  that  ffie  overheated  as  overheating  repre-  his  employment  with  the  Press  corn- 
exceeding  1%.  alloy  will  be  propierly  formM.  The  gents  a  loss  in  fuel  as  well  as  a  metal-  pany  when  the  Daily  Telegram  and 

“The  problem  confronting  the  type  uiere  mixing  of  momten  tin,  lead,  and  Jurgical  loss  in  oxidization.  In  order  Eau  Claire  Leader  came  under  one 

metal  manufacturer  is  first  to  produce  antimony  is  not  sufficient  to  produce  j,,  thoroughly  remove  all  of  the  sus-  ownership  in  1913. 


a  type  metal  having  the  maximum  a  reasonably  good  type  metal,  pended  oxides  as  well  as  foreign  ma- 

castability.  By  castability  we  mean  technique  for  making  a  ferial  from  the  remelted  metal  con- 

the  ability  to  perfectly  fill  the  mould  good  type  metal  is  just  as  es-  gfoerable  care  should  be  given  to  prop- 

and  reproduce  the  matrix  against  sential  and  necessary  as  the  proper  gj.  gfirring  of  the  batch  while  moul- 

which  it  is  cast.  In  addition  to  this  technique  and  temperature  in  pro-  jgj^  ^  suitable  flux  should  be  used 

property  it  must  possess  fluidity  for  ducmg  a  satisfactory  loaf  of  bread  order  to  remove  entrained  metal 
nactina  at  Inwpst  iv)ssih1f»  tern-  “Om  certain  ingredients.  frnm  tVi<»  rfrrkcc  ar»/4  fViAn 


casting  at  the  lowest  possible  tem¬ 
perature  in  order  to  minimize  the  Zinc  Mast  Dangerous  of  the  metal  must  be  very  thoroughly 

wear  on  machine  parts  and  matrices.  “The  two  most  usual  impurities  in  skimmed  to  remove  all  non-metallic 

“The  next  problem  is  to  secure  the  type  metal  are  zinc  and  copper,  and  material  which  accumulates  at  the 
maximum  hardness  and  wearing  qual-  unfortunately  both  of  these  are  gen-  top  of  the  kettle, 
ities  which  are  consistent  with  a  sat-  erally  present  in  every  composing  “fo  order  to  keep  a  metal  supply 
isfactory  casting  temperature.  By  room  so  that  a  metal  can  easily  be-  normal  both  in  quantity  and  quK 
varying  the  antimony-tin  ratio  in  type  come  contaminated  in  the  user’s  plant  foe  exact  weight  of  dross  should  be 
metal  we  not  only  change  the  physical  even  though  it  has  been  shipped  by  replaced  with  an  equal  weight  of  spe- 
characteristics  of  the  metal,  but  we  the  manufacturer  free  from  objec-  pfoi  metal  designed  to  replace  the 
also  change  the  casting  properties  of  Uonable  impurities.  Since  both  of  elements  which  are  normally  lost  dur- 
the  alloy  as  to  temperature.  these  impurities  are  present  in  the  fog  dressing.  After  adding  this  spe- 

Impurltles  Affect  Quality  composing  room  let  us  consider  these  cial  metal  the  batch  should  be  thor- 


from  the  dross  and  then  the  surface 
of  the  metal  must  be  very  thoroughly 


“In  order  to  keep  a  metal  supply 
normal  both  in  quantity  and  quality 


the  alloy  as  to  temperature. 

Impurities  Affect  Quality 


“Impurities  in  a  type  metal  affect  imp^ities.  oughly  stirred  so  as  to  evenly  dis- 

the  hardness  or  wearing  quality  of  “Zinc  is  by  far  the  most  dangerous  tribute  the  added  metal  throughout 
the  metal,  and  in  addition  naturally  and  objectionable  impurity  with  which  the  metal  in  the  kettle.  After  this 
change  the  castability.  Therefore  it  we  have  to  contend  as  it  not  only  stirring  the  metal  is  ready  for  the 

is  absolutely  essential  to  control  with-  melts  at  low  temperature  but  is  read-  pouring  which,  should  be  done  imme- 

in  limits  the  impurities  present  in  type  ily  soluble  in  type  metal.  Zinc  when  diately. 

metal  as  well  as  the  prc^rtions  of  present  in  amounts  even  as  small  as  “As  all  metal  deteriorates  with  re- 
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Edmunds  Promoted 


Worcester  Dailies 
Using  New  Press 


Is  Named  Production  Manager 
of  Spokane,  Wash.,  Dailies 

The  advancement  of  W.  D.  Ed¬ 
munds,  former  mechanical  superin¬ 
tendent  of  the  Spokesman-Review 

and  Spokane  _ 

(Wash.)  Daily 
Chronicle,  to  the 
position  of  pro- 

duction  manager  ^ 

has  been  an-  ■ 

nounced  by  W.  -9 

H.  Cowles  Jr.,  I 

general  manager  M 

of  the  publica-  JB 

MM 

Edmunds 

well  known  in  k  '' 

newspaper  cir-  *«  ■ 

cles  of  the  West  W.  D.  Edmunds 
and  throughout 

the  country.  Prior  to  becoming  a 
journeyman  printer  for  the  two  papers 
he  had  worked  with  the  San  Fran¬ 
cisco  Bulletin  and  the  Yakima  Herald. 
He  became  successively  night  com¬ 
posing  room  foreman,  composing 
room  superintendent,  mechanical  su¬ 
perintendent  and  finally  production 
manager. 

Work  of  his  departments  has  won 
coast  and  national  recognition  for  ex¬ 
pert  color  reproduction.  In  1936  the 
two  papers  were  awarded  the  Asso¬ 
ciated  Weekly’s  Orchid  trophy,  and 
in  1937  the  Sperry  trophy. 

Edmunds  is  a  professional  member 
of  Alpha  Delta  Sigma. 


Six  Scoff  Unifs  Insfalled  in 
New  Addifion  fo  Telegram 
and  Gazeffe  Planf  s 

Marking  inauguration  of  new  Wal- 
tei  Scott  presses  at  the  plant  of  the 
Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette  Sept.  14,  the  brief  cere¬ 
monies  were  preceded  by  presenta¬ 
tion  to  George  F.  Booth,  editor  and  ; 
publisher,  of  a  union  card  conferring  j 
upon  him  honorary  membership  in 
the  Worcester  Web  Pressmen’s  Union.  I 
Presentation  was  made  by  Gerald  | 

Nolan,  union  president.  | 

Attending  the  ceremonies  with  Mr. 

Booth,  were  the  following  company 
executives:  Harry  G.  Stoddard,  pres¬ 
ident  of  the  Worcester  Telegram  Pub¬ 
lishing  Co.,  Inc.;  Howard  M.  Booth, 
business  manager;  John  J.  Shea,  pro¬ 
duction  manager;  M.  H.  Williams, 
managing  editor,  and  Lincoln  W. 

Stoddard,  assistant  managing  editor. 

Work  Started  Last  February 
Pressing  the  control  button,  Mr. 

Booth  started  the  presses,  climaxing 
a  program  of  expansion  and  moderni¬ 
zation  which  was  started  last  Feb- 
i-uary  when  ground  was  broken  for 
the  construction  of  an  addition  to  the 
newspaper  plant  in  which  the  presses 
are  housed. 

At  that  time  the  photo-engraving 
room  was  remodeled  and  the  newest 
equipment  installed,  including  a 
Chemco  photo-engraving  camera. 

The  new  presses  were  built  espe¬ 
cially  for  the  Telegram  and  Gazette 
by  the  Scott  Company.  A  color  cylin¬ 
der  permits  color  printing.  Tfie  six- 
straight-line  units  substantially  in¬ 
crease  the  papers’  production. 

Power  is  furnished  by  two  150 
horsepower  General  Electric  motors. 

The  control  panel  is  located  on  an 
enclosed  mezzanine  off  the  pressroom 
floor. 

A  new  ink-tank  room  has  been  in¬ 
stalled  to  provide  the  ink  supply. 

There  are  two  tanks  of  1,540  gallons 
capacity  each.  The  ink  is  piped  di¬ 
rectly  to  the  ink  fountains  on  the 
press  and  two  heavy-duty  pumps  cir¬ 
culate  it  through  the  pipe  system.  The 
tanks  rest  on  heavy  concrete  bases. 

Integral  with  the  press  units  is  the 
reel  room  running  imderneath  the 
presses,  feeding  paper  upward.  A 
large  plate  glass  window  in  the  front 

of  the  new  ad^tion  permits  the  pub-  ^  room  containing  mimeo^ph  equip- 
c  to  watch  the  presses  m  operation,  nient  used  in  connection  with  promo- 
Occupying  part  of  the  second  floor  tion  work,  are  other  adjuncts  to  the 
front  of  the  new  building  is  the  cir-  building. 

culation  department.  This  includes  Other  improvements  in  the  stero- 
enlarged  quarters  for  Edward  D.  Dol-  typing  department  await  the  arrival 
henty,  circulation  manager,  clerks 

Quarters  ter  Library 

same  floor  a  new 
allotted  the  reference  library, 
the  former 

filing  space.  Shelves  are  provided 
reference  books  and  maps.  A 
of  .300,000  photographs  and  cuts  J 

indexed  there,  in  charge  of  Albert 


Group  of  Worcester  Telegram  and  Evening  Gazette  executives  present  at  start  of 
new  presses  as  Publisher,  George  F.  Booth  pushes  control  button.  Left  to  right: 
John  J.  Shea,  production  manager;  Gerald  Nolan,  president  of  the  Worcester  Web 
Pressmen’s  Union;  Harry  G.  Stoddard,  president  of  the  Telegram  Publishing  Co.,  Inc.; 
Mr.  Booth;  Howard  M.  Booth,  business  manager;  Robert  W.  Booth;  M.  H.  Williams, 
managing  editor,  and  Lincoln  W.  Stoddard,  assistant  managing  editor. 


The  Alco  Gravure  Division  of  Pub¬ 
lication  Corporation  formerly  at  52 
East  19th  Street,  New  York,  is  now 
in  its  new  plant  at  Ninth  and  Monroe 
Streets,  Hoboken,  N.  J. 


View  of  new  mechanical  building  constructed  to  house  the  new  press  units  of  the 
Worcester  (Mass.)  Telegram  and  Evening  Gazette,  and  to  care  for  office  expansion 
on  the  second  floor. 


COMPLETE 

ARCHITECTURAL 

and 

ENGINEERING  SERVICE 
for  newspaper  publishers 


IF  you  are  contemplating 
*  building  a  new  plant  or  re¬ 
modeling  and  modernizing  an 
old  one,  write  us  for  descrip¬ 
tive  pamphlet  about  the  ser¬ 
vice  that  has  demonstrated  to 
publishers  that  we  are  quali¬ 
fied  in  this  specialized  field. 


BUILD 

ICIRQllHWH' 


VJdlTH  \  own  lALT. 

VV  I  ■  •  •  I  TOVU QUICKLY  WITM  LOW 

—  ooar  rHm-cwoKAVxKo 

nJUiT 

tarw  of  loeol  poopU  Md  m«o  ovoati  foia  tad  hold  local  rood- 
lotoroit .  boUd  pormoatoi  cirtoUtioo.  Tooept*,  tho  orupAol 
-woo  photo-oDfroTtac  pUat  aow  mokoo  it  po^Mo  to  footoro 
taopicturoi  yoa  woat  ot  — oU  coot . . .  AU  at  oat  low  pfko,  wo 


KRUSE  &  PARISH  — Arehitocts 

910  KakI  Bldg.,  Daveapert,  la. 
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16  New  Goss  Units  Akron  Daily  Moves  Air  Conditions  Plant  Plant  Flooded 

Beacon  Journal  Publishing  Extensive  Improvements  at  Bound  Files  Destroyed  in  Offices 

Pul  In  Opcrstion  limes-Press  Plant  Phila-Bulletin  Under  Way  of  Winsted  Evening  Citizen 

^  With  the  occupation  of  the  Akron  Extensive  improvements,  including  Plant  of  the  Winsted  (Conn )  Eve-  ■ 

Chicago  Tribune  Color  Times  Press  building  by  the  Beacon  installation  of  an  elaborate  air-  ning  Citizen  was  damag^  by  the  I 

Presses  Will  Be  Used  On  Journal,  following  the  acquisition  of  conditioning  sptem,  are  under  way  in  flood  waters  late  m  the  ^temwn  of  | 

Presses  Will  Be  Used  On  ^  ^he  mtenor  of  the  Philadelphia  Eve-  Wednesday  Sept.  21  The  electric 

Comic  Sections  chanical  department  is  undergoing  Bulletin.  current  had  previously  gone  off 

,  .  ,  ,  .  .  The  work  is  expected  to  contmue  electric  pumps  in  the  cellar  at  the  , 

Marking  the  latest  addition  in  an  arf  r.Aw  innro  than  inn  nnmps  fo*"  several  months.  In  addition  to  plant  failed  to  function.  Water  there  i 

eight-year  building  program,  Ae  C  t-  “hnard”  nf  tha  Raamn  Tournal  improvements  and  modernization  reached  a  depth  of  five  feet  and  the  I 

cago  Tribune  this  week  put  into  op-  on  the  Iward  of  the  Beacon  Journal  Bulletin  Building,  bound  volumes  of  the  Citizen,  kept  ' 

eration  16  new  Goss  prmtmg  press  composmg  room  in  comparison  with  ,  Sn  a  Kui  ' 


Plant  Flooded 


Beacon  Journal  Publishing  Extensive  Improvements  at  Bound  Files  Destroyed  in  Offices 

From  Times-Press  Plant  Phila-Bulletin  Under  Way  of  Winsted  Evening  Citizen 

With  the  occupation  of  the  Akron  Extensive  improvements,  including  Plant  of  the  Winsted  (Conn )  Eve- 

Times  Press  building  by  the  Beacon  installation  of  an  elaborate  air-  ning  Citizen  was  damaged  by  the 
Journal,  following  the  acquisition  of  conditioning  system,  are  under  way  in  flood  waters  late  in  the  ^temwn  of 
the  former  a  month  ago,  the  me-  Philadelphia  Eve-  Wednesday  Sept.  21  The  electric 

chanical  department  is  undergoing  Bulletin.  current  had  previously  gone  off 

u  The  work  is  expected  to  contmue  electric  pumps  in  the  cellar  at  the 


eight -year  building  program,  Ae  Chi-  tifJ^‘K^rd”'nf”thp^Rpapnn  Toumal  improvements  and  modernization  reached  a  depth  of  five  feet  and  the 
cago  Tribune  this  week  put  into  op-  on  the  Imard  of  the  Beacon  Journal  Bulletin  Building,  bound  volumes  of  the  Citizen,  kept 

eration  16  new  Gok  prmtmg  press  the  inside  court  also  is  being  elimi-  in  a  fireproof  but  not  waterproof 

units  to  turn  out  the  Sunday  color  about  70  on  Ae  Tmes  Press  hst.  An 

were  ruined. 

comic  sections.  The  new  color  presses  increase  of  about  33%  m  the  stereo-  Bulletin  hundreds  of  addi-  The  electric  service  was  restored 

are  the  latest  step  in  the  Tribune  s  ypmS*  an  pressroom  emp  oymen  Signal  square  feet  of  floor  space.  about  midnight  and  the  remaining 


building  program  begun  in  1930. 
Through  depression  years,  the  news- 


rolls  also  is  noted. 

While  numerous  machines  are  being 


square  teet  ot  noor  space. 

News  Room  Enlarged 


about  midnight  and  the  remaining 
issues  of  the  previous  day’s  edition. 


paper  has  spent  more  than  $1,850,000  brought  from  the  old  Beacon  Jo^al  ,  ,  ,  v,-  u  t.ou  we.,:  u»- 

on  new  printing  equipment.  plant  to  the  new,  a  number  will  be  concentrated  on  the  news  room,  which  t^j^uted  by  ^e  carriers  with  Thurs- 

The  new  comic  section  presses  are  sold,  accordmg  to  H.  B.  Reese,  me-  has  been  made  almost  twice  m  large  edition.  General  Manager 

located  under  the  auditorium  of  the  chanical  superintendent  for  the  Knight  as  previously.  All  new  dwks,  new  ^hgo^ore  VaiU  remained  at  the  plant 

newspaper’s  radio  station,  along  with  newspapers.  The  new  composing  telephones  and  t^wnters  have  been  throughout  most  of  the  night  md 

another  new  press  of  six  black  and  room,  with  C.  E.  Woodard  as  foreman,  also  returned  at  4:30  o’clock  Ti.jrs- 

one  color  units  which  first  began  to  will  have  about  40  Linotype  and  In-  plac^  on  the  walls  and  all  lights  are  morning  and  began  writing  an 

print  papers  last  March.  Sp>ecial  tertype  machines.  P  ^  composing  flood  inasmuch  as  the 

methods  of  installation  prevent  noise  Harold  Aston,  who  was  foreman  for  pam  e  reportorial  staff  was  disrupted  by  the 

and  vibration  from  affecting  broad-  Times  Press,  is  now  ad  foreman  ^  ^  ^  ®  ^  y  vacation  schedule  and  was  short- 


The  improvements  so  far  have  been  f  r"" 

4:30  Thursday  morning  and  were  dis- 


instruments 


disturbing  for  the  Beacon  Journal.  J.  T.  Mahan  sni^l  amount  of  artificial  light  is  handed. 


studio  crowds. 


remains  as  stereo  chief,  and  A.  W. 


needed  now. 

More  than  a  year  ago  the  Bulletin 


While  the  loss  to  the  files  is  one  to 


The  new  battery  is  the  third  since  Keller,  who  directed  the  pressroom  ®  be  regretted,  it  is  fortunate  that  one 

1901  to  be  used  exclusively  to  print  fc^  the  Times  Press,  is  doing  the  same  c  ’  of  the  local  libraries  has  a  complete 

Tribune  comic  sections.  In  that  year  job  for  the  new  Beacon  Journal.  file  dating  from  Jan.  1,  1889,  eight 


a  nine-roller  press  was  installed  in  Plans  are  being  made  to  improve 
the  old  Market  street  plant.  The  press  the  press  so  as  to  permit  printing  of  a 
carried  on  until  1927,  when  an  eight-  leirger  black  and  white  section,  and  it 
unit  press  was  bought.  In  1933,  four  is  likely  that  the  old  press,  now  in 
more  color  units  were  added,  trans-  the  original  Beacon  Journal  plant,  will 


Mats  from  Engraver 

Coast  Daily's  System 
Improves  Reproduction 


of  the  local  libraries  has  a  complete 
file  dating  from  Jan.  1,  1889,  eight 
months  after  the  paper  was  founded. 
Mr.  Vaill  said. 

Buys  Proof  Press 


forming  the  press  into  a  12-unit  bank,  be  disposed  of.  r  tf  i  t  •  V,  t  r«i  ^  three-column,  electric  Van- 

capable  of  printing  a  12-page  section,  ^t  least  14  Linotype  machines  are  tions  and*more^efficiency  in  the  filing  Je^cook  proof  press  was  installed  re- 
four  colors  on  each  ^ge  T^is  press  being  placed  on  the  market,  according  system  are  possible  to  the  small  paper  ° 


will  be  retained  for  emergencies. 

N.  Y.  Stale  lectures 

Rochester  Athenaeum's  Program 

Includes  7  Printing  Experts 

The  season’s  lecture  series  of  the 
Department  of  Publishing  and  Print¬ 
ing  of  the  Rochester,  N.  Y.,  Athen¬ 
aeum  and  Mechanics  Institute  will 
include  seven  experts  in  various 
branches  of  the  graphic  arts. 

SummerfieM  Eney,  of  thf  Champion  Paper 
at\d  Fibre  Co.,  addressed  a  large  gathering 


to  Mr  Reese  Toledo  Blade.  Another  recent  im- 

to  Mr.  Reese.  ^ing  a  flatbed  press  if  mats  are  or-  n^entintheBladeproofdepart- 

.u  !  ‘^°P  ment  was  installation  of  10  new  goose- 

^e  tabloid  color  comic  section  on  having  cuts  mounted  type  high.  This  adiustable  lamps  on  top  the 

Oct.  16  m  favor  of  a  standard  size  sptem  has  been  followed  for  some  {readers’  desk.  The  lamps  are 
funny  that  will  permit  publication  time,  and  with  success,  by  Ha^ey  ^^^^^red  with  100- watt  daylight 

of  more  features.  ^ng,  publisher,  Burbank  (Cal.)  Daily  recently 

The  comic  section  will  run  16  pages.  .,v  purchased  an  opaline  glass  stripping 

Cost  of  rolling  a  mat  is  about  the  the  engraving  department. 

|,  i«iii  same  as  for  mounting  the  cut,  so 

I  no  ype  ns  S  Stions  printing  from  a  cast  made  from  the  E.  J.  Smith  Dies 

Linotypes  recently  have  been  in-  mat,  the  advantages  of  a  finer  screen,  ^ 


time,  ana  wim  success,  oy  na^ey  p^^ered  with  100-watt  daylight 

Ung,  publisher,  Burbank  (Cal.)  Daily  ^ulbs.  The  Blade  also  recently 

ReVieiO.  _ 


stalled  by  the  Film  Exhibitors  Print-  due  to  the  shrinkage  of  the  mat,  are 
ing  Company,  Omaha,  Neb.;  Arrow  obtained. 

Press,  Cincinnati;  Haddon  Press,  Inc.,  Mats  take  up  far  less  filing  space 


neview.  ,  .  purchased  an  opaline  glass  stripping 

Cost  of  rolling  a  mat  is  about  the  for  the  engraving  department, 

same  as  for  mounting  the  cut,  so 

there  is  no  additional  expense.  Ey  _  .  >  im  a^i 

printing  from  a  cast  made  from  the  J,  jHlltn  I/I6S 

mat,  the  advantages  of  a  finer  screen,  ^  o  •♦u  finton/lont 


E.  J.  Smith  Dies 

Ernest  Jay  Smith,  superintendent 
of  the  stereotyping  department  of  the 
Detroit  News,  died  &pt.  26  at  the 


Sept.  20  on  “Pressroom  Troubles  and  How  to  Camden,  N.  J.  (two) ;  Fullerton  (Cal.)  than  mounted  cuts,  and  are  easier  to  Hosp'tel.  He  was  t^w 

r/7be"‘seaLTare  Union  High  School;  Guzik  Press,  Inc  ,  handle.  Ling  files  both  the  mat  and  S 

Frederick  G.  Heitkamp.  vice-president  in  Chicago;  Homer  (La.)  News;  May-  the  original  cut  in  the  same  envelope,  m  Noyill,  Mich.,  65  years  ago,  ^ 


charge  of  sales,  American  Type  Founders  Co.,  uille 


Oct.  18,  “V\Tiat  Is  the  Outlook  for  Printing 
in  Rochester  ?” 

George  Welp,  International  Printing  Ink 
Corp.,  Nov.  22,  “Color.” 


Appleton  so  that  duplicate  mats  can  be  rolled 


(Wis.)  Post-Crescent;  J.  D.  (jarnett,  if  the  first  is  damaged. 
Lubbock,  Tex.;  Workers  Publishing 

Association,  Inc.^  Chicago;  Chatta-  |{0tUrnS 


The  Harris-Seybold-Potter  Co.  will  show  its  nooga  (Tenn.)  Free  Press;  Process 
talking  movie  on  Jan.  17.  Corporation,  Chicago;  Universal  Print- 

Ux  Claybourn  Claytaurn  Division,  C.  B.  ing,  Dearborn,  Mich.;  Barmach  Print- 
Cottrell  &  Sons  Co.,  Feb.  21,  Modem  Mcth- 


Alfred  Archer,  special  overseas 
representative  of  the  president  of 


t.,oitreii  &  sons  1,0.,  reo.  si.  Modem  .vietn-  u 

ods  of  Letterpress  Printing,  and  Precision  \  inpany,  Philadelphw,  Coryell  ^be  Mergen thaler  Linotype  Company, 


to  Detroit  as  a  very  yoimg  boy  and 
started  work  with  the  old  Detroit 
Tribune  50  years  ago.  Five  years 
later  he  joined  the  Detroit  News. 

Egan  (oast  Manager 

On  Oct.  1,  W.  J.  Egan  was  appointed 


oos  oi  ivCtierpress  rrmting,  ana  rrecisioo  ^  ’  - "  me  iviergeti  maier  j^iiiuiyue  v..oiiipaiiy,  ts  -e;  ^  _  e  .1 _ H 

Standards.”  County  Neul.s  Gatesv.lle,  Tex.;  A.  B.  has  just  returned  to  New  York  from  ii  r  i^  r  n  1 

r^“  ’  n  the  Searchlight,  ^  ten-month  business  trip  that  took  Uo.,  Division  General  Pnnt- 

March  23.  Questions  and  Answers  on  Lay-  Couner-Free  Press,  and  Shasta  Cou-  1,:„  manv  fniintripe  and  renortc  ‘^g  ink  Corooration,  With  headquar- 

Cal.;  Kansas  suie  busre  J  condton’i  tars  at  S.„  ^ancisco.  Mr.  Ega„ 

Founderrco.:  Aprn  Teachers’  College,  Pit^urgh;  At-  ^  sections  visited  by  him  are  im-  ®®"tinue  m  direct  charge  of  he  San 


out  Problems.’’ 


Founders  Co..  April  18,  “Pbnt  Layout  and 
Equipment  for  Best  Printing  Production.” 

Two  new  instructors  were  added  to  the 
teaching  force  this  year,  Frank  DeWitt.  for¬ 
merly  production  manager.  Otter  Valley  Press, 
Inc.,  Middlebnry.  \  t.,  and  C.  M.  Cook,  for¬ 
merly  of  the  Research  Division,  Miehle  Print¬ 
ing  Press  and  Manufacturing  Co. 

N.  J.  Veteran  Retires 

Thomas  J.  Lynch  of  Plainfield, 
N.  J.,  retired  Sept.  28  after  65  years 
as  a  pressman,  50  of  them  spent  with 
the  Plainfield  (N.  J.)  Courier-News 


continue  in  direct  charge  of  the  San 
Francisco  branch  and  also  will  exer- 


lanta  (Ga  )  Journal;  The  Press  of  ^hh  many  newspapers  ex-  Francisco  branch  and  also  will  exer- 

Hollenbacl^  Columbus;  Philadelphia  ^riencing  decided  increases  in  ad-  «se  supeiwision  oyer  the  branches  at 
Inquirer;  Rockport  (Tex.)  Pilot;  Su-  vertising  linage.  Mr.  Archer’s  trip.  Angeles  and  Seattle, 
burban  Times,  p®s  Plaines,  III;  Cin-  which  started  last  Nov.  15,  took  him  .  „  ^ 

ciJinati  Tinie.s-Star;  Geraldine  (Mont.)  fj  ^  t  the  Canadian  Northwest.  From  AcClUnfit  NfiW  Dutlfif 

JRemeu,;  Adzit  Printers  Port  J^thur,  gan  Francisco  he  sailed  by  way  of  HCW  UUIIC) 

i  ^  Signal;  Honolulu,  Samoa  and  Fiji  for  New  On  Sept.  1.  George  F.  Morrison  as- 

Mocksville  (N  C  )  Enterprise;  Ver-  Zealand,  where  he  spent  two  months,  sumed  the  duties  of  vice-president. 


vertising  linage.  Mr.  Archer’s  trip, 
which  started  last  Nov.  15,  took  him 
first  to  the  Canadian  Northwest.  From 


JReuieui;  Adzit  Printers  Port  J^thur,  gan  Francisco  he  sailed  by  way  of 

^11  '  Honolulu,  Samoa  and  Fiji  for  New 

Mocksville  (N^  Enterprise;  Ver-  Zealand,  where  he  spent  two  months. 
mont  Standard,  Woodstock,  Vt.  jjp  visited  all  the  states  of  Australia 

before  sailing  for  South  Africa,  where 
Mill  AnnivPfCHI’V  visited,  among  other  cities,  Dur- 

I  llll  Mlllllf  vl  JQI  y  ban,  Johannesburg,  Pretoria  and 


Zealand,  where  he  spent  two  months,  sumed  the  duties  of  vice-president. 
He  visited  all  the  states  of  Australia  treasurer  and  general  manager  of 
before  sailing  for  South  Africa,  where  sales  of  the  Milwaukee  Saw  Trimmer 
he  visited,  among  other  cities,  Dur-  Corporation,  Milwaukee.  For  a  num- 
ban,  Johannesburg,  Pretoria  and  ber  of  years  he  represented  Imperial 


the  Plainfield  (N.  J.)  Courier-News  The  silver  anniversary  of  the  On-  Capetown.  From  the  latter  city  he  Type  Metal  Company,  and  was  until 
and  its  predecessors.  He  began  his  tario  Paper  Company,  Chicago  Tri-  sailed  for  London  by  way  of  Madeira,  recently  with  Duplex  Printing  Press 


career  in  Brooklyn. 


N.  Y.  Printing  Exhibit 


bune  newsprint  subsidiary,  was  ob¬ 
served  Sept.  11  at  a  banquet  held  at 
Niagara  Falls,  Ont.,  and  attended  by 
more  than  800  men  and  women. 
President  A.  A.  Schmon  traced  the 


and  from  London  to  New  York. 


Company. 


Becker  Returns 


ANPA  Conference  Dales 


After  his  usual  business  trip  abroad  The  1939  annual  Mechanical  Confer- 


Oct.  31,  Nov.  1  and  2  have  been  company’s  growth  from  a  100-ton  mill  in  the  interest  of  his  company.  Pres-  ence  of  the  American  Newspaper  Pub- 
announced  as  the  dates  for  the  Fourth  employing  225  men  to  a  500-ton  pro-  ident  Neal  Dow  Becker  of  Intertype  lishers  Association  will  ^  held  at 
Annual  Printing  Exhibition  of  New  ducer  employing  approximately  800  Corporation  is  at  his  headquarters  in  the  Bellevue-Stratford  Hotel,  Phila- 
York  City,  sponsored  by  the  New  at  Thorold  alone  with  an  additional  Brooklyn.  Mr.  Becker  was  in  Europe  delphia,  June  5-7,  W.  E.  Wines,  man- 
York  Employing  Printers  Associa-  4,200  engaged  in  timberland  operations  for  the  three  months  preceding  Sept,  ager  of  the  ANPA  Mechanical  De- 
tion,  Inc.  and  the  new  Baie  Comeau  project.  21.  partment  has  announced. 


partment  has  announced. 


Equipment  Review  of  Editor  &  Publisher  for  October  8,  1938 


Ottawa,  III.,  Daily  Is  Consiruding 
Windowless,  Air-Conditioned  Plant 

Republican-Times  Structure,  One-Story  and  Basement  With 
Glass-Block  Wall  Areas,  Will  Be  Unique  in  State 


Architect's  drawing  of  new  Ottawa,  III.,  plant. 


CONTRACTS  have  been  let  and  con¬ 
struction  begun  on  a  new  home  for 
the  Ottawa  (Ill.)  Daily  Republican- 
Times,  which  architecturally,  will 
present  a  new  type  of  structure  to 
Ottawa,  as  well  as  to  the  state  of  Illi¬ 
nois,  insofar  as  its  application  to 
newspaper  buildings  is  concerned. 
Construction  of  the  one  floor  and  hill 
basement  building  will  require  about 
six  months  and  it  is  hoped  the  new 
quarters  can  be  occupied  about  March 
1,  1939. 

Compfctefy  Air-Conditioned 

The  structiure  with  a  south  frontage 
on  Jefferson  street  of  80  feet  and  ex¬ 
tending  90  feet  to  the  north,  will  be 
entirely  windowless  and  completely 
air-conditioned.  Large  areas  of  glass 
blocks  along  all  sides  will  provide  a 
flood  of  natural  light,  diffused  to  all 
comers  of  every  office  and  the  me¬ 
chanical  department  These  glass 
blocks  are  to  be  12  inches  square 
and  four  inches  thick,  with  a  hollow 
center  to  provide  insulation  against 
heat  and  cold.  Adjacent  to  the 
building  to  the  north  will  be  con¬ 
structed  a  loading  platform  and  gar¬ 
age. 

The  lines  of  the  building  will  fol¬ 
low  a  modernistic  tendency  with  gray 
face  brick  and  glass  blocks  trimmed 
with  Bedford  stone  to  produce  an  at¬ 
tractive  appearance.  Similar  ma¬ 
terials  will  used  in  the  sides,  with 
a  greater  proportion  of  brick. 

In  planning  the  structvure,  which 
will  represent  an  investment  in  ex¬ 
cess  of  $80,000,  every  consideration 
was  given  to  future  expansion.  Room 

‘llunotn 


One-Man  En- 
lifraving  Outfit  on  the 
Market 

NOW  BEING  USED  BY  MANY  DAILY 
AND  WEEKLY  NEWSPAPERS— 

Send  Pictare  for  Somplo  Cat  and 
Fall  Particulars 

Domonstration  by  Appointment 

EASTERN  PHOTOPLATE 
CORPORATION 

163  W.  22nd  St.  Now  York  City 


for  additional  personnel  and  mechan¬ 
ical  equipment  has  been  allotted  so 
that  should  Ottawa’s  population  be¬ 
come  40,000,  the  building  still  can 
produce  a  daily  newspaper  commen¬ 
surate  in  size  with  increased  popula¬ 
tion,  without  enlargement. 

Definite  locations  have  been  as¬ 
signed  for  additional  typesetting  ma¬ 
chines  and  other  equipment  beyond 
those  to  be  installed  at  this  time  and 
can  be  set  in  place  on  short  notice 
without  disturbing  standing  equip¬ 
ment  to  any  degree. 

For  the  air-conditioning,  an  elab¬ 
orate  ventilating  system  will  keep 
each  room  supplied  with  ample  fil¬ 
tered  cool  air  during  the  warm  months 
and  heated  pure  air  diuring  the  colder 
periods.  The  exact  temperature  in 
each  room  will  be  largely  under  the 
control  of  the  occupants  of  each  room, 
but  in  general  wiU  be  attuned  auto¬ 
matically  to  weather  conditions  out¬ 
side,  by  a  system  of  thermostatic  con¬ 
trols. 

A  private  well  will  fimnish  the 
building  with  cold  water. 

Fireproof  Construction 

The  entire  building  will  be  of  fire¬ 
proof  construction,  with  steel,  glass, 
concrete  and  other  non-inflammable 
materials  used  exclusively  for  con¬ 
struction  of  walls,  floors,  ceilings  and 
roof. 

A  very  limited  amount  of  wood 
for  cabinet  work  will  be  utilized  in 
some  of  the  offices. 

The  office  floors  will  be  covered 
with  rubber  and  asphalt  tile,  the  floor 


_  OEPtNDABU 

UNIFORM 

fertified 

'DRV  MATS 

Reduce  pressure  in 
molding,  save  time  in 
1  scorching  and  cast  witfi 
i  less  heat.  Reliable  for 
I  every  dry  mat  need. 

^  CEBTIFnD  OBT  MAT  CUKP. 
S  BwkefeUcr  Plus.  Dept.  P. 
New  York.  N  T 


in  the  mechanical  work  rooms  with 
wood  blocks  laid  on  end. 

The  first  floor  will  be  three  feet 
above  the  sidewalk  level.  The  public 
lobby  of  ample  dimensions  is  entered 
through  a  vestibule.  To  the  right  of 
this  lobby  will  be  the  business  office, 
the  advertising  department  and  the 
private  offices.  To  the  left  will  be 
the  editorial  department  with  sepa¬ 
rate  offices  for  the  managing  editor, 
the  telegraph  editor,  the  proofread¬ 
ers  and  a  large  library  alcove. 

Directly  to  the  rear  will  be  the  com¬ 
posing  room  with  eight  Linotypes, 
Ludlow  machine  for  large  type  and 
other  modern  equipment. 

Connected  with  the  composing  room 
will  be  the  press  room  and  stereotype 
room.  The  press  foundation  is  en-^ 
tirely  separate  from  the  rest  of  the 
building  to  eliminate  vibrations. 

The  noises  of  the  press  and  the 
clatter  of  the  Linotypes  will  not  pene¬ 
trate  to  the  offices  or  to  the  lobby. 
Insulated  walls  and  locker  rooms  in¬ 
tervening  between  the  mechanical 
rooms  and  offices  will  deaden  the 
sound.  All  ceilings  will  be  acoustic¬ 
ally  treated. 

Efficiency  Stressed 

The  positions  of  the  various  depart¬ 
ments,  all  on  one  floor,  have  been 
so  arranged  that  in  the  production 
processes  of  a  daily  newspaper  the 
flow  of  work  will  be  continuous  and 
in  one  direction,  without  retracing  or 
backing  up  and  with  a  minimum  of 
lost  motion. 

In  the  basement  will  be  the  delivery 
and  mailing  departments.  The  news¬ 
papers  will  reach  these  in  a  continu¬ 
ous  flow  through  an  automatic  con¬ 
veyor  attached  directly  to  the  press, 
and  will  be  rushed  to  the  carrier  boys 
for  city  delivery,  addressed  and 
wrapped  into  bundles  for  delivery  to 
subscribers  on  rural  routes  and  in 
numerous  smaller  towns. 

A  paper  storage  room  with  a  ca¬ 
pacity  of  six  carloads  of  roll  news¬ 
print  will  be  a  division  of  the  base¬ 


ment,  in  which  also  will  be  located 
a  meeting  room  planned  to  seat  com¬ 
fortably  about  50  people,  a  photo¬ 
engraving  room,  a  room  for  the  stor¬ 
age  of  files  and  records,  a  large  boiler 
room  and  another  room  in  which  will 
be  installed  the  air  -  conditioning 
equipment  The  building  will  be 
heated  by  oil,  although  storage  room 
for  a  large  supply  of  coal,  should  it 
be  deemed  advisable  at  any  time  to 
revert  to  that  type  of  fuel,  will  be 
available. 

Contracts  to  Ottawans 

Practically  all  of  the  construction 
will  be  done  by  Ottawa  contractors 
and  Ottawa  labor. 

The  new  structure  will  be  the  re¬ 
sult  of  a  year’s  planning  and  study, 
during  which  numerous  new  news¬ 
paper  buildings  were  inspected  care¬ 
fully.  It  was  designed  by  the  archi¬ 
tectural  firm  of  Kruse  &  Parish,  of 
Davenport,  la.,  specialists  in  planning 
newspaper  buildings.  They  are  being 
assisted  by  Louis  H.  Gerding,  Ottawa 
architect. 

(apt.  Mann  on  Trip 

Capt.  A.  T.  Mann,  Jr.,  vice-presi¬ 
dent  in  charge  of  sales  of  Intertype 
Corporation,  is  now  on  his  anmial 
visit  to  his  company’s  branch  offices 
and  business  friends  throughout  the 
country.  With  Intertype  branch  of¬ 
fices  located  in  Chicago,  San  Fran¬ 
cisco,  Los  Angeles,  New  Orleans,  and 
Boston,  and  the  many  other  stops  in 
his  itinerary,  Captain  Mann  expects 
to  be  away  from  home  until  about 
Dec.  10. 

New-Type  Proof  Press 

A  new  No.  2  Vandercook  Precision 
Proof  Press,  an  inexpensive  machine 
for  proving  forms  23  by  2414  inches, 
was  announced  this  week  by  Vander¬ 
cook  &  Sons,  Chicago.  The  press  will 
print  a  full-size  newspaper  page  and 
small  automatic  press  forms  in  chases. 


TINGUE 


PRESS  BLANKETS 

Keep  Your  Presses  Productive!  Save  Moke  Ready  Time! 
TINGUE  on  Press  Blankets  guarantees  Superior  printing  Quolitles 


PRICES  REDUCED 

on  blankets  built 
to  accommodate  the 
narrower  wi  dths 
of  news  print. 


ill  FELT  1 

PRINTING  BLANKET 

PRINTfNG’ BLANKET 

TINCUCDRK 

PRINfiNG  BLANKET 

Foundation 

PRINTING  BLANKET 

DRAWSHEET 

FOB  fBINTtMG  FBfStft 


MADE  Vt  THE  V-t.*i 


TINGUE,  BROWN  &  CO. 

118-120  East  25th  St.  1227  Wabash  Ave  723  East  Washington  Blvd 

NEWYORK.N.Y.  CHICAGO,  ILL.  LOS  ANGELES,  CAL. 


Clipped  FROM  A  FOOD  STORE  AD 

G-^LINOTYPE-^O 

Here's  a  typical  example  of  what  Linotype  keyboard 
composition  can  do  to  relieve  "food  store  grief"  in  the 
ad  alley.  The  lines  below  were  all  set  on  a  2-in-l 
Master  Model  32  without  changing  a  magazine,  mold 
or  liner.  By  making  on  occasional  magazine  change 
(now  a  matter  of  seconds)  the  variety  of  styles  can  be 
expanded  indefinitely.  Note  that  every  slug  is  cast  full 
measure,  completely  eliminating  cut-in  work.  Details 
of  composition  for  each  style  will  be  noted  below. 
Several  will  be  found  especially  interesting  to  the  me¬ 
chanical-minded  who  are  looking  for  short  cuts  to 
speed  production. 


MAGAZINE  EQUIPMENT 

First  Main  Maqasina  (72-channal) 

24  point  MetroblacJc  No.  2  with  Jtaiic 
lower  case  in  lower  case  channels 
48  point  Erbar  Bold  Condensed 
lower  case  in  cap  channels 

Second  Main  Magazine  (72-channeI) 

34  point  Erbar  Bold  Condensed 
Third  Main  Magazine  (90-channeI) 

12  point  Metromedium  No.  2  with  Italic 
Fourth  Moin  Magozine  (90-channel) 

10  point  Metromedium  No.  2  with  Italic 

First  Auxiliary  Magazine  (34-channel) 

36  point  Metroblaclc  No.  2  caps 
and  Gothic  No.  41  figures 
Second  Auxiliary  Magazine  (34-channel) 

60  point  Erbar  Bold  Cond.  caps  and  figures 
Third  Auxiliary  Magazine  (34-channeI) 

24  point  Metroblack  No.  2  with  Italic 
caps  and  figures 
Fourth  Auxiliary  Magazine 
48  point  Erbar  Bold  Cond.  caps  and  figures 

MOLD  EQUIPMENT 

(6 -mold  disk) 

Mold  1—24  point  Two-letter 
Mold  2  — 12  point  Becessed  U.A. 

Mold  3  —  36  point  Display 
Mold  4—45  point  Display 
Mold  6—10  point  Adv.  Figure 
Mold  6  —  10  point  Special  Adv.  Figure 


Here's  a  new  time-saver.  It's  the  result  of  assembling  24  point  1 
Duplex  Display  and  12  point  matrices  together,  then  casting  them  ^ 
in  duplex  position  on  a  single  24  point  slug . Mold  I  I 

The  overhanging  style  with  24  point  Metroblack  No.  2  and  10 
point  Metromedium  No.  2  (roman  and/or  italic)  cost  on  a  10  point 
slug.  The  second  line  of  10  point  also  serves  as  underpinning  for  1 
the  overhang . Mold  5  ) 

Cops  from  auxiliary  magazines  and  lower  cose  from  main  maga¬ 
zines  for  lines  like  these.  It's  easy  with  Linotype  single  keyboard. 
They  may  be  cost  in  either  italic  position  (above)  or  roman  posi-  ( 
tion  (below) . Mold  I  | 


Here  the  36  point  item  and  price  are  cost  on  a  10  point  slug  with 
top  line  of  descriptive  matter.  Two  more  10  point  slugs  contain 
remaining  description  and  underpin  the  overhanging  36  point. 

Mold  6 


I 


A  speedy  way  to  get  effective  display.  48  point  and  34  point 
Erb^  Bold  Condensed  ossembled  in  one  line  and  cost  on  a 
single  45  point  slug . Mold  4 


The  same  method  extended  to  60  point.  The  different  odigiunents 
of  the  34  point  and  60  point  accomplish  this  very  useful  result  in 
such  an  easy  manner . Mold  4 


This  is  a  popular  way  to  set  box  items.  The  34-point  Erbar  Bold 
Condensed  was  cost  on  Mold  3  while  the  12  point  Metromedium 
No.  2  descriptive  matter  was  cost  on  Mold  2. 


The  caps  and  lower  case  of  this  48  point  Erbar  Bold  Condensed 
are  just  right  for  bold  headings.  The  caps  come  from  fourth  aux¬ 
iliary,  the  lower  case  from  first  main . Mold  4 


Pink,  16  oz.  size  2  cans  23c 

POTATOES 

Paper  Napkins  pkg.  Sc 

Puffed  Rice  2  pkgs.  17c 


BUTTER 


Fresh  Creamery 
Roll  or  Print 
PER  POUND 


35 


SUGAR  Cane  5  lbs.  23( 

APPLES  Baldwin,  lb.  3^ 


Cucumbers 

Fresh  from 
the  Vine 

4  for  lOc 


Asparagus 

Tender  Tips 
Special 

2  lbs.  19( 


Special  Food  Values 


■mm  It  I :  r!U4  ;■  m  iin  u  »4iirii  in  it 


Linotype  Erbar  Bold  Condensed,  Memphis  family  and  indicated  faces 


iwiim 


